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Abstract

The development of human resources to be competent, knowledgeable,
capable, positive attitude towards work and work more efficiently is very important in
personal and organizational development. Especially organizations in the digital age
society with the rapid development of technology. The growth of the number of
Internet users and the growth of the smartphone market has made the process of
social communication a social media. There is a variety of ideas, attitudes, and different
cultures known as a multicuttural society. As a result, the communication process from
the sender to the receiver has to have a changed communication style. Using digital
public relations in the process to reach the target society quickly and create a better
understanding and relationship between the organization and the target group.
To build a positive corporate image and understanding together in a multicultural
society. The objectives of this research are: 1. To synthesize multicultural digital
publicist competencies. And 2. To assess the results of the synthesis multicultural
digital publicist competencies. The evaluation was performed using an In-depth
Interview with a total of 21 experts, divided into 3 groups as follows: 1st group is the
operator of public relations. 2nd group is the information technology operators.
And last group is the multicultural specialist. From synthesis, the researchers found

that the multicultural digital publicist competencies consisted of four competencies:



1) digital engagement competencies, 2) dissemination competencies, 3) facilitation

compe-tencies, and 4) consulting competencies.

(Total 230 pages)

Keywords : Multicultural Competency Training, Digital Public Relation,
Digital Publicists, Multicultural, Digital Competency
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gasdeanny Tnusssuduidudnvazvesdean 1 dn1seeusulunnunainuansuas
] a ' o v o fw LY 4 ' LY A Y a a [y )

fimsfnreiiey losdufiusiu anfuvingaunug (2551) Taesuieieaiu anuduunves

1 a

wnAany Tusssululsemalngdn wndasenanladiumssu q fuanuUasusy

talay o o

medepnTanssssn Jafurrnaliftishunn Ussvmurilnglddessindrimy ausssy
whlatin wenernuamdvnswint ﬁy’aﬁmfoLTJuLWinisLmImmi:aznm 50 Yk
utrasmsatrsdgnaiufugaumsaipnuduidafomieiamusssy wazmnudulng
fatdy MINBAINMANENNYIRWLE Tausssu lagnuats aane uavnaunduiliusgtain
Tudhsvesainadgud will Kymlicka (2007 gnadislu @33m quiufy, 2556) Wiuiwaladdy
vy Irussufisn (Multiculturatism) Aenisigendesliiimseensu Snanwalfignidendy

< 2

Tngamzdndnuniniad o9d vdwufuasYausssy nsifenies waznslians
mafansssy wileniumndaidudnvusyeamemonans nanie seusuluauuandig
ennvanedt Slegludsan druusaduiiyniutuuundnnmiodly nasssiudnie “wdlon
v3a Nationalism” Ssgnihanifuimdesiiontesmsiiies nsugnilsmnundy wfifeuannvily
inuuafniigalddlusfiasgnersnliitmsuuy “Assimilation” wiemsndunane” Jaiy
nszuaunsddlunisainesgualunaedsny dudunisvih ane Aadu TeduTmusssy
nqutay (Sub-Culture) IWfnaneunduitosdrunilevesdanu Ing) Tnslusss endsil$sls
Ufudsuuwauloureunfu “Integration” nIeansysuINsnaunaiu” lasulouiy
W inUsTINATUNITEONTUNTRYIINY UASNITYIUINITTBIANUMAINNAEN TS TTY
vowusazrumAanelulssmaiioniu Suaniuisi iligmanudaudseninnguaui
fiugeing o anandndy nsgjahdaulugnsaszmingia n1ssaueysmiunazanniy
viluirfuvesdany Hamundeds fudsuismaueaudusslovides “Samsssudien”
uwdu “wndleumretmusssu” nande Widduwuuinmusssmiesegafer wu ldfud
ausssulnefluimusssunarndundnifios sgraien uniiaanamarnwareuining
ayfaufudie Tunuised uidysi A uniuaziauedauuy (Model) vosnisiuind oy

wylansTINAINzg AUy T us T TuAMuVan lum ey iy
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wndnludsanisegsauunsldanumainuatsnated ulssdusaumedany
Uszmnwndlan semauaiindelaniimd $gud vifwug naneiduussiduvesaudady
Tugasgrsuazanuduenamniglianuunnag

msAnwmyTausss (Multicultural Education) 1#uaduavlaunt uauiulddn
Turaa wa. 2500 Wusiuan Tnsewludsammansgowsng wazdsamaluglsuunussne
duiilsaninmsiulsennssinusnnanussmasiliassadedugiuegiinns Yssains
fleneninetusnandeaiouinie Fausssuasmsiniudinneléiteulonangming
wazszifevu oAl wivszmnsndudana mAdlinaaia nw Tausssu made maw
B ulfszezusn o Ussrnsidwensena arlioeniuilond uaySausssudy uddouile
finslinsfnuiludesdndusauyweru (Human Rights) vasusazyanaNING Y Uszwns
Jowendeiufldsuniseonsuinniu vilhiFesvemyTausssudaduig ssfivensuiu
Tneal liifsausluysemaanigeiniuaglunivglsuwindu uisuludsussmesiag
ynviuidlan e1vagnanalen unumnussmalulanazussnaudeguiiogrady sunduliss
uavvienduenendrediuniini Faussm mmnde mau warenudustsniy Ussney
919w agende uszunailiewadnussmemiadunisnnns sgsmiustnauniay wazfawl
wegilnafuaniegendodiu uifamnsadumduBonfuvieduiniatulasazain

a8Und (2555) leedunefiansfinwinyiansssy nasfinwmyinusssy (Multicultural
Education) Ssmmnefanszurumslinmsfinusssuduiugiuiiao winuagdsaeliisn
vy Yszanvudnla bifades wazgeniudmnuunndnsluidssvasmnudusunguios
fudeud nun maun dvsarumide anuiuey ina (nseneaniluveuszme)
fioneslildfunmuinentulunades vl fuimnsanudnu ag 019138 funases waz
gy FownIEnmslidn vy Ussrwwiily whls wagdey 9 udu sousunnuuansng
fanans anufnwddulugsziuuansdnviwyiausssy Mdudiunilawemdnges
wasdnAansTusing q w@suadanudladinaniy defenssumariliUalenalidin
uazignvuveswunguiieylduansean ieliidnnqulngfleSeus UssiRmand Jausssy
audefifivanvans dedunslinisdnuitiyunesnineenns wandrdluanifudy
Tausauuazanuilueguaingulsznvungulnguiiie et wdien

- msfnwinnTausssui 9ad uluanuAnusedui ugunarsudelunisd nw

seiugaudng asUsuandnumsiawy dail

1. rwannruidnvBaveniieatond wievunfuazmaun

2. Sdunndwmiunsdnuiiugiuiiesdosussglilundngns




49

3. 1 JuSeeiiAn vy wasUszysuynau mseadinmaula whla uagnsenin
ANEALY

I3

4. Junsfnuniteaiuasisnnulusssuludiay uamnauluaounwimiadisy

[
@ Y

fu sa3eadns w@ianw nihil Tumsiuiudinludenmdu

5. Junszuaunisfiastelimnauagsmiulugueu Tudiey Wognaiidufia

6. A3 91915 azaeuFesiiasdesimnug anudilesgadnds wasiinssurunsi
Louaiiasaeundeliinmuidesi visaounuuysanmsivindy

7. daglimnavludsnuirledeiunardu lithiFesnuuansiwesTansssu Jomid
arundglldlumeiinn

UsuinalneTingudszannsiiegordeluiiufiifianundem inusssu lnoamydmia
fiffwunquiosey 01dy ufedaniaiiduuafadefuuszmeii sudruluniaivie
mansfusenidsaniie nanziusenuazaald satidmialulwanianans uenainiy
uiuiindodngiliduuvdsgnanvnssuiiiuunamuriesaumuanuidmmi enguynaa
MneeUsana Aaviivssrnangumilafurnsinsssmaiifinnw Yausssu 3883nam
Wusguandnnaulneine e eg

luuiifidudnvazwriamusssudanan msdanisAnuiluaniufng Halussuy
Tsafpu uonsyuulsaiou SINBINITANIIUSTENAY %éu’amﬂuﬂszmuﬂﬁﬁciu%ms A3
9197138 funases wazguwudile seusuanuun nEsTeRANUAIE YU TALETIHN 1AW
&vSussunazyana Mvuandngmsuazdanissunsaeu visdnianssuaiuayunsiioy
msaeuiBerensiasuaimilaiifdetulifinfunguidnuasiesuiiiurunguiles

NSANYINVTAIUSITH (Multicultural Education) 4en21A sedadudiuniaves
wé’ﬂqm‘lumsﬁnwﬁzﬁuﬁugm wérsaduauiviuminerdsdununnimdusein
e ifiernwiasdniudviansssuanuduaguesvusin sunduosiisiusfiueg
Huduvilwesdenulvy vieusnnguaginsandensilve uidudrunilwesusazyszne
veaa iy SmsesaniAnun (Women Studies) daifuanuddyaniuzunuimuesans
lunsaunsa demst wisugie waensides iuduvilwemsinymyiausssude

lawasu nsfnwmyIausssu (Multicultural Education) WHumsdamsdnuimduns
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e <

gaUTUATINUANGNE N1901W1 YUUUSEING MIde Aau warddddn vuiugiuvenis

yousudnsiasnm wasnthvesusazyana tnglilenavunguiosdlFinammidueyn

U

uwananafu Idsunswaumnau Wethlugauinfisaiuremnaul udny Fsluineign

msanwmyiausssuasdunumailaitinhlugmmdudeaunsianuanysol fgme
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WAZAINUAIBUVUANUANFN NaINna1s IANAIN LazaNTUIAIIUUANAIUIET N

ANURTATIth o ngaEuluey

2.5 wnAnuazgufigafunisussunduiug

n19UsEd NS (Public Relations) waunynsuatusivludinedniu w.a. 2542
Tirnumnedt “msussduiug fe msdnsedoansiieduadumudhledugnéeasionu”
($rnmmiidonisussnduiusiiioaianmanual

0% (2556) nMsUszanduiug nuneiis nsndedomsiieduasuemnudlafignios
siafu ileduasuliiAnanunaindes suTunazawisusemnayanatumizes tagld
Ranssusing 9 wazsondufvnssuiufiRedwradlonfioaivminindede asvsiluyana
wavan1iu eAdR (2556) 3 wildenisussanduiudifieasanmdnwal)

MIUTEIITNRLE vneia n1sasANEURLSSUR sEnIINgUUARR NNAUYNDIANT
aunsaldmsussanduiug elinsfandniduluegnssiuiu anveutigmaasin adv
eufiqauinfiasosld Inguiuiossufsatumsussmduiusnanliinnuneluuay
salseine SaweaguiSsuSsaliiieazmndmiunsin q Wussgndldlumaiauess 9
(viridle, 2560)

duAuMsUsseIduRUs senIaUseme (International Public Relations Association:
IPRA, 1990 Fuifluanauvesinussuduiusuiunnd Ialianumingvesnsusssnduius
1 “msusznduiug” fe nszmihiveshoudnisviedhedans dafeserdunisrausud
fuaziinnsnspvnedwdeaidesainaueiieatneassd uass1sednuly famnundnladud
fianusiusnuiiulauaglisunisatuayusnieainngulssrsuiiosdnsaatiuieadesey
Tavosd nsezdaddinns Taussliudsssvmdiuszsvul roosdnisanity tiels
a9nAa 0 UUTEY NG YSaAuABINITUBIYsEYITN wieu SlEImmsneuUnTnIERe
Inmsgusssuiislifinnsuiioussussaisssloninuiuvesiaesine A asdns
uaznguUsETTLAEITeq

msUssedniug Wuiildfusgaundvansunlutiogty fmumiisny ssdns
an1ur 9 LLaﬁumgjm6’13mﬁzjuﬁ"’;11j17ilﬂuniuﬁ unziduwszouusznduiusmatasu
arwauls uagsanunnussrauwilulugusiinsussnduiugid unuaiuadrenmau

a0 w '

vhladufisieiusewiamhenu anduiunguissnauiieates (gls, 2554)

LY

35% (2546) na1791 A1 “n1sUsEndNRUS” |WuAY wan1a1nn 1w angwin

“Public Relations” na17@® Public WUadn Usewn laun Useyrwu a1s15a9u na Uy
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Relations wUad1 dusius laun muduiususeanuieitamisniensyniu dulu Avin

nMsUsEdUTUSTvneda AnuduiusineItesiulsz sy asIsuvuvSonauY
aqﬂmmwmamsﬂszmﬁ’uﬁué MUY N5 0a15AMUAALIIY U1E1T VLHGLENE
¢ o ' [ A o A v o ) & °
nnesanslvdnquuszrsunguidming Tagldfanssy wiefeidite uazdouiunisnsei
agusaing WadunsiaSuadeanudunusiazAan Ul s uA ST NI NUULIY BIANIT
anvufunguUssysudivuneg eifinarusuiie nsveuiy waglasunsativayuain
Ussanvungudming SAUNITE T AT UAS 1A NS N WOINA L WAMUI 89U YIRUSEIYY
Aaanudey deula asvsinenulsau tieasuanudisalunisaniunuvesmiisnuiy

Sfan o

2.5.1 nsuUsEwdunusaava (Digital Public Relation)

3/

nsUsEdNRUs AT Wa Ao nszurunisdeansuseynduiusifenagnsiaing

< t

awduiusndudselemiudesdns lnvdnnnauniengudvungvesesdns Ae gnin,

Ve

winow, dnamu, gan, Wusiieg, dnin, vienines {iidvEwanwauan, w‘%annﬂuﬁﬁﬁm
Ifdumdefussdnsveasn nisuszyduiusyafdiadsededinnuganudilalunisi
4 aejwialﬂﬁ

1. Conventional PR

2. Content Marketing

3. Social Media Marketing

4. Search Engine Marketing (ngiawig SEQ)

o/ e g

mMsvhnulsznduiushivia wusgiuiieass ‘aw 13resnaunuegiinayns

U

5 o = aa W

wazasmuduiusiuginedtvedlulaniidsia (Digital Stakeholders) Wamuanundete
wsusiiatuladusTne mufenelavesgndt msuensieluudd n1sifi Conversion Rates
134y Return on Investment (ROI) “1a%

mMsUsgaduiusadna (1a3) namlulasanmseusundngasmsussnduiusadva
dngns COMMUNICATION STRATEGIST : Digital PR 23 wuniau 2561 & 1sausululama
av ) MsUsETdURUSAIVIa Ap msﬂiz‘mé’uﬁué@wﬁﬂuﬁaqmqmsﬁaa'ﬁﬁﬁwﬁnﬂums
dhmmundleiirssrisesdnsfunguiiduldduds smdssisusuinll Wewalulad
vadlandmntiiudsuuvasly Whgdyaddva anunumesuyed tinainuaainliiv
welulad MsUssanduiusidonvasuny Wunmsussaduiusasia Wemmsnissen

v v f

Sunfusmilawdu 1lssudiUasuguuuuduuumsiddey ssyrduiuslunisdeans ddelmin

< s

Wuddvadanunu wu dedumesiin dedeaussulail drenisindeyansefianssy
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i 9 veseshnsuIKEunsEuIUlsdRasauun nsdinBa nsdsthaussndniusinu
wndetnederuoaulay uasiinsdoansnisaarmdhunfiendes

nMsUsEnduRUSHITa vuneds Tunsviussunduius seadilafeanuilaludedn
fudsiinmdai msgmnisdilafiesiiesdusie ledls visasideneslsliimnzan
fudumafisiosiu ieliuaemmuivanudide” suwuumsieanslutaguuldiiam
Tnaneguuvy lidhandunssseduiug 3.0 Flsifteusdeansiuuszmauialumindu

o

widaediruldlugumsnain wasidodinuoaulal vieluduailfuunaunaiuagi
naungu niamsasranusudga 4.0 Aundediviaurldiiieainenisiug uasuimsdams
WUTUA
AsUssduRLETins R uulasedunifidesiliinselddenisld mmsdeans
nMsRatm (Marketing Communication) \oatunmdnualiia a519n155v3 wadslaifartuaneg
WUURS T Sanan anuduiusnemInain (Marketing Relation)
{Jwﬂ’u'gﬂuuumiﬁamsLﬂé"aulﬂ FoanIn1sAeasHiuIAT Y IWSIERAILINTN

<t U o

waluladiinaselassairamsieanslutlaqiu hndeyenousziuadonudy 1wy w3 ng

9

'
L 5

miadefiu Tnoans untegiuiivesndlmiq undu safunsdeansiesuiusiieldves
yansdeansuuulminniudenuiu geiiaegnidonindugavesnisdeasiuy ldua
iy (Social Media)

“msUszrnduiiusagiuneiagenn fosmpanfunisdoasnisnamitfeddroms
msdeansiénedenuin warludeaiifivodnsauna Jeavaddudoailifvdmansznudo
unumifiveainussunduius dnuazendssnduiusisuiiaveu wazaruainuats
gonguthmung” Audunan

Frewmil n1sUszrduiusyatiaguunie 3.0 Fedd msdeansnsmana undu
el w%auﬁ"umsﬂ%’ugULLUUms?lamﬂﬁtgaﬁumiﬁaawsﬁwu‘lfzjl,%aaﬁLﬁﬂiﬁlﬁ Gam3a ey
1 R I35 peulafiiadu” Oct 7, 2016 | PR Interview, unadny undunivel tag
aniiTa anla

msUsErduiusiava msfuiluauussnduiusiutagiu msussudnius PR 1.0
a&juuﬁyugﬂumaqm?'aaﬁamiUizcu']ﬁ’uﬁ'uéLLuuguﬁu Tngiiunswensuuiu wu £
Newsletter/ Viral Marketing/ Webcasts nsUsEnd@unus PR 2.0 Wumsssganainnisi
ywensuudunldsufunelulagdelmi PR 2.0 Fuiiuisiaigalunisdeasitanuso
Wi enqudaune A uandeiy ansandusudsznduiuslueuan U a.n.2016

AsUsTIduRuS 9r Wausea1n PR 2.0 Wu PR 3.0 Aa Semantic Web Fufiusnnsgiu
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vesparnsifulesiaina (World Web Consortium- W3c) tiunisidenleagiudeyauuy
SnlutAmdoussuugndayavnalmyiilissazdeavenilom deaadnuasailunis
FamsinanssununnSenldindu “dusaaiee” (The Intellisent Web) nsiasuudas
msffunulssnduiusndaniswannvesdediauoeulaydwmansenusounuamming
109Uz duwus dnunzaulsEduiusy Sufaveu wazanuvainnalsves
nquidwng (nuvAny Aemensdsenduiusiugaesulal

/ia (2557) nasWamnuinnssumsuszrduiusifanagnstuntsdeaisiaiete
derneoulay iinlasequinus Aazivemansuazuinnssunisinnms darfudusinia
wuimsmans (1) (eglusenitanisaniunsive)

25.2 AszuIunIsUTEIdUNuS

Usganduwusifunsdoansuuvasane (Two-way Communication) ASEUIUATS
Ussanduiususznousne ¢ dumeulug) q il (39501, 2549)

1. n1sd199uazAmuatiyym (Defning the Problem/Fact Finding) 1un1suseana
Foyaiitafuan iy mispan fluudmmy arudauiu vinued wasnginssu dunamn
nulgusiazmsaniiuanuasaau

2. MINUHULALAMUALELWNTURTR (Planning & Programming) iensutlywn
fiAnTunsasdioufifuazvhnistoasmuiinaunuay fvualiuds luduneufiaes el
ussquinquszasdingly

3, msﬂﬁﬁam_mazﬂ'\sﬁ'ams (Taking Acting & Communicating) Fupeuiiifiumsas
doufvRuazinisdearsmuiinunuazimualiidrlutuneudiaes Wi alwussgeu
Tnqusrasavianaly

4. m3Uszdiunan1suHURny (Evaluating the Program) unisinduran1sufjifieu
asunuialy nuiUssdiuUssantanes MSATINLEL LN ST uay Y Huulag
mMsdsranauazANLAnWiy MnnguUszsu Whmnelaense

2.5.2.1 Togusvasdvaanisussndunus

v a d

mseiiuaula q Aau msfmusiagussasd fedndud unsuiiauddgydady
MsuandiageavIneussianssuiifianudnieu

FAnsonnzna (2541) Inanfsinguszasdialuseanisussanduiug 1991 wileath
amraURRluesdns adeaulionmvey adweudenlaninsiainussavumiinau
dostumsaaatndeu Tngsidusnunssnvaruduiusidenloatungusie 4 nsedu

wnnuamduRus i Ty Anddaluny Usswvu winnu udwfiieadsmnngu
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agnasnanauarlifuinsiumssalssloninaussloviiidusssuundsng Tnsatsase
andetiulisladedeldanuszuivuy fudunnusiuamaniniuuasusssoy

A5y (2542) WenamiivTngusvasdvsamsussvduiudnisananidusing q 1dsl fe

1. 1iipeduneflonieTnqussasdnsdniiuem uazussnneesm sy

gsiavemhsautiu 9 Wnguussssuiiiededldvsm

2. iloadueliteuimmiedhedants (Management) dmsutiavieuad Usvaud
vieuiAniinAnveusennauiifimennpay

3. LﬁammmszﬁmwﬁwLLazﬁumquﬂwéaw{N q Watleatutliguisng 4 ind
Melumheay |

4. Wlelsiuszymugensy Jsiulumbenugsiomaenyu gy uSem sheduiiels
vausuluusunay 3’33J17|u’\wa:u%’u‘(uwamﬁm%uasu%msﬁu‘%ﬁ’w%’mmaagjiwﬁu’aﬁﬁamﬁumu
USRS UIEN18DUME

5. uievimihiivdadyvneeenang 4 nelunheay

6. Wiauuzthieuims viethednnisiiausadiiunisldagnagnieniieatraniny
wigimmiuardodsafinveaienuainuudAateiy Q’i'«d”mﬁudw"i’ﬁqﬂszaaﬁmmms
Ussnduiusiiteisunsulsunsuasmssiususint shonssusing  Tisznausuietis
soiilag Lﬁ@ﬁ%’]ﬁﬂ’ﬂyLﬂTﬂﬂé’uﬁeiaﬁ'uLLas;ﬁaﬂaqﬁ’uLLaz%’ﬂm%atﬁémamu’aamu lnsaniy
sgniimstestunasusluvanuilafinisrfusndonieanunisalumeauusamhenu

2.5.2.2 vdnmsussyduius

msUsenduiudiiuinsuiednssilunisdeanssewironhwauiunguuszanu
WhwneielriAamudiudsud Sansdudunsussanduiuesiiullegsdiuszavsam
iy Sududesdnilsfondn 3 Uszns tiaduuummanissniunu suldud malvidoya
visemgwnSinansedsaiios mifndedeansasmn nsduauaudledud

1. msbideyariemsunsinansededaiios iWunistiauedeyatnarsiiy
Fouiessanazgnievoamitsaui elinguuszrvulad iy ulouns Faqussasd
nsdniue waew Aansseng q uvawuliudaadazdndunis Tneidgayamne
Wislinguudmnsinmndnla idesla asvisn vieslimuidniidreniisnu Taglimsh
wunlndmsrwsedadeudoienis deornthlugmiudilafiouesn oliAnnadome
Tu nemds Faru ms’[ﬁ‘ix’agaw%mimﬂLLW‘iﬂmmsaEJ'Nm'aLﬁaﬁaﬁaLﬂuﬁﬂﬂﬁwﬁ’fwaa

nmsvsenduiusinsanizdesmsemininisioarsdl Wunslideyavaisifieyanuny
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andlafigndes tilemsiasuasanmdnvaifiden tiensudlvamdlaieviaigen
ageaguIn 3n. o Au e wA

1.1 msliteyarmmaiieymunsanudilaigndesielugasmune ddyds
yosmsUszsduiusimzdunsidoyainarsidunsuennaimied wasdaiianss
adusaiiles nadinshifeduvddunivdadumstinnuiagivlawaemandesnanl i
flifamudaunssusndentslonaasu fufunslitoyatmansifenisusseduiusi
Fudunsadeenniiouvureuaunaisluidunsatuayuesnduusssmwuitinevuis ey
uErdamalugnisiinsdnsidsummsiuiiolumsdniiuny suvinduidunmsiaiunusiuag
wazmsadiannuesgirmilunisiiiuimsvesesdns Funymjannefinanil g
go q Banduinguszasdiiia“fu” Famameunsdoyarnarsd wWisuaiisunisiniadu
“pifuiy Wemstastumudilainfienaifinannis “ldfrethed” vesduiozlvdeya
Pmansunnguitvaneg |

1.2 msliideyavnansiiisasuaisnmdnvaifnudunislideyaiiontssss

a a s

Sniedanazifssigiivesanity Tasmslinguussnaulssuivieussdndlu nstidou
Sumuiadoyaimasiiesdnslddwisussloninedinuedeoiios nisuseunduius
Juvdeulieaden mdnualfimdsldnoliisrmulindessdng dinan FuiuSeasiies
Favilasimsudeunununisussn duiusiaeand oty Anudosnisveangul seansy
Wanane egausmnsveanislideyaimaisdand i daduinguizasdvosnis
Uszwnduiudifie “re”

1.3 mslideyatnaisii enmsuilvannudlade A ladinduiiedus ee
Uniideiioniatulfiesanmasiiunudeniiigniintuegiane sefuiesiad Joym
snuietesuasdminiisatesfuausiuaunn Adanmasaiuindenidsuulasey
nasaawalnetafinanaliiiannudiladaseaarvuladedwdanuandudswdly
fre msUssaduiudifedlivunsuniomatsussernawisaudladufiseninaiy
39919 a'was”wLLsm'amm”]LﬁumuumS'a%'vuqm{wmamaqmaﬂixmﬁ’uﬁ’uﬁ‘ﬁ"
fnduinqueasdil Sondnde “ud”

SndAaz (2541) nanfamdndrdglunisuszrrduiusaisufvammelud fe
s?aq:{aﬂszIwﬁa’auswLﬂu‘lmjl,ﬂut,ﬁwmaﬁﬁqﬁ’mﬁqmawszmé’uﬁ’us‘ﬁaqi’%miwm
nausng 9 tlesainaulsenduiudiunuysraiu ﬁqﬁu‘lumsﬁ%ﬁm‘lwmﬂq’mﬁq 9
wtaglinsuszanuiulusgnaBsuiesuassuiu dosfulouisvssiguravse asAnisiinu

Wwd i Uszenduiusogreeiuds Judud eefiddysesdinailaves iniasle
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uvdndetl drdundusussundniusiaglildaimeis vie anudedndgainudana
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DTu

1.10 [aRIaianIsius sy v v | v |V
2. Data Management & Preservation Msdansuasnsiiy

Snwndoya

2.1 mnudasndfusunguiny v v v |V v
2.2 mstiadviaiernusiupsasade (T security) v v |V v |V |V

2.3 arwdudusuaraiasnsie v v | v v | Y|V |V
2.4 arsfutmnaondulaves v v |V v |V |Y

2.5 msitinSevsdrueaulaldotnainassd v v v v |V
3. Data Analysis & Presentation MSIATIELATATT

iiauetoua

3.1 vhiduefufimansauuUAIva v v v |IvivI|vY
3.2 msvinuuiuiuvesulad (online collaboration) v v |V v
3.3 mstdlusunsminaue v v |V v v




90

M15797 32 (f0)

4 A o o
LATDAUBAIMSUNTS

1989 NMSHARMLTNAUD

3.4 madsrnanauaznnsdanisteyn v v |v

3.5 NMSUsEHULALRANMUANILANNTINIIAINDS v |V v |V
4. Critical making design & development n1599nlyULAY

MR

4.1 mslflusunsuadrediondva (web editing) v v |V v v
4.2 Msdeansuasnisyinausautumaelulad v v |V v |V
4.3 mumnuidgpimamaiiamugiunisliaie v v Vv v
4.4 wnsowannuienssumaluladinie v v v |V
4.5 annsonandenavia wWunsiin Advinlewienduides v v VIV Iv|Y
waznsvurinamw

i

5. Digital Survival skills inwzA3nea

5.1 msldnursuiiaings v v |V v | v
5.2 Mmsldnudumediln v v |V |V v

53 I SRV L MR R oy By v v IV |V
Ystlomivugunsal

5.4 dauslnsAwidiefovdeufividn v v [V Iv IV IV

55 myihnudvgerduwidinnuiazgiuteya v VIivIv|Y
5.6 ¥invemsieu Microsoft Office v v v v iv v
5.7 amsetivaluleBlunsGoudlfedraiula sani v v |IvY




91

3.1.3 AnwausInuswyIinmuyssy

< <t an o
AN 3-3 ANTANYIAUTIOULRIVIA

1 msiianusniienuianssuvesdiny wieyuvu v v v
2. nnauspslidnuswluianssuvesdny v v v
3. gihyusuAemtuiadouludiny v v
4. Tfuhuouiuuds uasdeastvgusuldidile v v
5. MsSnwanuduiusluauuanaNsEnIIeeaul v v v v
6. dwpuspafianugfisssy Uselivszuoy v v
7. mauviladeriuveadsmd/gunivaviiunms P /
wasusmbiynaudiinus sty
8. neennsanasulals egrauvindieu v
9. msildusaulumsasinnuduiusivyusy v v v
v v 1} A 1 ] U
10. fRvAsANUNRUTaD o ludeay v v v
° ' o v v v /ey [
11. annsavirusuivgould whlaanuifnvesdu . v s P
Tumsyiausuiu
v a v 1 A Vo 1 24

12. iusnisteyausemnvunasmisnudu Miinanug v i’ P
audnlengragnes
13 ynAusDaliaIuT I luNTIAYIIUNUTIYRIU Y

) v v v v
2IANT
14. finnsasrauadetiediny e liiinanusiuiioves

. v v

Usemauluusewmd wasansdsewma
15. flafepnuduiuslunisaniiufianssuvosyuyu v v
16. sipafinsBuasiviswaridantoyaignies teasng v
A lamnuniu
17. yapuseansavininusuiuld Whlaanuidnay v y
Tudenn




92

v ¢ LY (%

3.1.4 msduassaussauninUssndniusidviavianyiausssy

o

d L3 o v w faa o an LY
A15°99 3-4 msduaseiinUsenduiusidvia aussousidvia uazaussausnuiaussIy

s P R A58 2 4 i e B Bs e

Y

fAusTOUTMsasNIsiidIusuAIva (Participator)
1. msfidusalunisdaviuen VYT V]V YTY v vTv Vv

Ussnduiusidvalussosdu seuy

AAN KATITITYTIVOIBIANT
2. psfidausnlunsdonsidoved | V| v v 15 v IV vY 9 v

Wushiauay
ulbuiy vo989ANS
3, psfidausalunmsinavetmans | Y| Y| V| Y] V| V| Y V] vY ViVl 4 [V

ad « v o
\nU'JnUaﬂ'\Uﬂ'ﬁm/lWV]ﬂ'ﬁm{]ﬂQUU

luuasugha Sruuardanandoy

agalinnuiuiinveudodiau
4. matdslunsiuiiouas AR ARZ1R4R 44 v v v

Janrsdoanslunmigingn

5. nsiidnglunsate IV vV Y ViV v

ANuduNusuandn/Jsevauves

2IFNT
6. nsitdangnlunisadiadn YIV|Vv]V VvV Y|V Y 9 iV

wwiavelulseing wavrrauseina

< ova .
wWisliidaausuile

1 danuaansaiidiuswluguy
warliodlnouarannsaaovon

Fusssulng ganna




93

AN597 3-8 (d9)

O
% g
S N o
: g . 3
£ % (7]
Sy : 2 g § E
R B R e gl g
E‘m,“i;;ﬁfaaw”’m.m,ﬁg_‘ﬁﬁgévg
o DT ] s A = 1B 1 R I RS I 4B <] 4 B
Emuﬁﬂggwma.zgﬁfézg,,ngg
2l sl & ¥ 2 o 9 8 % 8 E 9 = 9 g 5 T 8
I T - - T T - - T I O I
el | 2 g g 3 28 58 3 Y &l g s E e
AnTsauLiuMIIHOUNS (Disseminator)
1. doaflenuimwannsolunsly | V| V| Y| V] V| V| V| V] Y viv]vy 9
1 - om v o
aMyimnzaninsU RN
2. fiarwansalunsleusadie | V] V| v Y V]|V v vV
v ¢ o .
msUssduiudiemoung
3. Wnvenmimeidoyatias | v v v
o v v ¢
WDNELATUSEIEUWUS
4, fladrpudimiusluntg VIV VY v R4 44

AR UAUEIEITTY way
P v v o«
Anwraguduius
5, faruannsalunsesnuuy VI vV TV V|

v e a A v
Faviuasnindoiiontsinounsid

pyhaMINTay

6. finstddedermooulanfluns IV V]V Y v

weunstoyaldegmuyay

AUTIOUTAUNIDIUIBANIUATAIN (Facititator)

1. mowduannsaluau v vl |V
Uszonduiusarnmnzauunns
UfvRmulumii

2. itnwrlunsldrouianeiosnn | V| v vV TV VIV

wnzauAmMSUORUA
3. Wiudnmsdeyausewimunay 4 N Y[V Y Y v v

N - v - v v
NUIYNUBY 'lmnmﬂ'nugﬂ'nm'zn'la

aghagnsios
P4 1Y - o
4. wnsotuwsliswandeaniaty | v v Vv vV v Vv

v v o a d v v,
VoA ToIMIIN e dla

Tunsdndiven

5, aunsodearsnisid ViV v v AV v

nwneseme lunstidoya




94

a15197 3-4 (di9)

Civil'Service Commission, 2020).. | -
& Femandez-Villavicenicio, . : +.:

AuTSOUEAUINTIMATYSnY (Advisor)

1. fifnwelunsididSnw VIV VY| V]| v VIV
v

t1

o : o v
2. awnsovihnusuiugauld whle v
v vel a
Au3AnUedu thogrannse
Geudanuidn mudieansues

nqulvine

-  d - P ]
3. UANUUNYRAOD Wunwanwalng v v 4

YBIBIANT

d =
4. ﬂ'nm:mvmums'mauax 1544

Ysudiuna
5. finmuuazUsediunamsti VIv]Y V| VY|V V| v v 9

o =t “_ e .
ANSnYIRBUNNU UL

wensiidUSnuansoun UiuR

i

v faa o LY

PINATHMIFUATISRANTIausTnUTsEUTLEATIa aussousAdvia uavanssousny

LY

Sausssu wuhanssousdnUssuduiusidva §ideldunainnsinem as1ent wasiung

[

@ LY faa v aa & o <
ﬂ'ﬁ')Lﬂirlﬂﬁauisﬂ‘uguﬂU‘i%‘U'\E‘%JWUﬁﬂ‘DWﬁ UTTOULAINEG WRZAUITIOUTWYIAIUTITU INDIY

e ¢

il uasreviaussausinusseduiusasvanvinusssunsld



95

faa o

3.2 AATIZHFUATIZINTZUIUNITUSEFUNUSAING

saa e Yo o

o v v w o v v o v va ¢ ¢
LW@Imﬂﬂig‘U?uﬂ'ﬁﬂi%‘maNWUﬁﬂLﬂaaﬂiUﬂ‘UEJﬂﬂﬁWIa N?ﬁ]ﬂﬂﬁlﬂ?LﬂiqsﬁﬁﬂLﬂiqﬁﬁ

9 v

N3EUIUNSUSEIEURUSLULA LAY aAnwiinsusesnduiusuuuidudusgnals anndu

1]
s

Anwnszuiumsussnduiug Muszgnivieuiuldmaluladadviaunldsmdunszuiuns

14
=1

Yseonduwus dedinszuiaunis feil
C Sudu )

|

finwn Ies1en uarduasnsiienans

uazuiuiiiendes
Fuas1evnsruIuMSUsEE@INLSWUURLAY
duaswinszuaumsussnduiuslugadavia

|

Juauee1nsd

J N

o
Asnwm

Uszifiupnunungay

yaenszuunsUsendmuslugaidvia

[ o

AT 3-1 TURBUNITIASIENAUATIZYNT UM SUSEUEFUR LSRG



96

fan o

3.3 WaunguuuuEnsusuguanTsauswinusssudmiuinUssondunusaddva
mavmusUkuvineusugnanssouswyInusssudniulnUserduiusadvia
Wunsfnuduai Tinsgiuasdansvienarsideiiioateiv nmsWaun, suuuunis

Anausy, n1silneusuguaussauy, Wyiausssy wastnUszvduiusadva inalald

ALY BaAYTENBY Tuneu T8n1s MsUsziliuna uardeyadu q Adedesiumsian

[
o

JULUUMISeuS Fultunpumaiandaniweslull

< Gusu )
|

Ao Timaedt wardumsievitanans

A

warauIdefiinedaq

}

AmuansauiwnAalunsimuguuuulneusugiu

¢ as

aussousnIRUsSIUEMIUINUsEAuTUSAIa

}

=5

» ¢ \
UNAUBDITY S~ uile

ﬁﬂ‘%an/——

]

WA ULUUHNBUSUE AN IO US WY IS TS

A

o faa o

AusunnUsendunusadvia

{

1iaueonsd

73nw

Ussillupnuvnzanvaaguuuuivannau

awit 3-2 JupsunmsiaiugULUUEneusIgIUANTSOUE W TGS SU

dmSuinusedunusaava



97

3.4 Yszdluauvunzauyesgluuuiineusugruanssausnytausssuduiuin

< Gudu >
!

ar

AN AATIEY uasduasiianans

n

UszydunusnaIna

wasandveiiiedas

|

mvuansaulwAalunM W ULWUENausIg Y

aa

ausinuxwmmusssummuunﬂszmauwu AvvIa

|

dnauoonnsy > wily
Finwn
/

WY

TegUuuURnausLgINENTSaUTWY YU TY

L)

faa v

dwmsuinussrduwusadvia

}

duausnasy wily

-
Iinw

asramsedionisusufiumnumnsaunas s

G:J:L EJ'J‘U"IEyﬂi“LNUF]'J'UJLVIN’WuﬁiJ‘U@\ﬁULLUUVI‘WVMU'I‘UU

'

ashuaseadlansuseiunnuunyauLaT LA

E\ mmrgﬂs%uummmm“awumsﬂuuuwwcmuwu

AW 3-3 %’umaummsuﬁumwmmsamaasﬂuuuﬂnausumu

q

au'ﬁnu"wmwuﬁssuamsuuﬂﬂs"manWu via



98

v

n1sUsziiuldisansduntuaiifedin (In-depth Interview) 3INFNSIAMATINUA

9

21 viwu wiseanidu 3 nqu nduit 1 JURTROuTnUszYduiug nqui 2 Uiy

' '
VoA

waluladansaume wasnguil 3 filisangiunyTuusssy fujanmeasuiiamaAinlg
Weanse (Validity) Tnunisiiasigidsianlinasnndes (Index of item Objective
Congruence: 10C) iptniemluyiuusdlfauysalfeiu Tnsudsnmsinisussidivoanilu

36U ABIAUSENBUYDIAUITOULINU T AURUSA AN TRILE TN

3.5 Wanywdngastineusugiusussauznyinussadmivinyssndniusitva

Ls

A13197 3-5 MsduasizidunsunmsiauIvanNgns

O
vt B
YUADUNIINAUIANGRT oL G
-8 2
= =
=
£
1 | Anwidmseiusun Iesieviannu v oY v
foINS
2 | fvuninguszasd v v Y v v Y
3 | daszuuilemanszuavyssaunisal v v v v
4 | AvusdaionssunisiBous v v v v v
5 | wissumnuwian Au Jaggunial de v v v
« v
mMadeus
6 | veaadldindes v
v v

7 | dwdngasluujdn
8 | UssdiumanisAnw) v v v v




3.5.1 audumsmudupsumsiannuangasiladaasgild

3.5.1.1 AnyTinseiuiun Anseaudeans
35.1.2 Mwuadagussasd

35.1.3 dnszuuilomanszuasyszaunisal

3.5.1.4 fvuadafanssunsiSeud

3.5.1.5 wiisupumien au Yangunsal demsBoul
3.5.1.6 naaedldiiges

3.5.1.7 dmdngastUufua

3.5.1.8 Uszifluwanisanul

99



unil 4

NAN1598

'
a o & [

N1939815 09 “nrsaurgduuuinevsugruaussousnu Tausssudimiu

UnUszuduiusadva”  19elddidunisideaiuduneuntside §eluuniddide

U

vornauananside Tnefiswandoassi

4.1 wamsAinwiaussousinusenduiusadany ausssu

4.2 wamyiAeidunsizinssuIunsUszrduiusadva

4.3 JUuuiBneusuguassouswrussadmiuinUssndntusiana

4.4 wanisUsziduanumanraneUuuul neusuguanssouswiaus Ty
dmiuinUsenduiusaava

o faa o

4.5 nangmstneusuguanssouswyinnsssudmsulinyseuduiusade

£ a

4.6 wansuszilivanssausdnuszurduiusidnany inusssuvesdindseurdunud

fieusulagldsunuuiineusugmaussousnyiausssy

4.1 wansAnwaussauzinUsznduiusadvianyiausssy

INNSANY ILATIEY WALFIASITALENEIT HAZIUITEN A BT DIAVANSTOUY

aa o

UnUszunduius anssaueAdvia uazaussousnyiansssy andiulmadlduinuiniy

s

nangluanssousinussnduiusAdvanyimusssy Fwan1s3demuit annsoudseaniiy

[

4 aussauglouiisteazdunnad



102

15197 4-1 ran1sduAsIziaussousiinuseuduius

Aussnusn

Uszrdunug

AUITOUSYARE

Knowledge
Skill
Attribute

Public Relation Society

of America

Ithem Allaguia 2015

Dejan Ver'ci'ca 2015

Tatjana Hajtnika 2015

Dr. Joan-Francesc 2015

AlexanderBuhmann 2015

Manish Verma 2015

Kristen Hamlin 2018

1. fianugamuamnin
lunuyssnduiusedns
mnzaukinIUGUROU

Tuutha

N

<

%

N

X

2. finnufifeatiu
wlBuy ATk
USMITNUBIANS Uay

v oo e

FavadulunauuRnu

P v o < o
3. fimwdmluineiv
wamseidagiulus
M8 IAsusHauay

S

4. fierwipuaanse
Tumsldnmnimanzau

i awa v oo
wnnsUUANUIY

5. fimugivaiums

FReuazuszitiuna

6. fmrmimivies

YUy

7. imsdavinuny
Usedunmiuslusvesdu
TETUENAN UAESEUZYN)

YDIDIANS

8 fnmunardseidiuna
ey 4 @
AT WALuEthedn
Uiudsaumunislu

nsU Ry




a15197 4-1 (@)

103

AUTTOULYAAD
[V}
% S 0 ] 2 S - ©
8 o 8 ™ N U g 8 N
It O © 3 2 & © ©
AusTaustin o, © 5 = 5 o = o £ £ | S
.y 3 = 5 % E g | Y o & 5 o £
Uszvndunus % Z 2 £ < = ] £ i & > D
3 0 £ ] 2 © = ] < c
= < v £ < 5 3 2 = U
¥ = [0 5, 0o 0] c 5 +
5 sl | w2l g|¢E
D:f = o [t 5 ko] X
<
yinwe
9. fivnuensdaudie v v v v v v | Y
msusEnduRuS
10. Svinwensiiasiei v v v v v
dayarnms
11, fivnwemsaniums v v v | v (v Y v |V
v oa YR
FuFoaruAuIS
12. Suvh wazdnlata v v v v v |v v |v |¥V
anmdgm wazlv
muinwnlueded
13. ivinwzlunsldde v v | v v v v |v |V
Fipuooulad
14, Fnwemadoumisde v Y v v v |V Y
579015
15. inwelumsly v v Y v Y v
ARNRIABIBEN
wnzauANSUH R
MW
16. ivinwzlumsly v v v v v |V
aMnandsEng
17, favuanuisolumg v v v v |V
frraUTeaIuIUng
- v a
malunsusn s bilin
anusmile
18, aunsoduadln v v v v v v v v
- o o v
swanduaneaiudeya
Jawinase teasnamy
wnlalunisanfiuau




104

A191971 4-1 (dim)

aussauzin

Uszduius

auTauLYAAR

Knowledge
Skill
Attribute

Public Relation Society

of America

Ithem Allaguia 2015

Dejan Ver'ci'ca 2015

Tatjana Hajtnika 2015

Dr. Joan-Francesc 2015

AlexanderBuhmann 2015

Manish Verma 2015

Kristen Hamlin 2018

yinwe

9, fivinvemsilowiie

NsUTEBEURUS

10. fvinwEmsinsiev

TOYaY1IMT

11. Inwensantiunmg

v o v ow o
ANUADLIRTUAUNUS

12. uils uazidnlads
anilgm uaglv

Ausnwuluegai

13. finwelunslede

Fauoaulau

14, nwemadoumide

AT

15, fivinwelunsld
ABNRNGBTDEN
wnzauwAnsUf R

v o
num

16. fivinwelunisld

MwRUssing

17. faruaunsolums
Anmauszanuauna
meluneuen WelWiia

mnusaudie

18. ansnduaalv

a o v v
swandumieiutoya
v - ol v
do1aade Weainan

. b
wWhlslumsaniiuanu




AN5197 4-1 (di@)

105

Fussousln

Uszrrdunud

HUITOUTYARAD

Knowledge
Skitt
Attribute

Public Relation Society

of America

Ithem Allaguia 2015

Dejan Ver'ci'ca 2015

Tatjana Hajtnika 2015

Dr. Joan-Francesc 2015

AlexanderBuhmann 2015

Manish Verma 2015

Kristen Hamlin 2018

19. fianuannsaluns
FunszuanuAnvel
Fpu Mssuuyal

aulouovesdy

N\

%

AN

AN

<

b

20.9909N3TUAY

v
< o

lasansusemduniusne

Tusavdrsussina

21 fanuaunsotunig
29NUUY INuazHER

4 o oA ed
ADEIWUNIND

Attribute viauas

22. fimawivunonay
e lunisiufiedu
Angamsaleing fie1e
Watuiamely uay

“pyusn

23, gunsavinusiuiu

v y v v ver

gauld iilaanuidn
vel =

204§BU (Wevzawn

Bouianuidn A

fasnsvoenguilnuung

24. iuimstaya
UsETTULEEMIUILRY
P v oo v

au WiRaAuganu

wWlaathegnsian




106

MM5197 4-1 (Al@)

AUTIOULYARR
p [*a}
[¥a1 —
£ n w2 28| w |2
U o o = ~ o o
o & 1Y ‘;‘ U = Y N
o © w
gusIouzun v i e § 5 o T O E E =
B g |3 »| o | = |s|<€]5]|C¢
” o ¢ ] = 3 o £ < L © o > @ el
UIzvdUNUS = = o - < = o T e @ > o
S = [ < > ; 2 -
0 ot © c [ A (
Q b u © £ c c ® ° 2 ]
& < o 3 8 8 o e = =
el == & ® : R = 5
& - = a 2 -
<
25 . finrwaulaldly v Y v v v v
wanwnawiln el
nuiadassasand
v o
erawdaniv Jud
fasnsuaziduiiveusu
Yoadenn
a =
26. Yszngiaulumed v |V v |V v v v Y
YOUTIINADANATD
B9ANT
27. siosdmdiulusnasgu v v v v Y Y v
AT TN
v o ¢ o
ATSUTETEUNUGIWND
Uselymlvasansnsaunu
28. sinsliflnldeolad v |V v | v Y v | v ¥
waUszlegidniunie
waatu
29. sipslsiyiRnulumng v v v o Y v Y v
a o oo
niasenmdnualig
984989AM3 Wazlvtia
Jaymitumsdeasiu
ANSTVY
30.Apeseylanssasvu v Y v Y oYY Yoy Y
nuiunaiunves
v ] du a
doyatnarsiiuinvau
Y ' -
31.aeshindletior v |V
v ) -
weunstayainanTi
5 ai ¥ g
Aanaranseihliian
ANt latnfpaIAnIg




A1519% 4-1 (si@)

107

fala .

nnanuaiifvetenng

AUTTOULYAAR
[¥a}
wy
g ala |22 |89l
k9] s o = & N = o
t% © o N o o g g o~
o Il g 0 .
dussauszun g, v 5 = % O = g £ £ %
o az 5 =] ] w2 5 ® = @
Ussudunug 2 | & 5 £ Z g | 2 x|l @ | =2
4 = Pl > ; = =
3 n £ «c B © < @ e c
[¥] £ c C © e} P T
c < S & © @ 3 e c g
x ! < o = = 3 ] ©
=] = 5] © g S = Z
a = 5 a X
=
32. sodlmugRsTsu v | v v |V |V (v |V |V
& s v o
Wunane Liifiendesiu
29An75lA" aehnInied
zhlvinsnnadendy
33 fimmuudeiie u v e v v |V

NN 4-1 aussousdnUsynduiusATviany aussy



108

nAmLEnteIUsznauTesaNsIaustnUssduRUSAITany Tanis su anansaunua
sonidu 4 aussaur wazannsauvesdusznevdesluudazaussousld 28 asddsznou i
sreazduadii _

6.1.1 aussauzn1saiumsidusawAdvia (Participator) Wuanssousiiddniidyana
fosiiurnasrieantunsaiagtu Tnelidudunaslianusuilolumusing 9 sauianis
aardetiumeluuazuenesding Jesenoudasnndnuny 7 audnuny fail

4.1.1.1 msidmsulunisdnriunulssanduiusiiviavetasnns

4.1.1.2 msfidwinlumsfeansiderimd Fushanazulouiovetesdns

4.1.1.3 fewamnsalunsinusiuiuduiy anudanguuaznisuiuin nsi
Uffuuduazsuismnudniiuvnesfdu

4.1.1.4 msildwsanlunsiviieuasinnsdearsluamsingn

4.1.1.5 nsfidusulumsadennuduiusivaninysenauesosinsadvia

4.1.1.6 nsfdwsaulunsaianuduiusivauninussvinuvesesdnsiivia

4.1.1.7 dawawisafidrusnlugiuenaiaslveuaaisanioneninusssu
Inegdana

4.1.2 @3I0ULAUNITINEUNSHIUARYIA (Disseminator) uhﬂaé{aqﬁmmimmmmm
lumsiasiziidn msldne wasmsdavidelagldindesiionns q Idedramunzay ens
thiausteyaiigniesuasifunandaeiinudnuay 7 audhuoy ol

4.1.2.1 dar1ugauaruisatunisldnrvreg 1 ununsauA unIsing L
Ussduiug

4.1.2.2 fpwannssiunsidoutiaiiensusssduiusiviaiemouns

0.1.2.3 fWinuenmsiaszideyatnasifiemsunsuayssnduiusivva

0.1.2.4 flenuannsalunisliderdvadueiosdiodmiunsindedens

4.1.25 flenmannsalunsesniuy dnviuaesdndeRdviaiiantsieuns

a.1.2.6 Amsltdedsrussulaflunismeunsdeyaldegramnzay

4127 fmuivinveurenueswazdsnuluninitausdeyadnarsiigndos
\ieanse wazidunans

4.1.3 aussaurdunissIuieaudsain (Facilitator) yaraauisaliduusivse
Frowdslududns q liinedunslianud femdslufanssuuiyananiomhenudy

Falinudnuay 7 Andnwuy fadl



109

4.1.3.1 anunsoUssduiuduusihdeyafiusng 4 riudeddva

4.1.3.2 Tdpaunumesiumstirsmdoluianssuniy q ldegrsmuizauunnis
UfoAvtid '

4.1.3.3 Tuinmstoyavszvsunazmisaud uliidnanuiarudlasee
gnRes

4.1.3.4 annseduasineasndoaivatudoya dotenss teadsamudilaly
nsAniiuau

4.1.3.5 aunsodeasmsiinmwiasamaiiodiomaslunislitoya

4.1.3.6 TWauvaswmdenielunisiinid vatuinaianag 9 Tumsldgunsal
wAlulagAdviawnyAravIaviuIeny

4.1.3.7 lumsusznduiusuuzihdeyasusiig q iiudedivia mssiuiemiu

LMINUAYARRYIWWANTI AUTTT UWazIAN
4.1.4 anssougdunsTisuinm (Advison uennmssinnmiarmaunsolunuies

Wiadiuinussuduiusadvanyiausssuudy axdesdinnuannsaieliunuunidu
Fao Feavdesdinaidnune 7 andnuuy Kl

4.1.4.1 fWinwglunslidnEnm uasmsiensidFumslunudeasay

4.1.4.2 annsavhauswiugduls whleanuidnuesfdu ieszaninsnifous
AMNFEN AUGRINsvesdeRNngulvIng

4.1.4.3 fannindefie Wunmnvaififvesssdnslussuvesdinsida

a.1.4.4 darufifeadunsitouasyssifiunaiothnyiudsauuamianste
AdinwanunsainlUujuRlea

a.1.45 fanuflumsdesslunudeaamavauitamisliininle

4.1.4.6 fimsafuanudniuslumsdidunuivasisvusasdomavuduiug

4.1.4.7 fsufouivs assrean uazmunsziedodu mnudedulunules

naseaula waslianusaiulunsyia



110

4.2 HANITIATITRARATIZVNTZUIUNITUSSYIHUNUS A

€

ANATIATIENFUATIZUNTZUIUNSUTEAURUSAIN

A9 4-2 NSTUILNNSUSEAURUNSAIYA

as

aa

fa fnssuiunsaansienaldil

s

AszvIumTUsENnd

1. mMydsamasivuatym
(Defining the Problem / Fact

Finding)

1. Msdrnsazfimuatyvidegn

(Proactive Defining the Problem / Fact Finding)
msUssanateyaifientuantu misnu ialuwdanug
ANNARLAY YiAuAR uazwgRAnssu Adunasnannulovisuas
mssfiunueamty Tnsfinsnauuliaaami 16
AonAEITULLEUIBYDIBIANT WAZAIINABINITVDY

nasdmsnglugaddvia

2. ANSINUHULAE ANUALNUIIUY
n15UUR (Planning &

Programming )

2. MINWRULBLAMUARNLIIUNSUHTREISN
(Proactive Planning & Programming ) nnsasfloufjUfuas
ynsdomsmuinnssusasfvualiud luduneuiiaes

P v Y o v
wisliussaauinguszasAnineld uaeasamuLHuS

'
<~ =

YftRnusulsvenslimalulagdeniva

3. MmyujUiinisuagnsdeans
(Taking Acting &

Communicating)

3. Meujiinmsuazmsdeaadendunaluladfiva
(Proactive Taking Acting & Communicating via Digital
P a wa o dl o
Technology) m3asioUfjiRuazyinsdea samainauN
o bl v Ql; A dl L4 @ (4
wazinualiudlutunaunass iveliussanuingussasd

7l Tneldmalulagfdviadiangislunsufifnu

4, nmsUssmiiunansujuanu

(Evaluating the Program)

4. nmsUszliunamsuuRawdegn

(Proactive Evaluating the Program) nN13ARAUNANTS
ﬂgumwummmumwb sufsssifiuyssAvBrates N3
WspLiRuLLaznsEiuayy ununulngmdanauas
arwAaiiu Mnnguuszaney Whvnelagnss gngild

wialulag@dvialudessulay




111

i a’

4.3 sUnuunauTIgENTInusWIIRINSTTRd mTUInUsEduiusRdva
sUwuuRneusHguausTauzwTassud T vdnuseoduiusadvia wauidu

v « ) 2 ) 2 | ] 5 ’ ) <%, 1 d <
JsgnounieaInusenaunan 3 @i Taun AUTDIVURBUNITIANITHNDUTY AIUVDILATOIUD

wmaluladfadvan 1alun159an1sHNBUsY warduvaIn1sUsesiluaussousnisiduln

saa

Usendunusadivia Falisnvaziden sanwealul

o & s

A =f e o s s e/ aa
AN 4-2 JULUURNDUIHFIUALITOUL W IRIUS TTUATMIUUNU TS UIdUNUSAING

L4 LY

A ULUUR neuTHFINANTTaUENTRIUs TS A S Ul nUssndunus advia

waneswazidenvasguuuuiiaundueendy 3 daundn 1 laun druvestuneunisdanis



112

'
slaa o A

Hneusy druveansasdomaluladfdvaniglunisdanisinousy wardiuvesnisussiiiy

2 o ¥ w fan v o o a -1
AUTTOULNSIUUUNUSEEUNUTAING BIUTHaLLDUA A3

4.3.1 Yumsunisdnmstinevuguanssauswyinusssudmsuinussenduiusadsa

TUADUNITINATRNBUTUFINANTTOUE WY T s s sud s udnUseanduius Ad via

v

[ o o 5 1Y 5 1 IS =l o A
wUsUUTURDUYaN 5 YUY kazUsenaunie 10 TUnDULaY U518a0un Al

2

4.3.1.1 mydrsnaznisnmualgn lagllandUynuazlanduuazdaaudu

Ugymgawy Afianusieeesinusssy BanfAenyTmusssutuies wazazfoaliToswansli

[ [
o v

Ui wien1sewsauasaIn Jeituneu Nadl
4.3.1.1.1 d@stdgwm
4.3.1.1.2 msantdeanilym
43.1.2 n9naukukayItmuausy Tnsutsnguiteszay (Brainstorm) auas
MAUULEERIMUAELY Wt Sedituneu sl
4.3.1.2.1 mMaunumsunladom
4.3.1.2.2 TNUAULASNITWAILN

s

4.3.1.3 madendeainuuaziadosie denialesida senuuuns PR 9
Fumeu fail
| 4.3.13.1 msfenusifiunisieans
4.3.1.3.2 madenguuuuns PR
4.3.1.4 nsUftAnaznisdeans Wifidrsaunsineusudoudeniny @eudn
viedsudonrunmsussmduiug Henvowmaiuaue Ssifuneu il
4.3.1.4.1 mM3wado PR
4.3.1.4.2 MIFONYBINNMIT PR
4.3.1.5 msusziiunanaznsufuiiau ndwinnsdaniseusuuadligidngiy

Unaususazngy Watdunisuszifiunanuiildiiunsseauauss Msnuay waznsiai

2 i L4
(Y v =

FVURDY ¢
4.3.1.5.1 MsUTZIHUNaNY

4.3.1.5.2 nMsUsSYLlUNagENITOUL

daa o <

o = L% <% L o L7
4.3.2 \p3esllomaluladfdvianidlunisdanisineusugiuaussousny inusssudmiv

@

WnussrduusAITa



113

w3ewlawalulag@dvianldlunsdanistineusugruanssausnyinusssudmsuin

YV faa

Usgrdunusadviantemnudnwaensitaulunsaziunaun1sInnisinausy Jsivazidun

4.3.2.1 mMsnunuasasivuauey wissleldluduneutlaua
4.3.2.2 msdenderuuaziadedle wlsdleildlutuneudlaun
4.3.23 meUftaussmsdens indesofldludunomuilfun
4.3.2.4 nmavssdiusansufiRan wdesdleililudunouiidun

4.3.2.5 maagsaazmaimuatgm wIssllenlylutuneudlaun

4.4 wanrsussdiuanumangauvessULuURnausUgWaNTSauEWIAIUs ssudusutn

o daa o

Uszyrdunusnava

A19199 4-3 HaN1TUTUANIMLNTANYRIFULUURNBUTUS WAL TTaUSWY TG TTU

LY Y

dusutinuseduiusaivia

$o | awssouz

1 ANTTOULN 1 0.92 Wi ay
AUTIOUTANTASINSHEINT U
(Digital.Engagement

Competency)

B AUTTOULN 2 0.99 WALNTEY
AUTTOULATUNTITLHELNT

(Dissemination Competency)

3 Aussausy 3 0.94 WUTEY
AUTIOULATUNITBIUIIAIY
avnn

(Facilitation Competency)

4 #UITOULN 4 0.96 VLT EL

AUTTOULAIUNTTIIAUT NN

(Consulting Competency)

ANTIIY 0.95 87U RASE




114

21nM151eRan15UsEluYs Tl uALMENEaNY eI JULUUHNB USHFIUANTTOUY

wydnusssudmsuinyssnduiusadtanldnnnisdansie Sanumizaudunms

ANSUSEEILYTIaVUA

4.5 wangnsiinausugrusussauznwiinusssudmivinussvduiusidne
4.5.1 evdngns : mitinsusuganssauswy ansssudmivinssndniusada
4.5.2 YnQUsvasAnsseud

an o

4.5.2.1 Haussaugnsadinnsldnmswiana (Participator)
4.5.2.2 faussougmumMseLng (Disseminator)
4.5.2.3 fiaussougmumssneanuazain (Facilitator)
052.4 faussougumsliinm (Adviso)
453 Lﬁammsﬁfauﬁ
demnisdanisiFeulundngnsnmisiineusuganssousnyaussaudmivin
Uszonduiusadsiausenie Lf?am*?immé' (Knowledge: K) iomiiiduinuy (Skill : S) uay

Wemduyirua® (Attitude : A) Failiflovidannsreneludl

A15199 4-4 ewimsdanisiSeuilundngasnisiineusuguaussausny IaussuEmsy

5 B

AussauLnsas1anslidiusauflavia (Participator)

1. MU SEIdUR SR avet0nnsla v

2. wanmadewddeviad Wushauasuloune w8909Ans o

3. msthauedmansifivafivaoumsal/isnisaidagiuly

AuAsugia drunasdawindouedsiinnuiviaveuse

dapu v
4, ms%’uﬁaLLasf;Tmmsﬁam{lumaﬁnqm 7
5. psaisenuduRuSuandn/UssrinuueeInng v
6. msaiatantetslulsame uazsalsang delAn

AMNTD v

7. msdusalugiugnadisalneuwazaiunsadienen

JuusTsulve gana v




A5 4-4 (dlD)

115

T P Ay PO
Wewinsdantaeuy

AUTTOULAIUNTINALNST (Disseminator)

1. msldmwmangauwnnsU§uRwneg

2. MsilgurianIsUsE e duNUS I Hawme s

3. mylnnenteyaimmaiiemenazyssnduius

4, NMIANRUIUAUNVANEITIY wazHauIavuduNuS

5. ANS9BNLUY IAYNLATHANFDLNDNTHEWNT LA

NPV EAGH

6. Fodsnupaulatlumsimeuniveyald

AUTTOULATUNITEULANUELAIN (Facilitator)

1. myvssyrduiusegiamunganunnisuiiRaulundm

2. milgpauRunesegnuvangauuin sUR TRt

3. miliuinsteyaussrivunaznisnudu Mideanui

AU lIENagNABY

4. Mmsguntvisgazsideaneliutoya 9939 Whaasa

AN talunisaiiuey

5. mydeasmslinwisinedszme Tunslvdeya

AusTaULAIUNISIHAIUSNEI (Advisor)

1. MIwmUsSnw

2. myvhaswdugpula wWileanuidnvesydu s

annsaBsuinnudn Anuseenisvesngudiving

3. AuURie WUMWSNuaiNiRv8999ANS

4. MmvsuazUseiliung

5. fnmnuuarUsuidiunansicduinyiiethuliudsuwn

mamshidUsnenunsaun lUufuats




116

4.5.4 sveziian 2 3y
455 MIINNINTIY
szgghamldlunisdafanssunsens 2 Ju ansauansseaziBonfanssuves

wingminsHneusug uaussougwy s INdmIuinUssnduiusadvia Tadanswsielyil

d U e < o ° o
#1319 4-5 ﬂ']‘i‘ﬂﬂﬂ‘\JﬂiiﬁJﬂ"ﬁNﬂE]°Uﬁlﬁ'MﬁQJSiﬂuzvawuﬁiiuﬁ'miU

faa o

UnUsendunusAIa Tun 1

1 | WoWmew/nsussene Digital PR USulsiviu 30 Wl |Microsoft Team
Julanildeu
2 | prsasedussouznisiidiusiufIna 15 w1 |Microsoft Team

1. Puzzle Party
1.1 fanssudednges ynAuduiuse
AoaNwos

1.2 agviounsiious

3 | 2. SMART GOAL ¢ GROW Model 15U |Microsoft Team
2.1 Us5881389 GROW Model uaz§in
A3Ha GOAL
2.2 wiangy Faviuendnass waglndam

Whvnneeasennsway GROW Model

4 | Wniusn 15 Ui
5 | 3. dnauedeyauigningss 75 Wl |Microsoft Team
- Anvhusuuasdeussanduius Tu Ms Microsoft Word 365
Team

6 | Wnidiea 60




117

An5199 4-5 (si@)

5 | 3. dwaustayauivndias Microsoft Team

- Anvhununasdousyduius Tu MS Microsoft Word 365
Team
6 | Wniles 60
7 | nasadeaussauzAunsIBUnSHuRINE 30 W |Microsoft Team
1 draustvungvesusvanase Ideviad Microsoft Word 365

Wushanaruleuiy 199UTEM wWuu World
Cafe

2. Wusdnusazngu asgsnasuiu uazdn
nauidurrmsniie Wowiomhiaueny

SToNegIng

8 | Startup Pitching n1siniausuiem lowdewse | 45wl |Microsoft Team

g3fa veusTiiudaulaliiinnisianssu Microsoft

q
'

warsuiialuganisnenis PowerPoint 365

o v o

sUdMEeuSSesaussaugnIsaamsiid | 60 W [Microsoft Team

U

O
a\]

FIUAINA LAYAUTTOULAUNITHYUNTHIU Microsoft

AIvia PowerPoint 365




118

A15197 4-6 M1TIARANTTNMIENBUILEUANTTOUENY TRIUGTSUE NS

LY L v faa @ [y d'
UNUIZPEUNUTAING UN 2

nNansIu

1381

o -
LAIBIUB

ANSH3NENTIAULNITITUBANUFLAIN
siuRINTSH Virtual reality : VR 91889

anmuanaeuaiiousse Inediunsiuian
nsupiy Fes dula
1. Aanssuidien Museum

1.1 Wynaumdeyamuilandilily Taem
Toyalu Museumn 7Ly

1.2 HRUAIENY WU Google form %38 App

Aesouls

30 Yl

Microsoft Team

Google form

2. Reflection NszUIUNMTALVIBUAR
- udn Asiiiu uaznsusegndld an

Museum online

30 Wl

Microsoft Team

Virtual Museum

AnLusn

15 U

3, fiaNT51 APP 81uiwANasain
Q’Lﬁwaumémﬁuﬂnﬁaasjw APP g4 9 fian
insllumssneauEzaan Wy APP dade
w38 Covid19 LLas?{aﬁmmsnmamﬁasﬁﬂuiéf
pesls fleylstheiinanmdedaeeny dins
waiinldtng fsonaldignistewna Tdland
Wy

75 Wl

Microsoft Team

GIER

60

nsafeaussauzAuMsAINY

1. fanssudih 4 fin Gduau oanud WORTR
2. mslruSnw (Hle onu azvioundu was
Feedback)

30 W

Microsoft Team
Microsoft

Whiteboard

3. PISHNYINEENTIAIUSNE

45 Wi

Microsoft Team

a da v s °
4. Eh;‘lJ'd\‘l‘VlLﬁﬂug’lﬁmﬁuﬁﬂuaﬂmum‘imulEJ

ATUAZATN LATALTIOULAIUNTIAIUTAW

60 U

Microsoft Team




4.5.6 wadugnsvewmngasiaaviawasitin

(3
o (Y

Y &

119

nadugvsvemdngasiamavisuasidin udseanitu 3 A laun anuianudils

voeidnaususy Anuianelavasmadriunmsiineusy wazanunslavselanailunisidn

UsY Fadlsvaviden fadl

= 9 £ o o =
19190 4-7 Naauq%ﬁ%aﬂﬂs\‘i ATINARWILUASAIVIN

v

o [

WNANER

s s

AN

NNNITIN

1 uinsanausuiiniug A

v &

winlaluanssouziinseuduius

AdvianyImuassy Tuiusg 9

T
= aa w

So8ATURINAIUNITNANED AV
unaualdIne nsinanyg mu

AIUNEIN

laitleainsseay 70

2. uinFunisiineusuinny s

walalunisiinsumsineusy

2 v v o w d‘
Fevarvegiinsunsiinausud
fanelalunisnisudngasnns

U

Spwazluussnin

80

v Y e

3. HISunIsRnausuiiaY

Y

fala wazidsannanssulunnsg

Wsun1s Bneusy

SparYaLIaINNBUSUNADA
nangnsveiinfunisineusy

LAazAY

= [ %4
vanssuliivdse

nnsoway 80




120

4.5.7 wuunegaau

A15199 4-8 AoSlARLUUNABUNENENSNNSHNBUTHF AN TOUERY TGS U

dusutinUsendunusaava

WUUNAEBUNBUNNTBUSY
https://drive.google.com/file/d/15\BYZsv
SLhPAH2At9gF9ASWCcWeJbEjlA/view?usp=
sharing
WUUNAFDUNDUNTTIUSH

https://drive.google.com/file/d/1DAZLfSS
Y4QHAFOI08bXw31drSbapk_-

g/view?usp=sharing




4.5.8 shegralulsematiotns

usiingdsinaluladsryuvnaniusan
SNeNWOINSWOBNIUISA

AruzuSkissshiauazinalulagaisauinsa
awdsunnalulagdaddde

vduauLIALsAvasStIWauaav

INYNS gWa

MULTISEDS A
TEGHALOGY

1ddhunsausurdngas *aussau:dnus:nduwusadiawsSausssy 4.0°
s:u31035uR 13-14 wnumaw 2564 Hiussuu Microsoft Teams

181 e 3uA 14 wauniau 2564

(C)?}YY%\/ ;j/ Xyrwv

arvisvaudud du5yyn

Rashawndvunaluladadbde

M9 4-3 freenaluusematlednsnisitTINeusu™

121




122

o daa o/ as s @ 4

4.6 wan1sUTeiuaNsTaUsTNUTe U IdUNUS AN aNUIAUSTTUVRIUNUSLYIFUNUS

b}

ar

ausu lngldjuuuutinausuguaussouswy sy

2

@ (Y]

4.6.1 manisUssifiuaussousinUsznduiusadvanyinusssuvesinuseuduius

MUANT

faa o

A1519% 4-9 wanisUssdiuaussousinUssyduiusAdvianyiauessuvesinUssudunus

(Puaug)
n1sNADY n o AZULLLAY X S.D. t - test
noulsYY 73 20 6.66 1.69
32.02
nadSeu 73 20 16.99 1.20

91nA151uanINan sUsElivaussausinUse o duiusAdviany Tausssuveain
6

Ussyduius (Mumud) nsveaeunouBeuiiazuuuegi (X = 6.66, SD. = 1.69) uazans

nagpuvdLseuiiazuuueg® (X = 16.99, S.D. = 1.20) FwansnajUlaipzuuuvdaioug

v o

v
Aneussusg Wildud1Agyneananszay 0.05

Qs

4.6.2 wamsUszdliuaussousinyszurduiusaivany Tausssuveninyssduiug

Auvinwe

inagin1slinsuuuaussousinUssnduiusadviany Tausssuvesdnuseunduius

*
[
=

Fuinee finainiswlanalasuuinsiuudu 5 929 faselull

ATUUURILA 0-7  AYWUU winee Iinveaglussavliifinn
SuuuRL 8-10  ATMUU vl vinveegluszdvulad
ATUULRUA 11-13 Azuuu g dvinvreglusziudunang
ATLLURIUA 14-16 Azuuu mneie Iinweegluseaun

U

ATLUUAILS 17-20 AzuuY TRLNAN ﬁﬁnwsag’lussﬁuﬁmn



123

A19199 4-10 wansuszdivaussauzinUsznduiusaivany iausssuvan

Useunduwus (Ausinwe)

s,
1 17 fnn
2 15 #

3 18 fun
4 17 fiuan
5 16 #

6 17 fun

7 16 i
8 14 ]

9 17 flun

10 18 finn
11 16 f
12 17 fun
13 16 f
14 18 ' Aun
15 17 fun
16 16 i
17 15 f
18 17 fiun
19 16 #
20 14 f
21 15 #
22 18 finn
23 16 #
24 17 fluan
25 16 f
26 17 fnn
27 18 fun

28 19 finan
29 18 fnn
30 17 fun
31 18 fun
32 16 f
33 16 f
34 16 f
35 15 f
36 16 f




124

A15197 4-10 (fiD)

b umaiziluines | mawana
37 16 A
38 17 flun
39 18 fun
40 7 fiun
a1 16 fi
a2 17 fun
43 17 fuan
44 18 fann
45 18 fan
46 19 flun
a7 18 fiun
a8 19 fun
49 20 fian
50 18 I
51 20 fiun
52 16 #
53 17 fan
54 18 fun
55 18 fun
56 18 fiun
57 17 fun
58 18 funn
59 17 fun
60 17 flun
61 18 fun
62 19 fun
63 18 furn
64 17 fun
65 18 fiun
66 18 - fiun
67 17 fiuan
68 17 fun
69 16 A
70 17 fun
MW 17.06 fun




125

4.6.3 wan1suszdluaussausdnussunduiusadvianyiausssuvesinuss o duiud

v o

suliruai Sdwssideyanisusiiuirmuafivesfidrunsilineusuiiidesuuuuiineusy
gaNssousnyInusTsudmiudnUsemduiusaidva

faa o w ¢

wnusimslirsuuuaussouzdnUssnduiusadfany Tausssuvosinussuduus

fuinue dinusinisulanalagwuirsuuudu 5 999 sereludl

AYULURAUA 8.50-500 Azl wneil nAuedeglussaudunn
AvuLuRILA 350-4.49  pzuuy wineis Wruafegluszaud
AYULURUA 250-3.49 Azl waneia fivimuaieglussduuiunae
ATUUURILA 150-2.09 AL et Ivimuafegluszaulid
ATUULRILA 1.00-1.09  Azuuy wneil irusdiegluszauldfuin

as

A1e9 4-11 wamsussiiuanstauztnyseaduiusitvanyTausssuveain

Usedunus (auviduam)

1 | wugdnenenaiug 489 | 046 | fun
2 | Fwdem 465 | 059 | fun
3 | sugduuumsiineusuesulay 4.42 | 0.0 0

4 | dunsdafanssy 465 | 059 | Aun
5 | snumsthanag dnveluvssandldlumsufifou | 465 | 059 | Fuan

AMNSW | 4.65 0.06 AN




Una 5

FULUURNBUTUIUANTTOUENY IRIUG T

daaa of

AMSUUNUSEUIFUNUSAING

5.1 anuduniuazaudAguesgluuuiinavsugiuaussauznyiausssudwmiutin
Uszdunusadva

- msfaumSwensyaeaiisliiiaussouy flenu§ fiauanunse fanadfsesy
LLasvamulcv’faéwaﬁﬂssﬁw%nww‘lﬁqa‘sﬁuﬁmﬂuﬁaﬁwﬁ’nuja&hamn’Lumiﬁ’@ummuLaaLL_asaqﬁni
Tngtawizesdnsludsangaf Iva (Digital) 7 nnsWaued19dnnselanveunalulad
nsidiulavesduaugldumesidavialan wagn1siasgiulnvanatngsfaansnivy
vilnszuiumseansdsrmdudsauosulay faumanuansnisarmia feuai sauds
SausssufiuansaiuiGonidimummiausssy Snalinszurumsdomsangdsansluds

o I

= - i o U W faa o .
Sudealiguwuumsieansnvdeuly Tnemsuinsusenduiusadviauldlunszuaunis

e

deanslildrfiediaungudmuneldedesnis uazadarudilauasauduiussud

13

sewivesdnsiunguidvming  eadunwdnualnfvetesding waseruidlovauiuludeay
wyTaiusssy dualdiindssndniusdestinmsuiudlilianuaiuisa Geudddul Waun
aulasiazinmudnannaluladlnisgaasanar iaruaunsalunisadassalagi
waluladundssgnaldivaudssnduius Widaanuaunsaasunaiu wiedSundn
« aa o & o , o o o v |\ S o d Ao & @ €
aussourAdvia” [Wudndwmiaiesgnimnndieuiu venanddidunidnussoduius

s

aa v < 8/ cf = PN} = a waf ¢ E4 @ o/
AvvanoaipugtessilisuiuumnunmsUssngRURUR IR anungniniunsemvedea

]
=l

WD a‘mﬁmmmﬁmLLs’J’aﬁ%Lﬁﬂ%uuazﬁmﬁammmm‘%auﬁ"aamaammsjs'wﬁulué’mu

s

]
@ v

JaflfnguszasAiewangluuuiineusugivaussausninusssudmsuindsenduius

CY

5.2 gUuuuinausuguaussausnyiausssud msulinussundunusadva

[
Y W

s o o s L o €aa o <f
sUnvulnausugaussaugnyInusssudwmsvinUssnduius Al va NWaiuntiu

Usznaumgesnusenouvian 3 diu laun druvestiunaunisinnisineusy duveueSesie

]
=oQs s

WAlulad Ay an 1 g lun15TANISHNaUsY wasdIuveaIni1suseisuanssauznisidu

@ s g

UnUsEEUNUSAIVA Fallsrvazidun sanwseluil



128

Y

A <% a/ o s o ) e Sam
AT 5-1 SULUURNBUSHZIUANTIOUSHIIAIUGTIUAMSUUNUTEYdUNUSAING

nawgduuuB neusuguanssauzwy Tausssudmivindsznduiusidva

uanseasduavesguLuuRaudueeniu 3 dauvdn 9 laun diuvesdunounisinnis

'
Saa v

Hneusy druvesnasosdiowmaluladfananiglunisinnisinousy wazdiuveInisuseiiiu

aussousmadutinUssmdunusadva Jelisnuaviden fall

5.2.1 Tuneumsdanmsilnevsugiuanssauswyinusssudmiutinusenduiusadvia

L

JunaunIsIAMsinausugIuaussousnyiausssudwmiuinUssuduiusadva

wuadutunoundn 5 Tunau wazusenaunie 10 Tuneudes U5uazidn Al



129

5.2.1.1 msdrsaauaznsimuatym leglilanddgmuazland Mussdeadu
Taymgaiou AflausnavesTausssy mﬂﬂawmwusssuumaa wavazdosfiSeswanisiu
fMuUFnen Wiansewauauarean eiituneu Kl ‘
5.2.1.1.1 dseidgm
5.2.1.1.2 msAnaenigm
5.2.1.2 NMISINNURULAZNAITATUALKY Imwmnamwaisﬂu (Brainstorm) @4
MIUHULAZFVUALALY W7 Seildumeu fai)
5.2.1.2.1 mynausunsunlutym
5.2.1.2.2 MIUNULAZAITARIU

a

5.2.1.3 madendanunaziaiesdie @oninfesddva sanuuuns PR §af
Funou dsil
5.2.1.3.1 madenuszifiumsdoans
5.2.1.3.2 mMuidenguiuunis PR
5.2.1.4 msUfURuaznsdeans Widrsmnsflneusudoudennu Wourn
wiaifeudonnunisussanduius @ondemainaus feiidunoy il
5.2.1.4.1 m3Waunde PR
5.2.1.6.2 MdeNY8mMIN1g PR
5.2.1.5 nsUsudunauazn1sujuRaug vawinmsianiseusuudlvgidnsu
iausudazngu Weilunisuseliunanudildiumsseananss M waznisdnh
Fafltumou el :
5.2.1.5.1 MsUszidiunasu
5.2.1.5.2 msUszillunaanssoug
5.2.2 wisdlawmeluladfdviailflunisdnnisiineusuguaussouswyinusssudmiy
Unussuduiudadna
indesflomaluladdivaildlunisdanisiinousuguanssouswy Tasssudmiuiin
Uszmnduiusaavautmudnuasmsldodusiertunounsdanisiinevsy fuadosiied

Ve

fAseldmdentdlunsdise un wiedlefildlunisdeans Microsoft Team, Google Meet,

u

Zoom va3 aeilafildlunsimsuns wasUsvanduwus Facebook, YouTube, Wordpress

@ Q

miama‘Lun'mﬂmaaUsvmauwu Advia Photoshop, lilastator, Kinemaster, YouTube

isesiafldlunsmdeya Google Search wagdu 9



130

5.3 msthzUuuuiineusuguanssausny fausssudwivlnussunduwusadvaluly

mstsUnuuBineusuguaussausny inusssudwsuinussnduiusidvialuld loe

v

e

as

nMdeusedndeenisihgduuu Wiy vinseanuuundngnsiiaennadestugluuud

v
a = LY 1

Wty fafegdalud
5.3.1 fnundendngns : mtlneusuguanssaugwyimusssudmiuinyssnduius
Advia
5.3.2 fvundnguszasiniiou;
5.3.2.1 flaussaurmsainnisildausiunavia (Participator)
5.3.2.2 flaussougmun1siguns (Disseminator)
5.3.2.3 flaussougaunsenneauazan (Fadilitator)
5.3.2.4 faussaugaunisiiduing (Advisor)
5.3.3 fvuadiommasous
domnisdanisiFeuilundngmsnisiineusugiuaussausny ausssudmiuiln
Usymduiusasviausede ileviienind (Knowledge: K) eviiuvinue (Skill : 5) uaz

Wongunimuaf (Attitude :-A) Faflillomdamseseludl

d ﬂll Qs = ar el o al
A19°19% 5-1 1ann ﬂ’ﬁﬁ]ﬂﬂ')iLiﬁJUﬂUMaﬂﬁjﬂiﬂ’liﬂ NDUINFIUANIIOUSWIIRAUSITNAINTY

o

aussauznisaientsiidiusiufania (Participator)

1. nMsdaviunulseunduiusasviavesennsia 7

2. vianmsileuideyied wusiauazulouiy ¥8989Ans o

3. mawiauetnasietvanunisal/vgnisaidagtuly

FuAsEgna daruasdndauegiiinnuiviinveusie

RG] v’
q. ms%'uﬁau,asﬁ'ﬂmsﬁams’lum’aﬁnqm 7
5. Msadeanuduiusiuaudn/Jsesnauveenans ¥4
6. miasasaaTetwluvsva uazdwszma tieliiAa

AN 5

7. madsaluguznafiedlneuazanuisaiionen

Fausssdlng gana v




A1519% 5-1 (si@)

131

AUTTOUSAUNSNEUNS (Disseminator)

1. msldawmunzaunnisujoimig

< ] < o o ¢ d 3
2. MIYUVTANDONITUTEYTAUNUOLNDLHLNS

3. M eidoyaimansiieneuarUssmauRus

4. NMSANTIUNUAUAUAIEITVY WAL HUIAYUFUAUS

v o a o ¢ o
5. n1soantuu f\]ﬂ‘vnLLazNaWaaLﬁaﬂ'}iLNULLW{Lﬂaﬂqﬁ

37U AR P

6. Aodsnuoaulavlunismeunsdeyald

FAUTTAULANUNITTILIBAIUEALAIN (Facilitator)

1. nsUssmnduiusetnamunzanuwnnsujuianlunim

2. MsldrenumesodamuzauuinsuuRnian

3. msbiuimadayauservunasmiheaudu Wiiinami

Aadnlasgagnaes

| 4. msBunldswaziBonieniutoys doifinnds iveais

ANt lunsaueu

5. nMsdeasnsinwdUszme lumislideya

aussauzarunisliiaIUsne (Advisor)

1. MsaUsnw

2. mevhusuiugduls wWilaauidnvesdu tieay

annIaseuinuiEn Amnufesnsvesnguiving

oA ) caa '3
3. ANUUNYDRD L@unﬁwaﬂwmwﬂﬂadadﬂﬂi

4. p5IELasUTEIUNG

5. famunazUszdiunanmsiiaSnudiohandiuu s

nansiidUsnunsau UG uale




132

5.3.4 imuaszesa : seena 2
5.3.5 Auuadsnsdananssy : ssezatfidlun1sdnfanssumaieus 2 Ju awnsn
wanesreazidsafanssuveandngasnisinausugiuanssougwy Tausssudmsvin

Usznduiusasna lasanisiesaluil

AN5199 5-2 MepgransdnnanssunsiineusugwaNTInusny RS SIud MY

nuszanduiusaana Tui 1

1 | #8idaau/nisussene Digital PR Usuluiu 30 wfl  [Microsoft Team
Y pu|
Fulaniasu

2 | nsadeaussaunisildiusiundna 15w |Microsoft Team

1. Puzzle Party

1.1 fanssusainees wnAuINAuse
soinuos
1.2 avvounaidoul

3 2. SMART GOAL ’q GROW Model : 15 u1f  |Microsoft Team

2.1 U55881509 GROW Model tag3an
A15R9 GOAL
2.2 whangu daviuuninaes uaglidnvih

Whninevadesnnswaz GROW Model

4 | Wnwsn 15 w9l
5 | 3. dausteyauitmitaes 75 w1l [Microsoft Team
- Tnvhununasdeuszanduiug Tu MS Microsoft Word 365
Team

6 | wWniflos 60




133

A1519% 5-2 (di@)

T
5 | 3. dnauedeyauivninass 75 Ui [Microsoft Team
- Anviunuuasdeusvunduiug Ty MS Microsoft Word 365
Team
6 | Wil 60
7 | MsadeaussousAUNISIHBLNSHIURIYA 30 uMW  |Microsoft Team
1 dnauaithvungvesuSeninass Iduvia Microsoft Word 365

WUsNILALULEUIY 289USEN wuu World

Cafe

2. WuSdmusiazngu asnegsnasiuiu wasdn
T 11 1 =] &' - o

nautluanusiuie tiawsemiiausaiy

Fmilen9gsia

8 | Startup Pitching nsunaueuism lowenie | 45wl |Microsoft Team

5303 veulviugaulaliiiansianssu Microsoft

’ 2 4w )
waziuialudaiisnenis PowerPoint 365
9 | aydnBeuiisowaussausnisaiumisiidi | 60wl |Microsoft Team

UAINA LAZAUTIOULATUNNTHURNTNIY Microsoft

as

favia PowerPoint 365




134

A e 1 U e b L2 o al
M199N 5-3 WJ?JEJ’Nﬂ’ﬁﬂﬂﬂ‘{)ﬂiillﬂ"IiNﬂE]Uillﬁ']u’ﬁlﬁiﬂu%Wiﬂﬁ@uUﬁi‘iNﬁ’]MiU

L7 Q) L) faao [¥) d.
UNUTEEFUNUTAING TUN 2

AANTSY

bIan

o e
tAIDNLR

anu
1

NNSE519ENTIAUTAITENUILAUTZAIN
NUAANSSH Virtual reality : VR 9109

anwndeuiaiiowase lagrmn1siuian
nsueLiY (Foe dud
1. Aanssuidies Museum

1.1 Wnaumdeyamulondalily o
‘ﬁ'ayja‘lu Museum ﬁlﬁlﬁf

1.2 MBUAINIY B Google form 38 App

masould

30 Ui

Microsoft Team

Google form

2. Reflection NSEUIUNTALVIBUAR
- Au3En AsTiiiu waznsusegnald 9N

Museum online

30 W

Microsoft Team

Virtual Museum

WALUSN

15 U

3. AANSTY APP 91118AINESAIN

HitpusHTINAUENAI0E19 APP 69 9 fian

5llun1sgneaNazain 1wy APP duds

w3 Covid19 uardsiannsatiomdargauld
pedls foglsthaiivaomdeligeeny fins
wazinldthg FeereldiEmslewas Tdland
wly

75 Ui

Microsoft Team

o o
WALNEN

60

ANTa%19EUIIaUTAUNITIVIANUSNEN
1. Anssudih 4 il dduau enuy ndada
2. nsiaUIaw (We 0nu asvipundu way

Feedback)

30 W

Microsoft Team
Microsoft

Whiteboard

3. NMsHNNYENSIAIUTN

45 Y

Microsoft Team

PR ] w e 1Y 3
4, a?ﬂﬂ\'ﬂﬂLiUuzLia\jaﬂiiﬂu’dﬂq‘hm']i?]']u’)ﬂ

ANMNALAIN LAYANSIOUEATUNMTIWIANUSNW

60 U

Microsoft Team




5.3.6 wadugvsvamangninnavisazidin

(4
o as

v
v oo ]

nadugvisvamdnansiimaniuasdaidia weenidu 3 dw

135

AwA AU3AIITITR

1038idnuTUTH ANuTianelaveamaiiniunmislineusy uasanuaslanselanailunisian

DUTU FTs1waridun At

A5 5-4 F1081INISMUUARAFNONEVRILATINISNAIANIILAL A

os

12

[y

IR

HANEN

74
s s

#2390

NN

1 fidrsmausuiiannug A
Wilaluaussousdnszodunus

a v s

IanyTausssu Tusueng 9

=)

v
= aa o

SRUATVDINAIUNSHANED AIvA
AuaualiIneInTinine W1y

AN

lidaeinsesay 70

2. giinfunisiineusuiiniy s

palalunisi1sunisinausy

Jouazvo|li1TunIsHnauTuA
#analalunisnisndngainig

U

Sovazlyuvasnia

80

3. 11sun1siineusuiiaiy
fale wazitrsmnanssulunig

W1suns Blnausy

TegazyeIaIlnavIunaen
nangasvarii1iun1slneusy

WHaTAY

mansoulidoes

A308ay 80




136

5.3.7 senuuuwuuvageulidenndesiuinguszasdnsinmstinausy

d o t s < LY 4 L
13199 5-5 MBee LL‘UUV]ﬂﬁ@UViﬁﬂQ@Sﬂ'ﬁN NRUTUZIUAUTIDUS W IRIUTITUAMTY

aa o

Pnussunduiusaava

HUUVIAFIUNDUNITBUTY
https://drive.google.com/file/d/151BYZsv
SLhPAH2At9gF9ASWCcWeJbEjlA/view?usp=
sharing
LUUYIAHBUNBUNITBUSY

https://drive.google.com/file/d/1DAZLSS
Y4QHdFOI08bXw31drSbapk -

g/view?usp=sharing




137

5.3.8 feg1sluysenatedng

umiIngrdeinniulagsivuvpaa:juoan
SnuuainswounIwnsn

o o
AruzuskisgsAvnasinaluladarsauina
- awvunalulagyadige

vauaulfgsaduasdwauaavd

58NS Fwa

{dshumsousundngas "aussausdnds:nIudusdSiawnSusssy 4.0°
s:#3105Uf 13-14 waumAL 2564 shussuy Microsoft Teams

KD v uld 14 waumeau 2564

ot o

o oisvandud aviyg
fonhandvunalulagdadide

d' L 1] =1 os v ]
adl 5-2 aregislulseniatistnsnisidisineusu



138

5.4 dasusuuzlunisiiguuuululy

Yo

5.4.1 Tun133deald3delafnvinanisldnsimuisuuuuilneusugiuaussaus

] 2
faa v o w < +

wiTmusssudmsudnussanduiusadviadwaundudungudiegreidutdndnyiviy

ot o o o d”l a o oo ¥ [ 4
"?Nﬁ]’lﬂﬂ?i‘u’]gﬂLL‘UU‘V]WGM‘U’]‘UU‘lUVlﬂﬁENQiQ Lﬂﬂﬂ??ﬂﬁﬂlﬂlﬂﬂ@ﬂ@ﬁﬂ’]ﬂ bYU ﬂqummseﬂu

0 a v

o s (3 i Il ’-’II‘:J 5 e Vo o
UM INeTdy uazesrnseng q Juauenusliasyiideluasadaldfinsanuagiizuiuuly

Y o oo v
NAGBINUNGUATBYNBUNIY
¢

5.4.2 Tunsdatinausuguuuudineusugiuaussouswinusssudmivtdinussanduius

A3v7a afinsuneseaflowaluladidauldlunszviunisdng q Falivarueiosdonta

1%
.

dnauald windiaulavinsideluadad lUanazldiasasdioduusninilaanie e launaus

v

TAaruisayils §9a75R91589AMULNLIZANNS 0N ANTUINTNEINTUBINUIBIIUNT O

as

dwsnileguazanunsadiunlyld



una 6

d3Una afuTena uazdatauauus

N13asENan1sITL o Usena uazdeiauauurlun1sidoiies “nsimurgluuy

Q/ ¢ Yo as v

Anousugwanssausnausssudmuinssnduiusidta” §Idulaaunaasyueanis
Wonavihiauamuandy fedl

6.1 dyuna

6.2 aiuTIENA

6.3 UoLAUBLUY

6.1 djuna

= a

6.1.1 wan1sAnwianssausdnUsendunus Adviann Taus sy wuliaussous

Caan w s

UnUsznduiusAIianyinusssy Usenaudie 4 aussous 1) aussaugatun1sainnisd

' ‘ aa v ¥ o« ) T vy oo v °
FAUTIUAINE AUV 2) FUTIOUSATUNTINBLTT ATUN 3) dUTTAOULATUNITONUIUANUALAIN

v Y 20 e
$azAIuUnN 4) ﬁNiiﬂu%ﬂWUﬂ'ﬁlWﬂqﬂiﬂWW

6.1.2 NanMsIATIERFUATIZANTEUIUNTUTETdURUSATYR Tnelinsyuiunisvesnts
Hnausu 5 Tunou laun 1) mMsdrsranaznismvuadeyyi 2) NI ULHULAE NS IYUALKNY
3) maideniliamuagziaieddle 4) Msufufnasnisioans 5) milsulunaiuiasnsujon

6.1.3 sukuuRnausuguanssauswyiausssudmiuinusenduiusadva Tned
nsvuUNIsYRINITHnausY 5 Junau laun 1) nasdrsiawaznisimuadym 2) N5y
LaZNISAIMUALKNY 3) Asidentannuuariaiesde 4) nsufuRuaznisdoans 5 s
Usziflunanunasn1suf iR dsnmsdananssufineusutdudunisisineusuiuseuladsdu
o a o daa v 1 Vo = v o vy w a oy v
Faildnaluladadvasing q inlddamaSeuiinelididrevsuifnaussaus 4 aussondnila
1y & <
duarevilutunaui 1

6.1.4 HansUsElluAmUMINEaNYRULUURNBUTHIWaNTTauE Ny T RIusTSUd MY

s

@ o faa a £ o < v v 1 v 1 4 =
Unuserdunusadvia wusnisusedivesnilu 3 au laun AUNTETUIUNS Anunalulald

aa

favaniidanld warA unadns n1suseiiuna Jdan1suseiiiuie 3 a1y deumunsay

HIUNUTINSUsERIUNAY



140

6.1.5 landngasinevsugiuaussauzwninusssudmsvinUssoduiusa dsia
Fedansinevsy 2 Tuliunngudiesareintsive Fohdenldluniseusuie Digital PR
v 9 v w < aa S = v a ] %
Uiulwiu Julandeu lnediivensadenudsimguivssersiasdnianssusiig q lngld

WA30ilnRINa

6.1.6 ANTTOULUNUSLVIFUNUSAIVN AN TRUSTSUVRIUNUS s Funus A ousulaeldy

ey @

Yuvuineusuguaussaugwyinusssy gidelawimnisusedivanssausdnussonduius

3
Y
Advany Tamsssuoonidu 3 d dun dud 1 duaug §398liTanuivesndusieda

Aeuisulazvdaioulmngirnmsunsussdiuanuduaueg nguiiegelinzuuunay
NFBUTUNINATIINOUMTBUTH AN 2 Auvinwe (iTtlanunasinisUsafiviiundeuiulyi

nauisgsEininwgMsu RN uITsdmdinmsdaniseusumumangasivaundy Ysingin

ar ] =t <t LY

nauiegeivinugmaluinussuduiusidviany aussalunmsmegluszauiinin uay

%

[y P v o a

AU 3 suvirund FIdelalinguiiegiuansanuAniiusendngasilanmuniu §ain
Usgiuvimuad 5 a1 laun dudanevenaiug drullent duguwuunisineusuesulay
AunsdafansTe uazdumnihanuiuasinueluldlumsuiofen lunmsiuiungy

fMegrslivimuafiogluszaudunn .

6.2 anusnena

o o faa a

N15398 1309 JUwuulnevsugwanssausw s ssudmsuinUssurduiusAdva

%

- a o aw o o v Y ¢ w oo

1nN15AnE Tesziuazduasisvienarsauideiiisades nsdunival G ey

a 24 ct v v 4
maiiazmavaaesldguuuunsiieunmsaen suiielausiuzaaideaey sz

v do - sy, v & ‘

waniianefusenanside Al

6.2.1 aussousinussndiusidvianyinmusssy

anssauztinUsendniusAdviany Tnusssu Sudulaonsdanseian 3 Auwauiu

o (Y o s

loun anssouztinUsznduiug aussouzAdva aussousnwyinusssu dunswiiazdddy

LY o v faa o

wahuruansINtuIwAsLduaussauzinUssuduwusffia Usenaumiy 4 aussouy

v [ ' | aa v v = v 1 v :
1) AUITOULATIUNITATINITHAIUTIUAING AUN 2) AUTIOUSATUNISIHNDNS F1UN

v ° v e ') v o o '
3) BUTTOULATUAITOMILANALALN WATAIUN 4) AUTIOULAIUNITIAIUSNY wazluus
ATAUTIOULNANALTANTIOUS Y08 TINIMUA 28 ANTIOUY TIFDAAADITUIIITEUDS Dustin
Jakkrapong kongmalai (2018) waz HUSAIN EBRAHIM1 and HYUNJIN SEO2. (2019) fila
NUNIUITIUNTIN WAL KaLITBLALTUNISINNITNNTUSEUEUNUS wazaanmaadnu Khan

as

et al. (2021) war a@av. (2562) Aldnantaussauzpaa



141

6.2.2 HaMTIATIERAATIZUNITUIUNSUS T dURUSAIYA Taelinszulunisuesnis
Anausu 5 Fusou loiun 1) Msdrsrasasnisimualyu msdrnasasimuadgwidan

nsUszanateyaiieaivan iy wienu vidduudanud auAniu vausd waswgingsy

Il
<

dunamnanulsuisuaymsaniiunuvesaaiduy nefinisaauwuliarmid densdes
AuuleuieuetesAns wazaudesmsvenguidvanelugadivia 2) n1sanuauuas
N1IAIMUAKKY NITIUHLLAZAMUALNUIUNTUJUR g0 myaslladfUduasviinig
domsnuiinaunuazimualiud luduneuiiaes ileliusqnuinguszasdiingly uax
pssnueunsUATRumulauemsinaluladdeddvia 3) madeniievuaviaieile
nsidenifienuaziniosile (Select Content and Tool) wdanfinsunuiasavnsiden
iemiildannisiinsed duaszinasasiomu wemdonindosfiefiazlddnvinde
Uszmduiusuazidendemnslunmsussnduius 4) msufdiuagnisdoars nsufudnns
waznsdeanndegniiumaluladidvia n1sasioufiAnazinsdeasnuiinanunas
sunliudaluduneuiiaes iielvussgmuingusvasdiiandy Tneldneluladadvaidum
Paelun1sufoian wag 5) msvssfiunauuaznsufoR msusufiunansufiRnuids
N ms&m’mﬁuwamsﬂﬁﬁamummLLmuﬁajali' S UTTUUTEAYSHATDY NSIATNLELIY
wasnisaiuayy ununulaenisdinarauazauAaiiu annguuszesy Wwnelngnss

vV Y } %4 Han o d
yngildneluladfdvialudossulay

1] [
ar < e

6.2.3 sUuuuiinausuguaussouswyinusTsudmiulinussnduiusadva Almuy
finsgurun1svesn1sineusy 5 Tunsu taun 1) nsdrsranaznismmuatigum 2) nns
° < v A <4 o WUa {
PNUHULAZAISATMUAKKY 3) n1sidendondiuuaziaiesdie 4) nsujuRuaznisdeans
5) msussflunanuuazn1sujoR Jamsdananssuflneusuiudunsdafinausuduesulad
aaudaddunalulag@diane 4 ilddaniadousiieliyidreusuiinausso ugin
v o faa v o @ = @ eg A A o
Uszrdunusaidvia Genszuiunistuipdeuntsdnnisinausy inseslenldlunisousy uas
n15Useilunadudanna N uIIuiIve W. Darawsheh, G. Chard, and M. Eklund (2015)
: L. V. Sharakhina and A. G. Trubnikova (2018) ;
6.2.4 Ad1NIzANY0ITURUUR nBUTUg INANTTaus TwussTuduniy
@ v @ fan 1 a & v o v o a
UnUsenduiusadvia wienisussidliuesnitu 3 su iiveligiginyussiliuanumngay
[ N | % L= Ry & v d 1 a4 A o
auA fudl 1 funszuaunsiinausunusuwuuniaudy mMud 2 Auesesdamaluladi
19Tun159nn1sHnoUTY KaEAIUT 3 ATUENTIOULT LT IUATTUSELT UNAUS paNTTOUY

[ )
aa s <t

tinUsynduiusiavia e 3 du inensuszfivedlussdumungan Jauansbiiuiigiuuy

o e

Aneusuguaussauzwinusssdmiulnuseuduiusadia ngadelavaunduiuiiag



142

winednsunisir vl unuamslumswmiuiaussausvaninUsevduiusiionssonly

& [ s v e faa o ¢
yanamatunaneliuinuszaduiusidviadely

6.2.5 vangasinousugmanssauswiausssudmsuinUsnduiudadva §idele
waundulasfiauaenandoaiuvuuud neusugiuanssausny Tmusssudmsuin
Usynduiusadvia ndnilesnuuundngasiidelilunaasddiunduserdis Usngia
nduseghdlirualauasianunisineusudausnszuaumsusnaufisnssuaumsgaiine

g a v o 1 s & a 1w ol P
LL@ﬁﬂ3ﬁ°uqﬁﬂu‘/1L’U'ﬁ')lﬂuLLﬁﬁgﬂig"U'}u‘lﬂJﬁ]Uﬂiz‘U'}Uﬂqi ‘UQLﬂﬂ'ﬁ]"lﬂﬂ'ﬂlﬂuWiaumaqLﬂsﬁ)ﬂﬂa

Adlumsitnsudnsvsuiulindousdonis suldun wiesmsufiunes doyqrndumesida

1
]

Judu wilumwnuunguinediaSedioulidesasviounduininduianssuia uaginle

o

annsarlvldnulaasauasifuusyans amlunsSsunasnsvinanu

f§aa o L L%

6.2.6 aussouzdnUssduiusidvanyinussiuveninUszyduiusiieusulagld

24

Ywuufineusugiuanssaugny iausssy gidulduimeusaiivaussougdnuseunduiug

3
U A4
AdvianyTausssueondu 3 dw ldun it 1 Auawd §adeldianiuivesndusinegn

u

AeuSsulazudusouUsIngInmsunsUssiuanuiiuauegnguitedeling wiunas

nsausHIINNIIAauMsaUsYy Mufl 2 Auvinwe §Idgladunaminsusediuiuniounuls

quiethdninvenisufiRnusisdmdinisdaniseusuammdngnsiiauniu Usngd
qushegralivinuynsutinuszanduiusidvany Taussaulunmsweglussduiiunn ua

2
n
dut 3 Furiruad cﬁﬁ'ﬂlé‘lﬁnduﬁaaéwLtammmﬁmLﬁudawé’nqmﬁlﬁﬁmmﬁu Fatn
Ussduitruead 5 dw ldun Fuddreveamiud fudomn duguuuumsiineusueeulai
funsdafanssy wazaunsiianuiuasinueluldlunisujifau Tunmsanfundy
fegaiiauaiogluseduiun Fusierveragulidn nqudednroumsdaniseusy

gauladfdnisadufanssuniuguuuudneusugruanssausn Tausssudmiy

faa as

Tnuserdunusfiana

6.3 YoLauBLUY

6.3.1 Tarauawurlunisidunsil

[
o Va W

lumsidens i 39ulaAnwnanisldniswaiuiguuuuil nevsugiuanssaus

v

faa o o o

wyTausssudmiuinussnduiusidiaiwaududunduiogamdudndnwviniy
Fanrnmsthsuwuuiiiaunduluneae i iinanuaulalungududaey wu nauenansd

Tuamine1ds uazesdnseng q Juauswulignasinideluasadnlafasauasigiuuy

Tuneapsiungusetwauniy



143

6.3.2 Tewauanuglunsideluouan
Tunrsdailnousuguuuulneusuguaussauzny Suusssudmiudnuseanduius

Advia lofinsdueTesdewmaluladddaunldlunssuiunisdne q feivanendeailedls
° v v o a o Y vy A4 & o o dyve o
tiaueld windiiaulavimsidelunisinluenasliiniediedunenmilenniifiulsinaue

13famnsavinla d9msfiarsandonumunsauns oR s NI nenNsvaIiL 89 UL e

o

ddniieguavanusarualdle



UIIUIUNTA

mwlng
AININIY WAL, (2558) PR fiu Marketing uansnaiuagnals wasisimsuiuusaiuegnals

a

TugaRdvia (neudl 1) Fuiile 13 manau 2561, httpsy//thumbsup.in.th/2016/09/pr-
vs-marketing-differences-and-how-to-evolve-it-1/

Jnswew ANAD. (2561). DIGITAL PR Aeesls virludes DIGITAL PR (UPDATE U 2018). Au
e 13 fa1AY 2561, https://moonshot.co.th/what-is-digital-pr-why-digital-pr-
update-2018/

Jnsway Aunde. (2560). Digital PR. fudle 13 fanAu 2561 , https://thumbsup.in.
th/2017/07/what-is-digital-pr/

wsdng 1sAalammsRundnual. (2537) awwadiuddds : msUssmduiugiuniwnan,

AW : ARgSEIMaRiuardeinaty uinedvyssumans

WIWINY WIUAS. (2560). ndnuaznagnsnIsUszuduius 4.0 ngamwe, ionansUsznaums
UsTNIUUSEYITUTWS

U AnsU3vn. (2556). waawiinsuseanduniug lassmsinanedmamans. ngammm
PRINTAUNM IR

dinnuAuzNITINMITRNSTUIUTI¥NS @ N5, (2557). INUTRMATMNISUIING
IN1301AST WA 2558 (Public Sector Management Quality Award). U3¥w Y
winsiuaudiiidi $18n, ngammamiues.
http://www.ldd.go.th/PMQA/2558/PMQA2558.pdf

@S 2adune. (2561). MsUsEAURUSAITA. ona1slasanseusundnansnis
Usenduiusadvia : ningmns COMMUNICATION STRATEGIST : Digital PR 23
nounAL 2561 o Tsawsululama aeny )

25ve) AFAN. (2555). Allonsusznduiusyaidviavesauaunsdanmsuiiansyesn lae
ROBERT L. DILENSCHNEIDER . njammnv dinfismi asuya

it wnatan. (2556). msUssnduiudilenisaianmdnual. namwn piasnsal
UMY

[y

afida wnatad. (2558). fevnenmisussunduiuslugroaulail. Aulie 20 Fuwnau 2561,

1

https://www.smartsme.co.th/content/13661



146

afda wnaad. (2558). unumaninUszunduiusyafdvia. Audle 20 Gy 2561,

https://www.smartsme.co.th/content/16041

AMEBINGY

Apirut Puksawat . (2013). Public relations for creating image. Bangkok Chulalongkorn
University

Apirut Puksawat. (2015). Publicity direction in the online era. Search when 20 August
2017, https://www.smartsme.co.th/content/13661

Apirut Puksawat. (2015). The character the Public Relations Officer era Digital. Search

when 20 August 2017, https://www.smartsme.co.th/content/16041

A. Hartmann and G. Auth, “Positioning IT4IT in the face of classic Enterprise
Architecture Frameworks - A critical review Positioning IT4IT in the face of
classic Enterprise Architec- ture Frameworks,” vol. 2017, no. September, 2020.

A. Petersons and |. Khalimzoda, “Communication Models and Common Basis for
Multicultural Communication in Latvia,” SOCIETY. INTEGRATION.
EDUCATION. Proceedings of the International Scientific Conference, vol. 4. p.
423, 2016, doi: 10.17770/sie2016vol4.1555.

A. Buhmann, J. Macnamara, and A. Zerfass, “Reviewing the ‘march to standards’ in
public relations: a comparative anatysis of four seminal measurement. and
evaluation initiatives,” Public Relat. Rev., vol. 45, no. 4, p. 101825, 2019, doi:
https://doi.org/10.1016/j.pubrev.2019.101825.

A. J. Janssen and S. Stoyanov, “Online Consultation on Experts ’ Views on Digital
Competence,” 2012, doi: 10.2791/97099.

A. Pérez-Escoda and N. G. Fernandez-Villavicencio, “Digital competence in use: From
DigComp 1 to DigComp 2,” ACM Int. Conf. Proceeding Ser., vol. 02-04-Nove,
pp. 619-624, 2016, doi: 10.1145/3012430.3012583.

B. T. Tran, “Communication (Interculturl and Muticultural) at Play for Cross Cultural
Management withn Multinational Corporations (MNCs),” 2016.
https://www.researchgate.net/publication/304939507_Communication_Inter
cultural_and_Multicultural_at_Play for Cross_Cultural_Management_within_

Multinational_Corporations_ MNCs.



147

C. Octaviani, S. F. Raedi, M. Igbal, C. R. Gunawan, H. Supriadi, and M. Kom,
“Development of Enterprise Architecture Using Enterprise Architecture
Planning ( EAP ) Based on the Zachman ’ s Framework Approach,” vol. 58,
pp. 474-485, 2021. '

Dejan Ver'ci'c. (2015). ReviewLooking for digital in public relations. The International
Journal of Elsevier Public Relations Review 41 142-152Elsevier

Dustin Manleya, Jean Valinb. (2014), Reviewl.aying the foundation for a global body
of knowledge inpublic relations and communications management.

The International Journal of Public Relations Review 43 56-70 Elsevier

D. E. Maligat, J. O. Torio, R. T. Bigueras, M. C. Arispe, and T. D. Palaoag, “Customizing
Academic Knowledge Management System Architecture Framework based
on Enterprise Architecture,” IOP Conf. Ser. Mater. Sci. Eng., vol. 803, no. 1,
2020, doi: 10.1088/1757-899X/803/1/012048.

D. Verci¢, A. T. Ver¢i¢, and K. Sriramesh, “Looking for digital in public relations,”

" Public Relations Review, vol. 41, no. 2. pp. 142-152, 2015, doi:
10.1016/j.pubrev.2014.12.002.

HUSAIN EBRAHIM1 & HYUNJIN SEO2. (2019), Visual Public Relations in Middle Eastern
HigherEducation: Content Analysis of Twitter Images. The International
Journal of Researchgate. Media Watch 10 (1) 41-53, 2019 '

lthem Allaguia,*, Harris Breslowb. (2016), Social media for public relations: Lessons
from four Effectivecases The International Journal of Public Relations
Review 42 (2016) 20-30

l. B. G. A. Darmita, G. R. Dantes, and |. M. Candiasa, “Regional income management
information system with Enterprise Architecture Planning Approach (EAP): A
case study in BPKPD Klungkung Regency,” J. Phys. Conf. Ser., vol. 1516, no.
1, 2020, doi: 10.1088/1742-6596/1516/1/012016.

I. Allagui and H. Breslow, “Social media for public relations: Lessons from four
effective cases,” Public Relat. Rev.,, vol. 42, no. 1, pp. 20-30, 2016, doi:
https://doi.org/10.1016/j.pubrev.2015.12.001.



148

Jakkrapong kongmalai . (2018). What is DIGITAL PR & Why DIGITAL PR (UPDATE 2018).
Search when 20 August 2017, https://moonshot.co.th/what-is-digital-pr-why-
digital-pr- update-2018/

Jakkrapong kongmalai. (2018). Digital PR. Search when 13 October 2017 ,
https://thumbsup.in.th/2017/07/what-is-digital-pr/

Jakkrapong kongmalai. (2015). PR &Yu Marketing How different In the era Digital.
Search when 13 October 2017. https://thumbsup.in.th/2016/09/pr-vs-
marketing-differences-and-how-to-evolve-it-1/

Joan-Francesc Fondevila-Gascon. Ana Beriain-Bafiares. Dr. Josep-Liuis del Olmo-
Arriaga(2015), PUBLIC RELATIONS AND THE USE OF INTERACTIVITY IN DIGITAL
PRESS AND IN SOCIAL MEDIA: A COMPARATIVE ANALYSIS. Public Relations,
Values and Cultural Identity, Bruxelles: P.L.E. Peter Lang, pp. 325-338.

J. G. P. Negara and A. W. R. Emanuel, “Enterprise Architecture Design Strategies for
UGK Using TOGAF ADM,” vol. 436, pp. 491-495, 2020, doi:
10.2991/assehr.k.200529.103.

J. F. Fondevila-Gascon, A. Beriain-Banares, and J. L. Del Olmo-Arriaga, “Public
relations and the use of interactivity in digital press and in social media: A
comparative analysis,” Public Relations, Values Cult. Identity, pp. 325-337,
2015, doi: 10.3726/978-3-0352-6527-9.

KRIDSADAPORN (CHUAYBAMRUNG) DASHROCHANAPATT.(2015). Basic vocabulary for
Public Relation , Search when 13 October 2017 ,
https://www.digitalprthailand.com/

KRIDSADAPORN (CHUAYBAMRUNG) DASHROCHANAPATT. (2015).

Fdwii Digital assudmdu PR Auidle 13 nanau 2561,
https//www digitalprthailand.com/

K. Hamlin, “What Are the Duties of a Public Relations Officer?,” 2018.
https://careertrend.com/duties-communications-officer-3569.html.

L. lomaki, A. Kantosalo, and M. Lakkala, “What is digital competence ? 2. Digital

competence is an evolving concept.” pp. 1-11, 2011.



149

L. V. Sharakhina and A. G. Trubnikova, “Digitalisation of Public Relations Practice as an
Issue to Meet Employers’ Needs,” Proceedings of the 2018 International

@

A Conference “‘Quality Management, Transport and Information Security,
Information Technologies’”, IT and QM and IS 2018. pp. 804-806, 2018, doi:
10.1109/ITMQIS.2018.8524917.

M. Verma, “Public relations: Scope and challenges in digital era,” Media Watch, vol.
6, no. 1, pp. 148-152, 2015, doi: 10.15655/mw/2015/v6i1/55399.

M. Kelentri¢, K. Helland, and A.-T. Arstorp, “Professional Digital Competence
Framework for Teachers,” Nor. Cent. ICT Educ., pp. 1-74, 2017.

M. N. Fraile, A. Penalva-Vélez, and A. M. M. Lacambra, “Development of digital
competence in secondary education teachers’ training,” Education
Sciences, vol. 8, no. 3. 2018, doi: 10.3390/educsci8030104.

M. N. Fraile, A. Penalva-Vélez, and A. M. M. Lacambra, “Development of digital
cémpetence in secondary education teachers’ training,” Educ. Sci., vol. 8,

 no. 3, pp. 1-13, 2018, doi: 10.3390/educsci8030104.

Office of the Civil Service Commission, “International Computer Driving License,”
2020. https://www.ocsc.go.th/DLProject/icdl.

Office of the Public Sector Development Commission. (2014). Government quality
rmanagement criteria W.A. 2558 (Public Sector Management Qualify Award).
Vision-print-and-media-co-ltd., Bangkok.
http://www.ldd.go.th/PMQA/2558/PMQA2558.pdf

Prontip Worakritprothonpimluck. (1994). Immage is Important: Public relations with
images. Bangkok : Thammasat University

Pronpituk Manensiri. (2018). Principles and strategies of public relations 4.0. Bangkok.
Lecture document Public Relations Department

P. Nihalani, “Globalization and Multicultural Communication: Unity in Diversity,” RELC
J., vol. 39, no. 2, pp. 242-261, Aug. 2008, doi: 10.1177/0033688208092187.

R. Vuorikari, Y. Punie, S. Carretero, and L. Van Den Brande, DigComp 2.0: The Digital

Competence Framework for Citizens, no. June. 2016.



150

Rungnapa Pitpreecha. (2013). The power of public relations Faculty of
Communication Arts Textbook Project ,Chulalongkorn University . Bangkok

R. Gomes, A. M. R. Da Cruz, and E. F. Cruz, “EA in the Digital Transformation of Higher
Education Institutions,” Iber. Conf. Inf. Syst. Technol. Cist., vol. 2020-June,
no. June, pp. 24-27, 2020, doi: 10.23919/CISTI49556.2020.9141086.

R. C. Ferrari A, Punie Y., “Understanding Digital Competence in the 21st Century: An
Analysis of Current Frameworks,” Eur. Conf. Technol. Enhanc. Learn., vol.
7563, pp. 79-92, 2012, doi: https://doi.org/10.1007/978-3-642-33263-0 7.

Searee Wongmomtra.(2018). Digital Public relations. Training documents Digital Public
relationsCourse : COMMUNICATION STRATEGIST : Digital PR 23 May

2561,Bangkok

T. Hajtnik, K. Uglesi¢, and A. Zivkovi¢, “Acquisition and preservation of authentic
information in a digital age,” Public Relat. Rev., vol. 41, no. 2, pp. 264-271,
2015, doi: https://doi.org/10.1016/j.pubrev.2014.12.001.

U. Ulmi, A. P. G. Putra, Y. D. P. Ginting, I. L. Laily, F. Humani, and Y. Ruldeviyani,
“Enterprise Architecture Planning for Enterprise University Information -
System Using the TOGAF Architecture Development Method,” I0P Conf. Ser.
Mater. Sci. Eng., vol. 879, no. 1, 2020, doi: 10.1088/1757-899X/879/1/012073.

W. Darawsheh, G. Chard, and M. Eklund, “The Challenge of Cultural Competency in
the Multicultural 21st Century: A Conceptual Model to Guide Occupational
Therapy Practice,” Open J. Occup. Ther., vol. 3, no. 2, 2015, doi:
10.15453/2168-6408.1147.

V. Duran and A.-D. Popescu, “The Challenge of Multicultural Communication in
Virtual Teams,” Procedia - Soc. Behav. Sci., vol. 109, pp. 365-369, 2014, doi:
https://doi.org/10.1016/j.sbspro.2013.12.473.

Varut Carrujit. (2013). Digital Public Relations Guide of the United States Management
Association By ROBERT L. DILENSCHNEIDER . Sripatum University

Vipawarit kadpama. (2016) Introduce public relations strategies in the digital age.
Search when 20 August 2017, From
https://blog.infoquest.co.th/igmedialink/4dcommunications/



MANUIN N

~

TIHUEN I

q



152

FIWUNLEN TR

=Y

L]

GULAY Yo-ana AUnUY/Ein

1| wededan yywndn ewsnsaatunsUsEaduTus U
nsuUssYENS

2 f uanuin Bunied AsnensdninfaUinusssy

3| sAns.nadan syamiaivd sosmniuthofauinAnviuasdoarsosdins
WInedumalulagnsEIeunATUYS

4 | nANsI5E gny 919158UsrRamvirmaluladdafiife
AzUIMsTIRALasImAlulagam saune
uningrdumaluladsvusnanyiuaen
WMYNVAINTMIBYIUID

5 | wAes.uflsn metiun g1asdusERanivimalulagianiife

| AzUIMITINALasnAluladansaume

wivendsnaluladsivusnansiuesn
MYAVRINTIAYYIUITD

6 | wA.AT.AAT T5eed 019136UsE S nzmeluladdoasuiay
wnmivendamalulagsvuenasyyl

7 | weasdunu drldaon ostuszansmaluladdomsmavy
TIvEREmALUlag S YIRaNTEUAS

8 | nA.as.5enIng vt o stusEaTIvimaluladadivaiienisng
AMEATMART uTInedesivdginuaia
WINTEYN

9 | wA.n3.gang deviny 919138UsEiPusAaurans
wnivendonaluladsivasaany Tusen
IMYNVNINTHIYYIUTO

10 | uA.As.5R virunand wnhnedaueive Inerdenisaund
W InedusruiUuauaadiwszen

11| HALAT.ITINT YAANTNG 919138UsyAEATTaDTIN

UWNINUIALSIAR




153

a1fu Jo-aina Auvy/defin

12 | asdiyad guwalwana dvepnuAdeianTinAnviwasuinisivinig

13 | p5.a517 VeerdA p191sEUsThandeinguasnsvimdadvia
ANENSADANSATYIA L AInerdeTautudin

14 | a5.0%3n lnsises vanthanuirimaluladdeasuiavuy
ANzUIMISTINMasvAluladansaue
unTImenaemalulagvieaans Tuaen
MYUVRINTNIYY I

15 | as.agassnd Tlwyad pstlsehmuivimaluladdoasuary
ANzUIISTINALasnAlulagasauna
wIerdumalulag svasaang ueen
WYNURINTNIEY T

16 | a3.351035 Auudl prnsdusEITInedunadiagdn
an1nnsendafine nyuvmamIuAS

17 | as.gsivug funsam siusEEvInouiImeisIna

| UINYIRETIANIUN TN

18 | au.nquamay dedngets | enasduseiianunivireuiamesuazivalulad
ansaume svinedomaluladnssaeunaisuys

19 | as.quwa nsenssn UssNsN15917 ddnUnivnenyng

20 | A7.UUYIAN VOWAN 9M9138UsER AN Yoo
waznsLsUsH AnzAaUEns
wningaemalulagsivunans uesn
WY UVAINTNIBYIUTD

21 | wwanidimuad audvs | Wwifaaniingnszaedsasisusemelng

A o J s
FM 105 pAuAngLiawin 111w uazaAsauns)

U u L3
NIUYTEVIFUNUS




154

POLEATATARS QRAMNTT
wivendunaAlulanszananndmssuasivile
oted MUUTTITES @ WL
l‘lﬂll'\ﬁﬂ ATAYNT @ndon

o
97 aod.d/ e

®n W¥AIAY bdDE

- a g v% - o o= oa av

Gov vadyduffunglumsvssdiueieadlomion1sidy

- a L4 - » 8 d o~ e & ] -~ o
Sou wedsiand yyvada dinnnsamdunisyssnd@niusuiend s ssydiniug
y i - o

Addande woulstdudmiviidnng

. 5 i 8 . " S .. =
e wwnin nssdmd dnfinwvdngrsuirgauitusa mevimaluladasaumn
- -~ P -
wazmsdemsianisingr melvngmanimaluladuazasaumn auzaimanignamnysy
vy ViR ¥ ¥ o o
InduouyRliMinefinug G “mafannguuuiiinevsugnuassouswyfassadwiuinussyduius
R o 88 J s ‘ @ - .ol
Fdva” Tnetiauznisunsimnyiveriinug Ae sewnansienst asudm ssifisn Gusesiivinm

- - e v & w ¢ oa « of - a 3
INBIUNUGVIBN WaY ARINIINITY m.dwmuun uagy WuemsenvIneinelinudsou

Tumisil tnfneilanuvszasdeerusuaneidgrin Jud@umglumsvsniu
wieaflortenside TnuilnfnwveRadeuszameluseandualasnsiiiunuos Haileziirdoun
MduniislildindodaientsidoRmuzan dmdulsznsunsiningrlwusdesdanan
Wauselomigaaminsinmsiely

- - K 09 v a -
mnm&mmaIme'lwm'mmgmﬂzwmu SNTBUARKIL

spudnnuiie

-

(079798 av.aniud uasdseialg)
Fambhnairamasivaluladuazasauna

mefimasmaniwaluladuasasaume
Tnsfwn 7 s olo-¢ao-ceds
1indnw Inidng ode-wddsinos



AUEAIARRTEIAMNTIN
wminndumalulabnszeemndwsvuasvile
odes OIS @ wrINWE
Lﬂﬂﬂ'\l#‘ﬂ ASAVIHT eo=00

7 87 daod.&/ae

o WHENA baoe

- v% - P T | - e
F3oe wedgiudivinglumiuszdiuieiediofian1sidy

" T Y
Gou uaawida Sunand gewaemsdninfadinusisy

wwrivenduivaluladsmuiransiusen
o i » o - W
Aeidansy wuudisdiudwiugieoy

fw wegAn nisdmd dnfnvmdngasudgauivudin muivunalulabasaume
wazmsdeansifien1sfiner madviaimanfmaluladuazatsaumn auzagrianigaamnysu
Wsvauliliivinednug Ges “mafanguuuiineusuguassouswy Tasssudwiudnussnduiug
Favia” Tnefinznsunsiitinurineninug Ae sownansiensd esuden 2oy Wueessivinn

- - L « & “ ¢ - ¢ - - - <t
INVIUNUTHAN HAL AANTINTTY m.ﬂwmuuw uagy Wusmstiudneinutinusio

Eooa . e . -
Tunst tnfnwilanaszasdvemuswensidyvin dudidornglumasdu

(3

4 a4 av o - L&
n3nadleiensite TnudnAnwvefssiatssamaulunvandualaenswinunuing visshoya
- o - v o o - - v s & - cd '
AFrwauielildiniedlaensideonivanzan dwmiuussnsumahinelinidiiesdinam

o '
wevstlomigaanumsfnwinsly

- - A v (54 P -
fuSnunifslusalvinimeuinTevdiie dnusunuii

yauanermtiudie

- -

(619738 m.aniun unalssialy)

swwihmednamanimaluladuazasaune

maregmaninaluladuazmsauma
Insdit / Tnsans oo-ggoglods
infine Insdwi ode-dramvod

155



156

PRIEATAART P MNTTI
iminnduveluladvszeeundmizunsvile
ados mUUSTINS o unNWIIN
waunede njmMA eocoo

-
N 87 vleca.&/alo

ea W¥ATAY lodog

- a oo a - a d awu
Gos vedydufifurnglunisdsniviaiesdeionyidy

Gou 8eansss A1.NAEAY ssTuin sesnauAmeRRuInAnyuardeasonng

winedumalulaiwiveaunaisuyi
- e - e e o
fafidundy wuudssivdmividng

fp wwndn n1sdmi dnfinvmdngasuivgine]luda meivunalladaseuma
warmsdearsifienisfinen medviagmanimaluladuazarsaume anzasaanigramns
SumiRliinenting dos  mavmnpiuuAineusigessousyTassadmiuinvisnduiug
Fdva” Tnefiruznsmumafivineivening fio seemansanss peudon assafisa duenantivinun
Inerfimuinin uas mansrensd as.uisyivg dage Wueesdiimninudnudiou
Tunmsil Sndnwiimnnszasivenmeyansidyyinu Wudidsamglunsvssaiiu
irdesfiaoni3de TnetnAnvvefnetssaumilunsasdealaunseiaeautes hilasirdeya
Fdumaundelnldiaissfioen1mitufimnsmi duduusznoumaininerdnudidesdingn
WevsTomigeaanmamsfinusiely

- -
Fudvunislusalimmisuireiiay dnvounmbs

wpuansmmiuie
.

(919178 msaniunt usnlsnalg)

Wwhmene senanivelulafuazasauwmn

madnagmanimalulauazarzaumen
Ty 7 Insans oo-dein-diod®
Wnfinw Insfni ose-erssbod



«l v
Y 87 veod.&/ek AUYATATAATYASTVANTIN

urinndomalulatiwszsomndvizupsiviie
odes muliEvImgi 6 WNIFEN

el
WAUNTD NI eo@oo

on WH¥NAY odo

fos vedydudifvrnglunstsadiviatodoionsidy
Geu ghumaasansg nidse ane orendussimnivuvalulediafiiie auzuinigii

wasinAluladasauma aminedemeluladsmmaansusen Inenvadnswisganin

o ol ¥ - & Yoo
dwdanmey  wuudsalludmiugifeanig

gy wwndn assdnnd dnfnwindngasuTugnauiTudia snndvnaluladensaunn
wazmsdeansiton1sdinm meiniagmanialuladuazatsauma auzasmansgnam sy
WUy iRMTIening Boq “mafrunguuniineusguassouswy Tassaidmiutnussnduiug
#via” Tnuflanuznssumsivinyineding fe seemannensd osuden 1ssuis duemissivinn
Inyrinusudn was mans13e v uTvind dequ Wusnssdiuinuiverdinusin

Tunsil dnfnwilrnudssasdvemmusuinnz iy JudFormglunisdsndu
oo o ax o a - YX e v
nsesilofientsidy TnodnAnvvedndavsrasymiluneasdualaons whenues Midanidoya
oy » o - [ - o | 'y ~ .~ - ] o '
Witfumimunieldldiniodiaian sidefivunvan dwmdudsenaunisvivinerdinudidsaiaind 1

wiansylemigeaamnamsfinnsold

] o v « v, -
FsFuurielusalvaiueuesisiing dnvounmis

Yauansruiuie

- -

(819138 asanind upassialy)

ﬁ’um'hmn%wﬂmwam’mﬂiu‘iaﬁuaxmsauwm

mamanansinalulaliasasaumnn
nséwy / nsans olo-era-clogo
tnfinw Insini oce-aeavod

157



158

i 97 deod.&/ew AIEATAANS IATIMNTI

wmingnduvelulad nizsenindmszunaviio
odoc MUETINgS & WWINWIIN

Zl
wauEe NTIYNT eocoo

@M NHWNIAL bdba

Gos vl dufifernglumsusaiiuaiadiediontsidy

- _~ ¢ v oa L W » o -~ ~ .
Gou wuaniingnt faudvs Wwihiianifingnszaodsuissvndlng FM 105

- o P 1 v w ¢
AUINYGINOLAN LUI1IYU WAEATIUATI AsUsEdUAUS

a o ¥ a o o W
Aiduname wvudssidud vy

t

she wugin nssng ThAnymdngasuisganuiivadin myivimalulagasaumna
wasmsdoarnfionisfinur arrdvinsmanimaluladuazarsaume auzAgAIARTaAAMNTY
FFuawiAliininentnug Ges “msimngUuuiineusiguassouswy fassad wiudnuszndniug
v~ Tefiraurnssumsfivinurineniing fo sewnassansd asUdim 2ssaisa duenarssiBnw
Tnorfinugndn way mans19138 a3.Uvgiu Jage duemsifivinuinoiinigiou

Tunst] Tnfinwriieulsrasrvenmayansidgyvin dugdumelunisisyiiu
\ipsfiafion1s3de Instinfnvvsiasevszaunilusvandunlnoassonuies Hilsnindeya
FFuimuniieliifaiodeientsidutunnsan duiulssneumnivineriinuddesdena
Waustlumigaamemsfinusely

FaSyunuielusaliaueuasyidiig dnveunmis

Pauanrmiuie

- g

(819138 A AU ualsEaly)

Fanthmaivasmanivaluladuavensauwne

meivasaaniwmaluladuazasauma
Tnséwi /7 Insans oe-dao-dlods
vndAnwn Inifiny ogr-edssboa



ARTATARNSORAMNTIY
uwAinndwmalulatnszeoumniwseunsivile
odod MUY @ wnnwaig
WALED NJWVMT @odoo

o
n 01 deod.¢/ae

em WH¥MAY bdba

- v o - CA | -
o valdgludivinglunisussiiunisdiomamsidy

Gou fhemansesd asdntd Sidt ewsdusshanelulatdeamnatu

winwidsmaluladsmpadyui
- g > - v v
Adidandon  wuslssiudwmivgdmegy

faw wendn nssdng dnfinwvdngravivgineitusie awdvinalulagasaune
wazmidoarnfien1sdne ardviegmanimaluladuavarsaunn anzagmAnignamMnIsy
. - - - Y Py v o <
IueuiElbiniveniinug Ges “maanguuuiBineusugnaiauswy Tassad wiudnuszrdunius
oo < - - - - - i =
Adva” TnuflrnsnssumsiUSneineninug A seamansietsd ssudim sssaifsa Wuemsdfivinem
- L. L4 * - J - - +
nurilnugndn was mansiesd anuivyiun dagy WuenisimBneineinudiu
I . ) o -
hin13E UnAnwifiauszasdvemmueuir endgying ufiseamnglunisdsediu
4 e d Ay " 5 x " ry L.
wladlaom¥idy landndAnvveinaeuszamnulusandualaunssmynuies veloniweya
aly v o - v oo & od PRV | - . - - ¢ d o 1
Aewaunfisliidinisdiofenisitefivunzay dwivdiznsunsvininoriinuiiisidinam

- ’
WovuslumigwaamsAnwssly

o o - L3 v ) -
FuFsunnAslusalinrweunsieime dnveunads

velannIuniuio

- ~

(Br19136 aranly unasnaly)

wmthmednesmanivaluladuazasauns

medmpimaninalulaBiazansauma
Tnsdwyt 7 Insans oe-daa-clod®
dnAnw Tnsdwi ode-edeavor

159



160

AOIEATAGEATRMAMNTIH
wninndumeluladwszesunimszuasivile
oded DUNUSTTITYS o UWITNAAIN
WA AT modoo

-l
" 97 veod.&/aw

@m WH¥NIAY odoa

- v a i o= 4 av
(30e meL'Bq;ﬁ}uaL‘B‘uww'lumwszmum?aaunman’mau

- » « Y s -l
Gou dravmansasy asdunn Uillan srnsdusshirusmeluladiomanay

wnivedemalulafissnanssuns
a -y » - v W
dwidandis  uuudssifudmiudidegy

fan wugin n3sdnnd dnfinvningasuivgrauftndia avndvinaluladasaumna
P - - '3
warnsdoarsiven1sdnet madvingmanimaluladuazasaunn anusamanigraivnss
w - -~ - - - Ay " Ry
ISveuimimifinerdnug Gos “mavminguauidneusgnas oWy Tass admiudnusssduiug

e - N . L ¢l
#iva” Teefirnenssunsiivinerineriinug fie sesmansensd asudem 23safisn Buernisdivinn
- - -~ - v -~ - - Y '
nuriimutwdn war AanTiest re.uFugiu dage Wuewrididinuineninudio

Y - 1 y -
Tumsil dnfnvnfinnassasdeemmueynnaiByrvin dudBerrglunisddiu
C I - < P - v b X . v
nipaiafiamsiVy IneinfnmvefindeUszaanilusvanunlnenssonuin sislestrveya
.,xl.,., o v oW a v o . oa . e ed w
fitduanndelilainiadinfoniidsiuanzan diniudsznsumsiinerlinusiiosianan

< 2 s
wsusrlumiganmamsfinwsisly

- - - o (84 o -
RNHUUN’\L'NE)IU'SG]I‘Mﬂ’JWﬁ\{Lﬂ?WMWJU INVBUAIBY

youanmnniviie

- rd

(019158 AsauY unssialy)

Wwhmalimagmanivelulaiuasaisauma

medvrgmanimaluladuazaisaume
Tnrdwi / InTans olo-dan-abdn’
infiny nsfni ode-e@ecivor



161

AzATAERigRaMNTIL
winmduvalulaiwizeeundmszunsiviio
aded MUISMIS & LN
L‘lm'&l'\d%ﬂ NIAVINT moco0

5
% 87 deoa.d/eb

o WHEMAN odod

F - v% - da -
F0v valdgpiuiidninglunsusaiveiediomantside

P w s < - o e . 3 - 5 Som e o -
LIUU {YI8ANaR31977Y a3 undng wedoal oventuszdranivunaluladfdviaienisiow

angazmani iminondussdpiandadimssen
y ol y v - o o»
dandandae wwuussdivdmiudidomy

s wsnin nssding dnfnvudngaruiegnawlnda smumviveluladansauma
- a - - -
wazmsdeasifienisfing naivaimanimaluladuazariaume anzaImARTgRAMNIIY
WuauiRihitiventinug Fes “meiannguuuuBinousgassouswyinsssudwiudnusznduiug
S - R I T . o 2 - ol
At Tnsilenznsmumsivinuimeniinug fo sewmaniiansd asudem sssamsa Juemeiiion

= - Y . o - - - -~ <
Ineriiwuindn uas manined an Ui dage Wuswisdninerineniinudiu

e = s -

Tumsil Unfinwilansudszasdvenrmewaneiidgrin Guddemglumsaiu
A ey - : - y EX L w

winsflaien13idy lnsinAnwvedndeUssamanilusvazBuainunssiiunuies vislezdwaya

- - - - v - ‘s P .

Feuvaunfisilmeisdefensifoimuzan dmSvdsznoumsiriveniinudiGesdinan

- ]

wevsrlumigsaanmsfinwsisly

o o - (9 v - a
ﬁN1.7HU}J'\LWDIUTﬁIWﬂ'J']}Jﬂ\{LﬂTWV(ﬂ'JU %n‘umm‘muu

vouansINTulo

~ -

(79130 araniun unsssialy)

Wthmednagaaivaluladuasarsauna

mAvegmanivaluladuasmsaunna
nidwy / Insans co-ddn-glodn
tinfinw nifm ode-adacvos



162

P .
" 97 Heod.d/eb ARIEATFANARITYRATANTIU

winindowelulawssseundwazunsvilo
ades muulyITgf 6 WnaWrIN

o
WIUNNTA ATIYNT eodoo

o, HOBNAL bdoa

ot - - o -
1504 nammﬁué’ﬁu'zmm’lummszmumsmﬁmwamﬁé‘u

Gou fewmansinsd asding dwdad ennsdusdimusAaumand

uiveduwaluladswineansiusen Tnewsndnansyganin

o o v - & vg
aviaunniy uuuﬂsmuudwmugx YWY

¢ wendn nssdmi dndnwndngasuisgauluds awrivualuladansaume
wazmsdearsifionisdne meimesaianimalulabuazarsauna auzagmanignamnisy
Wisuouiliitineriinug Fos “mafmunguuunifineusugnassousny iasssudwmiudnussydiniug
#dva” lnsfinnuznrsumsiinefivening fi sewnansiensd esudm assafn dunendiFne

- -~ ¢« a . v v ¢ - ) - - ‘.
IMNYIUWUEVAN Uay ARIATINTY m.ﬂwmuuv\ uagy WuowrdnuSnuInundiwussw

v
Tumsil dnfinefipuuszadusmmoueneidyrin Judifumnglumsvandu
o e o av 07 a - 9 L& .
windiaianisity Inoinfinwivefndovszaninulussandualaunsamoeuies Mdlaniweys
ady » o - v oo a d av o &, s o - cd o .
AlsundauRelildnsdafionsifenmnzan dviuiszneumaitinerinudissdingm

Wedsslyniawmsvmamsfinuneialy

- - e “w -
Tadnunifislusalimueynsiziaiy fnveunubs

YoudnIrIINIUle

~ 7~

(019758 araniuy unlsuiaig)

wnihmadrasmaninalulafuavmsaune

medmaimanivaluladuasasaunn
nsfwdi / Insans olo-¢en-cled™
Unfinwr Inifny oex-eddcbor



163

d 81 vaod.d/aln
wiinindaveldladnszepumnamsuanvilo
odes mulsrsmi o wnndain
wemndEn NI modoo

@m WHYAAL baDa

- a8 v = o o od a
Gos vadigludfisrnglunisusuiiumiesiiaionsidy

Feou frismaninanid aidd aunaned anthnelvinuwiine Inndonsaund
umInerdsnvsgihuamaedmsen

o i - &, .
deidanday wulssdudmiudidng

o wendn nsdimd dnfinnudngasuivgiauituds swnivuneluladasaumea

; - - .
wazmsdsmsianidngt naiviagmanimaluladuasarsaume auzeimanignamnssy
IFueu@Eliinineniinug Fos “mefannguuunilineusugassouswy assaudmiuinussnduiug

% - o - a-  sm . - a ) /ol
NING T.muuﬂmxmwm'smﬁmsnwmuwuﬁ A TBPNANTINTIY AL.URINT TN LﬂUD’]‘U'I‘iUY\’LﬁﬂH’\
- K] « o ¢ a & « o o - .
Inurilnusvan uas AARTINNTY ﬂi.'di'utu'lruﬂ uagy Wuowdnuinuingtinudiu

. .
Tumsil dnAnwifimudszasiverueyensidgvin dudidsrnglunmsadiu
LA ay o - pe
winslaen33ds Taudndnwmvedndeusannulunsandvalaonssivauies Mallanirdoya
.Jslv ™ o v oo s d - W . - o - - ¢ - Y 3
Flauwmunislslidiadsdiamentsitefivnzay dnfudznounsviinednudiosiinan

Wevsrlunigigamnsfnunesty

-

FaSounniislusabinuewiareiing Snvaunmbs

YoudnnImiuiie.
P

(019730 avaiyl uaslsuiasy)

Fhmairaimaninaluladiaza saunn

meAmaimandnaluladuazarsaumna
nsdwdi / nsans olo-gco-clodo
Wnfinwt nsfny oc-edcaibor



164

3} AUTATAARTGRATANTIN
iminmndomallafinssesndmasunivie
adec MUUTENITYT @ WNTEIN
WIMNSER. NTIMNT @ocoo

7 27 eod.d/ab

am HHMAN bdd

E - v o - P -
Goe el dudidemgylunsyssdiurisdlaiiontidy

Gou frasmansionst a1avIums ginsu MerstUTETAMEAtReIn uminedeiidn

P

STRCel]] uuuﬂs:xﬁuﬁmi’wjﬁmmm

o0

)
Al
fy wwniiv nazdinad dnfnvmdngasuiugautudin mnivueluladosaun
a - 4 - «
warnsdearsiensfnoun maluiaimanimelulaiiuazarsaumn anuzajmanignamnis
Wveyi@lwifiventinug $es *madmnguiuniineusignassouswiasssdwivdnUssnidniug
am o - - - - - -
#avia” Tasfiaznssumsfitinuninedivug e sesmanmanad ssudim sssafisa Dusmseifnn
- - o [y o om 3 ) - - b
Inuriinududn uay man1913d a3.uFvgiun fagy Wy dnuineineiinusdou
Y '3 - 3 - -
lumsil dnfnwndimuvizasdsenrweynneiidgring Gudidisrmglumsumdiu
4 . i e £ py o
irdnsdloflaniite nsinAnsweRasevszamailusivandealnuns waoaues Madastideya
- u o - L S P | av o v, o a s L JR
ftduwauniislildinisdlaiontsdfoimnzan dinfuuszneunmnirineriiwusiiosdinan
wevstluniamanmsfinmsiely

- - - » v kY -
mnuummaT\hﬂ'lvm'nuaqmﬂwmu INYBUAIN

YouannIuniuiio
- =

(01938 as.anfun unsdsmaly)

Fmhmeiraimanivalulafuazasauma

medvrgmanivalulatuararsaume
Insfny 7 nsans oo-ddo-clodo
dnfinw Insfinyl oge-gddabod



ANTATAERSEAAMNTIY
wminenduveliladnsyeamnimszuanvile
adec MLUIYIINT @ WnNWaI
nmmﬁa N3UAMT eocoo

o
7 87 omod.d/me

ém NWHNIAN bdoa

F v P I . - o

doe valgdugdunglumsusniuniosiedenside

BAou asAyad wnalwana ghwanuiithofemadndnmuazuinisinms
W IngdYIiaG. mann

P ) v - PO
Asfldand. wwuussdudmiviidomng

Mo wugdv nssaind dnAnvvdngasuitgiqutudia aenvelulabasaumna
sarmsfoanifenisfine madviasmandinaluladuararsaunes anzagaanigaamnss
- [y - - o 1% AR kY
Wiveyibihifinondwus Ges “mafringluuiineusugassouswy Tasssudniuinsenduiug

am v - - a - < - 4 - - s ¢al
Advia” Tasflenuznssumenivineineniing Ao sesmansansd asude sssamyad iimmnsdivinm

- - € . & - v al - - )
INYTUNUTNAN LY ARSINGY ﬂ'j.u"umuﬂ“ \Jﬁa‘ﬂ tﬂuiﬂ'\)'ﬁUV\IFS“’G'I'JWU'\UWUE")U

¥ [ -
Tunstl WnAnwdieszasdsenruayinsisidgyin dudidsmglunmsdu

O P . o ~ . AR
in3nsiiamentide lnninAnwveRndevszannulusuasidualasnsimnunules wilssurieya

- - - - av o .o v - - <4 PO
Fldurimunislilfaiosdafonsidofiomnzan dmivusznoumsirineiinudiesfindm

) 3
wavstlvnigaammsfinessly

- o - v v - -
Fufsanifislusabipueyiereiiiy dnveunmi

Ypuaniautiude

- ~

(019738 As.anuy usavsnaly)

sihmeaineranivalulabuasansaune

meimesmanivaladuazaisaumn
nsdwdt / nians oe-tao-ciedo
Pndnw nsfnyl oar-deccoon

165



166

AUEATANARTORATMNTIY
wrinndemalulafinsesomndmizunsivile
aded mUUEITNS 0 Wi
\WAUED NTINT odoo

o
.07 vaod.&/mo

®m WHBAAL bda

4 A d - -y
doe vedludidurnglunsusadiupiododensidy

3oy ATaTNA NBrIM pr1ssUTETIdeInguarInimiadva

- - e o LY o -
AMLNITADEIIATVA WYMNDIAYTAUVUNG
a o v - e vé
ANENUNTY L&UUU’%WUG'}M?UF‘{L nvgY

fw wegin nssdnd dnfAnwindngasuivgigufitude awdvunaluladasaume
wazmsdsasiianisdneg nmedmagmanimalulauazarsauna auzaimanigramnssy
WfuouiRliinfingiivug des “maianngusuineusugnassausny Tassadwivdnussndinius
#3via” TnefinuznsumaiEneTiveiing Ao seenannensd seudm asodon ueenstiGinn
Inenfinusudn uaz fansss asUiogiu Sage duerssdiuineninednudian
- lumsil dnfiswidimuuizasdvemmeyansiidyvi dufdemglunsussdy
wieosflafnsidy TnetnAnwveRnsevszammilunsazBualnyaseieaues wilszieya
eumiaudslildindasilofensIden manzay dwiusznaunmivinniinudiFesdndn
WavszlomigaamemsAnnesly

- - (9 v Y -
ﬁN&1WIJ'ILY(SIXJTﬁlﬂﬂ’l’luﬂ\{m"lz“ﬂ'm WNVBUAYI

vauanmute

- -~

(197118 Asanfun wawlszialiy)

wnthnairasmanivelulafuazasaunn

mrpmamimaluladunsarsaumn
Insémi / Tnaans ole-¢an-glod
infinw nsfing odr-<rdcvos



167

AONEATAART EARIMATIY
wminendomalulainsssunamssuniwiie
adad TN @ WNEEIN
AU NI eodoo

7 97 veod.d/aw

em W BNAYL bdoa

- v o -~ a4 a4 -
Gas welnyiuddoinglunisussiiviaiediomeontside
Gou anvdgdn msides Wnhanivivelulafdeamnary ausuivngiie

wazwaluladasauna uminedomaluladnupansfusen Inanendninaegaun
- ey > I SO A
Adandie wwussdivdmiviiderng

¢y wenan nssdnd dnfinvivdngnsuivgquiuds avndvuinaluladansaume
warmsdemsifonsdnu nmedviasmanimalulatuazatsauing auzajmanignamnisy
WusyiRliirineing Gos “maiangusuifineusugnassouswy Tasssdwduinusendiniug
a3va” Tnefinunysumaiineiventng Ao sewmans1ansd asudm mai Buswndiion

- - ~ . & o - ol - - '
Sypiinudvdn was mans1n1sd asuugind dage Wueersdnuinuinninusiu

¥ » -
Tumsd dnAnwifianudszarusauausisidyyin L{luavﬂuwwtﬂunﬁwwmu
. P | - o < - - v X . >
wdpddlateniside lnvdndnvrvefindeussanmilussandualavasimonuios Wilssiweya
it v a - [ SR R -~ ool 2 . - - o - Py .
fAlsuwaunfiolnifisTesdinfion1siofiminzay AmfudsznsumaiingniinusSemnam

P 1
LwaUszhuﬁqummumvﬁnmmnh]

o - = » v Y -
‘\NﬁU‘U&J'\LWE)IU'SﬂlMﬂTllmi{lﬂS’\%ﬂﬂ']U WNVOUAMEN

sauanwniuiio
A

(19730 ps.aniuy ussdTnialig)

Fanhaeinegnanivaluladuazarsaune

mneaaiwaluladuazarzauma
Tnsfwit / nsdns olo-dan-clodo
nfinw nsfni ose-eddainos



168

- v
7 87 deod.&/ab ARIEATAANTYRAMNGTTY

uminndavaluladwszomndmizunivie
aded UUSHIITEYS @ WD
L‘UﬂU'N%S ATAVINT FHOGOO

om WAL bod

o ‘ a - o -2
Goy vedpdudduinglunisUssiiueiodioionsidy

Gou esnpna Blwyad ewsdusshanwminueluladdeannasy aasuimagsie

wanvalulaBansauns umineduvaluladfivuinansiueen IneneadnTmwivgunm
Awidande wuudszdiudwiviidiomgy

faw i nardmd indnvimdngasuiugnuitudin meivinaluladmsaumn

El - - - «
uazmsdeasfien1sAne nedvinmanimeluladuazaisaune auzaimanigaavnis
Wiuouddlhivinenimg dos “sufmnglsuiBneuniguassouswyfassaadwivintsendniug

. o A s ca ; A )
A" Tnoilpusnsmmsivineriniiing fe sewmaniensd srddm rssamga Bueesdisinn
- P ) 0 . u tm ' = - a .
Inpriinuudn uar mans1eid aruTvgiun dage uowndivinuinninugia

& o - ' » -
'hlﬂ'ﬁu Unaﬂﬁ’luﬂ']']l.lU’ﬁﬂ\lf’lﬂﬂﬂ')"Iuﬂl{lﬂ's'lzw‘lifu'ﬂqu Lﬂu%ﬁéu'ﬂi’]qﬂuanﬂfzkuu
o = - . a s = L &
m‘iacﬁamﬂmﬂﬁ'& IﬂUunﬁﬂ'd'\ﬂaﬂﬂﬁﬂu’aa'\uﬁ'\\ﬂu"\uaﬁlﬁﬂﬂtﬂum’@ﬁquﬂu 130 ﬂiuqzﬁ'\‘l‘;ﬁgﬁ
e v o - v oo a aw a v : . a s wo
Vliﬂu'\'ﬂﬁlu'llwﬂl';ﬂﬂlﬂiﬂQNDLWBn'ﬁ'JiU_‘ﬂWluTzﬁN Fnduusznounisininuitinusiiesnanai

“ K 3
weszlymigaamemsinwdsl

] o » ad a -
N lsWUW&WOI\JT@IMQ'}NBHLM'\:’WW? ya nﬂﬂUFlmUﬂ

vauandnaunivie
P

(019138 axanduy umavseialdy)

wmhmaiesananfinaluladuazansaumnn

merpgranivalulaBuazarsaume
syt / Insans ole-ddo-clodo
Wnfinwr nsiny ode-erdcbor



ANATARATYNAMOTIU
wninnduvetuladwizsaindmszuanvilo
aded MUUUTAIINENT 0 WNNWIIN
WAUED NI @odoo

f'!‘ 27 vanod.&/ow

om WIBNIAN bEoe

- v% - o a o v

Gor wildgiuddommnglumsdsadiueiesdieonsife

Bou asdnns fumdl ewsivszdinedumeiands anriunsenddnm njamamnies
y al y v, as o W

dsiidund o mivdifeng

gu wwniin nesdingg dnAnvimdngasufgnautudia medvuvelulabasaume
wazmydemaiomIAng maivaimanimaluladuasarsauna puzasranigaamnssy
Wuauimliivineinug dee “mairnngusuifinevsuguassouswTassudmivinussnduiug
favia” TuilanugnssumsiiinuTineiwug Ae seimansiensd as.udon d5anfiqe Muenersdiinm
nendinududn uay mansend s useiu degy Huensditinerinedwugio

2. . o .
lunsil dnfinenfirnuszasdvemmewansidgviu Wuddrmglumsvssdiu
a4 m d Y - E& e v
w3nsfieilen3ide TnedndnmvedndeUssauauluneanBenlnunssfisnues videsiteya
i ¥ o - Voo w A av o v, [0 - x| v, '
Alduaundslildeisdodionsidefimnzan dwivdsznsunmsitinglinudSostinan

- v N
Wevsslumigesaamemsfinundely

- - - v v o -
Fadpumnifslusaldrsewnseiig Snveunmis

vauanInTuniuio

o -

(o3t araniun usadseialy)

vmthmedveimaninalulabiasamsmume

mevesmaninalulaiiuazasauma
Tnsdwy) / nsans olo-den-disdo
inAnw Insfiw odw-ardabor

169



170

7 97 deo./alo rATARASERAMNTIY

uvminendumaluladwszasuindmizuasivile
eded MUUITTITYT @ WTINeAaTR

a4
LTINS ATIYNT @ocoo

om  WHYNAY bdog

- v - e - av
dos vedgludidenglumsussduniedfiotensidy

Gou miqavf Suviow e mdushaesuiameigsie

uivedenuigiunansy
- » = v Ve
Awdunan wuulssfudwmivdideny

v wegin nasdind dnfinvudngnsuiugnnuilndin cvfivwmalulaidansauna

- - - 3 -
warmsdsarsiien1ifne medvingmanimaluladuazariaume auzajaanigaamns sy
», s a - o o - ~ (YR v v
IueuiRtiitinining Ses “mafmngluunifinevsuguassouswyTussadwiudnusendniug

4 al - - - - - -
Fvia” Tnefleuenssumafivineinenting e sesmaninensd asudm amsafa duoesiiton

a - PV ~ o - - - - )
Inerfinuduin tay masnseed anuSagiud dage Wusresdiinminednussay

¢
- . P -
tinsdl dnfinwrfianuirasdvermeyane i@y udduinglumsussiiy
dw A e e i & L

irinafiaantsiie lnvdnAnvwedardeussammulunsandoalauassdoaues Hallssirdous

an v - - [P S | ay o 1% . - s cd w ¢

Aldunimundelilfieiediofienisifoiimnzas dwmdudssnoumarivineriivudiFeadinan

- - 3

Wwovsslumigaaamimifinenely

- o o » v Y -
iNISUM&I'WNBI\hﬂlViﬂT’mal{me%ﬂ’JU WNVDUAMUY

gauannItuie
e i

(013736 aranit unalanaly)

Fmihmeduasmaniinaluladuazarsaume

mefinnsmanimaluladuasasaume
nsfii / Insans o-den-glodo
Unfinwt Iy osr-gedabor



171

- .
Y 87 deod.d/ew AUTATAAATERAMNTIN

avtimndevaluladnseesundmssuanmile
aded mUUSEIIIMNNT 6 LNNWATN

o "
MANER ATAVNT modon

am NHNNAL bdlod

o - v o - d a -
Bos waldgdudidsmglunisvisdiveiediomantsidy

Gou svngeamed Badipds envsdudhawtineeriarefuarmeluladansaumne

wvingndemaluladnszsaundwuyi

‘

a wl b - s
didandae uuuuszdudmivdidnng

o wwgin nssdimid dinfinvudngesuivanauiiudin smeivinaluladasaunn
- -
uazmsdedisienisfngr nrdviaymanimalulafiuazatiaune ausaymanignamnysy
&, ° a = o v £y 5 v ow PRy
IWueuiRtiifiveniinug Gee “mafannguuuilinausugnassouswy Tassudwivinussndiniug
S A m e . 5 5 (ol
A" laofirnssumsinurineaiinug fie seenansnensd anudm assuiqu Juemsda§nm
a oA a - :
Inpiinududn uaz mantensd asuugil dage Wuewndivinuinerdnudin
X . %
Tunsil dnfinwafieuszasdvemmeyansidgying udileavglunsvsadiy
L a - - - v L&
winadlaemsidn lnadnAnwusiadedszansilunsandonlasnssisnuies vidsvweya
- v o - v o . o SO | ~, s a - cd wo s
Alsuwaunislildiniodafienrsifenumnzan dimfudssneumnivingiinusisessinam
- 3
wiausslumigaaanienisAnusislu

- - a 03 153 - -
wLsuummeTUsmlwmmaqmﬂwmu SNYBUAMEY

wouanim e
-~ /

(019136 av ANy uaslseiady)

Famhmadee animelulaleazansaune

medramanimalulabunzansaume
Tnsdwyi 7 Insans olo-dao-cedo
InAnw Insdw oge-ececivos



172

AILATARRIQRAMNTIY
winndsmaluladinsseomndmisunsvile
odos mulTEHIMYT 0 WNNWEIW
wRwee APYNT @omoo

7 97 oo &/ow

am WIEMAY bdoa

- - ) -
dos vedgiufduvglunisusuiueiodiadionsidy

s 13 » «
WYY AT.UNWA Twsags‘m VIIUIILNIITN ehﬁ’nv'nwnﬂn*(‘umu

o o » - oo oo
fmdanmy  uwuudsaiiudmivgiirngy

My wwndn nssdnd dnfnwindngnsuitgauitudin mvdvunalulabansaume
wazmdeasiiian1ifingt madviaimaniinelulaiuazasauma auzagmanignamnssm
i T o w . 1 5.
I5veuibiIngniinug Fes “mefanguuuuBineusugassousny Taissnudmiudnuszaduiug

an v g - = .- a - . - - «
Aivla” Tneflnmenyaumsiivininiveniinug fie soenansansd asude sssafsu duennsiivinn
- - Y v, o - - a - '
Inunfinuiudn uas mans1sd anuFsgiun dage Wuewsdiuinurineniinugiog

X v ; i 5
Tunnsil dnfnwnilianuvszaidremmounnvhidgvin Budidomgluntsysady
o e a o a 7 - & X e
ip3ndiafion3idn TnodnAnmvsiasersauaiulinandsalavaseiunues Milazddeya
adq v o - [ P | av o P + o - cd - .
alduiamudeldldmiadisionsidotvnzan dniulsznsumeviineiinudiesdinars

- ]
waysrlvmigaamenifinunsely

- e - 0 94 - -
Fainarislusalimmeyanzide Invounnis

youanwmImiuie

pr ”

(019138 aveafini umlsnaly)

wmhmeinagmanivaluladuazarsauma

meinnsmanimalulabuavansaumn
Tradh / Insans oodao-ciod
inAnw nsdml ode-aeeaibos



173

ATATATARS BRI MNTTY
smivenduwaluladnseeemndwszunsivila
adod MAEETIMGS @ WINWAIY
wauile N aodoo

Il
7 91 veod.&/alw

e NOWNIAYN bdde

Goe veldgiuddosnglumsusafiuniesiioionsidy

Gou asuudse neadn mmiix\ls:ii'\awﬁ'u‘nmwiauﬁuvua:mﬂﬁquw

auzRavatans awninendumaluladronsnantiusan Tnewendnsweu)iuisa

o o - v
AWy wuulssiivdwmivideeig

w“

fhu wwnfin nssdingg dnAnvindngasuivgnufitadie advwaluladosauma
wazn1sdoatsifionisAnen madvangaran fmaluladuasatsaume ANYATANEATEAAINNTIY
WFuousiAliivineiing dae “nefaungluuniinausiguassouswy Tasssudmutinssodiiug
favia” TnuilmuznssunmsiBneineniingg fe sesnensienst asudm g HuemsdiEne
Ingrwuindn uay manswtsd sl faay Wuenndivinuinminusin

Tumsil tnAnuiienudszasdvemmeuanvidyyinu Wuddermglumsysadu
wisalaionsite TnudnAnvuefnreUssamnulurwandualaonisfoniss ﬁ"qi':asﬁnifaga
AlFuwaunisllfiniafioion1sidoilmnzay dmiuusznaun svinerlnus3oiendn
Wevstlomigaamamsinmnssly

e ol v v P <
Fayumislusalvinimewaswisng Snvaurmis

veuanInINiude

- -~

(9139798 araniun wasusziady)

WmhmeTreseaninaluladuazasauna

mevasAaninaluladuazatsaume
syt 7 Insans olo-deo-gods
Undine Insfny oce-erctivoe



AIARUIN U

wW3padlanlglunisidy



176

LL‘UU‘VlﬂﬁE]‘Uﬂﬁi'a’ﬂLLﬂSUi’JLflUﬂ’ﬂus

LUUNAHBURAINITOUTY

daa o s

Taseanisausy ningns “aussausinyssurduiusadvianyinusssu

k4
o ot

o ° ] P o ° <
ANYLLIY WLADNATNDU WgnﬁaQWﬁﬂLWﬂQﬂ'\ﬂaULﬂﬂq

wuunAERUN 1 N1sinTzauAuAINg
dssdnfiny

a faa o < €

Foufimnufidedfunsussnduiusidia ms@ounnunisussnduiusadiaves
9af nsimuanisiavinddeing Wushuazulouie vesesdnsidvia n1sldniwedis
mzanfumsmeunsUssnduius WiAnaudmmudlasdisgnées teasemudils
Tumseuduaou

yauszasd

o

1. firsumseusy Taussousiunisiidusnidva Tefinnufineatunisdaii
wruNsUsEANNUSAIaveted ausoimundeviey Wushiauazulouis vetasrnsAdvia

2. fi3oufinanilunisdneventiniienisuszuduiiusadviaiiowmauns Whin
Anuzrutlaeggnaes

3. fuadlineasdeniioatudoys deanie Weadennudlalunsduiiuam
ausInuLAUNMISIIUALATAIN

a. fieulumsdeansdeasinavuitenisiiutinle lunsasaussousdunsly

Musnula

A1duas sudendnou fignfadiigaiivsdnouiien

wuuvAsaunaun1siseY 20 4o 20 AzLLY

1. thuseanduiusadvianyausssudnlusdiddiazdeciinnnusauindnsunanadu
a

n. AuguVsemans

U, FAUNIRUIGTTY

A. Muingmansinalulad

3. muUsEnsAaEns




177

ar o o dao o PR v
. dnuszandunusaana adsiintnfinnudela
. Usznalawandumesulad
. mauAnuluRusEUU Messenger

v oW ¢

Whsalunuiianssudfy euszmduiudosdns

» 2 DN

Y} 1Y) = Y ' PP Y @
1. adwenudilangnaes dumaluladiviuale
3. lunssavnusunisuszrdunusaanansuntirfivedas
s s ¢
A, NSUUTZYIEUNUD
7] ‘J - 124 a s «
9. anunsEneINiUageuMUNISUTEIFURUS
A. §81unents viewmthaussndniususiodnsiun

1. ynauluasAnsIuiy

4. Yatuildugaveunaluladidva shlvguuuumsussanduius 1y “ns
Ussnduusidva” Seiliuatwesdns deedauszyu duuun ineszaurnudniuly

o daa o

msTaThurunsUssndunusidsa vuerldsuuuulalunisiausunisusenduiug
fIviavesesdnsvesviny

n gﬂuwmsﬁams SMCR

2. Juuuy PDCA

A. JUlluu SMART GOAL

4. 3Uuuu 5w 1H

5. winlalumsussnduiusesdnsresiinaivuaideiad Wusiisuazsuloune vesesdns
n. wennesAnsiinisufiRi Telinsufidamiunnduiuuun

a4 o ot ° v e
9. wseAedeiivenisaussouznisinaudssnduius

[ Q' d‘ o ¥ i &t d’d b 1 £ %4
a. wnludsiidmusbinsviesligsianiiselaanuvadatng

= ° a ¢ o < v ¥ ° ¥
4. tWTZADHNUNTINNIU NANINYDIDIANT VI?Nﬂﬂiﬂgm@\‘m\uﬂqﬂuqﬂﬂ'ﬂmﬂ



178

6. denulng Wudnunyinusssy Sanamvainuatsniude i Aaut wasImusssa yn
Q2 vy oAy ' < W vowoa v v v o

audsfeaSuuiainuuandte iensegsiuiivedreduiiqu dninldfuteununglvivi

as of gaaaea W 1 ﬁ < 1 LS a7 1 L= o o ¢ A
Ussnduiushdviasinuge 1 Gadludeaniunisallagiu viwasidenyssuduwus 1394
n
n. dapuLUU new normal
9. dannumin’ "Phubbing”

A. nMsiunsasugUiuueslal Online Learning

2

nsidsustumalulaad Digital Transformation

-~

 Tugusdisuduaulve aasussuduiuddioven Faddavasnduniige
n. ulavszvR

. MIINUYBLIFUIA

A, Janusssuing

4. AuduS s sEne

8 Aeivilsinsuszanduiuszuuuubn “msussanduniusadva” feennnis
Usznduiusguuuuiin dagndesiian

n. msadadienam Wdaduslon msdeslsadevutrfunguimneriumaluladi
iuale _

9. At ifaaunsUssay wiunuaw Whishe warldsuaruauleain
Uszru

A. Mataustiian wanlmiludea

1. madaustmaessmalinin wszlagturelanlinsuuay

v 1aa o o o o o foo o <4
9. AUSTOUSANIUNISIHBUNINING TanunUszadunushanansi

o

= a 185 | o ' v W faa o
. 4NN L'ﬂ'ﬁ'lLﬂi"lx'ﬁ‘uai&asU’na']iL'W@LNEJLLWiLLaﬂUiz‘lﬂﬁuWUﬁ‘ﬂﬁlwa

as a

vl aa v & o A < o
9. ummmmm"lumi’l%aammaLUu LATDINAINIUNINANDHDANT

2

al

g o © a 4 aao . '
A. Nﬂ?ﬁuaquqiﬂ‘LUﬂqﬁa@ﬂLLUU VAVINLASHANAIAINALWONTILNEUNT

1. gnynve



179

10. gussauslafidnustvaniusadna arstludaunyinusssy

0. Wimnowde wielunsindsunislémeluladfvauriyararily viemhsay

9. MmsUsvnduiusthdoyarudedviansismudsmINLAYARRYHNANTH ALTSY N
A. FesutlsmnuAndiuvesdu uaraireruduiuSsudivayum dsay Wlonnsegsauiu
pENduRAgY

A. flanunsadoasmsidneniasema etiamielunishideya

11. 01w Self-Portrait with Grey Felt Hat dausnsiidula
f.

.
f

2e d Qe 2
= € tee tez tea
N

Lo

v
o/ P Y v

12. Van Gogh Museum fivu 2 fiuSnnspeuRmes PC ﬁtﬂéad
n. 2 Lﬂ%:’elx?
9.3 Lﬂ%‘l’m
A4 Lﬂ‘%’e)\‘i

1.5 1389

13, pssansAneavldsuunauinseemduiiussan
n. 5 Yz
9. 7 Uiz
A. 9 Useinn

3. 10 Useinn

14, FAaunsatremdadniiinnuunniomneaityyn ddenlawanzauiign
n. auseudravsiuliigala uasliidnsaufenssuvesnsounts

. MlusunsumsilndinwelunsGous

A, USnundnuwnd tileveduusniuagisnsiny

4 1nNsnsedn nsiiu wavesnmduasuaienaiuiiie



180

€

add

15, Biaunsadremdergeengifilymmmwginssuvientsunl dudenlivanzay
n. afduiusnInAuLgIeny

2. USnwidaunng

A. douggeongldinaluladiinfasssue

1. ldmanse Welvfaegusunginssumvieatsual

16. Hoafiiiufinsiiu Search Engine wnilgn azdasgnneunstiudomsla

n. Website

7. TikTok 7

f. GoogleDrive

1. gnynde

17, maweuwsdonuidednuesuladundaviadala I6Fuaadisnuniigely w.a. 2564
n. Facebook

%. YouTube

f. Line

. Instagram

18. nMsUsznduiusanuiveaiisaguuuula Wussaunsalafioudndldnueyly
anquﬁﬁua‘%aq

. Website

. Virtual Reality

A. Augmented Reality

4. Infographic

19, dalandafieianssu Brain Gym ldgndeaniign

n. fianssu Brain Gym yiliiinAaeaynauy

9. AANI5Y Brain Gym wnzdmsudufansunouiunmsSouasu

A, Ranssy Brain Gym FeHBUAIYAINAIATER

1. Aan33u Brain Gym WuRanssunisiSeudueauss 2 3n Wulvegauna iaussdnsnm

Wlianmidalatinanunieunasseus



20. dussauzMssneauazadn delaligndas
n. ysanmsuasidenlsaguuumsiSeud

7. nszsuligiSouinmsfaiiase

A. azviournuAnTilfnnIsTamsSeus

1. Wirhuugidlaeviud wienedunslaeaziden laegieulidndudiodnay

181



182

wuunagaunIsIanasuseliuninue

WUUNAHDUNEINTTAUSTY
Tasensausy nangas “aussauzinUszunduiusidviany dausssy

E 4
o =i

< o A i g
A1TKa9 3udanAnay NgnAsigaieeAnauLAE)

LUUNAEOUT 2 N15INTSAUNNES
aszaAny

nsildusnlumsiufieuazdaniseanslunnsings asuenuduiusivamndn
USErALUBIIANIAAITEA wazasevuialmAnausIndle wariauausatunisidde
an o [~ 4' < o - o Y t d} 1 < o 1 o s L %4
Ay wndestloduiunisinsedoans lunisthhowmdelufianssuaiee Ivinwslunisii

[

3 a ¢ < { o Vo
ﬂ'\U%ﬂU’] Llaﬁﬂ'ﬁ']Lﬂiqgﬂﬂjanqfluqqi‘m@a']'ﬁJ’Ja“UU Lﬁ@a']u’lﬁﬂ')"llﬂ'ﬂllﬁ%ﬂ')ﬂLLﬂﬁQﬂN

gavszeasd
1

¥ o LY.

WhiumseusuausasenuuugULuUNMsUssduiusAIiavedasAnsla

¥ s

. rihumseusuanunsaguuuunsuszndiniusidva snldlumaseunsddeld
1

v o & v a - [y v o P 9
LIIUNITDUTUATIUNGD ﬁ']iJ'ISG‘ULLf\]\ﬂ'Wi']EJazL@EIQLﬂEnﬂU?Ja%m ‘UaLﬁﬁ)‘iﬁﬁ LWBDATIAIY

®

whlalunisadiunulseeduiusaavala

(2

Y = s Yo e o « dl
4. QL“U']TUﬂ']sanlJNV]ﬂESIUﬂ'ﬁ’LViﬂ’]UsﬂU'] LLaL’ﬂTﬁ')Lﬂi']3“%31]3751“3']“3@373&36%“

A1t Jwmaur o uRelUll 91nNSITILAINTSNNITOUSH 2 99 20 AruLY laaiiinusinng

as

Useiiunall

nausinIsUsEiuinge

ar faan s

innurinsiiasuuiaussausdnUssrduiusAdvianv Tamsssuvesdnussndusius

fuvinwe dinaginisuuanalaenuspswuudu 5 929 aeraluil

pruuuAUd 07 Azuuy et dvinyzegluseaulidunn
AruuLGaLS 810 Azluy wnedh Iinveegluseaulaid
pruuLRILE  11-13 Asduy mnefe dvinwvseglusezduviunan
prUUUMUR 1416 AzWuY wingha vinwregluszdun

AZULUAIUE  17-20 ALY, mnedls dvinwzeglussAuauin




WNEUTINITINBASATT AAZLUL

183

89AnT v3ogsfio lny
- 3 ' P
Geuduladiuniiwes

seendld aates 1

o v

Wite Galsenaumie

v o

Faviunuuszmnduwus

P
99Ans niogsha lng
Wondwladuniives

seuld egnios 2

o v oo v
W9 YaUsenaunin

v 8

Favihunuusenduius

(o a o a
a3ns wingsie g
Weudaladiunilaves

s1e9uld agiey 3

.

= v
e Jsznaunin

v e

Favhunudssoduiug

asing wiagshia g
- l 1 e
Weudiuladiuniaves

Teald ethavdow 4

o v oo

ade Bausenouma

& a

Faviunuuszrduius

2 ATHUU 4 AsuY 6 AZLLUU 8 AYLLUUY 10 Aazuuy
Javiununig JavinununIs IVWEUNTS FAVUNUNTT IavhunuUsznduwusd
Usz@nusadvares | Ussonduwudiiviaves | Usvenduiudadvaves | Ussudniusidvaves | Advavosssdnsla lay

Usznausnie

» Fduvimd Wusia
uazulouiy ves
2IANT

" st

Wionisussrdunug
YD4DIANTAIVALR
Ussaumiududaly
FapuwyTanssay
athafen 1 wiesile

TaghieduwASnnsld

v o v e
hifemsuszrduius

3 aa & L
YoI0IAnTAIR LA

. Uszavarudu§alu

Fenumy sy
wmnndt 1 inFadlelay

TieSunedinsld

idansdssmduiug
‘ aa o v
YDIDIANTAINA N
Uszauanudndaly
FpumyTausTiu
AN BNGERID]
Tngasureismsidly
msUszduWusie

v o v
Hwansussndunus
YBIDIENTAITA A
Vszavaruduialu
FHapumyInusssy

. » o e
athatles 2 injedla
Tngedueiinisidlu
myuszrduiusls

fdviavpssdnslel lag Aviavoteednild Tna | Advavesnsdnsld law | Advavetasinsle lay AnunSay/

Usznausy Usenouse Usznaums Usznoume mvlmini{]mqﬁu“'

= Jderied Wushe = Fduvienl Wushe = dremiieatu = Jduvimd Wushe fioams
wazulyung 189 uazulaun vae aounsal/ wazulouie ves Usyyrdunus
29603 B9ANT innsaitiagtud 89ANT weutuideudian

" mauiivatu » JrmsiAsany foans " dmsifieaty vosinmninlasi
antunisal/ anunsal/ Usymdusius anunisal/ uvidedadail
wannitegiui wgnecilagiud | ® Bmsuszendiug wansnilagiud rivdaiio
fieans #99N15 Tavlddendva #94A75 * FEmsUssrduiug
Usznduwus Ussanduwus " GsRanTINATT Uszgdunus Tnulddeitia

= SEmsdsenduius | ® Bnisusznduius Uszduwus " Worsusvrduaus | T aseianssunig
Tnel¥doadvia Tnelddentia Tnalddonavia Uszgndunus

B s nfAnTTunig E p13NANTINATT A1TRAINTINANG
Uszydunus Vsvvduud Uszduwus

BonelpdleAdiamn | Benielesdlendvian | iBenileslentviamn | leniaeiondvain doniedosilonivain

Witons
Uszmduiuseas
swnsAIvaliUsEay
mmdnsatudenuny
uusssn aglon 3
wioaflelagedune
FEmslelums
Uszyduiusie




184

FOHIUNISINTLAUVINGE

. o . ANUABAARDIVDY AUADANRBIVDY
19 Tandnsuszidiuvinue . )
dusIaue ngUszan
1 | Yaviusunisusenduwusidva | aussausnnsasensiidiy | Iavinuwu
UDIDIANT NT0FINVDIVINY 3R (Participator) | Ussynduwusadva
wiauaSurelianla YDIDIANTbA
ausTOUTAUNIHELNS | Aiesievdeya
(Disseminator) 1AW DL AL
Useunduwus
R TITEN 7)
< d‘ LY
sneaziduaneIiy
Joya To111933
Weasanutila
Tumsaniiuau
= d aa w P w ' wed o ¢
2 | \BendEeRdviatmialulunig aussausAuMseuns | Iaedsausaulay
Uszaduiusvaennsnana (Disseminator) Tumsiweunstoya
yoavpaviuliszaumnudnsa 1o
Tudspumyimusssy wiaudnin | aussaugAunsoue
797U LATUIEUD ANuazAIn (Facilitator) | Topeuiimedaee
WANNZANLANIS

UfuRniai




AARUIN A

{ w e A s
ﬁamsammaauwwamjmwwmm



186

- nasuUs=yduwusfaIna
DIGITAL PUBLIC RELATIONS




187

iWssuinsunasiuuvrumaznasus:s1duwus
Compare Myerﬁalpg and Public Relations

nduithnng -

b mslwan
naulnredruainivionduiioo

P msusanduius
nna'unﬂ'mmm'bnziu

iSsuiounisTuuruinaznasus:s1duwus
Compare Advertising and Public Relations

Snnus:aA

b osTuvan
wWornaounSadnpilitoaufrsausms

> msUs:dudug ,
Woaswrrwihiofio mwdanuni ronug rundriz
sanrdivietawanaidoutnomd




188

s aulnaumsIz:umxwmsUs-méiuwus
Compare Advertising and Public Re!ations

inSouiionly

B> mslunn
3ng Insrind Unwans ndsdoiuw tholun
Bulsdt dodruooulad

msus:aduug
g Insfirud Gnoans ndafomum desuﬂmuﬁ
Bulost ﬁoasmowlaj

1U’s‘au|naumsfwmqna:msds:méuwus

Compam Advamslng and Pub!ic Ra

msAndodoans

tions

- SnnUs:aAvoInIsUs:Bduwus
kP’ubﬂc Relations Objective )




SnnuUs:adrvesnisus:s1duwus
Public Relations Objective’ ' ,

 SaqUszaurriol

-?i weasunoufianowiiale
Dumsiwstianssiusulddianimtatvonuulone
Sonus:ed MSHITug KATINSSUGN vaLounS

whudodng

FnnuszavAvesnisus:srduwus
Public Belaﬁcns Objective .

SaqUsseNAROld

2 Woasunowtouliiialu
Rumsasnlina ety Mol owls seersnsa Tuuluny
sEMSHITLRvnSsUsIeY vosurns iolRfmsA Gy

dnnus:aurvasnisus:y1duwus
Public Relations Objective

SanUsetiold

3 ioaturoiuuugsuirometsnusu
Durnsasw Unlov SrnBoioavesenns seadunnuduius

suitdoarsstusy unaSosdowouriuuads:lusdusot o (&)
sanriumsSnnBorienld wsESoundaaromwanunivos
ermisiuAURTVORIS 1SNy

189



190

dmnus:auAvounIsUs: mé{uwus

SnnUs:artiol

4 Wonaoymnowssulora-msatuayuemn
“angIsuuy




Innus:avAveInisUs:s1duwus
Public Relations Objective

Inqus:asAiaw:

3 IWoduisBuna:ingaloarsisnmu
Dumsauasuagngdonststuslinieroudouls
5 3 3 *

dnnus:avAvesnisus:s1duwus
Public Relations Objective

ﬁqus:aaﬁldw?xi

4 ifoosunelAtheusnisniothodants
DumsodunglidhuusmsnSothudamstinsautie
AnuAn Ussnud nonnuntniavasmsistusunitnio

NS

dnnus:auAvounisUs:unduwus
Public Relations Objective

SanUszauiiawn:

ievaltyninougsonsiag ngluntdounu
Tumsstndowusmetutinsuoumsdnulrd fidwanonu

emmistuntosnu

191



192

33suamsvadlangnnina

Digital World Evolution
misUsarVMUSAIAR UTARLUSOAANNSVON , ; Ty
lenypsnia AxiuONUSEaRUSASaTAlasaAod — 5 Digital 4.0
Bufomuogiaus, L T w0 e Machine o Machine
CuRT .0 Dighal 3.0~ wwiuladowse:
o % Noptiationsnd BgDta ez
Digital 2.0 enowwdnduaouavLAlia)

g ’ Social Network
Digital 1.0 rdtisonlan

Inteenst - )
eatuiiinssuooulad

e

35nmunisvalanganina
Digital World Evolution

WU L o
Digital 1.0 Intemet gaiSusunenssusoulat
Rugnsusuvaumsthsunesaiglumsduiugnds-h15
Bubmissarhdulasiosias Naldlumstusewsvoya Dmsdediud
anulusunio

3drunisvailanganina
D*Qit!iWoﬂd Evolutio - SNen]

oulad




————

35sunnasvadlanganana -
Digital World Evolution

Digital 3.0 Application and Big Data gAtowwainsu
sa=Voyavuning

ugrvasmsliinalufatiifiadsusauaioyalioglugltuuvos k
a1sauinA odunlivs-fusulumsdnounenssusion Tuld
inAlulatinanod (Cloud Computing) ilugarlastiosaun &3

dwnann

a5suunmsvavlangaiana
‘Digital World Evolution

Digital 4.0 Machine to Machine gamalulad
gvase:

duyntiaunsnidiBinnsodnaddaruaaa aensofindodoasTi
hnulfesalugs wnsadaalciusowwinduld dvrudoudwa
Tuatnéniwi Omstinalulatinorussiiasy (Augmented Reality] ra:
innlulag:atausBs (Virual Roalit fanwnsndnundssunaldiiu
fienssUriug HiRnUs:lusdigunrioouing

193



194

nisus:yrduwustudeglunazeunan
Public Relations Today and in The Future

Eousofidyauoiutoooulau iudne:
Duvousndudus undumend 55
Buq owinsidunms sa:riougaiu

mwémmj aafofovovnsingling

bR R

ausnthndurmaessisho
STadlnn

doUs:ynduwusaana
Digital Public Relations Medla

*  Buleet | Wobste
*  Bmsoaulau i Ontine Service

*  mspasaoUnug | Content Marketing
Tennlulal | Tachnology

dnussnduiudesionhvauavoya
Auatuosrins Sud nsusms sa:ms
damunsviasutouthauly Sipe
TegndgBumnsannsoiildlngki
iancaaamutl




195

doUs=urduwusasa
Digite! Fublic Relations Media

13ulus (Website)

uzartdvinniae Idosinlubnstiu Ssarch Engine Urniiga
; nWﬁW&mzm@mm

B e s

dous=srduWusivna
Digital Public Reratiqns Med}a

uSmsooulal (Online Servlce)

\Snudﬂuémlaw
L aamoouladl&ciamm
. wfu!aonawécc:anrwmaogy

Hous=srduwusavna
Digltal Public Relations Media

usmsaesulad (Online Service)
u'sn';sélua (E~mam

m&mmsn Qﬁwowmamwmm A
Musmssnuaw‘s wu gmell.com, hotmail.com S0
yahoo,com :Uuﬁu

/




196

HoUs=yduiusnvna
Digital Public Ralations Medla

uSniseeulau (Online Service)
fosunuosulad (Soclal Netiwork) -

msdammwnoswn!ucoq«hwnmmﬂma :sonBonevu Umsvhmaéms-m&munmuhm’uﬁulunamnh?u
)wnwmnm&n winawiluirSovudnuooulad (Social Network) Analniu Tndlsdoooulaurng (Soctal Medi)
Iumsﬁmo:iomsmmmoou!ad K3 Facebook, Twitter, Instagrar, Unie, 12 YouTube 10usiu

MesSenger

77.1%

TKTok
548

maoram 5»‘@, Twittor
:642% 578

Tweh

% 31.7% ; D 247% - D) 245%




doUszyrduwusaina .
Digital Publlc Relatlons Media

uSmsooulau (Onllne Service)
inAlulafinanos (Cloud Technology)
Mumsliusmsvoya sowinos réadunaifiuloyarien
thumssunosiin Inshifedwingomenuia:onsans
Alsnu awnsniSentioyaldnasmoaniusne:lu
OUTaIROS Ansnivy rouiudin

~ Aodszyrduwusinina
Digital Public Relations Media
uSmsoeulad (Online Service)
inAluladaanod (Cloud Technalogy)

wimslssadaiugudunswinnsadmosvous:uauantotadivioya TiFidon
nannnane Auuudierudmsiaauuws Bdlaodolue-DRuWlRss 1 2-15 68
minfomsiuRiiusuATvAmYRRNograes 1 uSmismand 15U OneDrive,
GoogleDrive, Dropbox ro Cioud Dusiu

doUs:srduwiusAdna Goin d
Digital Public Relations Media a il T o
uSnaseeulali (Online Service) [D rowercien " TZ] Onsticn
inalulainanod (Cloud Technology)  sowntiot ELH Teoms
USInNVEREMSUUS:WUAAKIE 05 cumnomncox [ sy
S48 (Softwars a3 @ Service) Q3 roms
OunistusmssowrnsSosowwdainiuduioy Sudldsunsaunianu .
LhuuBmsnsu (Web Service) Tuguuurna lneRlidiliuioisinds - G B
TussnsuLungouvouls mstlusinsuinadue:gniinduna:dnuuu e
indouaswioosvougiHusans ﬁ & f:1

eem

% @

197



198

doUs=yrduwusivna
Digital Public Relations Media

u§mseau’fati (onune Setvkm)

xnntutaﬁnmod (C!oud Technology)
t}samvmnmﬁ

mim;&&w) ok )
«&mslﬁn&m nﬁ:”m AR SURN U

a«msﬁmwmmsmmmmms ﬁommméoﬂw
WBms PaoS ﬁﬁmi;mﬁorm&s'\mm ﬁa‘wu‘xsnﬂmmnmm&m

anpflgnioan

B2 Microsoft Azure

FoUs:y1duWusaina
Digital Public Relations Medla

msaatnnouinus (Content Marketing)

mspamaounsidumsasadormua:ms
Ussnduiiugitunisidngoddinonug aouvosudy
rSowion Ty OrymitneotwiddugnA tnumsyieviy
aud lumsasronussaleaiilayariondouiu
ani

v S

é‘ads-méuwusmna;

Swdon/Bulest n3omINa 3 mwth v rwindoulng
Wablop / Websks LQUtAE ook i Gt imags VIO60 7 Jastinty




HdoUs:yrduwusndna
Digital Public Relations Media
NISHatRAoUINUG (Content Markating)

msWaunsuinusilugUiuundulus
msiisuRounusiuuBuTsv:fordatinsri SEO fudumsts
Headiine Tag v:80uoumsdnduduuu Google 1d Tnuunne: 18
H1 fiuavolny ea: H2 fiuRovotios nSomnidoundidul
awnsnidHInSo He 1A

5 ww&nkwm“’»‘dwmmw
" idbuttry, Lovom ipmm has baen the industny's slancard dutimy
1nxt ever since the 1500,

‘Whan an tnknown printer 100k a padtey of type and sorambled |
10 make & typa spaciman book. i hag survived not onty fve
centuries,

doUszynduwusinana

Digital Public Relations Medla
nsnalnnouinug (Content Marketing)
msiVeursuinuAlugUiuuntvlondna
THouAnIWAUgUsUL POE 140Td Matadata aTUIUIWS PDF fou

itloth POF 1SuuButes o:Olomagnaursaliinnndiuanvnd
Saunsoliirdentouunanorsnee T

issuu

-HoUs:yduwusnaona
Digital Public Relations Madla
nisnatanounus (Content Marketing)

misiVeumsunuAlugUsuunawis
msVousauInuATugUIUUTWEN ovednstanwrinua iuinuby
mnthlulgauSulasioannsniy Metadata TugUmwil mnuntJig
udodunusoulaue-FondiSowoumwiithauly

199



200

doUs:yrduwusnina
Digital qulic Relations Media
msnalansuInug (Content Marketing)
msiVeunsuinuslugunuudiile

nsifounounualusUivsdlo untsiulonnalumsiundareldunntulusn idovendiTouus YouTube aunsnld TAG shwaidon
Huafiu3slo Rludnsfiu Google Lnafian

Videa Clip Tila
1 fews 1 1 month ago 12345 views 1 2 morths ago

Videa Clip Thia

doUs:xrduwusiaana
Digital Public Relations Media

msnatanouInug (Content Marketing)

nndmsrinounusit 4 susuud thnnogdandedeiusastu
13 lnomswausiupoumusiiuSulus sdmhraunusieinBuloslu
w$uU Facebook Bnt

S
Digital Public Relatior:
MISAAANOLINUA (Content Mar
dufifosrntlunsrinouinusiinig

oo

na.




VUIAVDIADUINUA
wusdmw
Tunnazsoaunaa

@ Facebook S une
&) instagram &) Twitter
) YouTube :

Facebook
§UnwUnIivuna 1620 x 1080 px (Sasednia:2)
gnwadlomOvna 1080 x 1080 px (Basdou 1: 1)

Facebook

»wmwnmnmzoowoopx(ém;buz: )]
gumwidomnGvinn 1080 x 1080 px (Sas1dou 11 1)

201



202

Facebook
SURWIUOA 1080 x 1350 px (Snsadou 41 5)

sUnwinsa 1080 x 1080 px (Smsidou 1: 1)
sUmwiuouRU 1620 x 1080 (Sashdou 3: 2)

~ Instagram
SUnWILUZrBensiaSa wnn 1080 % 1060 px (Basidou 1 1 1) :
suniuuBindeuuch vunn 1080 x 608 px (5nsdou 16: 6

~ Line

‘wmmmﬁn&mmvmmmohmpx@asﬁom:ﬂ o




203

©
Twitter

SUMMVLIR 1024 X 512 px (BRsId0U 2 1 1)

P s
vas

VLTSI 2560 X 1440 px
VUNAUURDUWIGS 2660 x 423 px
vinauaAufa 1855 x 423 px
vunauuansninu 1546 x 423 px

) YouTube.com/e/TouchpointTH

doUs:yrduwusnina
Digital Public Relations Media

tdinalulad (Technology)

*  Orynyds:diug ¢ Artificial Inteliigence (A)
* inAluladaonusBedsu | Augmented Reality (AR)
*  inalulabialoussst Virual Reality (VR)



204

‘ %Usm’:é’uwusmna
D!glta! Pub!ic Relations Media

15inelulall (rechnologv)

Jryryssiud {Artificlal intelligence 1Al
iﬁzs.ummm\aﬁimmm AnsnAaiedld anunsn

Microsoft Clarity m&iﬁmﬁnssuvwbmlud

aads-vqé‘uW‘us'ﬁ’éﬁa
Digital Public Relations: Media
&inAlulad (Technology)

znnTuIaEnmqu a’éu(AugmentodRe iy,

Suqnwalr‘m’&mwcaﬁouogban'mméawsa L




HIARNUIN 3

o o o
UIIEINIMIHNBUTUAUFURUULaENANgATANAIUN



206

L

USTUINIAAISDUSHANSSANLNAUSE I HFNWUS AT
aussaust] 1: aussauznIsiidiusinfsna
AussansN 2 : FUSTAUTATUAISIHYUWSAINS

7 entimeon ¥ o
Gy

I

WAl i ot
Anmn o ot et

Vst s By o e g 8t

- 00R0O02000

es o o e

VSSHINIAAITDUTHANSTAULINUSEHIFHWUS AN

©

gU5SOUSN 2 ; FUSTAUSAINAISINBUNSAING



207

‘ussmmﬂmsg‘us:uamssamﬁﬂﬁszmﬁmﬁus‘ﬁ@ a
dussansn 3 aussauzﬁﬂumsﬁ'\mﬂmma:mﬂ

+ mnalulat
Satasiivanse ;o
boichiaibe i
[ Fowet
[ Y I
QY s, ¥
5 B e s 4
’_a«u;m“- e

o

USTHINTANITBUTHANSTAONSHAUSEYIRUNUS AN S
aussaush 4 aussausAuAIsIAAY A



AIANUIN 7

unAIu

=i

pa}y

=)

by

=.



210

unAdi 1 ; Synthesis of Multicultural Digital Publicist Competencies

2021 Research, Invention, and Innovation Congress: Innovation Electricals and Electrouics (RI2C) | $78-1-6654-0300-9/21/§31.00 £2021 IEEE | DOL 10.110%/RI2C51727.2021.9559739

Synthesis of Multiculfural_ Digital Publicist
Competencies

Pludit Kannikar Panita Wannapiroon Prachyanun Nilsook
Division of Information and Division of Information and Division of Information and
Commumication Technology for Communication Technology for Communication Technology for
Education, Education, . Education,

Faculty of Technical Education, Facully of Techmcal Educanon, Faculty of Techntcal Education,
King Monghut's Uriversity of King Monghut's University of King Monghut's University of
Technalogy Noth Bangkok Technology Noith Banghok Technology North Bangkok
Bangkok, Thailand Bangkok, Thailand Bangkok, Thailand

panita. w@fte knutnb ac.th prachyanun a@fte knuinb.ac.th

pn3014@gmail.com

Abstract—The development of human resources to be
competent, knowledgeabl pable, posith {tude towards
work and work more efficlently is very important in personal
and organizationsl development. Especiaily organizaticns in
the digital age society with the rapid development of
technology. The growth of the number of Internet users and
the growth of the smartphone market has made the precess of
socisl communication a social media. There is a variety of
fdeas, attitudes, and different cultures koown as a
multiculiural socfety. As a result, the communication - process
from the sender to the recelver has fo have 3 changed
communication style. Using digital public relations in the
process to reach the target society quickly and create & better
under ding and relationship between the organization and
the target group. To build a posidve corporate image and
understanding together fn a multicnltural soclety. The
objectives of this research sre: 1. To synthesize multicultural
digital publicist competencies. And 2. To assess: the results of
the synthesis multicultural digital publicist competencies. The
evaluation was performed using an In-depth Interview with a
total of 21 experts, divided into 3 groups as fellows: ist group
1s the operator of public relations. 2nd group is the information
technology operators. And last group s the multicuifural

specialist. From synthesis, the researchers found that the .

multicultural digital publicist competencles consisted of four

competencles: 1)  digital g P ies, 2)
n ath p cles, 3) facilitation competencies, and
4) consulting tompetencies,

Keywords— digital publicists, muiticultural, digital competency

I. INTRODUCTION

Presently, it is a digital age, there is always involved with
this no matter which organization whether it is the economic,
social, or even the public relations fields that have brought
digital into widespread adaptation. Public relations is greatly
essential to the operations of an organization and many
organizations have been interested for a long time since
public relations is the dissemination of information, news,
and the organization's narration to the target group. Public
relations of the organization is a form of communication that
requires art in communication to create comprehension and a
good relationship between the organization and its target
groups to achieve the organization's operational objectives or
to benefit products and services offerings as well as to create
a good image of the organization.

When current society approaches the age of digital
technology, communication of people in society is made
through social media that affects organizational information

978-1-6654-0300-9/21/331.00 £202]1 IEEE
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receiving. As a result, the public relations process has
changed from the past, which often disseminates information
through radio, television, newspapers, and magazines,
causing the public relations to adjust as well because public
relations is a part of the orgenization management. In
addition, online social media is.used as a means of presenting
corporate  information to target audiences. Thus, the
organization has to adapt and modify the format of public
relations for the target people or groups to be informed of
news, projects, activities quickly, thoroughly, and efficiently
with & current appropriate channel or method of sending
messages. The receiver can choose to receive the messages
as appropriate for cach individual Heace, the public
relations model has changed from the conventional method
to digital publicity. A publicist is responsible for building a
good relationship between organizations, individuals, and the
public both internal and external organizations who must be
a knowledgeable person with an excellent. communication
ability whether press release, media production, and mass
media relations. Furthermore, the publicists must be a person
who has a good image because they must. represent as the

representative of the organization in communicating with the

target people or groups to create an understanding of the
organization's performance. According to the global
technology society, its change affects communication that
the publicists® performance is replaced by digital publicity.

Due to the change of technology mentioned above, public
relations is- changed into digital public relations. Therefore,
the digital publicists have to improve themselves to leam
something new, develop themselves in all aspects and update
the latest technology news all the time also have creativity in
the field of technology applied to public relations to be
competent in all aspects also known as "Digital
Competency”. Digital publicists must have competeacies in
knowledge, skills, and attitudes in various fields in order to
adapt digital technology to develop public relations works
including to research or experience new  things related to
professional digital publicists in the digital age for a good
reliable image.

Public relations is a job that requires working with the
public and mass media that it is inevitable to meet many
people from different social cultures, perception, and visions
which namely multicultural society, a group of people that
are diverse in terms of races, ethnicities, lifestyles, beliefs,
religions, and traditions due to the perceptive processes and
symbols arising from the creation of the cultures, religious

Authorized ficensed use limited to: Chulabhorn Royal Academy. Dowrloaded on Aprd 07,2022 al 10:52:05 UTC from IEEE Xplore: Restrictions apply.



factors, races, ages, genders, social classes, and education,
which defines individuals to have different perceptions,

beliefs, feelings, and actions. Therefore, members of society-

must fearn about regulations that they should behave or
should refrain according to the etiqueite of cach other in.a
diverse socicty to avoid possible conflicts for peace
cohabitation when -society is diverse together with the
advanced technology that the world becomes a more digital
cra, Therefore, the communication, called digital public
relations, must be used to facilitate the communication of
people in society to receive the messages in the same
direction, to build mutual understanding, to accept the
difference, and -to obey the rules of society in order to
cohabitate peacefully in society respectively.

II.. RESEARCH OBJECTIVES

To synthesize multicultural digital publicists”
competency.

B. To evaluate the results of the synthesis of multicultural
digital publicists’ competency.

L LITERATURE REVIEW

4. Comp y: the definition of competency

Competency means the character of a person such as
knowledge, skills, attributes, and qualifications -including
values, ethics, personalities, physical attributes, efc., which
are necessary and consistent with the suitability of the
organization. It particularly must be able to identify
characteristics of the person who successes in the workplace,
what distinguishing abilitics or essential characteristics
required, on the other hand, it defines the cause of failure in
working cause of lacking some features. [S]

Unit of Competency Analysis consists of 3 components:
knowledge, skills, and/or attifudes. Element of Competency
defines sub-task allocation assignment for the Performance
Objective as an example, what abilitics and competencies
that the cookery must have to perform workloads and sub-
tasks. :

The companents of the competency include {11, {2], [3],
(4). [51. [61, [7}

Individual competency components, the researcher has
set the individual competency framework by developed from
the concept of McClelland (1988), individual competencies
are divided into 3 components:

Knowledge refers to Scientific specifications.

Skill refers to the ability of a particular activity.

Characteristics refer fo one's perception, opinion,

attitude, personal needs, self-image or what a.person

believes that they are the kind of person such as behavior,

social role, self-awareness, and motivation of education.
B. Digital Publicist

Digital publicist refers to people who perform their duties

for building a good relationship between individuals, public,
an internal and extemal organization who must be a
knowledgeable person with an excelleit communication

ability whether press release, media production, and mass
media relations. Furthermore, the publicists must be a person
who has a good image because they must represent as the
representative of the organization in communicating with the
target people or groups to create an understanding of the
organization's performance.

Digital public relations is strategic public relations that
build relationships between organizations and target groups
of people in this digital era. The target group of the
organization is everyone who hag a stake in the organization.
Therefore, the public relations in the digital age must be
social media communication also have a clear undefstanding
of the new media such as the intemet, and social media by
adopting information or ‘activities of the organization to
disseminate through social networks. Moreover, marketing
communication is involved. in ‘order to increase credibility
and build awareness and satisfaction of customers for a good
word of mouth.

C. Multiculturalism

Multiculturalism means building an understanding of
society, politics, economy, language, religious factors, race,
religion, age, gender, social class, and education, which
defines individuals to have .different thoughts, beliefs,
feelings, and behavior. Especially on the occasion that
Thailand will step into cooperation in the community of
ASEAN countries.

Multicultural society refers to a diverse group of people
with a wvariety of races, ethnicities, lifestyles, beliefs,
religions, and traditions due to the perceptive processes and
symbols arising from the creation of  the cultures, religious
factors, races, ages, genders, social classes, and education,

‘which 'defines individuals to have different perceptions,
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beliefs, feelings, and actions. Especially on the occasion that
Thailand will step into cooperation with the community of
ASEAN countries to have more interactions among member
states, Therefore, members of society must leam about
regulations that they should behave or should refrain
according to the etiquette of each other in a diverse society to
avoid possible conflicts for peaceful cohabitation.

IV. RESEARCH METHODOLOGY

Research methodology on Synthesis of Multicultural
Digital Publicist Competencies is an’ analysis of relevant
documents, theories, and researches, consisting of 2 steps:

A.  Step I: Synthesizing multicultural digital publicist
competency
These 4 parts are synthesized: 1) Publicist Competency
Synthesis, 2) Digital Competency Synthesis, 3) Multicultural
Competency Synthesis, and 4) Multicultural Digital Publicist
Competency Synthesis as follows.

Publicist Competency Synthesis

Synthesizing publicist competency from relevant
documents, theories, and researches. The results are shown in
Table 1.
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B, Step :2Evaluating multicultural digital publicist

competency synthesis

The evaluation was conducted by -using an in-depth
Interview from 21 experts, divided into 3 groups which are:
Group 1. Publicists, Group 2. Information technology
operators, and Group 3. Multicultural specialists. This aims
to investigate the validity by analyzing the Index of item
Objective Congruence (I0C) to improve the content to be
more complete. The evaluation criteria are divided into 3
areas according to the compositions of the multicultural
digital publicist competency.

V. RESEARCHRESULTS

A Multicultural Digital Publicist Competencies

According to the synthesis, the researcher found that
multicultural digital publicist competency can be divided into
4competencies with 22elements as follows.

Fig 1. Multiculturat Diital Publicist Competencies

Figure Ishows the components of multicultural digital
publicist competency which can be divided into 4aspects, 22
elements that are detailed as follows.

Competency :1 Digital Engagement Competency
(Participator) is important in which a person must be-aware
of the cument news or situation by participating and
cooperating in various fields including building intemal and
external networks. It consists of 7attributes as follows.

1.1 Participation in the formulation of the organization’s
short-term, medium-term and long-term digital publicity
plans.

1.2 Participation in communicating the organization’s
vision, mission, and policy.

1.3 Participation in presenting news about the current
situation/events in terms of economy, society, and
environment with social responsibility.

1.4 Participation in response and management of
communication during the crisis.

1.5 Participation in building
community members of the organization.

1.6 Participation in network construction both national
and international to achieve cooperation.

1.7 Participation as a Thai citizen and able to transfer
Thai culture to the world.

relationships  with

Competency 12 Dissemination Competency
(Disseminator) is the part that a person must have knowledge
and ability to analyze news, use language, and create media
by using appropriate tools for an accurate and unbiased
presentation of information. It consists of 7 attributes as
follows.

2.1 Knowledge and ability to use suitable language for
digital public relations.

2.2 Ability to write news. for publicity for digital public
relations.
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2.3 A skill to analyze information for digital public
relations.

24 Ability to use digital media as a means of
communication.

2.5 Ability to design, prepare, and produce digital media
for dissemination.

2.6 Proper use of social media. to disseminate
information.

2.7 Be responsible for oneself and society in presenting
accurate, honest, and impartial information.

Competency :3 Facilitation Competency (Facilitator) is
the part that a person can give advice or help in various
fields, whether knowledge. or assistance in activities for other
people or organizations. It consists of 7atuributes as follows.

3.1 Ability to publicize and introduce various information
through digital media.

3.2 Computer skills applied for providing assistance in
activities appropriately for performing their duties.

3.3 Providing information services to people and other
agencies 1o achieve knowledge and understanding correctly.

3.4 Able to explain and provide details about information
and facts to create an understanding of the operation.

3.5 Communicating in foreign languages to provide
information.

3.6 Providing assistance or training on techniques in the

use of digital technology equipment to -individuals or’

organizations.

3.7 Promoting and introducing ‘information in various
fields through digital media, facilitating disabled, elderly,
and children.

Competency :4 Consulting Competency (Advisor), it is
required not only self-knowledge to become a multicultural
digital publicist but also the ability to mentor others which
have Tattributes as follows.

4.1 Counselling skills and the analysis of message
receivers are required in mass commugication.

4.2 Able to work with others, understand the feelings of
others to learn the feelings and .needs of the target audience.

4.3 Being reliable as a good image of the organization.

4.4 Knowledge of research and evaluation applied to
improve counseling practices.

4.5 Knowledge of
communication for persuasion.

communication in  mass

4.6 An operational relationship is established with public
and media relations.

4.7 Discipline, punctuality, enthusiasm, self-confidence,
and determination in work are required.

TABLEYV. THE EVALUATION RESULTS OF MULTICULTURAL DIGITAL
PUBLICIST COMPETENCY WS
£
e Topic Score | Comsideraion
1 | Digital Engagement Competencies 092 Approprate
2 | Dissemination Comnpetencies 099’ Appropriate
3 | Facilitation Competencies 094 Appropriate
4. | Consulting Competencies 0.96 Appropriate
Overall 095 Appropriate

CONCLUSSION AND DISCUSSION

This research presents the components of multicultural
digital  publicist  competencies, comprising four
competencies: 1) Digital Engagement Competencies, an
important competence in which a. person must update the
current news or situations by panticipating and cooperating in
various fields including building intemal and external
organization networks. 2) Di i y, a
person must have knowledge and ability to analyze news, use
language, and create media by using appropriate tools for an
accurate and impartial information presentation. 3)
Facilitation Competency, a person can give advice or help in
various. fields, whether providing knowledge or assistance
during activities for other ones and organizations. 4)
Consulting Competency, besides having sclf-knowledge to
beconie a multicultural digital publicist but also the ability to
mentor others is required. The result obtained from the
synthesis is evaluated by qualified experts which 'is
considered as a guideline for the development of publicist to
achieve improving public relations knowledge, using digital
tools for work improvement, and conveying multicultural
communication appropriately and timely with the change of
technology and users® receiving method. This is consistent
with the study of Fraile et al. {27], Sharakhina {28], and Ben
[20] that focus on commmnication, multicultural public
relations, and public relations process design to be suitable
for the users’ message exposure and perception by using
various digital technologies for management.

.
Comp
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Abstract

The objective of this study is to develop and evaluate a muiticultural competency training model for digital
publicists. It is research and development which the researchers have divided the research process into 3 steps.
Step 1: Developing a multicultural competency training model for digital publicists. Step 2: Evaluating the
suitability of the developed multicultural competency training'model for digital publicists. Lastly, step 3: Adapting
a multicultural competency training model to developed digital publicists. Furthermore, the study found that the
nuulticultural competence of digital publicists consisted of 4 competencies. 1) Digital E Competency,
2) Dissemination Competency, 3) Facilitation Competency, and 4) Consulting Competency. Morcover, the results
of the developed multicultural competency training model adaptation for digital publicists can be divided the
assessment into 3 areas including, 1) Knowledge: the sample group has higher scores after training, 2) Skill: the
sample group has the overall multicultural digital public relations skills at an excelleat level, and 3) Attitude:
overall, the sample group has a superb attitude.

Keywords: competency training model, multicultural, digital publicists.

1. Introduction

Modem organizational operations have faced changes in both external and internal environments. Economic,
political, social, and cultural environments are examples of external environments. Internal environments:inchide
the organization's method of operation, executive management, and human resources. However, the competency
development of the organization is the most interesting because it enables a business to have the ability to compete
with opponents in order to survive and succeed in accordance with the vision and mission of the organization.
(Kannikar, Wannapiroon, and Nilsook 2021)

Currently, it is the digital age, the world of boundless communication, with the emergence of various digital
technologies. Many organizations are widely adapting their methods of public relations using such tools. Moreover,
public relations can spread information quickly, which makes communication and public .relations more
widespread. People are able to consume news across the country, making multicultural communication plays an
important role in present society (Archibald et al. 2021) in order to achieve the goals of the organization or for the
benefit of presenting goods and services, as well as creating a good image of the organization and increasing the
number of internet users around the world. The growth of the smartphone business market and the expansion of
social media' communication affect the news acknowledgement of corporates. As a result, the public relations
process has changed from the past, which often disseminated information through radio, television, newspapers
and magazines, causing public relations to change as well. Due to every organization pays attention to public
relations because public relation is a part of the organization management. In addition, social media isused as a
channel to present the organization's information to the target group. Thus, it has affected the. public relations
process of the organization and the current PR operation requires a Lot of adjustment (Verma 201 5). Organizations
have 1o adjust and change the disruptive format of public relations to enable the péople or target groups to be
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informed of news, projects, or activities gnickly, thoroughly, and efficiently with a suitable channel or method that
is currently used for scnding messages where the recipient can choose to reccive the message according to the
suitability of each person, especially on social media.

According to the mentioned reason, public relations need to be transformed from traditional public relations to
digital public relations that uses digisal technology as a tool to support organizational operations. The researchers
regarded that the proactive public relations process is a suitable practice for all organizations in the digital era, the
transition of various communication technologies, it can be planed for the organization’s public relations to be
effective publicity. Therefore, the researchers are interested in studying the development of a multicultural
competency training model for digital public relations professionals.

2, Objective

2.1 To develop the multicultural competency training model for the developed digital publicists.

2.2 To evaluate the suitability of the developed muiticultural competency training model for digital publicists.
2.3 To adapt the multicultural competency training model for the developed digital publicists.

3 Literatare Review
3.1 Competency training model

Training means the process of organizing systematic educational activities with continuous processes that can
develop skills and attitudes of the trainees to change in the desired direction. After training, trainces can apply the
gained knowledge to the maximum benefit based on their needs. Besides, the motivated training which
appropriates to the conditions of the participants will help achieve the practice goals (Tungsiripartporn 2016)
(Labunets et al. 2021). The studies of training have attracted many people whether it is rescarch training in
education, medical, local residents training in musculoskeletal therapy or cruciate ligament rehabilitation
(Coulondre et al. 2022) or cybersecurity training (Chowdhury, Katsikas, and Gkioulos 2022) and others, The term
competency refers to the knowledge, skills ‘and attributes required of a person o work successfullyto have a
performance that meets the specified criteria standards or higher (Kakati and Banerjee 2021) (Jones, Sander, and
Booker 2013) (Tlomitki, Kantosalo, and Lakkala 2011) (Addysg Cymru 2018). The researchers have analyzed and
synthesized related documents and rescarch papers which canbe luded that compétency training refers to the
process of organizing systematic educational activities with continuous processes that gains the knowledge, skills
and attributes required of a person to work successfully to have a performance that meets the specified criteria
standards or higher. According to the research study on the development of an online competency training model
has discovered. that there are researchers who have developed learning models to adapt to the change of digital
technology-and the change of the world including the epidemic of COVID-19. Examples, research on professional
development and capacity reinforcement of government by providing training through an online simulation project
(Zinchenko and Morgunova 2022).

3.2 Multicultural

Multiculteral competency refers to competence in building understanding about society, politics, economy,
language, religious factors, race, religion, age, gender, social class, and education, which determines how different
people’s thought, believe, feeling, and behavior. Especially on the occasion of Thailand stepping into cooperation
in the ASEAN community (Yones, Sander, and Booker 2013) (Archibald et al. 2021) (Kannikar, Wannapiroon, and
Nilsook 2021). Researchers have studied the empathy and connection of multicultural learning in the virtval
classroom (Ayuningtyss, Akun, and Retrowati 2021) and also examined the diversity of people's cultures. It
showed that people have cultural diversity and intellectual complexity.

3.3 Digital publicist

Digital publicist is the capable people who build good relationships between individuals and the public, both
internally and extemally. They must be a knowledgeable person and have excellent communication skills whether
it is in aspects of the press, PR media production, and media relations, More than that, they must be a person with
a good image because they are the representative of the organization in contacting with the media to create
understanding for the people or the target group to understand the work of the organization (Jones, Sander, and
Booker 2013)XNavarro et al, 2020). In order to enhance people fo become good publicists for the digital world,
there are researchers who conduct comparative research in the field of public relations education development.
The research focuses on the competency.of digital public relations. It shows that information technology skills and




digital literacy are essential to future success. To understand the development of PR studies, the authors compared
the statistics of students of two higher education institutions. The results showed that there is a strong demand for
public relations education (Bykov et al. 2019), and chers examined the cc ication and public relations
tools used in the year 2015-2021 to present highlights of each tool and its evolution in each era {Albuquerque and
Silva 2021).

However, previous studies showed that there are 5 hers review for 3 about training, developing skills
using different strategies, the evolution -of communication and public- relations tools from past to present.
Additionally, many people interested in multicultural culture or multi-lingval and multi-national culture.

4. Research Method

4.1 Scope of Research

The scope of this research involved 21 experts to assess and comment on the developed training model in 3 areas:
public relations specialists, Information and communication technology specialists, and learning management
specialists. This is research that uses in-depth interviews between experts with detailed questions in each issue.
The population and the sample group are undergraduate stidents from Rajamangala University of Technology
Tawan-ok.

Sample group is 73 undergraduate students in Multimedia Technology Department from Rajamangala University
of Technology Tawan-ok:

4.2 Research Process

Step 1: Developing a multicultural competency training model for digital publicists.

Development of a multicultural competency training mode! for digital publicists is a study, analysis, and synthesis
of research papers related to development, training models, comipeténcy training, multicultural, and digital public
relations to obtain the meaning, elements; procedures, methods, assessments and other information relevant to the
development of the training model which has the development process as shown in the following figure.

NEE Y. S N S— -

Mutticulturat Competency Training Modet
for Digital Putlic Relation

Figure 1. The process of the multicultural cornpetency training model development
for digital publicists
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Step 2: Evaluating the suitability of the multicultural competency training model for digital publicists.

The suitability assesiment was based on ad in-depth interview of 21 expets, divided into 3 groups including Group
1: public relations publicists, group 2: information technology officers, and group 3: multicultural experts. The
study aims to determine the validity by analyzing the Index of item Objective Congruence (I0C) to complete the
content. The evaluation criteria are divided into 3 aspects according to the composition of the digital public
relations multicultural competency.

Step 3: Adapting a multicultural competency training mode! for digital publicists.

The adaptation of multicultural competency training model for digital publicists initiates with the development of
a competency course namely “Multicutrural Competency Training for Digital Publicists™ which aims to develop 4
competencies that are designed to be: digital engagement competency (participator), dissemination competence
(disseminator), facilitation competency (facilitator), and consulting competency (advisor). The learning content
and model are defined in accordance with the design and development processes. The developed training model
was applied with online training using various digital tools to drive every learning and activity process’ which
shown as the picture below.

Figure 2. Multicultural Competency Training

5. Result’
5.1 Multicultural Competency Training Model for Digital Publicists

Developed multicultural competency training model for digital publicists consists of 3 main components: training
management process, digital technology tools used in training manag and 1ent of digital publicist
competence, which has details as the following picture:




Figure 3. Multicultural Competency Training for Digital Publicists

Part 1: Leaming management activity is a multicultural competency training for digital public relations
professionals which divided info 5 main steps and consists of 10 sub-steps as shown in Table 1.

Part 2: The digital technology tools used in multicultural competency training for digital public relations officers
are classified according to their use in each training process. Communication tools; Google Meet, Zoom,
publishing and promotion tools; Facebook, YouTube, Wordpress, digital PR tools; Photoshep, lilastator,
Kinemaster, YouTube, Search Tools; Google Search, and so on have been chosen by the researcher for use in the
research,

Part 3: Multicultural competency of Digital Publicists can be divided into four competencies, each of which can
be further subdivided into 28 components.

1. Digital Engagement Competency (Participant): An important competency in which a person must be
aware of current events or situations by participating and cooperating in a variety of fields, including the formation
of networks both internal and external organization.

2. Dissemination Competency (Disseminator): A person must have knowledge and ability to analyze
news, use language and produce media using various tools appropriately for presenting accurate and impartial
information.

3. Facilitation Competency (Facilitator): A person may provide advice or assistance in a variety of
disciplines, such as education or supporting in activities for other individuals or organizations.

4, Consulting Competency (Advisor); In order to become a multiculmral digital public relations officer,
they must not only be self-aware and competent, but they must also be able to provide advice to others.
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Table 1. Explanations of the owiticultural corapetence of digital publicists

cnmtmmty > .
7. Pasticipation ubxhty »s a’l‘bu cmzm to ccnvey’fhn cuk\n wuddwxdely
D inatt Comp y 5 1. Comp y to utilize proper language for public relations.
(Disseminator) 2. Competency to write nsws for digital public relations.

- 3. Data analy ability for digital distribution and public relations.
i 4. Ability to communicate effectively through digital media.

5. Ability to design, prepare, md create digital media forpmper publication.
i 6.Social media is utilized
. 7. Accountable o oneself and society X pto

" FacBitation”
(Faciitator) -
Consult g o " Cor 1 ten y . L ‘Have c m&recavu lm!yssnhlhm mu:eomm\mcmon
* (Advisor) 2. Capable of wm'kmg with others, understanding others" sentiments in order to comprehend the

feelings and needs of the target culture.
3. Be dependable; this crestes a positive picture of the compeny in the digital organization

systerm. . :
4. Und 4 <h snd in order to develop counseling recommendstions for
xmplemamhon. ;
skills in p ive mas3
: 6 Thera iaa operawnzl mmctmn between the pxbhc mdmedu xelmms
! 7 Discipli 't self- king boldn and |

L dedwmonmwu:k



Table 2. Contents of the multicultural competency training course

or digital public relations

publicists

2 Knowled;

Skin

B

tal ment Co: articipatory

1. An orpanization’s digital public relations strategy

2. Orpmnizational vision, rmission, and policy principles
3:News p ion of current situations/s in the society,
and environment with & sense of social responsibility.

4. Crisis manapernent and communication managerent

5. Relationships formaotion with the organization's memb

6. Cooperntion networks inside the country and plobal.

7.Participation s s Thai citizen to convey Thai culture worldwidaly

"Dissemaination € ssenyngto)
1. Competency to utilize proper langnage for public relati

i

2.Competency to write newy for digital PR

3.Data analy sbility for digital ditnibution and public relations

4 Public and media relations operations

5.Abiltty to design, prepare, and creats digital media for proper publication

6.Social media is utilized correctly % oomruunicate mformation
‘Facfitition Competency (FadRfator) sturet 5

1.Proper public relations for duty performance

2.Proper computer capability to id in different tasks related to the

responsibilities v
3.Providing infor services fo mdividuals end other

propesly and exactly v
4. Capabilty of explaining and providing information and facts to mcrease

erational comprehension v

$5.Capability of foreign 1 o com in order to provide

information
- Consulting Competency (Advisor) “
1, Consulting

2. Capable of working with others, understanding others’ sentiments in

order t0 comprehend the feelings and needs of the target cultwre.
3. Ba deperxiable; 8 postive picture of the cornpany

4.Research and assessment

5. Investigation and evaluation of the consulting ta develop the guidline for

an inplementation

5.2 Results of the suitability assessment of the multicultural competency fraining model for Digital Publicists

The suitability assessment of the multicultural competence training model for Digital Publicists was separated into
three categories: method, digital technology used, and evaluation results. All three evaluations were suitable and

met all of the assessment requirements.
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TABLE 3. RESULTS OF THE SUITABILITY ASSESSMENT OF THE MULTICULTURAL COMPETENCY TRAINING MODEL
FORDIGITAL PUBLICISTS

NO. COMPETENCY. 10C REVIEW

1 Competency 1 . 052 Appropriate
Digital Engagement Competency

2 Competency 2 0.99 Appropriztz
Dissemination Competency

3 Competency 3 054 Approprists
Facilitation Competency

4 Competency 4 0.96 Appropriats
Consulting Competency .

OVERVIEW { 0.95 Appropriate

3.3 Adaptation Resuit

Researchers split the examination of multicultural competency of publicists into three areas utilizing the
multicultural competency training model. To begin, 1) Knowledge: the researchers assessed the samples’
knowledge before and after process. After training, the scores were higher than before training. Second, 2) Skill:
the researchers established evaluation. critéria for the sample group to exercise practical skills. Following the
training based on the proposed curriculum, the sample group's overall multicultural digital public relations abilities
were found to be extremely good. Finally, 3) Attitude: the researchers requested the sample group to provide
feedback on the designed curriculum, which assesses their attitudes in five areas: knowledge transferers, content,
and online training styles, activities, and application of information and abilities at work: Overall, the attitude of
the sample group was highly positive.

5.3.1 Results of the digital public relations competency assessrient of publicists in terms of knowledge

Table 4. Results of the digital public relations competency assessment of publicists (Knowledge)

Assessment n Totrl Score i $.D. t- test
Pre-trained 73 20 6.66 1.69

5 3202
Post-trained 73 20 16.99 1.20

#* Statistically significant is at 0.05.

From the table showed the results of the digital public relations competency assessment of publicists (Knowledge),
The pre-training tést was scored at (X = 6.66, S.D. = 1.69) and the post-training test was scored at (X = 16.99,
$.D. = 1.20). To conclude that the post-training score was higher than pre-training, statisticaily significant at the
0.05.

5.3.2 Results of the digital public relations competency assessment of publicists in terms of skill

Scoring criteria of the digiml public relations competency in terms of skills was an interpretation criterion which
divided into 5 ranges: 0-7 (very poor skill), 8-10 (poor skill), 11-13 (moderate skill),-I4-16 (good skill), and
17-20 (excellent skill).



Table 5. Results of the digital public relations competency assessment of publicists (Skill) -
Sequence. Skill Assessment Score Interpretation
Overall i S 1T 06 seores Excellent

5.3.3 Results of the digital public rélations competency assessment of publicists in terms of attitude
It is data analysis on trainees® attitudes assessment towards a multicultural competency training model for digital
publicists.

Scoring criteria of the digital public relations competency in terms of attitude was an interpretation criterion which
divided into 5 ranges, 4.50-5.00 (excellent attitude), 3.50-4.49 (good attitude), 2. 50-3. 49 (modcrateattitude),
1.50-2.49 (poor attitude), and 1.00-1. 49 (very poor attitude).

Table 6. Resubts of the digital public relations competency assessment of publicists (Attitude)

No. Assexsment liem Average SD. Atstude levet
1 I Knowledge transfer 439 046 ‘Excellent
2 Content 465 059 Excellent
3 Online training format 442 0.60 _ Good
4 Activitiex 4.65 0.59 Excellent
5 _Application’, cof mformation 465 0.59 Excelent
and abilities at work . r, . o
Overall 4.65 0.06 Excellent

6. Conclusien

The researchers designed a multicultural competency training model. It is 8 training management method that may
promote and develop people's ability to- become digital public relations officers. This is duc to the fact that the
training sirategy was evaluated and approved by professionals in public relations, information and communication
technology, and learning management before being adopted in a multicultural competency training program to
enhance digital public relations officers. The results obtained from the study were satisfactory. The trainees were
assessed on four competencies; Digital Engagement Competency, Dissemination Competency, Facilitation
Competency, and Consulting Competency. It showed that the multicultural competency training model developed
by the researchers can be uised to develop the competence of Digital Publicists and help the training management
to be more efficient and up-to-date.

7. Discussion

The developed multicultural competency training model for digital public relations officers has a five-step training
process, the training activities are organized online, therefore, various digital technologies are applied to manage
the learning to provide participants with the 4 core competencies and 28 sub-¢lement characteristics. The result of
suitability assessment of the -developed model is ‘appropriate in the overall aspect at an excellent level. The
researchers divided the assessment of the multicultural digital public relations officer competency into 3 areas.
The first aspect, knowledge, it was found that the sample group had higher scores after training than before the
training. The second aspect, skill, it was found that the sample group had the overall multiculwral digital public
relations skills at a good level Last aspect, attitude, the sample group had an excellent-attitude.

The developed multicultural competency training model for Digital Publicists has a five-step training process: 1)
survey and problem determination, 2) planning and formulation, 3) message and tool selection, 4) operation and
communication, 5) cvaluation and application. Due to the training is an online cvent, various digital technologies,
are used to manage the learning in order to improve participant digital public relations competency. The driving
process of training, training tools, and evaluation are consistent with the research (Darawsheh, Chard, and Eklund
2015; Sharakhina and Trubnikova 2018). If researchers wish to implement a multicultural competency training
model for digital publicists in the future, it can be applied in various fields. The researchers examined the results
of the created multicultural competence training model for digital public relations officers with a small sample of
students in this study. Adapting the developed model to practice can attract other groups, such as a group of
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professors in university and organizations. As a result, the researchers advised individuals doing future study to
explore and use the model with other samples. Furthermore, the selection of digital technology tools to manage
learning according to a multicultural competence training model for digital public relations officers, numerous
digital technology tools are employed in various activities as shown. Those interested in undertaking further study
may utilize tools different than those offered. However, this should be evaluated adequately, otherwise the existing
and useable agency or private resources should be considered.
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