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ABSTRACT

The objectives of this study were 1) to synthesize a component of digital influencers with artificial
intelligence created through a smart platform to become a university ambassador, 2) to design
the process of using artificial intelligence technology to create digital influencers through a smart
platform to become a university ambassador, 3) to create a digital influencer with artificial
intelligence to become a university ambassador through a smart platform, 4) to analyze the
results of using digital influencers with artificial intelligence created through a smart platform to
become a university ambassador, and 5) to analyze the results of comparing the use of digital
influencers with artificial intelligence created through a smart platform to become a university
ambassador with the use of normal university organizational communication methods. The
results showed that: 1) Elements of Digital Influencers Artificial Intelligence Created to Become

University Goodwill Ambassadors There are 5 main elements: 1) Digital Influencer Element, 2)

N



Artificial Intelligence Element, 3) Digital Character Element, 4) Intelligent Platform Element, and
5) University Goodwill Ambassador Element. The results of the evaluation of artificial intelligence
elements were the most appropriate (mean = 4.88, S.D. = 0.29). 2) Elements of Digital Influencers
Artificial Intelligence Created to Become University Goodwill Ambassadors There are 5 main
elements: 1) Digital Influencer Element, 2) Artificial Intelligence Element, 3) Digital Character
Element, 4) Intelligent Platform Element, and 5) University Goodwill Ambassador Element. The
results of the evaluation of artificial intelligence elements were the most appropriate (mean =

4.88, S.D. = 0.29).

3) The study has created digital influencers with artificial intelligence to become university
ambassadors through a smart platform. A total of 2 people create images of influencers using
the Adobe Firefly application by generating text to image and create information used to
publicize university information using applications such as ChatGPT, Gemini, etc. Use the
information for communication to create audio clips using the BOTNOI application by generating
text to speech by using the jpg file and mp4d audio file to create movement using the D-I1D
application. 4) The study has created digital influencers with artificial intelligence to become
university ambassadors through a smart platform. A total of 2 people create images of
influencers using the Adobe Firefly application by generating text to image and create
information used to publicize university information using applications such as ChatGPT, Gemini,
etc. Use the information for communication to create audio clips using the BOTNOI application
by generating text to speech by using the jpg file and mp4 audio file to create movement using
the D-ID application. 5) Analysis of the results of the comparison of the use of digital influencers
with artificial intelligence created through intelligent platforms to become university
ambassadors and the use of normal university organizational communication methods. It was
found that in terms of public relations of university information. The university's communication
and access to information have a high average score. Compared to using the usual method of
communication of university organizations, it is statistically significant, except for communication

outside the university (community, external organizations, etc.).

(Total 229 Pages)
Keywords: Digital influencers, Generative artificial intelligence, Intelligent platform,

University goodwill ambassador

Advisor
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Intelligence) N1sUsuRIMuanIunIsal waznsundayymnstayausedvg Nddananfonis

<9

(2
=1 o w

Wawinalulagnisiieuivenniedng (Machine Learning) Faluiiuguddgvosnalulad

%3 o

JayeyrUsedivg Tulagdu (Gurung, 2023) nsldmalulad gy useavglunisaunuiwuy
SaluliAYlgannssauvesyvdlunisneumauwagliuinisgnan viliauntwnuagau
Adesnmsanusiausasiiulaleesniilu uavdreinusyansnmlunisdeanssening

wywduazmalulagluyuueanagsiauasusng (Ayers et al,, 2023)

UyuUszhugseasse (Generative Artificial Intelligence) 1utleyauseiugnaja

nsasailomlnaiiuy a1 Yeay namsedate Insldsuuuuiardanasiundudeu uaz

a oa

wandIndeyausevglugvuuudu o Yy usehvgnasisduseussuuuuainteyaii

<9 Y

a =

aguazldanuitiioadiniemiiaonadewasiiuas nllsluisnsfilonde Generative

Adversarial Networks (GANs) Jsyqy1Useaugsiassn n1stdtaauseavgnasiatuegis

o«

a s

HURaveudadudediey InesamtlygruseivsSassdluanuimiadlafivesanudululs
vaadayay1Usehivg uenmiloannaunssuiikazn1sdnusennyiglianusaasanandnln
uaras19asIALA (Chen, 2022) (Jovanovic & Campbell, 2022)

Januseivgsassd anunsauvsoantndu 7 Uszuan Toun 1) Yyausshvgieassa
Uszinnasinatoniny (Text Generation) 2) Yayay1UseAuwg SaassAlsennasinesia (Code
Generation) 3) Y ayay1U5e A wg S9as5A Uszianas193Un1n (Image Generation) 4)
Jygusehvgseassaussinnasnades (Speech Generation) 5) Uy UseAwgs9assn

Usznnnsasnginle (Video Generation) 6)Uayay1Usefiugaassausennasneu 3 46 (3D



Generation) hag 7) Uy Usedmws TeassaUseiane u 9 (othen
(Anantrasirichai) and Bull, 2019)

=

{n398nSna (nfluencer) Aoyanafl IAnmuLazd ATz UL 19l Tod 1Ay
TuuwanvleduAdsiaivu YouTube way podcasts fnsednsnaianmideviy af1aanu
UndefieuarmsunnginiudedinulatiidvinaseanuAniiunginssunaznsinduls
vosv fnsedviwagaiiululudsihadawy widy anuom mseondidsne M
waluladvie alod fnsdvdnaaademiannsafmualdodituguudmnevosmss
Svidwa uanaieUszaunisairnuiuazasliduusivesinsednina ludnuaziiaula
wazidofiold (Teresa Borges Tiago et al., 2023a) ﬁwsa@w%waﬁﬁﬂwmﬂmﬁ'auﬁaa%ﬁa
mnudeionazidusnlumsiamunazuisiuguiesnundemauazeuAndiuiety
HARATUINSLILTIvTaUTEAUN1Tl NaNTENUVRIRRBNTNALIAINNTATNANTANKAE
aubindadugaulaenisutatulszaunisaluasanudniivdiuuana (Branding Strategy
of Online Pet Influencer on Facebook Page, n.d.) qaﬂmm%ﬂ@miﬂﬁwﬁwaLﬁu’iw;ljmsx‘i
svswarfuyanaiidefieldd dviduuzihuazyuuesdiwiaess msusngimud odenu

a Ya

poulanvenI@niwa dnasiiffnmuniorainsdiuiuuinyiglilidnsnaseaidedAy

Y

wazaawwldunisnann gnsdnsnaingitesiunsiiusiinsiugdwmansenuiiiolusiun

Y

1
a % ¢ A a ) 1

wanfarvouinislagldnuaunsowazaunindefiovesmssdviwa ileitrdauasiidi
aufugratimng (Govindan & Alotaibi, 2021) gnssdvsnalilidrdinanzdniidedes
yEoyaraasisviiiy uisisufeyaraiiannsnairssansevulagldanuanansndiy
yanalumsadadlomiliinnudeides fidaumesnasauetugen uazdarndlassng
Andalunguimnevdoanunisnifiaudbning duilimnuansoadenuanidly
anonvesunlls usfazlailiyamalufionsuandnfnu (Wibawa et al, 2022)

AnssdnsnandvianuulyauseivgSassaliunumadglunisdiieanuazainiy
nsdeansveamingdelaenislidineuiinnfiuaziiuddedinndinmues doya
nangasuazlusunsy usnshuuynInends Yeyamanisaluaruiiiu (Zhang et al,, 2021)
nstaotndnwinazninaulunisdunnasdndetoyai suduA vadundngns ns
amzdou MIUENITAN 9 uasnsneInsnTInnsau g mstmediudnsuugiisnng

¥ =

SeukaznsvawInueInigluanmuIndeun1an1sfnel (Gerlich, 2023a; Vogel, 2010)

[

wenNiEnsdnsnanIauvulygyruseivgSassanuunannesusaniosagaelunis
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gounuNuUINMstuNnTIMedu s inensiesaynatuayuiulefiusnisavanli

Auuzdiednuazdeyanededey Teyaanisaluaruinu lnesnsdninarlelvyly



ansonTREsUmMIIMANstiamedouianssuar fusufeuAfuTuvgaviemsnsal
AsnduiiAerdostuuminerds madmdusminerdelaenislimuuzildienansi
YNz TSNS add AT aInau sl INeNds nsdisaneluesAng
uAnendedearthoiiununnvestelausuariglinsuiuusimuteya Ussnaiiddry
fvuanansiasunlamlsnsuasieusslusineduaunsadoa siugldinunisuds
Wou nsudadoumariudslilinauisrernamaamadouiimunnailumsdiszt
ruALIAINITIEUNSEoUkAT AN LN SalanaN tnemsuTuwssnisnavawesliugldusas
semuaafonsionislineuneunthifidululdfadlinsatuayuiiansatmuald
184 (Lovallo & Riemer, 2023; Phuthong, 2021a)

N5l ns@nSnarunTUsEIIAaNaN wIsIINTAaI Tt a1 uve e 1T
ApouTiusiuduariuugsssansameddeiewmiuig Yesnnsdeansiiazainuas
asnsodndsldidaannsaldauldnnen 24 Falus uazanunsauiuuassdnsnmnmadiis
wazanuisnalavesglniglusshuvninedsls (Vogel, 2010)

nsmundeulugadayaUseivg svussaumnudnsaladesimuiasdniegiusn
vosauludsruisluseduTnussauuazdndiiin Insauludanuagdosdidrusaunisiaun
nannsfidifyigauesnisaranisiidinsindie msnszarssunanisdadulalviuideny
Fsmmils q dusznaneduunundnanudanisdadula n1suimsdanis My
ity Ssuselomilfauludinutu q Ben1sdeus USudsuimuafuasngfingsy duasy
muanudsuoudlivensasnintudoutladiomsing 4 ludseulfegnadsdu (For et
al, nd.)

nsdeanslunvinerdeanunsautsoonidunaisdiu leun nsdeasmisisnis
spisennsdasindnuiitudemituasnanisdeu msdoansmsuimasening
WvihiwaginAnwiieniuEesineg W msamelouuagunising Msdoassening
thanwlunmsihaunguuazianssy msdeasmelussdnsszritsranaisduasidmiiily
M3UsEAIUIIY INf9nnTAeansneueniuUnases Audinn waznulsauatsuend
Aerdes nasuanudidglunsdidunisvesmineidonasnisaisannindonnis
Seuiiia nsdoasluuminedosinedgydymnsnnanudaeussninenunasdias
fihdnw Jgmenumarnuanemstansssuiioarilnisdlaniwuasusunenntu st
SommislinaluladuasmauimstanistoyaiorsiilfiAnaruduau uenaint arwidn

Tdeavestindnulilasunislalaeniilinisiidiusinanas n1susuugnisdeansaunse
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a
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122 wen1sesnwuunszuIunInsiimalulag g usefvgseassaasnagms
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1.4 YBUWAYBINTIVY
1.4.1 Ysgynsuagnguied
1.4.1.1 Ysgvns
Uszgvng

o

UndAnwUIaes yaransvesuvninedemaluladsnvuenatyys uazyana

A7)

71lU1.4.1.2 ngusegns
UnfnwuTyans dnd@nwiUIynins uaraInsvasuIne dumalulag sy
wnasyy3 uasyanartily Tnsrmunasineolui
1naein13AALET (Inclusion criteria)
1) UnAnwuTy1ns uAnaInsveuvIIneIdumalula snvueeasyys uwas
yaratialy fiongunnadn 18 Tuly
2) BUERIITINNITY
nauein1sAnaan (Exclusion criteria)
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1.4.2 Fuusldlun1sise
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fuusnu Ae Audnvaztayihivesyadunluniumine1ds
1.4.3 vouwnitldlun1sise
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1.6 Uszlevuianinazlasu
161 @awsadinsdninaadiauuulyyiuseivgseassanuunanlesy
(% a - [d Ly = a LY Y U a LY = & 1 14
gansezivaduyedunilussuminerdeluldiuuminendemalulagssusnana 9 wia la
162 Wuswmislunisldenssdninaddauuudgyiusefug Teassanu
& @ a = [ Ly = a LY [ A o
wnasvlesudaasesieiduyedunilunsuninerdeluimunsuuuunisdeasluguuuudy ¢
WoWmLaeANsITUTEANS AMNUINE WY
1.7 dpradnwiianig

1) {M398nSNafdVa (Digital influencers) vianefsyananidlduTIuAnALULE T IAY

poulall #19 9 19U Instagram, YouTube, TikTok wag Twitter BNEWavaIENIIBYENAAIVA

€

a

AnaInANEsaluNISAg AR useLilion) AnuAniY wasvnadentunisaniuiin f

Y

Ly

N599NINANIN A

o

fyeidvsinnisasrailomeoulad Anu@siryluiuilanizanudunus
WaYANGNADY BIuANA19INALAIRLY fifinanuegnsiies 1,000 A

6

2) Ueyay1Usehinwgseassm (Generative Artificial Intelligence) Muﬁaﬁﬂﬁmmﬂﬂizawﬁﬁ
satiunsaisdaneiunazuuuiassiiannsaairsfanivsivu sunmiBeumasvideusius
yadoyafiauysnidiamnsaisufsuiudoliamsousnanidemitasiulnsuyusly
fhogaweaiomussamilsmdn demnu uazimas

3) uwannasudgaaiuy (intelligent platforms) Munuii ﬁugmaww%‘imqa?wﬁgﬂ
poNUUUUAzaS s Ul savieueg 198 RlusR USuUgInumes warUszanuald
pthavanzay Tnesamueiiiad uiensldneluladdanses wu doyyruseivs (Artifical
Intelligence: Al) Buinasiinvasas1aassd (nternet of Things: IoT) Wagn133tATIENToYA
(Data Analytics) iielvutaznszuIunsing 9 amsavhauldauysaiiasiussansam
1nBety uwnanrosudanseziidwanefiasfinssAniam euagainauts uazamAly
mssduiinvesaunasssia dunslivaluladidlerilinesaistussdlitaymuas
SuINNTiga

=2

4) yedundlunTunInenss (University Goodwill Ambassador) an8dis yARan3e
nauivivihdusunuve s inerdelunisainsuasSnvimnuduiusiafugmey 83dns
#1499 n3oaantunisfnwidu q yadunmlueiinfunuwlunisdaaiunimdnuaives
uvinends thiauedeyaiivaiundngns Aanssu uarlonasing q fusine1dodl siuds
msadnuiuiieuarnsuaniudsudeyatugiidwlsdmde Weiiulonanianisdnu

waznsmLnluaueng 9 WiuurInedenasyusuine e
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2.1  {ns9@viENaAdvia (Digital influencers)
2.2 UyyseAugsaasse (Generative Artificial Intelligence)
2.3 unwanesusaasee (ntelligent platform)

2.4 mﬂmé’umlum’%wﬁwmé’ﬂ (University goodwill ambassador)

P
av a A

25  WIteNneIted
2.1 {n3eBNENAAINA
2.1.1 ANUVLNYRIENTIBVENS
H393v3Na (influencers) ynefia gATAmansalunsdaasuLazn szl
faunuvioreduluromesnislioulutagt Werdestudolnduadffasadomi
fRmeusunusnuayanansaddvinalunduresaulugumuiiy 1 (Singh, 2018)
Management et al., 2020 Nd1331 {N598NTNa (influencers) U184
ANNEINIIVEISIUNIVRIYARAYTBRIANT T deHaianNAN NAnTTY ENSNIEIeN

Hou Wuauaiunsalunisliuinile 9dla wieduiyaraniengulieeusuuuinis]un
ANUTD IBlARARUNEENN Bndnaaunsallulanamisnsinazyieen wasdiunumaifey

Tupnudusitudseninsyana nsdeans nsnan Anudud uazudyudy 9 veanis
Ufduiusvesuyyd

Khamis et al., 2017 na1731 §598n5na (influencers) Mg gausinaginmy
aufiidvswalulndaiidomszdamualandiondatulumunisinumussyanatuiuay
darina q Aadeduniedesnisairausetuaaleannginssuuazanudiie deyad
uwninszelnegnsedvsnansdyarimidomiinausluumaralusuuuurinsuulndea
fifedadsnarongfnssuvosifamumasngulunsidentoduduiouinis

Kittinorarat et al., (2023) na1731 {M398vENa (influencers) naneis rz:iﬁmmm
TutfdudeansliminGonindmssdvina uarannsamanyniiniwestiaviedanuln
dunilwesinga fanuanmnsolumsviilfeuduiiludsiidosnis fui " influencers
"Tunwsangy

2.1.2 ANUVINYYRIENTIBVENARATIIR



a

ANUNNNYVBIENTIBNTNAATVA (Digital influencers) nuneda gnsaBninania
a%ﬁaﬁaqﬂﬂaﬁﬁmﬁﬂsmg@hmaaaulaﬁasmﬁﬁaﬁwé’zyLLaz?%aé’aﬂuaauiaﬁﬁﬁwﬁzy Tganu
fouenuindeiiouazmnuidvinallugnamnssuiemziiodssanssnusonginssuniiy
Anwiukarn1sdndula (Khamis et al., 2017)

TnBnass uay faan1sws, 2562 na1a1 gnssdndnaaiiauaznszareiionily
sULUUsne 9 dagunwialovden stensieunsides ansuanuazldnouiugRnnaie
faunanuduiusuazimzugnauauiivum uavsinayaseunquiiteiuindesdrotaundy
mM3oeniainie nMsiaune welulaginaiflouazenms

Maden, 2019 ndmi1 vesadsiluusuduasgsiovinnuuiuinsdvsnama
AvfafioduaSumandusiviieudnisiieriuaunsymindsuusudiiinnsuagiiiuns
Usngsnaulay

Songmuang, 2022 N1 aeslsfimugusadvEnaLaruUTUTIaeIFaadn
analudslauazfuasaiiefnwrlindanazmmnidetiovesfinn

Fofuanunsnagdlédn gnsedviwandia (Digital influencers) vaodari
didnnsetindlulvFuaiifevideriinssdvinaseulatifinansznuegaiiteddaluunane s
FN9 9 wWuadademiuiaule Wy widuanununseendidinie saudnisiaunia
walulagnisiauwny viealadasisnnulindawagnisadisnnudsenaiala gnsadnsng
Saflefvasddmiunmsatvayuiemdnaiunisue wagnmseyliRlitemisnisnaind
Wia3s mamuesinsdvnansiaraldivasugiviainisaaatielriesdannsaidonso
fugrithmnesusenvesiEnmululeduaiiienidediold

2.1.3 Useinnvedvnsasnsna

Uselnnvee nasdninaaiuisawuseentiilu 5 Ussan newyiniudiuau

el dadl

(%
ddyq U 1

1) ﬁﬁﬁw%wauﬂu (Nano influencers) ﬂ@NVIS\?BV]ﬁWﬁV]iJNG]ﬂW]@JGNLLG] 1 WuAY

Y Y

a aa

i1 1 nilueu Fudunguimsedvdwadidifnaudesiignuosdiidnswanauuaiiufduius
(Engagement) vulwiToatugAnangs Tefdamulianuaulalulaialad aoumnud was
Auuzii fnssdvswadiinddlaie a3da uazynogrsnsalunsaan silgiBvEnaszfuunly

lofuanutlungs (Wibawa et al., 2021)
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2) fwsadvisnalulng (Micro Influencers) AofssdvEnaidfnmudaud 1 vily
Ay fi9 5 niluau aunsaaiisrsuudffsgeauaulaainnguidmuneldidueded
Tngiangnguidvsneifinnmweu violadaladifiauanzsn (Niche Market) oA
ansavinsmanaiugmssdvinalulasldiussansnmnni iedeniusiinsfinoulang

(Gerlich, 2023)

5d4s:inn
INFLUENCER

INFLUENCERS

MEGA Followers
INFLUENCERS uInNn31 1,000,000 Auduly
= . 2 -
MARCO Followers
INFLUENCERS 500,000 - 1,000,000 Au
N ad - W
MID-TIER Followers
INFLUENCERS 50,000 - 500,000 Au
s ad e
MICRO Followers
INFLUENCERS 10,000 - 50,000 Au
N ad . ~
NANO Followers

1,000 - 10,000 Au

AN 2-1 USEnNVRIEnTIBNsHa

3) {M3e8nInaszaunas (Mid-tier Influencer) ABRNTIBNTNATEAUNANNL]

a

HAAMINATLG 5 niluAY 89 5 uauay §nsidnsnauilashsyanandyannuuuleiieadine

Y

Tusgautunans iWunquivsidvsnaszauiondn Tiendnwallunisiaoumudianize
Tngdauunngnisdnsnaussianiasiifnaunestiomdolunisadnoumud fudui
WA ULV T dasnisadisnmdnualuuuiioondwaind 2 Ussiandountind
(Govindan & Alotaibi, 2021)

' I
a Ya U 1

4) n3ednEnaNnlas (Macro-Influencers) ABHMTIBNTHATILARAILAG 5 wa

AU D9 1 a1uau gnsedninaunlasasyananilyAnauuuludeaiineluszauuiunais

Y

TngluaziidAnmusawaliiiuauluaudsssana 100,000 AY A1991NNgRY 9 Nlngindn
AsanEN@nsnaunlasazd wiuluiinguvseauaulaaniziaizas lnvasrsmuedlmdu
Aderngluaniauden Weniifeidesiuanuvasiva ladaled vieanudervgy

e saouseriugfnnulalndBnesu (Govindan & Alotaibi, 2021)
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5) §n3dninaumiana (Mega-Influencers) ABHNTIBNSNAN TR AAR1UG SUs

1 Suanduld gnsdnsnavuialnglivnuimdrdgluniseaieadel lnelduseleviann

'
faal

nsWnfsiindevnuazanugilveldeuieddnsnarenginssuguslan n135useseIAnil
wntinuazauudediolusg1euin nsgdunisiuiatesd uwavduasuauindsonsa

TuvuENeIRf1e 9 NeIEUNILRUNANTENUNNNTAAARALIBNABAULINIAIN A1)

'
¢ o

lan nMssudiedugiavnaselnguaslunagnsnindusasiiusedvsnim (Teresa Borges-
Tiago et al., 2023)

2.1.4 AMENYUEYBIENTIBNTNA (Influence's attributes) AMANYULIDINTIBNTNG
o 9 fu Gail

2.1.4.1 AUV (Expertise) MUEDe AMENwMEU0INTBNSNAlUA LAY

[y

Weavngy Ae N1silvineeaus anudiganzaniluszdugs Ussneuduauaiusaly

1 =

nnstnevenAukarUsTaUnsaivesnulugidulieesliuss@ninm dewaliguulasunis

gouTunavitatolug ueWevgluauil 9 inveausuazANNtIuIgRNIEe U N15H

2 14 1

AnusuazANulaegednddluainty q saufmnuansalunisuszgndanusivaiiiu

Y

yd’d ¥

LUldliinauslevdlaase dmssdndwaluduanudervgdandulnianuduas

Y Y

Uszaunisadluanviiu q w1egn9e1uy dnacudunusyand waglasuniseausuain
W13 e luaiviiaeiiy anuaunsalunisatenanainys wazuszaunisal vungia

anuanunsalumsdeansuazeduisnnuiiazuszaumsaivosauldegradiladng nszdu
wazmsaUseLiy gvsednswaluduainud vrvgdaindud i dsinuenisdoansi s
fianuanunsalunsldatvinazdesis o Weg1adiuseansaim (saacson, 2011) (Khan &
Yousafzai, 2013)

d’dv ¥

2.1.4.2 M3ildmsu vuneds Msnyanandvinveau; AutuIgRnIEay

lusgavas Yseneuduanuanansatunisatenenniuiiavuszaunisalvesnulugadule
agaliuszanian ddwsalumsinundasludiuning q leglianuiiasssaunisalves
puiteaiensasuulasiiuusslovidediusin msfidimsiuvemsdvdnalufuai
Bermayanansautseanidu 2 Ussuamvdn 4 il

2.1.4.2.1 M3dmsun1a3nnIg nuneds Msdiauiazyszaunisal
vowualilunsinuidouasiauneudln Wediumueuiuazanudilaluaiedu
Aag 1Y AEnI1a13ENeda a0 teRdu dnUszAvgrewsiu fAndugunsallniiiuas
w3edldirng 9 wnue Wy naeal Insdne ndasnmeuns Wusu W8ddiusumadsnng

lpgnsAnAuLinnssusig 9 NeiawAu N Inuazdiay
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2.1.4.2.2 Msfldwsudsdeny vunedia n1sdianuswazuszaunisel

(%
1 Y

wesnulglunsuidyninazduindoudsnnlusiiunng q degragu afiv Jeud g3amnens

Y

vitnuetida fUfTRsnsneuiumesuasmelulafansaume Iildusudedsnslaens
aiﬂLa%umﬁﬁmmLLazﬂwﬂﬁi’fLquIaﬁLﬁaaﬂiwfﬁ’mmmw%ﬁm Isaacson, W. (2011) Khan, M.,
& Yousafzai, M. (2013)

2.1.43 fufduiusodwsiaiesdugfinnu mneis anunseiosedulunsli
Yoyauaziuuzih fmsadvdnaniujduiusessoideiuginmuazianunseiedosuly

mslideyanarAuuzihidulsslenivndfnnuvemy lngeraneudnu ludetedds wie

[ 1 a

IdwugdineItuitesg | Mnedesiuanudsinyvesny anuldlawasdilagfinny

v 6 1 1

AMsIBvENaniufduiusegwmaiesiuginnuazldlanavitnlagfinnuvesnu lngananey
NAUANLANAULAZANUVBIANAINOE AN TNLALTINTY Tanianeneudlanmala
WAZAUABINISVRILANMIU ANaIENeluNSRAfedeaNT fnTdvenanilujduiused

Aotasiudfamuaziianuainanelunisinsedeasiudfnnuvesny lngenalnadiiem

Y Va 14 1A

M3UY515309519919 9 agiduuszdn weliAnnuidninddiusiuuarlnadnduau n1sdl

Y Y

[ o [ a

Udunusegrueilieaiudfnnududsdfydmsuivsdvina Wewndeligfnnuidn

o

Inavauaglingdagmsadndnanintu dealignsdnsnaaunsaluuiniliginnundesniy
ANUAALAUNTENGANTINVRIRULANINTU Pang, A, & Lee, J. (2019) Gupta, S., & Jain, A.
(2020)

2.1.4.4 AuANLienT el anugnReaziiele gnsidnsnaniidenid

[
v L4 v

AMATNIEIIANYNF Az BN e Lnue1ansIvdeuLALd198eToyalignAas SIUN

)
vanidssmstiauedeyaiiligniewsedadeu mnnhaulawagidmsu fmsadvdnadil
domiifaunmagianuiraulawazddiuian Tasenaldniuiinsedu dnladie uas
hiinnu Taiidldsunm 3le viededu q ivivaieenuaulavesiy arwaiassduay
wanlyai fnssdvdnaiifideviifinunmazdiaminaiisassduazudanil Tasoratnaue
demlugtuuull q Alddlasuiedrenn aunmdonududsdidydusuinsdvina
dosnnteliRinnusdnfaelauas dofiofnasdvinauniu dwalviinsdvinaauis
Tt lERamundesnuaufniuniengfnssuvesmildunniu Arora, A, & Pathak, P.
(2019) Kwon, H. S, Sung, Y., & Lee, K. (2017)

2.1.4.5 finwgn1sia3es (Storytelling skills) inefia Audnunzvesgmsidvia

Y

ivinwensaseslantulunanuausalunisaiaiessinuaulakasig lavsegsu

WidlanlwiF ety o fegauraesdtaziiauls dnvazinailanisalansoonniu

Y
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yinwe MsaaunuIMLariiazas (msadvinanivinurnisiazesaiinmanansalunis
afaunumuazdiazasiitiaulanazvadlualunisianius 89312 msadeensuniuay
UsIBIMA ALAINTaluNISIEnE eseg1elensual vl e suanunsaiuiuas
vadlaluusseiniavesies mslinwuazsuluy gusdnsnaiindunisiaizesdinng
asesflunmslimwinazsunuuiivanvaneiiieainsnruniaulauazdedanumainuane
Tudessn msadariusutazauaula mnuannsalumslinmsdamedeyaiiazies
iioreliAnaruAusulazauaulaluEessn wWu msadsimauivhmenionsilame
“ﬁaﬂgaﬁmaﬂﬁ] Jobs, S. (2005) Zuckerberg, M. (2016)

2.1.4.6 mmindede (Credibility) muneis gadnwazvesmadnsnalusiiy
mnindedie louA anudednigy fradnsnaiauiuazanuidsingluaviiaues
thiaue danudiameiuiviuaiowazanunsadienenldetisgndes anadunats gnss
Svsnavnauedoyasgrandunans liead vielinauszloviiudeu amtdede fnss
vdwailnmdnvaiiundede iuflvesiuandinn anuaiaue {nsedviwatiaueteya
flashiaue @ofeld wavanunsansnaeuld mnusuinveu dnsadviswasuRnveusellomil
auesaue seusudefinnain wazndeufiasudly Kaplan, A M., & Haenlein, M. (2019)
Wang, Y., & Sun, H. (2019)

2.1.4.7 yadnnnuazAanui ¥y (Aesthetic) nunedls anuidudivesdaies

€

n3edviznatiypinamuassianundanu Wudivesdiues lineeudeunuudduy A

¥ a a a

n3dnsnaliupdnainuazinunfnaly Wundureuresinny Anuundede

o) e
Zo
e
Ao
—
2
D e

a =

Anssdvsnafiyednnamuazinuivndede Wuilindevesidu anufiiendnual fnse
Svswaslyndnnnnazdnuilaaisiu liivileulas Kaplan, A. M., & Haenlein, M. (2019)
Wang, Y., & Sun, H. (2019)

2.1.4.8 uinns (Innovator) Mg ANUAAAI19ATIA KNTIBNSNadAUAN
a¥9assd annsadnddluel 9 Aumnsrsuwazudanlvyl Anundvng gmsedvswandiiiazass
Adlna o lindflazduman anasjssiu gmsadvdnasjaiuiiozasuuasdeing o loesus
Aogudassn mueANY §Vsidrninaeanusensenud1se limanimadnsluriud Kaplan,
A. M., & Haenlein, M. (2019) Wang, Y., & Sun, H. (2019)

2.1.4.9 Regauazadrsmnuvadlva (Passion) manefia yadnamuazimudidaiau
Anssdninadyadnaimuaziinud daiau udvesdtes luneremdsuuuugddu
anuthAsgale gussdnswaiiyadnaimuazdinuiifagela 1OuATuvevvesfAnmiu

ANNYWTede Knsidninaiupinninuasiinuiundede iWuilindaveswdu avud
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wnanwal {nsadninaiyadnainuazdinuiilasay liwdsulas Kaplan, A. M., &

Haenlein, M. (2019) Wang, Y., & Sun, H. (2019)
2.1.5 NzUIUMIATEMT@NENa (Influencers process)
N3¥UIUNTATIENTIBNTNAUTENBUAIY 7 NT8UIUNTST Aall (Robert & Brown,

Q|

o 1
NMURUAYDING
(Channel detevmivlati()n)
MMsidenTamHidBIN1SAII
uggwﬂﬁw‘ﬁ’wa wiu Tedeaiiie
Vuled iounanrasudue
Fvnzauiuithwmneuay
gt mang

2004) (Robert & Brown, 2004) (Robert & Brown, 2004)

[J L
NMUAUNNINU
(Identity)
nszuaunsimuaianulidu
#isdnuaziiuauatoyaiiun
aulauaziinuandmiunguy
wWhne

ANRMIUNG
@ - HazUsuUys

(Tracking and Improvement)
NIPUILMTAAEUKANIILEUD

, TeAanuwazilomuazUiuus
Wewedhiianguivinestne
Husrdnimvnniy

y &
319U
(Content Creation)
AsvUUNMIaLiioni
hauly Sasnmuezdu
Uselwisendudmung
o1Junmdie e unanu
y3od0UY

973il999ANnS

(Organizational Collaboration)

nsEUIUNIAs AN e
fuasdnfifioaiiaiiem

atfuayuuayaLaTUNAN o
WigUinIvedAng

ai9gugfnay

(creatings)

A5 19AUFUNUS

-~
sazkantuagy
(Build relationships and exchanges) ﬂizujunﬂinizu’juﬂﬁa%’]q_ﬁ]j‘u
HAnmuaigruumumg uasiinna
fileadoamuazauaulalu

e -
.~

= ¥ v a a
AN 2-2 n’izmum'saiwgmqamwa

nszUUMsaTeedTuSiy
éﬁmmuﬁnpuanuj{ﬁﬂyiaﬁa

uagatuayuiuioasne
AmfiotunazauImile

1) NTEUIUNTMNUAYDIN (Channel determination process) N15LEONLDIN

Nf0an15a519EnsaBnSna Wu lwdeadife uled nieunanrasudu q Awmuigauiu

wWhnnguavnguidivang
2) nEUIUNISIMUARIAL (Identity process) nsguiunsimuadanulmdunian

(% 1

waziuaueteyanthaulauariinuadwiunguidmaneg
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3) nsrUIUMTAS e (Content Creation Process) nsvurunIsaSilemil
thandla faanm weeluuselovisonguidmne enaidunmeie 3ile unarw iededu 1

4) NFPUIUNTATNGIURARAL (Process of creating) NTEUIUNITNTFUIUNITATI
FIufinn a5eguuiumg uasdRnmuianudesniswarauadlaluden

5) nszUINMsaseANdNuswazaniUaeu (Process of Build relationships
and exchanges) NsgULNsAIANEITUSTURRR1L Snsuaniudeuteya uazatiuayy
fufleansmnuigesiuazausuile

6) NITUVIUNTIIININDDIANT (Organizational Collaboration Process) NTUIUNT
assnruuiofuesdnig eaiadomatuayuiarduaiunanfsiviouinsvesosding

7) nsguIuNIRnnILEawasUTuUse (Process Tracking and Improvement)
nszUINNIRRAILRaNISaeteA LA oM warUTusudeviiedndsngudmane

28190USLANTNNUINTU

2.2 Uyausehugieassa
2.2.1 anuvanevastyg1Uenugseassn (Generative Artificial Intelligence) visnedia

Usznndguseavgnidsiuanuausalunsaisdoyalaivasusulsedoyaiau wu

<9 9
[ '

AMnnaItanunsowlliondu o lnegnludfdwand1eiussuulyauseAvgiuuaaiy

1 a [ ¥

fiduegfunquagguuuuiiinandoyaiifed Jynnussivsuvuatsannsnaiisteyalm)
lildflegluyndoyanisilineusy wasidneamiluansanudnaiisassdigusyseiasliny
n13Uszendldluanuisie 9 saudefalenisenkuunisguadunIniaznsidnalulad
M3Beuiveaaies Arnlnenfiumesaunsofrnudanisuagshnudilaniuuyudls
psAnslutigiuiiveyaifosuardonudauinnaindemnsnisdeasing o wu Sa
Fonu Animledeaiife 3ale @oe wazdu 9 (Anantrasirichai & Bull, 2022)

Jovanovic & Campbell, 2022 na1131 Jyy1UseAngseassa (Generative
Artificial Intelligence) Aon1sadnauuustaestugslunisdeuidn vie F5nsFeuiuuy
gnluliAnmenis Weukuunsvinnuedlaseiglseamuasiyed (Deep Leaming) \ondn
domitvarnvangluswelagldde wudernunsiindsuasinle luvasidwlngldluns

RaA1NTITe e UseAugseassa asdnglauueng o waganiunisalsedniy unadudl

ssueidlenanazanuvimenduendnyalveslygyiussivssassa

9

a 3

Das & Varshney, 2022 na1311 Jgya1usehnugsiassa (Generative Artificial

Intelligence) dunumdAglunszuiunisasiassadenasnisaesuisdmsuanulinga
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n13nsevitmsUseiliunasinananisly usegdlaganeinuuagitnislunisvinaudila

snlulinganseslynnussivgnasneasse

[
&Y

Tatuansaazuladn Jayay1UseAugseassd (Generative Artificial Intelligence)
mgha nMsafawuuinaedaiulawazaunintlun1sSseuiidedn (OL) weadailemn
nvainnateauvuialagliden doy 1wy Taai1u 3Uam ns1fln @8 wagiale

JyauseivgSeassamaadng suiuunne q wavaniun1salludindsgdndu nanalai

a [ [

Jyauszhivgsassa dardumnuinmendyauseivgsassahunldlaass agslsing

mslilayanuseivgsaassa msiannamug luiunsinsanauasesssuiaglvidulaladn

Uyaseivgseasse asdinslidunulu@aunindadny

2.2.2 Ussinnvaalygnuseivgseassa

a (% (3 v

Ussnnueslgygusshvgeassaudseanlailu 7 Ussian lenadl

& DeepMind
C(-? M stability.ai

O ContontBotai
= frase
[ SURFER

«d outplay
<“Reach
4 smartwriter.ci

8 avenoer @
@Q regieoi gleon
) ® mem You |

= brosdn

NINAVOICEMOD

W& WELLSAID
““coqui Dtistnr

podcast.ai

Doc“"""hﬁoq
¢, Mintlify -
i Editi,
\“ Stenogl'ap y ‘ ng/csna,%n
‘ \Web APP tavus
{3 synthesia

Colossyan i3

.» Rephrase.ai

= Debuild A
c— Enzyme @',& b

<2 durable

oy seek

Al 250t

VIZCOM .
b Aragon '\ @oaue2
2N & GitHub Copilot

vizard
CALA
Wm © Diagram

@MUTABLEAI

Oreplit Grostwiiter

A 2-3 Ysennveslygussivgsaassa

1) Jyyusehvgseassaussnnainateaninu (Text Generation) N15a319%0AY
suANUARESNaTIALazvalulagdielinisasislemindnisdeaisuaznisvinausuiu
VI Usramnuealygy1UseRvuUUas19aIIAIY Generative Pre-trained Transformer

(GPT) (Das & Varshney, 2022; HACHMAN, 2022; Haque et al., 2022; Y. Wang & Lim, n.d.)
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2) YyaUsehugseassAussinnasnasiia (Code Generation) N1sasnesiananeis
nsUszgndlduuuinasslyauseivgiioaivdiugesvaweialanvsalusunsuiavanlag

anlul® walulagllivssleninnmsSeuiveaniouasinailanisSeu ldnieasilan

a @

dulumunghieinsal assng uagnszurwiminindoulusunsy Adneamlunisidis
UsgAnSannsiaueendus ilinuseansainnisvhauveainiauw wagriilieudeu
Tnen o Juldlnesalud@ (Das & Varshney, 2022; HACHMAN, 2022; Haque et al., 2022;
Y. Wang & Lim, n.d.)

3) YayayrUsehingSeassAusennasnegunin (Image Generation) Ygyaynuseiivg

<9

SrassrdmsunsadanmduavigaiunsiaunlunatygussAvgnaiuseasnanim

[
1 Y

Tinadeiuiloninma3e lumamanliseuianyatayavuinivavessuniniiey niu
Jeafregunnindiiuansguuuy dled uwazdnvazlanizfindreadany malulagidunlug
AnuAntndAgylunIslguag 9 W n1sassassanufals n1sasiailent wagnis

Lﬁ'wﬁazﬂa (Anantrasirichai & Bull, 2022; Y. Wang & Lim, n.d.)

6 6

4) UgyeyruszAvg T9assnuszinnasnaudes (Speech Generation) Ugyey1uszaes

<9 <9

Srassadmsunisasiyaduavingadulunnsiaunuuiiesstyyiussivgiaunse

Y

aseimefimilousyudnnnstioudony lunawmddindamuantnenssunisSousids
&n BeuisUnuuuazanuuansvesi AT Y sEnYateyavualng) wazadadyad
TndiAsstudmaresuywdnusssund meluladiivoundiadulufdaedes nnsadns
Howdus indesiledionisidnde uazdu q (P. Hsu et al, 2019; W. N. Hsu et al,, 2017;
Ling et al., 2015)

s

5) YeyyUseivgeassAusennnisasnadnte (Video Generation) Usyay1usehivg

<9

%’aasiﬁe‘im%’umﬁa%ﬁﬁﬁiaLﬁ'snﬁ’ﬁaaﬁ’umﬂéﬁmLma{]zyzymizawil,ﬁaa%ﬁaLﬁaﬁﬁﬁialmimu
sUnuUiBsusniflefifiey lumamandasdouieuduiusmalanuazdsiufinegluiflo
s Ealelmifiedefumsindoulmuuy wadh Dynamic) veenmlulanums
auduase nsasainlefuendinduluduanutudiis nsadiailem amussaaiion
wavdu 9 (X. Wang & Gupta, 2018) (X. Wang & Gupta, 2018)

[ a

6) Uy 1UseAuwgseassausennasnanu 3 46 (3D Generation) Ysygy1uUsehivg

v o <3

' '
= [ =)

SsassAdwsunsasne 3 R Nevesiunisuszendliuuudiaestygusedivg Wieasiedng

<9

v v

21N NTRANINLINRANAINTR (3D) Tunawma s ous AUFNTUS W u Ndudounas

Teazdenlasaaseanteya 3 Ianiey ntudsaialen 3 Gavulmilasdanuguuuy
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fFeus waluladdfiarumunelususing q sawdany musduaiiou andnenssu uagns
wae (Piankarnka et al., n.d.; Pollak & Torek, 2022) (Choy et al., 2016)

7) YyanUsshugseassAussnmdu 9 (other) wananUssaniilananunTusiuuas

WugalinslilaauseivgSeassalunguay q 8n Wy msviungiazaaaziy wu n1sly

<9

Jyauseavgeassalunmsneinsaloinievseneinsaiviu Wlunsdedulalaenisiasien

<9

foya Wy mylinseiuuliunsdedud Tlunsasanulassaludd Wlunsoonuuy
wAnAnuslnednlusi eoenuuulumalunsoonuuundnsnsiidlunsandguuuuida
Liurueu wu anefie Mmdnwys junth 1Jusu

2.2.2 aerusenaulyausehugseassa

Jyauszhvgssassd (Generative Al) Wuuszinnveadggiuszivgiiannse

<9

= a [

asraiemindley wu demnu gUnw dee nsednte Yy ussivgsiassd [dmatianis

= ¥ L4 1

YU VBAT BUN BT BUS Ny an deg uazasruiavi a1 Usuuf Aauadfeiu

Y Y

avua 1 Ly a

JyeUseavgseassalifingnminazuiiviaregnaiinssy wu a0 nMswnng way
n3Ane serUsenaunanveslynUseiugsiasse 3 asausenau fall
2.2.2.1 M358U3VUATE3 (Machine learning) YgysyUseivgaassaldivaiin

<9

N133gusYATaRNaITeui Nty anleguarasrutomindnluwuunaqaeadany

winllansSeuivedosiisinldiuynussAvgseassd 1iun maSeuduuuiiu msBeus
wuulaifidAy wagmsiFouduvuiaia massuvenndsadumuvesiygyrusziug i
\Aedesfunisaiauuuitassiiannsnifeunndeyauazainnisainadns msiseuives
wieanldifsudtgmidudeuiisndenisudludiedsaniu 1wy nssiuunUszian
M3Vue wagnsisousveaaTeadi (Perifanis & Kitsios, 2023; Shankar & Tewari, 2021)

2.2.2.2 wioUgUsyamiiisy (Neural networks) n3atigUssamnanaidunsay
fugniludutiyussavg Tnglduussaiunalannmadeudefidudouvessaduszamly
aueuywed unanudazdsanidesnsmuvedlassneyssamiiioy 3Tauiniamg
Usgdamans waznislteuinarnvanslumeluladadelmi in3otnsuszamiiendy
Uszinnvesdaneifiunisiieusvesns eefidiassnsitnuvesanssvesyud 13ev1e
ﬂszm‘mLﬁwﬁﬂ%’ﬁuﬂzyzywﬂiz%ﬁ%’aaiiﬁl,ﬁaa%ﬁqLﬁuamlmi W Toru JUNIN LES 1i3e
3#le (Fedushko et al., 2022; Perifanis & Kitsios, 2023)

2.2.2.3 8ano37uN158519 (Generative algorithms) 8ana3Aunisas1adu
SanesTuildlunsasaidemlnl FaneiumsahainldutlyyussAugiassd eaths

a A

Wemlnyd wWu Yaau jUam Hes v3edale danesnudnilafouuuiiasin1sAuiud
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(Y a e

ganuuuNLiendnilombndmusuuuuniseuiandeyaniley danesnumarilldusslev

Y

NnnmadansSeuveaios Wy in3edieUszamiBadnuazdanesiuniesiugnssy e
Foulassaiauasauduiusiugiuniglugadoys densduglnuumeanil sane3fiubs
afuassfansnaiaiomlnifiaonadostualad armasan vionudnvuzvasdoya
aunm (Pollak & Torek, 2022) (Fedushko et al., 2022)

s

2.2.3 n3zuun Uil uisivsisassn nizuiunisvinnuveslyguszivg

<3 EX]

I '
& A v v A

F9839A nTEUIUNITAT N Uy Uisivugs9assn dUunounaniiiuInauILasas19ssuy

<9

aunsaAakazUfUAOudednluddls JusyduingUszasduazUseianeseseuy

s v o

UyayseRugnaeanisasng nssuaunsinauveslyyiuseivgseasse 7 nseuiuns Al
Gather &

9
Pre-process data
\ﬂsiwi’muasﬂizuaamaﬁegaé’nwﬁw
Train the model
\mim?uu'ifaadaua:nﬁﬂn‘[uLﬂa

Define objective

mstvuninguszasruazraun

N

Choose Appropriate
model

- v n
msidenuaraslinadyyivszhvg

N

Model deployment

msusuly

Evaluate & Refine

\ MsUsziiunazUsuuns

Deploy & Iterate

ey oy
susulduazyign

NN

MW 2-4 AszurUNTEsIsUyIUTERugseasa

2.2.3.1 mInmuaingUszaiAuazyoulun (Define objective) I3UAUAIINTT

mMuuaingUszasAvaseuudaaUseAugnaeanisaing ssyaNaIunsanaAIanisuag

9

YDUWAVDITZUU WU NTIMUNUTELNNAINA N1san ednlusli 1udu

2.2.3.2 M35IUTIMarUsEUIaNATeYad1amt1 (Gather & Pre-process data)

[
a a Y v =

tunouneliferiurinteyadndudmsulyyiUseivs Sous Teyatienveylujuuves

<9 Y Y

EN

Toru JUAW 1F89 ¥38TRle
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I3

2.2.3.3 maaenuazainlunallygiuszaus (Choose Appropriate model) N5

<9

'
A

\Wondanaifiunisiseuivanassslinziudamivesnn daneiniunisiseusveuasall

' '
a = aaa o U

waeUssian wazdanesunanandmsulyviviisenaldlydanesiuianandmsulymau

9

2.2.3.4 MIwssudayawarn1sinluea (Train the model) nswmukavUsulse

Y

a (3 =

lunadeyayusevg (Artificial Intelligence) saluinaiseusidedn (Deep Learning) Gl
dieliiroufiunosizouiuasheuegnaiarudilalunuuiindrendstuayusidnny duy
Failtumeuvansduneulunszurumawiendoyauazmsfinluna

2.2.3.5 n15U5UlY (Model deployment) n1sundgygiuszavg Luldlu
amwLma”am%qﬁﬁmamwuaammﬂm'ammaqmammimﬂiymwmz%ﬁﬁﬁ’ﬂst‘wLﬁaﬁﬂﬂ
UsuUsaiouselowdlu viane 9 dusazmnhdygnussivsluliludinssdniu

2.2.3.6 NMsUsziiiunazUTuues (Evaluate & Refine) Useiliudyauseivgns
Uszulseansnmueslaygrusshvglnalvidyauseivineaeuiuyadeyanaasuy

2.2.3.7 m3USulduazsig (Deploy & Iterate) nszurunisusulduasnisyingy

Ygauszavgidunszuiunisnaiides dsdrdgfedssdaniuusz@niamussszuy

ce
R

sehivg wagvinisusulpegudeilisaiieiuulainssuudygusshvginnulaeg

<9

fUsgansnnuasiuszansnnean

2.3 uwannasudvaies
2.3.1 Munuevesunanneiugaaiey (Intelligent platform) unanwasusaases
yanefls vanefeszuunelasaieiifiluiugilunsmunuesliuinsenuanson 4
Titudlduteusundinduilainsduuudy sadinmilinusuturesmoufiuneivarsinios
iiovhanusmAuluguuuusng 9 idieumaluladuasdeyaiisnlusifunlilunisuszanana
nsinaule waznshauieduuszansamuaznisldsuutadlud i 9 waluszuy
99An3 MIUTMITANT Mavinsgnin wazUssiiiuiifeatosdu q Tugandanufmdms
waluladegrsliimediunnou wAnves "wwannesudaases” lenaroidudyaruuninis
Wasuuadlugnaminssusing 4 nseunsviuiifuuiansaulmituansdnisussauiues
weluladfiviuate saudetdygiuszing mylenegideya szuusalul@ uaznsdouse
wiannasugaRTuEMAMANTANITN5UVREINT 83AnT wazdeay vilviausanuay
niweseyaidnfituinaeusnedoya seuusalusi wagasdoansiisudy
Gartner (2565) N81331 uwannasudaaiezluguuuuuinis (iPaas): iPaas 1Uu

WiannaTHUUAAIATNINAUTINLA T oUR BB UNGLATY SEUU Lavunaddayasia 9 N
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03Ans BgliAnnslvavesteyafisnuiu Aiadnluld wazdrueauazmnlunsiam
woUnaiadudandey

Forrester (2021) unanwasuszuudnludnganses wnannesussuunludfidnioy
NANNEUNSTUIUN TS MlusTRvesuBs (RPA) ihAuANaansaves Al iitevinlianuuas
nsrvrun1sarudndid ululanedaludd laelduselovdannimaluladani9q wu
M3UsTNANANTWIETTNNIA (NLP) waznisuaaiunsuiiamed ielriaunsadndulalsedng
MeyaaawazlTuUTIUsEansamnsALiuu

Deloitte (2563) ndm1 uwaswasunisdanisteyadanios unanasudszinnild
§ane3fiu Al uay ML 1lednnisuariiaszvideyausmannneg siivssansam el

[ v

29AN3H19 9 TunsysINIstaya n1saedeya Msiduguadeys wazanuUasnsieves
Yoya Tavaelilisuteyadednduiruarduindounisidulnvegsnanisioansesns
uanedeidunszuiumsiiisadesiunisuanidsuteyauazteniimsevinsdausis
yosuvinerdeluszuuaulaginthiaaduiusnnssnrinsaundnuedaadng Fedeansi
Aanulawazauslavzdwralviiinnnuslunisanduaukasn1sinausuiueg el
Usgandnw

Salesforce (2023) Na1731 wwanwesuUsEaAUNITURNA1E9RTBY: unanwasy
Uszaunsalgnndaasesldusslovdannmaia Al uay ML iileusuUsannsldneufiugnn
wazueuUszaunsaliidudiudriugemissing 4 nsazdiasegsidoyagndl arnnisal
naAnssuvegnin wagliiuuzthuuuealns fxvsieuuuganufianslanazausing
yosgnAnluneiian

oﬁ’afummaaaqﬂiﬁ'ﬁﬁ unannesusInsuy (Intelligent platform) N8e FonAwIS
vielassassiugrumeluladiisennaluladiuawing 1 iwu dyanvseiug (A) madeud
vouAIns MdlaTwideya uazssuusalui® itelfaunsodndulaldesemaaaindsty
WisUszAnsawn1siay wagdsuuselszaunisalifld Taevimehidusingudmsunis
WauuazUsuldueUndiadunazuinissanies Tneialuudunanrlosudaniozasly
Ustlovinndoyasiuaunnn seiilesaiouarliflassade ilofedeyadednduiiduay
gngAarAINtuNTIRT gk salndviolaanisal anunsavinnusiuiussuy
wazgUnsalsing 9 9aelnisuanivd sudeyauaznisvianusindudulusgiesviu
uwanosuwmanidninaueiliaedang 9 Wy n15UsEiIaNan¥ssINTR Aeuilnesvie
\n3ostiauuzih wazanuamnsadaluli il ldannsaldneuiuszuuiedsildnude

wazdluszansamunndu unanviesudaasezaumueunfindulugaaimnssusig 9 suda
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N1313U ASPUAFIAIN NSABUAN NTRER Uazn1svuds aunsalddmiuanusig 9 1wy
UszaumsalvasgnAkuulanzyana N15nsIadunsaelng Mstseinwilismanisal ns
Wissavsamindldguniu uaznszuiunssaluii

2.3.2 aaAUsEnaUYBLNAnasuSIRTuY DA UTENBUTDIUNARNDSUSIRTYE MY

29AUTENOUNY 9 Aatl (Miller et al,, n.d.)

AN 2-5 9AUSTNBUYRILNAANBSUDIRSY

° .21 ﬂ’lii’JﬁJLLaSﬂ’li%’mﬂ’]i‘ﬁlﬁlzﬂa (Data Integration and Management) #1884
1599059 Usvanana uavdafudeyaanunasing o liegreiiuszansam sivlvisulaly
A mueadoya Madnisld uazaaAnidosdmiunisiinsegisaznsdadulaiania
Kimball, R., Ross, M., Thornthwaite, W., Mundy, J., & Becker, B. (2013) Wixom, B. H., &
Ariyachandra, T. (2017)

2.3.2.2 MINATIERLazn1sEUIUA8d (Analytics and Machine Learning)
mneds mivssgnildimadanisiieneidugauasdanoifiunisfouiinfeaiieUssanana
wazuvasdeyauidudoyaiiaumnaunaguiuuazaIsaInngal Provost, F., & Fawcett, T.
(2013) James, G., Witten, D., Hastie, T., & Tibshirani, R. (2013
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2.3.2.3 ANUAN1509098903 8 Usehvg (Artificial Intellisence) vianefis N335
wialulad Al W N15UTEIaRANIWIEITNYIFA AaNIWesIviAY waslaTetieUsyannifiey
iioliuwanlosuanunsnidla fanu uazmeuaussienislineulardeyavesily Russell,
S., & Norvig, P. (2016) Jurafsky, D., & Martin, J. H. (2020)

2.3.2.4 mMsUszanauuuBvalng (Real-time Capabilities) Maneils 8eAUszNOU
Avaeliunannosuannsausznanauayiinzideyanuuiiealnsl s1uleamazanly
MsmevausoanunsalfiAsuuUategsnisuasliteyaiednlusiud Bohm, C, &
Klemm, F. (2014) Babcock, B., Babu, S., Datar, M., Motwani, R., & Widom, J. (2002)

2.3.2.5 nMsuTuussuazas1alusindeld (Personalization and User Profiling)
mneds militeyadldifioatauszaunisaifiuiuuss duusduion uazuinng ey
n1sidusIukazauianelavesdld Burke, R. (2002) Adomavicius, G., & Tuzhilin, A.
(2005)

2.3.2.6 52UUBALUNALAEA1ITANITITA (Automation and Workflow
Management) i drudszneviitiesalud@nssuinuns 9u warnszuaieu e
U$uUgeUsEanSnmnYineu Fasananamensusieile wazliiula Hammer, M., &
Champy, J. (2003) van der Aalst, W. M. P. (2016)

2.3.2.7 MTIATIZATIAINNITULAZITINMUA (Predictive and Prescriptive
Analytics) e ssfusznaufiduminninmsinseidamssaniieranisaiuunliuly
sunARLazivunduuzihansnthluloRlnfonsdndulafivanzauiian Davenport,
T. H., Harris, J. G., & Morison, R. (2010) Marlin, B. M. (2012)

2.3.2.8 Armianguuarlasaadreiugiuresnaind (Scalability and Cloud
Infrastructure) vianefis euanansnvesunansefalunsinnisuiadeyaifiutuuas
audosnisvesdlilagliusslovinnlasadsfiuguaanddusuaunld Ambrust, M.,
Fox, A., Griffith, R., et al. (2010) Buyya, R., Broberg, J., & Goscinski, A. M. (2011)

2.3.2.9 ﬂ1igﬁf,u’lm’aﬁuﬁumaiﬁmaﬂaiiwﬁﬂ (Internet of Things Integration)
yanefis drulszneuiinanusauiugunsal Intermet of Things (IoT) uasifuwesifiofudoya
wuuBealndananimuandounisnenin uyuteyadsdnuasiinauanansa Atzor, L.,
lera, A., & Morabito, G. (2010) Lee, I, & Lee, K. (2015)

233 AszUIUMsnuvedLnanlasugnter NszuIuNTVeatNanasudIaTey

Junssuaunsiieadesiunisduasunisuaniisudeyauazanianslussdnsuminede
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Teflitmsneioatuayumsduiunuuasiiisdssansnnludusing 4 aeluavineds
nszvIuNslansouindutuneuld 7 dumeu fall (Miller et al,, n.d)

2331 ﬂﬁﬁmumﬂmuwmiﬁami (Communication goal setting) ﬂ?iLéu
nsgUrUNTAeansmsinisimuadiminedidaau i1dein1sdearsiiedla wazdesin
nquitmngle Wy nsdeasifeadumsasunlasuloviensSeunisasulvinananse
waztinAnwla

2.3.3.2 M319uNUA 0813 (Communication planning) ANLHL B TUA
FBsdemsiivmnzauuasiuszansam wu mslideamaesing 9 WunisUssyu msdsdua
wiansldunannesuoeula (Jusiu

2.3.33 msa¥iailomn (Content creation) nsasisdoyauazilevniieatestu
Whnensdeans Wlelideyaniaanmuazgnsios

v Yy ¥

2.3.3.4 mydsteyaangdeasiudaiudona (Transmission of information
from the communicator to the recipient) FsanansavildEnuvaneteamng wu nmsuseys
nsdeuenans vizenslddeseulat iud

2.3.3.5 N135Ulayanaznausu (Receiving and accepting information) N13§3u
Yoyasunmuuazmeuiudoyaildsu eradunslianuAniu viensdeyanduiiie
U%‘uﬂqqnwmumi?ﬁlaa'ﬁiuamﬂm

2.3.3.6 NMTIATITRLazUsELEU (Analysis and assessment) N15ILATIERHAUD
nsfeasilduadidanudimneviels waslssdiunssuiunmsiomaieusuusiluads
faly

2.3.3.7 m3vsudgaudly Revision) msldanisiianeinazyssiliuiiouuuss
nssuaumsdeansluewan delinisdeasidululufiameiinty
2.4 yaguadlunIumIngde

2.4.1 mm‘mmamammé’fumlum%mﬁﬁ%EJTSEJ (University goodwill ambassador)

vinefis aduaalupSuminetdy (University Goodwill Ambassador) yisnefis yanailésy
nsuseranioidonlifilumunure s inerdelunisdnasunmdnvalfiduazinaue

a o

ANNdNTIveIImIne1delud1using 9 wu nsEnw 338 wazAanssunisdan Inene

' o
fala v

Funiluniiunumdraglunisasisuaziasuaseanuduiusnavanieslunaznaiguen

[y

WINgae Yaduadluesuvingrdeiniilunsussduiusuarasianissuiinesdiu

Y

ANTINAN 9 VOINWIINYIAY FI5TINITDITMUAINTTUNEIA Y WU udunun

N15U5alusEAUMRLAZUINIYIA NUIALARINANUYRINANYILALANIAITE TIUTINTT
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yhawswivesdnsneuenuazyusy oaisanudenlossynitamingidouasdany
yodunilussdadunumlunisasiawssdumalaliungiseusasyaainslunmineds aae
msliuszaunisalresiiewmasaudsaluavisig q Weduwuuedeiid wastisdaasy
mewayaainsluuinerdelidinnuiiomi maduyeaduadlunduminerdedull
\ieausgoalinsfnuinsivinsia widadesiivinuglunisdeansuavufauiusfugduls
paiusEAnBam nsiinuenisanuazmsadseuduiusvandagyinliyedunilund
aunsoduasunmdnvalvesmInendelaegnelivse@nsam unumvesyadunilunid
sdennsddrusinlunisiauuasiauelasinsnenisaneilng g Mdulsslevidse
A3sunardsau uenani yadunilunidiannanduaznulumsadiemiudmiiondide
fupsAnssng q deduasuiauinsmalnnsuasuinnssy MsiineusuuaznI s NYe
fvsnzandmsugedunluniuminedeiadudsddn Tnsumingdoaisinlasenis
pusuilysiuinuzasioans msthiaue wagmsvhanuduiin iieliyeduailuniaunsa
vimihdilsegrsiiuszdvsam

dd’d 1 n’d’dQJ 1

Tngagunisiiyadumlunsniiguainasdieiatuasisnnuduiusnfiunaiagdiu

q

NalusEAUaediy S8AUYIA kagsEAvWIUIYIA Feazinunglanialunisiauiwasveny

= o

WA3RUBTBINNINGGEBNME YedundlunsuninerdeiunuimdrAylunisainsuassny

[y

ANSNYUNAVDIUNTINGITY NTDUNINITATWNANUFUNUSNATUYUYULAL BIANITAIE BN
nazihluganudrdalumsandufanssuvmnenising 39e wazuinnssuluouieg

United Nations. (2021) nan331 yeduailunifeynnaniiidedes Guinduauds

1
a

By idedss vseuanaiilasuanuasnlug1viveny FelasunsuaieninInesnns

ey

JeMINUTEWA S3UNa viseniisnunliliniasy iieatuayuavsaniy AnuneIeIunu
UL warAulaneimusssy wihiiludadsasniu Inliuseloviandrninauay
AMUTEULN DA A VUT NAINTABLATTUAG DUNTA BULUAUTIVIN LUIAALT 89NN

'
dldd =) 1

duoilussdduiniaunlugienananisseil 20 Weyrnanditeidased1aeoinsd tauidsu

[y

wazuaudl 16 Tasunsuisanng il Woassarumseniindiieafudymudn
Sotomayor, A. E. (2018) nd1771 yedunslusidunumvangudgulunisiimun
anuduitusszinasema i iidusunuegshiidunissanaivgsng o Fsiid
atfuaYUNITYALUY soft power U8sUsEINANI D0IANTYBINY senslideidesazaiy
indefio yawmdrismsanuazainlunsfidiuiuvesassuvy adeanualavesde

wazfaganIne1nsdmsulaseinsnydsdanisduanuiimie unumlun1sasnanisias
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sEnIeUTEImA Tausssu wazdwruidudAglunisaiiaulingdatavdaasuanusiuile
fisluszdunsymuazseRuT Mg

Borgerson, S. (2016) N&1331 wilazdinansenuidauin uiyadunilunifoandyiv
AUTELazNTINNEINsaiuelsEng Tnlansaiuneusdeinsieaudsaunsari
TitlymidudeududouAululy duhluganudilesgrsiufiunazvinneiidudydnual
uennil arwinaieatuemnsluidavesmuduiusssniaendasnuymuazasdnsills
msauayuldiiatu shldAnsaunisatuemudaudmmaUselovifienaifiniu

Faduarusoaguladn yadunaluniumiineds (University goodwill
ambassador) eds yanadildsunisudsdsliiduiunuresuminedelunisdaada
andnwaliAuaziiauennudnsavesminerdelusiunisine 33 uagRanssunia

v a 1

denu yadunlunsinindrdglunisussmduiusiazaiianissugiieniuianssusia q

Y

YoUNINeae aseusstunalaliuigSeuwasuaaing AualudunsiauLazdiaus
Tasamsmenisnulul 1 Afiusslovidedsny uanaind yadunilunidaiunuimlunis
afandiiusifszrinaminedefurunazesdnsniouen suiansdaaiulenidly
M3 mRumeise Wewuaismsianmdnmsuazuianssy
2.4.2 Uszunnveannduniluss

yndunlusiuszneuseyarafivanvans sanfeanaiiivedoduisnstuliis
s Aatiu dnindevlienvu fideviunsunmd glimsaduayusuduandon
tinunilesdvBuywery fihgshe dnindeulmmedsan wasdaduayuinusssy yawadld
Uselowiandeides dnina uazarudorvguesnui eatuayuussifusig 9 Wy
AT BF LY 5T MSANT ANUILTBIYaINA MTeYnEAIIndeY UardY 9
NUUNUIMKaE NI BT eI siausTIy afnunszmiing daalunadsuuda
Feuan uarddrusanlugusuildoulosdetunasiinuiuenifivlasindu Ussinnves
yoduniluwiutsenntfidu 9 Ussuam #il (UNHCR, n.d; UNICEF, nd.; UN Women, n.d)

2.4.2.1 FiiFodsslursnistuiiis (Entertainment Icons) yanadifaysuaiia
Jufiamandldnisendesanitalanlunisliaunszinaisatiulsaiuddey ad1emang
sEning warszaunine1nsii ogaUsasAnuNyEsTINAIeY Bndnavenslulnanii

'
%4 CY =

pudsavnsas Wudatvayuwazyeniivss@vsnmdmsunisiasundasduan
2.4.2.2 {i%01deeluaan1sAn (Sports Stars) ms1Auldunannesuiazainy
fenvesnuiieninuaulaludussnud Ay atdvayuiuuywesssy wasdidmsaulunis

WaguwUaadauan
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2.4.2.3 Aalunazdnidou (Artists and Authors) Aalluuazinidsumanild
UsglomianauAnaiisassd maa13es uazdvinavesnuiiedaaiunisiudsunanis
UIn ARt TSN Wayn1sinw

2.4.2.4 yarajuied (Youth Activists) Sniedeulmiuerimailduandmiiuds
anugsiuilansiulunsaiunnunszminfuazaireanisiasundasdaninluussifusiig
Fausnmsinuuasnisaius i Tuauddvsuyueruuasnisudludetauds

2.4.2.5 f{afuayuiiudsuinden (Environmental Advocates) fauayusiy
Awndoumarilidvinavemuiioainsanunssmindifertuigmisamunsinine,
daasunumsUfUAR 898y uazadrusstuanalalumsauiunisgourand A1 ads
Auandouuniy

2.4.2.6 nUndesdnSuywevyy (Human Rights Defenders) Wnundasdns
uyverumaEFaTvemuiioadseuassmindiAeafuseiuaugRsssumedaay 1
mMsatfuayuyNrumEvey wagidusnilumsvdsuandsuin

2.4.2.7 fihgsnNIuaLgnamnIsu (Business and Industry Leaders) 1195503
wazgmamnTIumani st loviananud§auar Snsnavewmuil eatiuayuniswam

daESUANTTUAUNYWESTTU Wazdanisiuanuyinmeisesiu

'
=Y

2.4.2.8 tiniedeulmmnadsau (Social Activists) tniedeulmvnadsaimaniild
unaseuvesmuiioadanunszmin SR U ssfiunedanndiddny aduayuguvume
vou uarildusulunsiasuuiandauan

2.4.2.9 fauasuinussuuwazusan (Cultural and Heritage Promoters) gaaLasy
Fausssukazusanmais Winfivenud eufug iernudidyesnrunainatenis
Sauusssn Mmsoyinvusen waznsasnszrinsiausssy lunmsahadinslanidanuansing
wazidlaannty

2.4.3 AaENYEYRRAUnIlUAS

ymdunilun3 (Goodwill Ambassador) Aayarafifieidesdilasuidonainesdns

sginaUspmalfidufunuuasadvayulssifuiieg yaraiOuadioudiunumanil

'
v a

findanivainvane AausuaradAgluinstuiie asfn Tauddatu dnfanssy uae

9
H11M195503 unumiigItesiunsldusylerianndning Yoides wazAuTeI v

D

'
S o 2 I

as1emnuasentng duedsunisiasuilasdauan uwasuilydymiiddglassiudenu

e

e

[

99ANTIENINUTENAkA DIANTHRILLENYUUSENBUlUAIBAMEN YL 5 AnaNYE Al

United Nations High Commissioner for Refugees (UNHCR)
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2.4.3.1 fuueIAng (Corporate representative)

2.4.3.2 @519 NNENNUSTENIN9USEINA (Build international relations)
2.4.3.3 msUszrduiusinausulaune (Public relations presents policies)
2434 ﬂ’l‘iﬂ‘i'}ﬂg@h@i@% (Media appearances)

2435 ﬁﬂwgmﬂﬂ’]ﬁﬂ’l‘iﬁgmLLaSﬂ’mﬁliﬁ]’l (Diplomacy and negotiation skills)

= Global Goodwill
¢ =7 Ambassador e
: ‘wl negotiation skills
Vel ¥
P
D3

i 2-6 asRUsENaUYRduUnlunT

2.4.3 nsvUINSURIRduUnIlues
nszuaunstunsiduyeadundluns de nszvaunmslunisduyadundlues
Aendestuvaetumey sufinisdadon mausars unumuazeuURAYey Msatuayy
wagwansznu deludidunimsanvesnszuaunisiald Meandoavosnszurunisd

UsENaumie 7 JUNDU A9l
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n13IEYUATNIANEDN
Identification and Selection

msuRaaznIsuzing
Appointment and Recognition

nsAanuuazUsTdiuna
Monitoring and Evaluation

#519ausauile
Collaborative Efforts

nsugaiimAuazn1sinausy
Orientation and Training

nsaduayuaznIsildusom wiiluazauiuinveu
Advocacy and Engagement Identification and Selection

i 2-7 nszuaunisasimaduadlues

2.4.3.1 M33zYLAENNSAAREN (Identification and Selection) Mefi@4ANT WU
anUsznen@ Miieauves UN wazesdnswamensy (NGO) seyynanadilduandiiiiuis
AnujssTusg1ausInddea ey uasidninauaznisveniuiisudulunsatvayu
g afiUszAnsaalu nszvrunsdadendgiiansanisnnudse Yeides anwaeandesiv
WusAve909Ans kazdneninlunisddiusined nddvdrAgyn1sasiavangns Ae
AuriTeamaaraiamdngninisSeusidiiudmneuazaudeans saudannsiden
Fnnsaousazilomnisidous

2.4.3.2 ﬂ’lﬁLLmﬁgQLLazﬂ’l‘iLLuzﬁ’]ﬁ’J (Appointment and Recognition) IRRGRN
desryfmulduda yarailidenagldsunisussiegadumenmslfiuyeduadlundeinu
Usgmasgradumsnsanesdng msdsenatiinuszneudednussnduiusviosunag
soansnsnziilonuzinensasvyaaulnl waztudienudSanarausjaiy

2.4.3.3 msUguilmanaznisilineusy (Orientation and Training) vangdis e

dunilunsinaglasunisuguiimanaznssurunsineusuiievihanufuaefud e
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1 a [ a 1

Ay kagANAnSIUAMaLTIuegveIaeAns Toyanedfiuamveanizissatuayy

[

UL BBALIENENANANLNETD4

o

2.4.3.4 #iLazANTUAAYoU (Roles and Responsibilities) nuefis 9o

Y

dunilueslasuneuningunuinuarAusURnteUNMAINYANeTIdenAd 09 U UTEAIAT

€

Judunu anusuiiaveumaiienaswdnsdnsulunissussdiieasnnnnunseming
n1snaMaunsnadluaung q MsnTiunsUseyn mslidunivalde nMsleuvulasanig
waznslludeatiifeoasennunsentindnsatvayudSeu Ao nsativayuwasnisuily

'
o A

Uymilududdguosnszuiuns el Seuaunsaseusldegnfivszdnsnmuaz i
ALY

2.4.3.5 M3aduayulagn15iEIuTIN (Advocacy and Engagement) angiis 1n
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AW 4-1 uuudnaemssdviswanaviadaya sy Saassfty
unanwasusaadoziteiduymdunilusSumined
4.1.2 wamsdunwalldadnasfusEnouveEnsdnsna
1NNITAUATYAILT I8 0 (In-Depth Interview) mmjvﬁlmmwmgwm 21 v1u
wusoanidu 3 ngu luduid sadunisesnuuy maluladansaume wazinalulad
doansinavu nguag 7 v nan1sUsiuuuuaewmsBvswandvialnUse g Seassn
rinuunanie susansozifieduyndunilusiuvinends fswazidundail
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wnanesudaasesiiailuyaduailuniuminends lnef\derwey gadeldasunanis

v g

FUNYA] WANIAIRNTIN 4-8

M19197 4-8 HANTHUNMYalTEN09AUTENOUVRINTIBNTNA IaeElvetvay

Nan1sUTELiiu
578n15UTEIAY A1
Mean | S.D.
WazaY
1. yadnamn
1.1 nthen gUs Bamssn Tigh avamm 4.86 | 036 wniign
1.2 dladn1susiasa 4.57 | 0.60 1nilgn
1.3 50881 vhwne mwine fguing 500 | 0.00 1niign
1.4 Aoy 4.14 | 0.65 1N
1.5 firudusvessaies 3.48 | 0.60 Uuna
2. vinwgnisdeans
2.1 yaladaau wWilady 4.90 | 0.44 Nl
2.2 uansnnefivanya 4.95 | 0.22 1niign
2.3 tevonilonlén 500 | 0.00 1nTign
2.4 fi9715u0i @319Au TS 3.48 | 0.68 Uunand
2.5 thiauaiiomiiudaniul liglas 4.24 | 0.44 10
3, AUEEIYINTITTN
3.1 fAnudidermaanizsny 4.86 | 0.36 wniian
3.2 fivsvaunsal 348 | 051 Uunans
3.3 anansadadevniiunauls 500 | 0.00 1niign
4. ansiidede
4.1 fianaiedng a3dla 452 | 0.68 1niign
4.2 lithiauedayaiia 500 | 0.00 unilan
4.3 HusogefiflriugRan 4.95 | 0.22 1niign
5. afaanuduus
5.1 Y RARAILFINAUAT UINIS 4.24 | 0.62 10
5.2 nszAulERanuidns 4.90 | 0.30 1niign
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AN519% 4-8 (di9)

Nan1sUsLY
s19n15U58LaU A4
Mean S.D.
WANZEY
5.3 WNIIUERARY 4.81 | 0.40 WINan
ANLRAYVIUA 455 | 0.37 WInnan

1NM15197 4-8 WU HansnsUsEIiuesAUsENeUYeNMsBnEwa Taenmsan
faumngauoglusedunniian (Mean = 4.55, S, = 0.37) ilefinrsunidusiedu wui
psAUsENEUSUYARNATM Usznousie nithan gUss Aomssa figi azgam aladnisusiin
sogEn vivng mwinie Agiufing Snansussiiueglussduinnilan anududin fnans
Uszifiuegluszauun war danuludivesdaes dnanisussliveylussduiiunans
Tushuiinwgnisieans Uszneuse walddniau 1ihladie uansmwineiivanzas deven
domldd fuansuseiliveglussduinnian fensuaidy adanudui SvanisUssdu
ogflusgAuUunans way diauaiemilutanluel lig-las Snanisuszifiveglussduan
Tuguarundensgmalndn Useneudie Samudifoamnganediu ansaadend
thanla Tnansuszlivegluszdvanniian uay msiiuszaunisal finansussidiueglusedu
Urunans luduanuyndede Yszneudie fanudednd a3dla lddnausdoyaiia
\dufegreidlidudAnnu Inanisuszifivegluszfunniian ssduszneusiu adis

Y Y a1 '

ANNFURUSUsENOUME NIzRuUliRnauldIus NTWIUERAY Inan1suseiduagly

Y

seAuNINan wazyiigRnausInduiuing dnanmsussdivegluseduinn anunsaagule

11 aeAUsEnaug s nSnadanudrdysanisassuuudnas niegninaadva

o

Uyavssivgseassaiuwnanlosudaaiey waduyaduniluniumine ds yadnam

Vinwen1sdoans wazanuidede feiludsddynandenisiduimsedninaniiaaunin

4.1.2.2 wan1sdunwalitanesnusznoutlyanuszausseassa

o«

NNTFUNYAlTIENVeINTEUIUNTHNUUR nei@eviey §Idelaasunanis

U] WANIAIRITIN 4-9
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NanN1TUssIY
519N1TUsBIEY AL
Mean | S.D.
RV FEH

1. \ilow

1.1 gunm 495 | 0.22 mﬂﬁqm

1.2 aviadeuln 495 | 022 | wniign

1.3 A7y 4.86 | 0.36 1niian

1.4 \de9 4.90 | 0.30 1niian
2. daneiny

2.1 N9i38U3LAEn 4.95 | 0.22 1niigw

2.2 M3asnvoya 4.90 | 0.30 1niigp

2.3 MsUsziiiuuazyTuUss 4.33 | 0.66 1N
3. 813033

3.1 whegUszanana 4.90 | 0.30 1niige

3.2 MEANUN 4.90 | 0.30 1niige

3.3 MaldeusieLAete 495 | 0.22 1niige
4. gondawIs

4.1 aadlomideadhsassd 4.95 | 0.22 1nilan

4.2 asngunnuazudas 4.90 | 0.30 Mﬂﬁqm

4.3 a9IAleuaraInIg 4.95 | 022 1niian

4.4 asnueundintulazianuem 4.95 | 0.22 1niige
ARAEvIvin 4.88 | 0.29 1niian

NAITN 4-9 WU wan1sUszliuesRUsEne Ul 1UTEAEsSIaIIA Tnantwsaudl

<9

AumgauegluszAuInfian (Mean = 4.88, S.D. = 0.29) Wofiarsanlusiedu wui

asAUsznoUMuLilon Usenaudie sUnm aiaieulm deanu uay e dnanisusediy

agluszAunian aeAUsenauAudanasfiy Usenaumie N1si3eusiean n1sasiedoya

fnansusziiuegluseiuunniign sunsusziuuazUSuuse dnanisussiiueglusgauin

29AUTENBUAIUBNSALIS UTENDUAIY MUL8USEUIANEA NUIBAINUT NISLTDUABLAS U
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fnansuszidiuagluseauuniian uazoddusenaudugendwdt asiaulondeasneassa
a3193un LAz IuAaU @3193A101areIn1T @3 19WaUNGLATULALLINUBNTUAS

dunanisal dnansussdiuegluseauuiniigaanuisaasulain esdusznautygussivg

<9

v ! aa v

Seas3n danuddgsienisuuuinaemsiensnandvialyaussiuiiassaduunannesy
§2a3vg ialduyadunilurduninede
4.1.2.3 Nan13AUN Bl IENIRUTENOURARTaAILIALADS
NnMsduneniiBsdnuesesAuszneuvesunanwousaaiey Inedidervgy el

aunan1sduN1uel LaneRenIg1aN 4-10

M19197 4-10 NaNTFUNTBAITIENTDIDIAUTENOURTTIAAIALADT ABELTeIv8Y

nan1sUszIdu
F18nUsEalY RN
Mean | S.D.
YRR
1. sUdnuwalnnguen
1.1 ANvsNgaNalIs 4.90 | 0.30 1niian
1.2 dndiuvesiiazas 3.76 | 0.83 Urunand
1.3 msldduazuaaveagag 4.86 | 0.36 1niia
2. yman
2.1 maiadeulmanats 4.42 | 0.62 1N
2.2 MILaRed1TNl 4.76 | 0.44 1nian
2.3 flenanuallanigs 4.95 | 0.22 1nilan
3. #319InAIaEAT
3.1 YinyeilAyroiiazATaannaediuyAan 4.86 | 0.36 1niian
3.2 fagATIANNANNTIAEAARBITUYARN 4.90 | 0.30 1niian
3.3 Mavasiviinendnasnnaeiuyadn 3.76 | 0.54 Urunana
AnAevavn 4.56 | 0.44 1niian

31NMN5199 4-8 WU HaN1SUTELTURIAUTENUYRIATTAaAILTALNDS tneNINTIL
AnumIzaNeglusyiuanfian (Mean = 4.56, SD. = 0.44 ) Waiasaundusiedu wui
sUdnuwalnguen Usenausme ANUMEITaNaIeeIN N15IYaLasRAaIRIaEAT dNaNTT

Usziliuaglusgauanniign msldduazuasvaiiazas dndiuvesdiazas dnan1suseidy
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agluszAuUuNane eAUIENOUAUYAAN Usenaume Mskandensual diendnuallanigsn
finamsuszifiueglusziuanndian fumsiedeulmanas dnansusuifiuegluseduunn
4519 naIazAT Usenaunig inwe i AYUIdIasATARnA 0 UUAGN AIagAT
fimmanunsnaenndesiuyadn dnansuszidueglusziuanniign wag Magasiidmneg
nandeandesiuyadn dnanisussdiuegluseauuiunans amnsoasuladn esrusenauves

o w 1

AIVamLIAWBS AANdIAAEN1THUUIIARIENTIBNENaRTTa Uy Use Ay TaassAk1Y
uwanWosudaniey eduyedunilusdumineds Tns anunzanmeny nsliduay
LANYRIIaYAT N1Skantansual diondnwalianizdd NinwefiAvoIRIagATaonnd iy
ynan fhazasiinnmausadenndeaiuynan danudAamniian
4.1.2.4 nansdunaldeanesrUsEnouratnanlasudaases
MnMsdunwalideinvesesduszneuveunanlosusanies laegidervig 3de
IefagUnan1sduntval uanadannsed -1

M19197 4-11 Han1sduNwallieanveteeAUsENouveLNanlasugaRsey Inukiaeivay

NaN1TUssIY
519N15UsEIEY A1Y
Mean | S.D.
Wanzau
1. Tassadeiugiusandes
1.1 szuunsmiiuguadeya 4.95 | 0.22 niap
1.2 szuulya1Usehivg 4.90 | 0.30 1nilan
1.3 inveslodmunsiamnueunaindy 4.90 | 0.30 1niian
2. uwanesulayadanses
2.1 ms\Tensiodeyadanios 4.90 | 0.30 1niigp
2.2 M3UszananadIniey 4.90 | 0.30 1niian
3. wnannesukeUndintudaates
3.1 Bumeiineylidansey 4.43 | 051 1N
3.2 Bumeiinerlduuuaunun 4.62 | 0.50 1niige
3.3 Bumeiinerlduuunlunuides 4.19 | 0.68 1N
AaAevavn 4.73 | 0.39 1niian

NP7 4-11 WU HannsUsEiiuesAUsznouvasunanesudanies lnen1msiu
fianumunzauegluseduiniian (Mean = 4.73, S.D. = 0.39) WieRarsandusedu wui

paAUsENaUlATIas 19N UgIugIRTue UTenaunig SEUUNITAINUALAYDYLA TEUU
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Jayanuszivg wwsesilodmsunsiamiuounaiady fnanisusziliuegluseduanniian
psAUsENRUUNanefuTeyadInTerUsEnaUiy Madeuredeyadiaioy nmsUsvanana
§aa3ez fnansuszidueglusziuanniian wag ssdUsznouunanosLeUndnTusaniey
Usgneusne Bumesmuilduuvaununinanisuszifiuegluseduunniian Sumedilegld
9938y duwmesieyluuunivaudss dnanisuselivegluseduunn awisaagulai
aeAUsznouveunanilesudlaie danudiAgysenisiuuiiass nsdninandia
Py srivsTaassminuunaniesudaniey WeluyedunilusSumine de
4.1.2.5 nan1sdun1ealidadnvedesiusynauvendunlluniuniivedy

MnnMsduneaiidsdnesdusznouvesnduniluniumineds lasgidermgy i

Ietagunansdntual uanafannsnedl 4-12

M19199 4-12 wansdunwalteinesrusenauvaseduadlussunine delaerweiiey

NaN1TUssIaY
579N15UsBIAY A1Y
Mean | S.D.
RVFUQEEH]
1. deyauniivedy
1.1 YoyauInmsinnig 4.00 | 0.71 1N
1.2 deyaienfutihdnuuazyaains 4.95 | 0.22 1niiap
1.3 deyaiienfiuianssy 4.95 | 0.22 1niiap
1.4 Foyauszynduiug 500 | 0.00 1niiap
2. mMsdeansuvninedy
2.1 meluaminedy 500 | 0.00 1niian
2.2 MYUBNUMINGRY 4.90 | 0.30 1niian
3. finwensiesns
3.1 AUANHITANUATY 4.95 | 0.22 1niian
3.2 anuanansaliuiingle 395 | 0.92 ey
3.3 ANUARAT19ATIA 4.95 | 0.22 1niian
4. nsasanudEuTus
4.1 ANUFNTUSTEN I INg Ry 4.43 | 051 Gl
4.2 euduiusiutinAnw 4.95 | 0.22 1nilan
4.3 AnuFNRUSAUYUYY 4.76 | 0.54 1niiap
4.4 meluuvnine sy 4.95 | 022 1niian
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A1519% 4-12 (¢i0)

NaN1TUssIY
s18MsUTEIdU A1Y
Mean | S.D.
Wisnga
5. YARNAMN

5.1 yAANATWAYUBN 5.00 | 0.00 1niiae
5.2 yadnnnaely 4.86 | 0.36 1niiap

5.3 Al 438 | 0.59 1N

5.4 Aanjsiy 4.48 | 0.60 10
AaAEvavn 4.73 | 0.34 1nilan

1NA5197 4-12 WU HansUsTuvesesAUszne LTI Ad Ul lunT I ANede
Tnenwsamianumnzaveglusziumniian (Mean = 4.73, S.D. = 0.34) lefiansadu
sedu wui esUszneududeyaumineide Usznoudie doyaieatutndnuiuay
yranns Teyaiieduianssy deyauszanduius dauvesdoyauimsianis drnanisussidiu
ogluseduann eedUszneusiun1sdoasumine des Usenoudae aeluuming de
AeuanuyINends finanisussidiueglusziuanndian ssduszneusuinuensdeans
ANANNTIRILNWILAANNANAT9asTA Tran1sUsziiuegluseduinniign uay
AnuansalundlalinanisussilivegluseAuunn seRUsznouAUYATNAIN YATNATN
aeen yaannmanelu uay ansjisiu nansussiiueglusedusniian

anudufiuazanug st uinanisussiduey luseduunn awrsaasdled
aeAUsENoUTetRIAYTENoUTRIRAUnI AT UMT IR TAudAgAon1suuUINaaEmse
SvEnaRIvialaygUseAvgaassAruunanosudaniey ieiduyadunlundiminede

asUnanan s uaildsdinranynesdusznoude armdeiie msmsiaaeuliuvle
TradwsvesnsiauegnsdvEnanIvatigaUsziviSassdinuunanosusaaiesiilo
Guymdunilusduminendeduduiiuidetio uarldundsdoyaiivarnvansuagensfintsan
onffieNAnTY ANUgNes nsaaulkiladmadnsvesnsdnsnanIvialaya1useiivg
Yiassdehuunanrlosudaaiosodunedunilusduminendedugndes Tngldudngiuuay
Toyatisesiv waranududselovinsvasuliuiladnadwivesnisdunvaidudy

Usglovsounnine d uwavanunsathluldifieusuusnagnsvsemsdndulale
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4.2 nan1seanuuunszuIUn1sNsitnalulaglyyussivgSeassaaiegnsdning

L%

a%washuuwamWa%mé’aa%ﬂzLﬁaLﬂummé’uaﬂm‘%wﬁwmﬁﬂ

v I

nszurun1sMsidinalulad dyauseavgseassAaasial niadninandviar1u
wnanrlosudanseziieduyndunilunsuminerdy wiansinauesniu 4 drundnasdl
dui 1 Joyanisudn

(5%

daui 2 nszuaunsnsidmalulag Uy UsefvgeassAas e nsdnsnandvianiuy

unanwosusanTozioduymdunlunduvninedy

dauil 3 naflifenudnvuzvosnsdninaniamedyaUssAugTassany
unanwosusanTozioduymdumluniuvninedy

dgauil 4 nmstounduteya

nszuaunIsldmaluladUgyg1uszAvs Nassnas 9B nsnafdvianuwwanna sy

<9 Y

[y

e duyadunilusiumivends Ussneusig

v ° t4 .

Yayan13uw (input)
1) asRUsenauiiavas (Character elements)
2) afUsEnauvaedumliesINg18Y (University Goodwill Ambassador)
3) 2eAUTENOUEMIIBNENA (Influential elements)

N32UUN13 (Process)

va o A

Wadsdenldnsrurunismsidinaluladdayauseavgseassnasnanisdnsnanina
suunanlesudandeviiolunedunilusduninerds Taefnszuiunmsdel
nszuaumInsldinalulagUnyanuseivgsassaainensdnsnanava
1) Aeseingudivinguaz nguseasd (Analyze target groups and objectives)
2) @51eazATAIVa (Creates characters)
3) aspuasalunisdeans (Create capabilities in communication)
8) @¥aidom (Create content)
5) @i1ayadna 1w (Create personality)
nszUAUNISUNAANBINEAR382 (Process Intelligent platform)
1) weLws (Publish)
2) N138aIUTI (Measure participation)
3) unlouazUsuusa (Customize)

nadWsTile (Output)
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ll

a v

wafildde {nsadniwandadmetyyiuszing Saassadinudnvusiioduy

Funlussuminendovemiuunanedudades feddsvnaudil

1) EmﬂiaLﬁ&luLLUUwqaﬂiimamuwﬁ (Imitate human behavior)

2) ﬁmazi{ﬁﬁLLazqﬂaﬂmWﬁmL%aa (Leadership and trustworthy personality)

3) Usudonlugid (Automatically adapt)

4) mﬁmiwﬁ%’agaa%aLﬁamuaz?%amﬁé’miuﬁﬁ (Data analysis creates content
and automates communication)

5) fifinnu (Have many followers)

N1INBUNAUNIININUY (Feedback)

a v

NIMBUNAUNITINUBITEUUNAUlUT M UADULINTUNTEUIUNTURISTE VUMW

o

TingUszasiiadunsnerinszuiun1soanwuunsdnsnanIiamelyuyiuseiugseassa

9

Kusnaavlesusaaseziiadunaduniluniuniivedy wansianini 4-2

The process of using generative Al

Analyze target groups and objectives Digital Influencer

University goodwill ambassador

¢ : | I

[ i s ;

. 3 characters Digital &
& % : characters Lo

Z i, 4 \)

-\ % 28 A \‘.

y i
.
H

Character elements

" ) | L
1% y | A
° g ..... > \
2 [ l E > & 7>
........... o o ’ 3
\ P | P <
University Objectives C) <3S SN=
y Obj ." @Yoo l=
) =
Yy : ,
2 Characteristics of digital influencers
Crenle content Create capabilities in communication o R

® Lea hip and trustworthy personality

Influential elements . 3
A Y ® Data a s creates contel
. s ,/ 6 and autc catio
&S ( © Have many followers
| !
Customize ) Measure pnmclpallon """"" Publish

Intelligent platform

Feedback

Al 4-2 wamseeniuunsruunsitmalulagdyguseavgsiassaasagmsadnsna

aa

AdviaruLannesusaRsuzialuyeduailunsumIne de

4.2.1 nan1sussiliugunInniseankuunszuIunsnstdmalulagUgyaiuseavg

9

Srassfasagnsdninafdviaiuunanresudaaseeiaunadumluniunivendy
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M19197 4-13  HaN15UTEEUAMNINNITEBNRUUNTEUIUNTNST WA lulag Uy 1Usehivg
Svassfasgnsdvinafdviaruunanvesusaasusie dunaduniluns

WISy e IYey

Nan1sUTEIliu
518n15UTEIEY A1Y
Mean | S.D.
WZa
1. nmsdudn (n put)
1.1 aaAUsenauMayAs 452 | 0.51 1niian
1.2 W wineuming sy 4.67 | 048 1niian
1.3 99AUTENOULNIIBVIENS 481 | 040 1nilan
Anadefunsinda (n put) 4.79 | 0.24 unilgn

2. nsgvaumsidmalulagtayausyivgsassnainanssdnsnanasia (Process)

2.1 Bnsrzingudmunenas ngUssase 4.81 | 0.40 1niian
2.2 a195aATARTR 4.62 | 0.50 1niian
2.3 a$19mnuanansolunisdeans 4.86 | 036 1niian
2.4 @angAnTIY 457 | 0.51 1niian
2.5 asruiilomn 4.24 | 0.44 Wl

2.6 @39YATNAN 4.57 | 0.51 1niige
AaBRuNTZUILNNT (Process) 4.79 | 0.24 unilgn

3. nszvIuMIuwanneINgaasuy (Process Intelligent platform)

3.1 WEUNS 4.67 | 0.48 1niian
3.2 Jamsfidiusy 471 | 046 1niiap
3.3 uiluwagusuuss 429 | 046 1N

AafsfunszUIUNTUNAnTID NS RTES 4.71 | 0.46 wniign

4. AANYUEYBINTIBVNTNAATIR (Output)

4.1 TR ULUUNGRANTTUVDIUY Y 4.90 | 0.30 sniige
4.2 finneiiuazyadnaminindede 4.86 | 0.36 1niiap
4.3 USusdnlusia 476 | 044 | andign
4.4 mIwneitoyaatadevuasdeassnlui® | 4.86 | 036 1niiap

4.5 IARAINTILIUNIN 4.76 | 0.44 Wnan
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An519% 4-13 (¢i0)

nan1sUszdu
19Ty A1Y
Mean | S.D.
RVEUREH
ARRLAMANYALYDIINTBNSNAATA (Output) | 4.71 | 0.46 WNAgn
5. nszuIumMsteyatoundu (Feedback)
ALRRENVIANA 4.62 | 050 Wnan

a

INANTNN 4-13 WU NaNITUTEEIUANAINNTEBNLUUNTEUIUNSNS LN ALULAE

a

Uyanusehuvgiassdadnundnsnandvianiuunanresusaasosiiaduynduailund

wmIngde lneamsineglussduuiniian (Mean = 4.62, S.D. = 0.50) iflefiarsaudu

$1861U WU AUN5UNYT (n put) Tnuninegluseduinnian (Mean = 4.79, S.D. = 0.24)

aa v

3774 (Process) AAININ

q

AunseuIuNsidvAlulag UayauseRvgSeassAasansaavama

aglusgAuanign (Mean = 4.79, S.D. = 0.24) AUNTEUIUNTUNARNETUBIT UL AIAN N

9

aglusgAuuNan (Mean = 4.71, S.D. = 0.46) ANANYMLYDIANTBNINAATNA (Output)

finaunmoglusziuanniian (Mean = 4.71, S.D. = 0.46)

v

4.3 nan1sasvEnssdvisnanidviaselyanuseivgsiassamoluyadunilussunninendy

HULNARNBSUDIRT B

v Y

nsasagnsdnanandvamedyyiussivgSassdmailuyaduniluniuminede

UL nannasusaasey Juan1sAnwnanus 2 d@1u lawn

431  HaMId1IRANUARINIENTIDNSNaRITame iy UssivgSassaiieidy

[

naduallunsuminedeiuunaniesudas oy nad1519AUADINTANYUTLAE

a v Y

AwENINsaRsEMIBVENaATITaMe Ty Usr v SassaiioiduyaduadlusSiminede
ruunanlesusaniey dmiuindAnwinazyananily dnnu 30 Au wuhEReULUVAUA
arulugludnAne 91w 30 au Gevaz 66.67) Wumandlsduu 14 au (Sovay 46.67)
drilvgjony 15-25 U $1uu 14 au (Fevag 46.67) fawnanedt 2 danllugifesnsgnssdvsna

v Y a [ 6

AvamedyanUssAvgsaassalumeangs 311 20 AU (Fevay 66.67) lvasey 15-25 U
U 22 AU (Fegay 73.33) Tuntgunsss 91w 21 au (5e8a270.00) VENTE IR STty
22 au (Feuaz 73.33) Annuasud 31u9U 26 (Fegay 86.67) d11v13 91w 30 (Sawas
100.00) uslan1gegyAanIn 91U 21 AU (Feway 70.00) dnwugAIgNYEEd 91U 30

(Sowae 100.00) AMUAINNTOVBIENTIBNENA (Influencer) iailuyndunilun3uninede



7

fivnwensdeas Tnewalddaian dilade S1uam 30 au (Gosar 100.00) drevontomléa
$1uu 26 A (Fosaz 86.67) anunsadeansidnalsniv sautu 22 au (fesaz 73.33) ¥
winiiduyadundlusSuvinerdouasyssanduiusdoyavesminetds S1um 30 (Gee
av 100.00) Tnedeasenuiuledumine ds uaz Facebook $1uu 30 (Feeas 100.00)
me%%aé’amiwﬁ 3 fisuaziBendal uanwiIansed 4-14 uaz ms1eR 4-15
HAN1TANTIVANYLLAZANNANNTAVDINNTIBNSNARTN s e Ty UseiugSeassa
ieduyedunluniuminerderiuunaniosusniozve1e19138 wui fidhsmnsdise
drwlnghdunweandgadnuu 5 au (71.43) dwlngjeny 40 Puld Sruau 4 Au (Govaz 57.14)

aa v Y

fianuseanisgnsdninandnase UyauseivgsassAdodunaduniluniuninendy

<9

shuunanslesudaasezidzunsduniings S 5 eu (Sovay 71.43) namudu $1uy
5 au (Sovag 71.43) dnuuasua 31U 6 AU (Fouay 85.71) {1917 91uU 7 AU (Sovay
100.00) WAIN1EAILYAANIN 71U 5 AU (Fogar 71.43) dnvaizAn1guyyd 31U 7 Ay
($ovaz 100.00) yalddaiau 1d1lade $1uru 7 au (Fevag 100.00) dreneniiloniléd
$1u3U 6 AU (Fevaz 85.71) waza1unsodeansidualeniw s1uau 5 au (Fevay 71.43)
anunsaduiunureyningndes LazUseudunuss1uIu 7 au (5ouaz 100.00) WEAIA

M5197 4-16

v vV

HAN1IANTIVANYALLAZANAINITAVDINNTIBNSNART s e Ty UseivgSeassa
waiduyedunilunsuminerdenuunannesudaasezvesdervaaudyaiussivg

wui1 MsldlyaruseRvgeassalunisasieinasas (Model Generation) daulugjuuziinly

o

14 Text-to-3D uag Avatarify $117u 5 Au ($ewa 100.00) Jaya1Useivssassaiieldly

<«

nsaeANaEnsalATgvingudmvinen SN TngUsyadd (Analyze target groups and

objectives) @2ulngiuuziin Gemini (Google) ag GPT-4 (OpenAl) 91u7u 5 AU (Fovay

6§ 2

100.00) Ugygy1UseAvgiaassn

<9

wialdlunisashayadnnn (Create personality) ¥o9H 54
gnswafdsia (Digital Influencen) wiaidunaduailuniumine1ds diulnguuzii GPT-4

(OpenAl) wag CharacterGPT (OpenAl) 117U 5 AU (588ag 100.00) Yye1usyAvgssassa

<9

wieldlunisasnailen (Create content) Ya9EMs1dNSNaATYIA (Digital Influencer) Liveidu

yaduadlunsumiinends wuzrlild GPT-4 (OpenAl) 91u1u 4 AU (Sa8az 80.00)

a &

Uggruszavs Seassaneldlunisaseanuaiuisalun1sdeans (Create capabilities in

communication) Y835 M58 naadvia (Digital Influencer) vt Ld uyaduailuns
1NINe8Y d@rulnguuzi iy GPT-4 (OpenAl) Lag Botnoi-Voice 911U2U 4 AU (Fovay

80.00) YeysyrUseAugSeassatialilunisasisaiuaiunsalunisiueuns (Publish) s

<9



aa o

ANTNARINA

(Goosle) 11w 4 Ay ($oeas 80.00) wanIRInNNST 4-17

M15719% 4-14 Foyamiluvesindnwiwazyaranily (n=30)

78

(Digital Influencer) iaiduyaduniluniumInede dlvauuzin LaMDA

Foyainly 1 (Fevaz)

GIANNH

UnAnNY 20 (66.67)

HUniSeu 5(16.67)

yanavily 5 (16.67)
LNF

(AN 14 (46.67)

918 16 (53.33)
21g

15-25 1 25 (83.33)

25-30 U 0

30-35 U 3 (10.00)

35-40 U 2 (6.67)

40 Fauly 0
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M19197 4-15  HAN1TETIIANBAEKALAINAINTOVDIN S BNTNARIVIameTrya

Usghvgieassaiiaduyndunilussumivendoiiuunaniasudansesves

Y

tnfAnwwazyaranill (n=30)

AuAniuvesinAnwLazyanatialy 1w (Fevaz)
ANwaLYRLNIIBNINWA (Influencer) L‘ﬁaLﬂuumﬁuz\'ﬂm‘%um"‘mmﬁﬂ
LA

AN 20 (66.67)

¥ 10 (33.33)
21

15-25 ¢ 22 (73.33)

25-30 U 8 (26.67)

30-35 U 0

35-40 U 0

40 Yuld 0
sunsalunth

NIINAY 9 (30.00)

VAR 0

N33 21 (70.00)
NI

T 22 (73.33)

387 8 (26.67)
G2

AN 4 (13.33)

HUUADUA 26 (86.67)
ann

N2917 30 (100.00)

Ry 0
NSLAINIY

WASN18RIUTEL DI UTDINNINEEY 9 (30.00)

WAL YAFNN 21 (70.00)
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A1519% 4-15 (¢i0)
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a & =] %
m’mﬂﬂmu‘umunﬂﬂ‘lemtazqﬂﬂawﬂil

o b %
MUY (59882)

JULUUVBIEMNTIBNTNA
ANWMEARLLLYYE

AINTHU

30 (100.00)
0

AUENTNVDIRNTIBNGNG (Influencer) LﬁaLﬂummé’um’tm‘%wﬁwmﬁﬂ

Winwznnsdedns
naladaay 1Wladng 30 (100.00)
LARINWINETIVLZ Y 12 (40.00)
dnevendemled 26 (86.67)
Horsualtu a3519AuTUTY 8 (26.67)
viauailemiiuaniva ligqlas 9 (30.00)
annsodeanslévansniu 22 (73.33)

‘vrﬁﬁﬁ%ammé’unqlmﬁwﬁwmé’ﬂ
Juiunuresmine de 30 (100.00)
Usgrdunus 30 (100.00)
ATUAYUNINTTUVRIUMNING Y 4 (13.33)
duafurudinius ey navmivendeiuyi 5(16.67)
ALATUAMNTINLDIZTNINUTZINA 4 (13.33)

Yasnensaednslanvinudeinisieasiugnssdnsna

a

f

LﬁaL?Jum“mé'unfa‘lm‘%'wﬁwmﬁaNﬁuLLwaQWG‘iué'aa‘%ax

L4

nanelygy1Uszhugsiassa

YBIN19N5A 08"
AulwRuminede
Facebook
Instagram
Twitter
TikTok

30 (100.00)
30 (100.00)
27 (90.00)
4(13.33)
26 (86.67)
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M19197 4-16 KANTATIVNWULILALANANTAVRIENTIBVENAATIAMeUaya) Usehug

SvassaiaduypdumlusSumivenderinuunannosudaniezvee1ansed (n=7)

AMUANTIUVEINUINTUAZE1915E

[ b %
MUY (5988%)

AnwLYRLNIIBNINWA (Influencer) ﬁvi'méimmil,ﬁaLﬂuumﬁun'ﬂum’%wﬁmmﬁa

WANEAIEYAFAN

LA

AN 5(71.43)

¥ 2 (28.57)
21¢

1525 ¢ 0 (00.00)

25-30 U 0 (00.00)

30-35 U 1(14.29)

35-40 U 2 (28.57)

40 Yuld 4 (57.14)
sunselunth

NIINAY 2 (28.57)

VALY 0 (00.00)

N393 5(71.43)
NIIY

Nyl 5(71.43)

L) 2 (28.57)
G

AN 1(14.29)

HUUADUA 6 (85.71)
Gk

WU 7 (100.00)

Ry 0 (00.00)
NSLAINIY

WAINIUMUTEL U UYDINRINESY 2 (28.57)

5(71.43)




A1519% 4-16 (6i0)
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AMUANTIUVEINUINTUAZE1915E d1uu (fevaz)

JULUUVBIEMNTIBNTNA
ANWMEARLLLYYE 7 (100.00)

Mnsau 0 (00.00)

AUENTNVBINTIBNTNG (Influencer) ﬁvhuéimmsl,ﬁaﬁ]uvlumé’uaa1um’%'

UNINYIAY

Winwensdedns
waledaau 1lade 7 (100.00)
LLammmmaﬁmmzam 3 (42.86)
dneveniemlad 6 (85.71)
Horsualtu a519AuT U 2 (28.57)
Bavailemiiuaniv ligalas 2 (28.57)
annsodeanslévansniu 5 (71.43)

Mﬁ'}ﬁ%ammé’um‘luﬂ%wﬁwmé’ﬂ

Wuunureasinenas 7 (100.00)
U dunus 7 (100.00)
ATUAYUNANTTUVRIMNIN Y 1(14.29)
daasuAUduius e NI INY 1Y 1(14.29)
TugsyY

dadsumnusIndaseninauseina 1(14.29)
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M19197 4-17  HaN15ETIRAN YL LATAINAINNTOVRIENTIBNENaATTAMe Uayey1UseRvg

Seassaiiordunadunilunfuminerdenuunannosudanivzves

'
a

v v a s
eIy ulaauseivg (n=5)

a_ & v o P a ¢ ° P
AMUAATILYREIREIv I a Ul UTEhYg AU (308a%)
Jaygrusshvgseassanaldlunisadneniazas
(Model Generation)

5 (100.00)
Text-to-3D

3 (60.00)
3D Model Generation 1 (20.00)
Masterpiece X 4 (80.00)
Midjourney 0 (0.00)
VQGan+CLIP q (8000)
DALLE 2 0 (0.00)
StyleGAN 5 (100.00)
Avatarify
Uyaurussavgseassain aldlunisasng
AuAINIT ATz na Wd I mueasInau
'3’(51511]535\16 (Analyze target groups and objectives)
Gemini (Google) 5 (100.00)
GPT-4 (OpenAI) 5 (100.00)
Copilot 0 (0.00)
Uyeyurussavgseassain aldlunisasng
UARNATIN (Create personality) Y3 NTIBNTWa
A998 (Digital Influencen) 1 a1 uy adunaluns
UNIINYIAY 3 (60.00)
Bard (Google) 5 (100.00)
GPT-4 (OpenAl) 21(100.08%
CharacterGPT (OpenAl) AW
Botnoi-Voice 31(60.00)
D-DI Al
Jyay1Uszhvgseassamaldlunisadraiian
(Create content) Y@ 4 Bj:‘VI s99NSnandna (Digital
Influencer) aLduynduaslunIumIINede
Bard (Google) 1 (20.00)
GPT-4 (OpenAI) 4 (80.00)
Mojo Al 3 (60.00)




A1519% 4-17 (¢i0)
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a

a & v v
ﬂ'J']lIﬂﬂLWu‘UENE\IJL‘UEJ']“U'TQJUW'IUﬂEUKU'TUiSWE

g7

o,

8

U Gowa)

Uyaurussavgseassan aldlunisasng
ANEI181501UN158 9815 (Create capabilities in
communication) °llE]\‘15;l:I‘VI 599NSnandvia (Digital

a4 9 = a o
Influencer) LWE]Lﬂumﬂﬂuag‘luﬂiuﬂqﬁﬂﬂqﬁﬂ

Q-Learning, Actor-Critic 19 b 15900158 dus 21Ty
sUuUUvRe WaAnssugld nslidusaaludie n1s

a ¢ £ a ¢ o '
ALAIITH mﬂ‘umu ALAIITUNIILYUAD NI

Tinau waznsavreluguvusaulai

Bard (Google) 3 (60.00)
GPT-4 (OpenAl) 4 (60.00)
oDl Al 3 (60.00)
Botnoi-Voice 4 (BR00)
Text to Speech 1§2400)
Unyeurussavgseassain aldlunisasng
AUENTTATUNTITIHEUNS (Publish) ENTBNTNA
A998 (Digital Influencen) 1l a1 uy adunaluns
UNNINYGY 4 (80.00)
LaMDA (Google) 3 (60.00)
BLOOM (Hugging Face) 3 (60.00)
Megatron-Turing NLG (NVIDIA) 1 (20.00)
WuDao 2.0 (Beijing Academy of Artificial Intelligence)

0 (0.00)
OPT (OpenAl)
N157AN15883UT (Measure participation) UYBIE
N598N3Naf 98 (Digital Influencen) LIl aLT UMM
fFuarlunsunInenae
VGG16/ ResNet Mlun13inn1siidusanluguiuy | 4 (80.00)
Y84 YIAY TTYLLIAINITTUYY A15AAN N5
Anszvianuaula

4 (80.00)
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A1519% 4-17 (¢i0)

4

a < v P a o P
anuAaiuvasideImydulyyisshvy | 3wiu Govas)

49

d¥19a71ua1u150USUUA S (Customize) cjﬁniq 5 (100.00)
FnEnafSia (Digital Influencer) b1 841 uNA
Fuarlunsuninenae 4.(80.00)
Q-Learning, Actor-Critic A2YYEIUAD STUULUZUN
A15USUUAIDRLULIR

PageRank, HITS NISHUZLIL OY n13a¥engs A1s

FAs1zRAUFUNUS

a

4.3.2 nan13aagnsdnsnanaiame Uayauseaugs ﬂaismwamumaumhm

LMNINYIBYHULNARNDSUDAIRI B

H3Teldasrunsdnnaddianielyyiusedvg Seassdiieiduyadundluns

WIngRgHuENannasuaRSey ATl 5 viu InemvuaQivadlikaEnI@niweg

aa o ¥

nazlsidsaannufieelagnssdvinaniviamedyy s ivgSassdiiaduyaduniluss

v

WIngaeULNanesN8IS BT B IR U U TEAYE LT Joadetu S1uau 5

L)

%

fiden manisdsanuirifneuuuudisaiammn $1uau 30 AU EnsaBviswanldTunudy

Y

gouunfigataun adan (Alisa) 91uau 13 au (Geuay 43.33) Aan i 4-3 sesasuilu lsa

[

(Rose) 91u3u 6 Au (Foway 20.00) A9A15197 4-18 lngddouaualustiuindnnisinnss

aa o

dnsnafdvianiedyaiUszivgsaassaiaiduyaduailuniuminerderunnannesy

<9

SARTULINAYETIUAEY

aa v Y a

A13797 4-18 mansdrsaauiianelagnsdnsnafdviade Uy Usehvisassaiieidy

A5 3

U

yeduenlussITIvende uuanesug IS Br v eIl UsER g

LYl o o

1B Soatnatu $1uau 5 Faden (n=30)
{n3599nanandvia 31U (owaz)
%1% (Sasha) 5 (16.67)
158 (Rose) 6 (20.00)
318y (Julia) 3 (10.00)
UAMT (Rinlada) 3 (10.00)
2881 (Alisa) 13 (43.33)
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AW 4-3 paan (Alisa)

a a [} a ! a = a 1 d’lj ¥ acrs LY LY
paanfizuse weuwsy) galuss MvudeuasiBen veulddednaladluasu uady

=

so88u v efenfiniwinieg Buuduudula vinaduiing swinmedula Sanududin 4

[d ¥ o Y a Y v A < v Y IS < v Y 1 IS
Auduginas narAanadadula Anuludivesdies danuduiivesiiiesgs liwilou
a5 glivdavesedanluusudanignadiavulaeuism Glory Forever PCL. tiailurvae
dansuyliiiunyed wellmnuausalunsSeuiuasinuiiiedliognsing wedwewise
Frewmdenyudldlunainnalediu weidujuewdianiaaiauasiiunly wedudunsnuvesau
WINUY

aa v 14 a

mﬂwamﬁﬁ’ﬁné’ﬂwmgLLazmmmmamaaQwsaﬁw%wamﬁmamaﬂmw’lﬂimw

No,

T o

&

VYa v =K

Srassaviierduyadunilusiuminerderiuwnanesudaniey §Ideddlaasneimsadnsnag

e
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Aavamedygnusevs Ssassaoiduyadumlunduinedoiuunanesusaaiey
1 2 Au e

1) Alisa \lugnssdvnandvamedaguszivsSassdiieduyadunlunduvine dome
neg 9 @5191laely application Adobe firefly, prompt: 8K, RAW photo, best quality,
masterpiece, high resolution, hyper realistic, real person, detailed face, short hair,
extremely detailed, detailed skin, photo, Thai Woman age 20-22, cat eye, Half Thai
and half Japanese, dynamic pose, super sexy dress, big bust, big thighs, side angle,
looking at viewer, dream pop, cute and bright

2) Teddy 1HuinsadvdwaddviasedyyussAngaassdioduyadunluniuvinede
WAy @s19lnele application Adobe firefly, prompt: A highly detailed, realistic 3D
caricature of a 20-year-old Indonesian man with a tall and slender build. He has an
oval face shape, sharp facial features, and an intense yet calm expression. His dark,
stylishly tousled hair contrasts against his warm skin tone. He is dressed in a futuristic

outfit with a high-tech, sporty jacket, featuring seometric patterns and glowing accents.

The background is a blend of warm, golden lights and soft shadows, creating an



89

atmosphere of modernity and subtle elegance. A4A1NN 4-4 TaglNgULNT Vol an 1u

wwanwasy Facebook waziulafvuasumingnds

v Y [

a o a a aa a s A & ) a
ATl 4-4 uansnngnssdvsnandvamelyanUssivgseassaiieduynduailuns

<9

WNINYIRERIULNARNBsNIRIBY (Teddy wag Alisa)

aa v Y

AT 4-5 Lansnmnisiignssvsnaadvianle UyauseivgSassariulnantasy

9

a

[y

dansiiadunadunilunsuniivendy
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[ £ R

Jansine o
wnituo lunfinnineds
srimmismalulagrsann
sopgd

@ uavvoinionin

Soyodain
& quilanan
& winlavan
© Wilimlnadun nstagram
& makei
wiosfavfudu
Soraatvernaimenisn 300 ot
© Meta verified & PR o —— -
© s N yadum luafaminmasmningdomaulad
oo ponil
Ty SUeRasyYs
©® MetaBusiness Suite » 17 mranagale - GRamm719 mu
¥e 139:0080
ek dmfu Mentions  Th  ghemw  qumm kv e
wunhd a aarhivAnesting
ukeBueR e
“ & i & i reels [ IR ——
[ e

a v a a an U Y a s s A o a
MR 4-6 UanInnIBvswanIviase Uy ussivgassaneduynduniluns
UMY ULNAANDSUSIRIBY (Teddy wag Alisa)

Chutbo| ZW1Z A Chabor
= @ =™

) usmantousn O domrwdousy  unaumn  counsunsuwud  Ansuuan O sonsur O

unaunu @ 1 wuwaounaunsy ) [ 52 loudne P,
uunaunuEalusnUanaNsNaoUMUIasBsdu +*+ nselnudroietivonturo?

a Y ) o) ((rioen)

0]

[-

> 0O ondorwa ("W avwnaveunison ) (B s )

<+ <@

L} 0 @ ®@®@(

=

a v

B 0O @ OIOFON0

?

@ v

L3 0 @O @@

& ‘g‘
S | x] =

2R 4-7 wansnmEmsadnsnaRdvianie g vsehvisiassAie duyaduniluns

UIMINYIRRULNAANDSUSIRI UL (Teddy wag Alisa)
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x

Baomuieluh | w | W Qoiv & § ,‘avmmnwnm
alusing

@ danm P
&:; Tidarat Boonad oo 1]~ it

g &«
® @ === soosw
?

& ——
T
a

AW 4-8 uanannnseavisnafIviame Uy Usesivgs ﬂaiﬁﬂmamuwmauaﬂum

UMY IULNAANBSUSIRIEY (Teddy wag Alisa)

ndasian :
xR uidy FESPS R ,,’m-nw =5
@ : - g
9 S Tidarat Boonad
o - diy
® flik - ey, e % o
1 @ Supawat + dansesdon
c ©
(o] o e
8 ﬁe .
e ' Nataanss
@ » [
sadoyagnin
o e -
&2 “o e—
= B e Yy
-e
03 o0 Viom
‘o‘
e Pagunghor Matwa | @ vt Dy
ek it e
o 0 v PRy "
’ 2o i o |
Q [ — Y e
@ ° >
® PO O 8 b =
. Tin

AN 4-9 AR sBvisNaAITiame Uy 1Usesivgs ﬂaiiﬂmamumauaﬂum

UIMINYIRRIULNAANDSUBINI 8L (Teddy wag Alisa)

a

4.4 uamTAnTinansIinssdnsnafdnanie UnyyuszhvgseassAruunannasy
o/ a o < LY = a o
dansezinaunadundlussuminendy

NANISANYINUTITEDITIMNSANEIMATIIL 150 A dadlngdumendgs S1uau
87 au (Fewae 58) Heoglua 15-25 U §1uiu 106 au (Fewas 70.67) 1lutindnw druiu
99 au (Foway 66) YAAINTUNTINGIFY T 23 A (Fogag 15.33) wavyuananily 41uiu
28 AU (5ovaz 18.67) AIn13197 19

Han1sUszLlun A Mg nsegnnandian e gy1UseAvgseassAn1u

v

wnanWesudaTeziiailuyaduniluniumiinerdenudn aunisusedugnsadnina

Y
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a

(Influencen) Tushuyadnaimmudn #ihen JUss Aamssa Agdazgam uay dladnisusiein
faunmluszduunniign Aedewindu 4.68+0.52, 4.56+0.67 auadiu, Musinwenis
domsnuimalddaiau ilade, dreveadonldd, mnuaunsoduniy fauninly
sEAUINNTIgAA1RABYINAY 4.53 + 0.56, 4.56 + 0.65 WAz 4.57 + 0.66 AMAINU A1UANT
asepnuduiusnuitausanssAulignudianuduiussufiuumivetde wag nsvdu
TAnpaiidmsmAansauding q veaminededguawluszfuinndian Aedewinfy
4.59 +0.56,4.51 + 0.71 @1ua@18U A1un1sUseiduunannesusaaiey (Intelligent
platforms) wuinmsuszananataya uag AnusIaslunisianeutayaiinuninlusedu
UNNTgAALAA BWNAY 4.55 + 0.51, 4.66 + 0.57 AudAU Lazdun1sUssLduning
yadunllunTuInetde (University Goodwill Ambassador) Nan15UsetdunuINfnIung
Uszanduiusdeyaveaumingrduannsolidoyasrunisumsinng ideyafeaty
fndnwinazyaains wagliteyaisrfuionssulunminerdedqauniwlusefuinniign
Aadowiniy 4.53 + 0,50, 4.56 + 0,50, 4.57 = 0.51 Ay FuANAIsaluNSHDENS
v n3adnsnananisUsziiunuinimuainisalunisd earsaeluuming de

AMUENITaluNSEoENTABURNLIINGIaY ANaansaluMSIufIunUTe I INeNae

'
al [

finaunmlusgiuinniign Adewintu 4.54 + 0.55, 4.57 £ 0.57, 4.59 + 0.60 Ay Tu

aa o

AUANNYUTVBINTIBNTNGATVANHANTUTHIUNU I MIASULUUNGANTTUVBIYYE
wazyadnanudufiuazindofiefinuamluszdumniign Sanadewiiiy 4.68 + 0.52,
0.56 + 0.67 puddu Tudumsuiusuuudeludd msdnnesiteysasadeomuayieas
nuuseluf@ uazdignmmdiaumnn fnuamluseduinn Auedowindu 4.39 + 074, 4.31
+ 0.71,4.14 + 0.91 MU FIm15797 20

M19°99 4-19 wan15dTIAENITEYaNI UV ITINNMIANY (n=150)

daya 317U (Fo8az)
LNF
WY 87 (58.00)
IRt 63 (42.00)
21g
15-25 1 106 (70.67)
25-30 U 44 (29.33)




A1519% 4-19 (¢i0)
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daya U (Fovas)
21N
nAnNY 99 (66.00)
YAANNTUMING Y 23 (15.33)
yanavily 28 (18.67)
ﬂmzﬁﬁnmagj
AMZIAINTTUANENT 8 (5.33)
AMEUIMTTING 7(4.67)
AuzwAlulagAnnITUAEAS 5 (3.33)
Az AaUNTTUAERS 5 (3.33)
AuzAlUlagN1TNEAT 3 (2.00)
ANZATAANSRAAINNTTY 6 (4.00)
AMZENIUNINTIUAIERNT 5(3.33)
AUEIEIMERSLazALUlaY 3 (2.00)
anzmaluladdoansuiasy 43 (28.67)
AuzAalAans 5 (3.33)
ANIENISWNNEYTNINTT 4(2.67)
AUENYIUIAPFERNS 5 (3.33)
Faamaildzutoya
iulesl 82 (54.67)
Facebook 137 (91.33)
TikTok 17 (11.33)
Instagram 12 (8.00)




M131991 4-20 uansmaUsziliuAunMNSYEmMsIBnEHaR

unannesudasezieduysdunilunsunivede

a

Avianaeley

94

UIERAYETIATIANIY

18n15UsEEY Mean £ SD | 32AUAMAIN
1. MsUsziliugnsednsna (Influencer)
1.1 yARNAWN
1.1.1 mti1en JU19 Hansses o A dzanm 468+ 052 | fia mmwmnmam
1.1.2 aladnsusasn 4.56 £ 0.67 | 1n mm‘wmnmam
1.1.3 59883 119119 A8 ﬁ@ﬂuﬁm 417 + 086 RN ININ
1.1.4 anadugi 4141091 | Trmamann
1.2 "NWEA15aRENS
1.2.1 waladaau wWilade 4.53 + 056 | 3A mm‘wmnmam
1.2.2 Laman wn1evi iz a 411+ 0.92 AaUANIN
1.2.3 anevantienlag 456+ 065 | ia mmwmmmam
1.2.4 afnenuaynauiusasilanse 4.07£0.96 | A wuN
1.2.5 TpNuAnas9asse 431+ 077 ) GRIRRITRT
1.2.6 ANUANNITOATUAE 457+ 066 | ia mm‘wmﬂwam
1.3 nsa319amnuFunusS
1.3.1 nsgRulvigRnmuiianuduiusouniy | 459 +0.56 |
v in mm‘wmﬂmam
UATINYAY
1.3.2 nseRulviEfanaild s mfanssene g | 451 +0.71 | o
'y - A mm‘wmﬂmam
YBINININYAY
1.3.3 nsgruliganmuiidusinlunsuans | 417 + 0.85 .
. fngunIman
AUARLIAY
2. Msuszifiuunannasudaades (Intelligent platforms)
2.1 Msweusiavaya 4224083 | fAmunmuN
2.2 msUszaianateys 455+ 051 | da mmwmﬂmam
< 1Y 1 a
2.3 anusmslunislaneutaya 466+ 057 | Tamnmanniian
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A1519% 4-20 (¢i0)

15U Mean £ SD | 32AUAMAIN

3. mauszdiumiinaduadluniuminends (University Goodwill Ambassador)

3.1 msﬂizmﬁuﬁuéﬁagmmwﬁmmé’a

3.1.1 M3layanunITuIIITIANTS 453+ 0.50 | dAAMNLINTIER

3.1.2 mibideyaneniulindnwuazyranns | 4.56 £0.50 | Saaamanniian

N

3.1.3 msliveyaneniunansailsmmivends | 457 £ 0.51 | Snuamanniian

b 9

3.1.4 nsbiveyauss @S sl uuu® | 417+ 071 | SRamEIn

9

3.2 ANEN130 lUN3HRENTVREMTIBNTHA

3.2.1 awnsadeasnelunviinedele 454+ 055 | Tannmanian

3.2.2 @1u15aFREsNgUeNUNINea e 4.57 + 0.57 ﬁ@mmwmﬂﬁqm

'
a

323 eysEnensalunmsU i wnresmvends | 459 4+ 0.60 | Snmunwuniian

9 4

4. ANANYULVBIINTIBNTNAATA (Characteristics of digital influencers)

4.1 REURUUNGRNTTUTDINYYE 4.68 + 052 ﬁ@mmwmﬂﬁqm
4.2 qﬂéﬂmmLﬁuﬁﬁmazmﬁiaﬁa 456+ 067 ﬁ@mmwmﬂﬁqm
4.3 YSUAuUantugis 4.39 +0.74 AAUAININ
0.0 riiermidayees oAt | 431 + 0.71 AN ININ
4.5 TefRanuduuann 414091 | fAmuaimann

4.5 uadnseinansiUseuiisun1sldEmsdvswandvianteUyny1useAugseassaniy

unanwesuSaaszaduyaduadluniuminerdeiunsldisnsaeansesdns
wAIngaegduuuUni

HATLATIENAN ST B UIEUNSLEE N 598 nSnandvian e Uyay1UseAug S eassAn1
uwanasusanioziileiduymdunluniuminerdeiunisliisnsdoasesdnsumineds
sULUUUNR wudiumsusssduiusteyavesuvnine ds sunsdomsvoswvninends
wagaundndseyaiinzuuuedsganinniuil eisuiunisléisnisd oansesdns

wnIngragguwuuunfegeddedAynieaia enidusiunisdesansatgusnumIngde

(YU DIANTNIBUBN) AT 21
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M19197 4-21 wausziuauvsnzaunsiiinsdnsnanidvianie UayaiUseAugSeassAriu

wnasvlesudanseziiieduyadunilussuminededieuiunsliisnisdeansesins

W IngaggULuuUng

N3 14ENse
aNsnanINa
y el
N1580813 Ry
, Uyauruseheg
29ANT ” e Sig.* Mean
- P SEIIANY t
319M15U I UM INY1AY g (2- Differ
| LNanWasu
FUuuUNG e M. tailed) | ence
PRDEEHTRIY!
naguadluns
UNINYIaY
Mean SD Mean SD
1. MsUszvduiustayavanIngay
1.1 doyamun1suIms
dan1s (iveyaniu
- oy 3.63 0.61 4.61 0.54 | -20.52 | <0.001 | -0.98
gyann1s MUsEIUNG
)
1.2 deyangrfiutindnw
wazyaa1ns (idayanu
\ ,_ w2 351 | 062 | 44 | 059 |-17.65 | <0.001 | -0.98
wangns Ununsany
UNIIANY)
1.3 doyaifgnuianssy
Tunvivends (ideya
PUNINTTUVDS 3.57 0.64 4.47 0.58 | -14.73 | <0.001 | -0.91
UMINGIFY UUINT
11719)




A1519% 4-21 (si0)

971

N3 14ENse
NSWanINa
4 fAde
n138a8ns .
- Uyauuseheg
29ANT = = Sig.* | Mean
q A\ SEIIANY t
319N15UTTIAY UINYaY b (2- Differ
- uwannasu
FUkuuUNG ool =T tailed) | ence
PRDEIHTRIAY
nasuadluns
UNINYAY
Mean SD Mean SD
1.4 Foyauszuduiug
s (ideys
fundngms Ujiu 352 | 068 | 375 | 084 | -3.69 | 0.0003 | -0.24
N5ANWT YUNIANY
NIANYTING )
2. N5FRANTTBNIN NG
2.1 msdeansngly
UAINYY (‘Uﬁaﬂﬂﬁ 35 0.84 4.48 0.62 | -11.60 | <0.001 | -0.73
wag UnAne)
2.2 nMsAeasnIeueN
UMY (v 395 | 070 | 4.03 | 081 | -1.27 | 0.205 | -0.073
DIANIABUBN)
3. m3dedaya
3.1 AusanLsalunis
v = > 4.02 0.81 4.70 0.49 -9.73 | <0.001 | -0.67
Wndetoya
3.2 ANAZAINLUNTT
o 407 | 091 | 464 | 049 | -832 | <0001 | -0.58
Wndstoya

“Anseiteyalaglians Paired t-test




uni 5

a 5%

Ansadvznandialygiussivgsassdiuunanrosudaaiesiolluyaduniluns

9 Y

¥ a

NAINYIFY UT2NOUNIUI19a318 AU I8 NTNaR I et Uz vy SeassAny

Y 9

' v
Y [d v [

unannesugRsey uazmsliinsdvsnafdviaiive duyndundlusiuninerde Al
5.1 umi

5.1.1 anuduniuazaud A yvesd nsdninaddvialyyiuseivgseassaniu
uwnaseusaeTeviioiduyndunilunsiminede

5.1.2 TnaUseasAvoIn1seenwuul nisdnsnandiadyyiusea vy seassAn1u

a

wnanwesudaasuziia uyeduoluniunine de

52 3AUseneuesrvsdvanafdvialyanuseAvgiassAnuunanresusaasuziiieidy

A

nedunIluesInIne sy

53 nszvaumsidmeluladlaauseiugeassAaiansdvinaadianiuwnanviasy

9

daaseziiialuyadumiluniuvinine de

aa v a &

54  nsasemsadnsnafdvialyguszfvgsasshnuwnannesudaaiuziioiduys

)

funilunsuminensy

6

55  n1sugwnsedninandalayivseivgseassariuunannesusgaioviioluns

<9

FualusSuvinedeldly

6

5.5.1 351N sedvznafdatyyussAvgSsassaiuwnanrosudaaseziiaduy

<9

nadundlussuminedeluly

5.1 unin

aa v

unihusgneualganuiuniuazanuddguasingUssasres nsadninandia

Yyyuszhvgseassanuunaanesudasvzii oiduynduailuniumineds lned

<9
£%

Uazdennil

5.1.1 anudunuazauddgeidnsedninaddiadayyiuseivg Saassdnu
unanwosusaniozioduymdunluniuvnineds
walulad Yoy uszfvg (Arifical Intelligence 3o Al) figaii uduInn1sIdeLA oy

AMNELNTalUN YUy v saIesdnsuazasuieed dasuauluaasse 20
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AnusiasiAnwaigniausennlulusunsunagssuupauiiunesiamisodeuluy

a 4

ANNAINITItUNSARYRIIYYY NMITeneItumaluladUyayiuseivg lisunisatuayy
wazaunag9maLilod In1sUIN1TTeusvaNATRINTkazN1sUTEaNaTay AN lduINTY
Fereimuanuannsaveamaluladlygussivgivognannnsslan nsasalunauay

danesfiuniussdnsamviiiinaluladdyavseivginmdlunateniu wu n1s3dinm

(Visual- Intelligence) N1sUsusanuanIun1sal wagn1swndyninalayausedivg NdAmy
nanfenisimunalulagnisiseusveasosdng (Machine Learning) Fuluugiud1Aty

<9

vaawmaluladUyay1usedvg Tulagdu (Gurung, 2023) nsldmalulagUayayusevgluns
aunuuusaluiidivannisznuvesyedlunsneumauuagliuinisgnan vilvieudn
FynuarunfeInIsAITENsanLiulaleesamsTu waetieiuusednsaimlunis

doansseninuyuduavinalulagluyuuemegsnawasuinig (Ayers et al., 2023)

a 1%

Yaygusevgseassa (Generative Artificial Intelligence) WuleyyruseAvgna il

<9 <« 9

1 v 4

nsasallomluaiigu 1w Yeau namsedate Insldsuuuuardanasiundudeu uaz

'
a & a

wand19Indeyausevgluguuuudu o Yy usevgnasisguteussuuuuainteyaiil

<9 Y

a =

sguagldaruitiiioadniemiaonadesuaziiuase nilsluisnsfilonde Generative

Adversarial Networks (GANs) Jsyqy1Useangsiassn nslotdgglsefvgnainauagis

9

a I3

SuRnveuialludsddey Tnenudygiusvivessassaluamhaulatvgsaudulula

vaadayy1Usehivg uenmiloannunissuiuaznisdnusennyiglianunsaasianandntng
uaras19asIALA (Chen, 2022) (Jovanovic & Campbell, 2022)

Uanuseivgsassd anunsauvsoantendu 7 Uszan loun 1) Yyausshvgisassa
Uszinnas1atoninu (Text Generation) 2) JgyauseRugseassAuseinnasnessia (Code
Generation) 3) Jayey1Used wgs9assAUseianas1aguain (Image Generation) 4)
JygUsehvgseassaussnnainudes (Speech Generation) 5) Ugyey1UseAugsiassn
Uszinnnisasiaiaile (Video Generation) 6) UgyaynUseAuwgssassAlseinnasneu 3 4
(3D Generation) wag 7) ﬂigigﬂﬂizﬁ@i%ﬂaﬁiﬁUSSLﬂwgu 9 (other) (Anantrasirichai and
Bull, 2019)

a o o

Hn59893Na (Influencer) AsyaAaniinsianuLazdinansenuag1aiidedAgly

14

wnanWasuAIN ALY YouTube WAy podcasts {N5IBNTNALAIUTIYEY A519AIY
Uniedauaznsusngimnudedinuladniidninadomudaiiungfnssuuaznisandule
You gnsdnsnayadulvludnunaulaguy widu anueny nseenmanie NsAung

wialulagn3e dlad gvsadnSnaasiatomnanunsaimunlatedlitugautminevessms
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ansna uanadaUszaunisalauiuaznsiidiuziivesmidnsna ludnvugnuaula
waziiadiold (Teresa Borges-Tiago et al., 2023) {n3i8nsnaldvinwenisiansaauioas

Audetiauariidrusnlunisfinmuuaziusiuyuuesanudsimguazanudniuneiiu

Yaa a ¥

HARAIUTNSLWIL TSI aUTEAUNTAl NaNTENUVRIRLBNTNALIAINNTATNANTANKAE

Y

pulindaduguulaensuusiiulszaunisaluazrudniudiuynna (Branding Strategy

a

of Online Pet Influencer on Facebook Page, n.d.) HAANLYBIN NTIBNTNALIUII N5

dnswaduypnaiidedoldddiAuwusiiuazyuuodNnuiiaie nsusngdmud edeny

a Ya

poulauvensdniwa dnasdigfnmuriodainsdruiuuinyigliiansnasg1adided Ay

Y

wazaawwldunisnann gnsdnsnangitesiunisiiiusiinsiuddawmansenuiieluslun

Y

a v ¢ A 1

wansamvsouinislagldnuainsouazaunindetiovesmssdvina it dauasiidi
sruffuguatnineg (Govindan & Alotaibi, 2021) fnssdnswalalddipanzdifideides
y3oyaradIsaiEiy uisisiufsyanaiiannsaairsmansenulagldanuaunndiy
yanalumsadadomiliinnudeides fdwmednashianetugen uazdarundlasgng

anwslundudmuneviseaniunisaliaulansna Feihlinmniaiunseasaanuwanedidiy

U

angmvesivuly uwiaglildyaraludenszuananiniu n1539ewes (Wibawa et al., 2022)

aa v s v

AnsIdnsnandInanuudygusevgsassadunuimdiAglun1sguienuagan

<9

Tunsdoansvosuminendelaenslidmeuiisinisuazwiudidemanufiaues foya
nangashazlusunsy usn1sluanangde Yeyammnisaluasuiu (Zhang et al., 2021)
A5l nAnwiuaznidnaulunisduniuazitidstoyad sduid sadundngns
Msamezidou M5U3N159Ns o wagnTmeInIMainIAITaY 9 Mamedssiudansuugii
FeNsseuskazn1IvaInueInsluanInwIndaun1enIsAne (Gerlich, 2023; Vogel,
2010) usnNiMsBrnandvaLULy R asdiuane fusasey Sadely
msaeunmisatuuImsluumine desndminensiesayaatuayusiulefiuinig
gunwlimuuziednuazdeyaiegends deyammnsaiuazuifiu Inegmsedvswatiols
Jldanunsansiraounsamnnisaiameifoufanssunagsuadoud aduiunganio
wesaifidnduilifedestummiineds msdmislusminerdelasnsliduuzilugs
p1msTlamzrasioaSEuns oA neAuazmnau1eluumInends msdisaniely

L2

BIANTUMINAETRETIELIUAA MBI TBIaUBLar Y iN1sUTUUTINteYa Usenad

[ [

A AmuaaInsasuiUasleuisuasinousdsluuinedeaunsadeansnug LoH1

N1sudsieu n1sudneuwmaudlvgldnsuiassesiianisameilouivuanailunig

F3rRUMTUALIAINTISEUNTARULAEaR U SalaNIaN tnen1sUTuwansneuaueslviy
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fdudarmemuaudesmanienislineunoundrifdulléfevinsaduayuitarunse
mMuualeles (Lovallo & Riemer, 2023; Phuthong, 2021)

N5l nsdnsnacunsUsEINaNan wIsIINTIAasarilada 1uve sy 1
AnouTiusiuduarfuugeussansamedadeidewmung Yesnsdeansiiazainuas
ansnsaifdldidanansalinuldnann 24 dalus waramnsnuiuusssyansnmmadigs
wazanuisnalaveldnelussruvninendals (Vogel, 2010)

nsmundnulugadyaiuseivg svussavmnudnsaladesimuiasdniegiusn

Ya9auluFIrunaluseAuTaUsISULarIndin tnaauludanuard odld@Ius IUNISTWAILN

'
o w

nannsfidfyiigauesnisairanisildnsinde msnszarsdunanisdadulaliuidny
Fsmmils  dusgnansiBuunundnnanudanisdadula nsuimsdanis mvihay
ity Ssuselomilfauludenuty q Bensdeus USudsuimunfuaswgfingsy duady
muanudsudsudliversnianntuiioudloligmiring  ludsesldegredsdu (For et
al, nd.)

INTNUIALANUAAYAING HITHTNBINTTIATIANITOASNANTBNTNAATN A

Y

JyeUseivgseassaiionisiuunaniosudanier lngduasigrisluuunisiseusain
LONaTwaIuITENAEITEY Lazn sHawIRIuLNaaesuSIRT B Wevihmtniluys
dundlunsvesuminends lagynisnasasuaieanuaunsalunisuaniuisuteyauas

ATNANIUFUNUSNRATEN I INE R U UAS YUY

[

5.1.2 InqUszasAvewnsdnsnandviatdygyuseivgSassAduunannesudansey

&9

eiduyduniluniumivendy
5.1.2.1 wieduwumndmsvanufnwiaiuisailuuszgnaldlunisiaun
AMENYRIkAENN TR TVRENUAN W IR liUTEANS AN

5.1.2.2 Wislwanudnwiielianiudneil anulaUseulunisuiadu wag

aa v

93AUIENOUVRINNI BN NaAITal gy UssAvgseassAnuunannesusaseziiodu

nedunIluesunInedy

o & o/

5.2 9AUIZNIUNMIBRNLUUENTBNENaRINaUyy1UsEAugSeassAiuunannasy

&9

o

é’aa‘%ﬂxLﬁatﬂuumﬁum‘lum‘%wﬁwm 3

a a v a & v

AvsadvznandvialyaiUszivgSassdnuunannosudaaiesioluyaduniluns

a a

UNINEI§Y BIRUsENEUVRINSIBVENaAITalyy1UstAvsiassdia duyadunilund

o«

(%
=1

WINeae 8 5 asAUsENaUVEN All 1) IAUTENBURMTIBVENARIR 2) 03AUTENOUTDY
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JyaUsehvgseassd 3) aeAUsenouvasiiazAsAda 4) asAUsenauvodunannasy
99258 way 5) aaﬁﬂisﬂaumaamjmé’uaﬂm’?ﬁumwﬁmEné’sj LAAIAINING 5-1

Nﬂiﬂ@ﬂﬁﬂﬁﬂﬁl‘ﬂaLLUU‘UQJCU']Uﬁ“’ﬂEﬁﬁQﬁﬁSﬂ
muuwamﬂa'suaaasa"maLﬂumaua'ﬂumumfmmaa

\\‘\l
aeAUsznaulayayn ypannM aaﬁﬂsunauwmq
Usehugseassn anona
1)|.1‘§am 1)yasnnm

2vinuzmsdonns

2)danasiiu 3 -
13 3)AMUMTLIVIYNITITN

3)5"’”':“" fHamaniidate

Azanawas 5)afennuduius

~

vwmunﬂw
Immenay

reueeuee

aNALS

ligpe uralY

%)

asAUszNaUYA aAUszn
Funalunuminede U L
Dieyaumingdy £e1UELE LnannasuaIaILY
2)m;ﬁamswﬁv.ma‘g Dinssadefiugiudanie:
3yinyznsiedns f3nanusALnas 2uwannasudoyadanies

AnsaFrennudunug 3)usundindudanies

5)ypanmn

1)zUdnuaineuan
2)yadin
3asugiivdwiazas

UGA

yodunaluns
UMINE1AY

HnsaBnSwandvia

K nasualluasuniInenas
Digital Influencer 5

University goodwill ambassador

aa o

AWl 5-1 esAUsERBURMS VS NaRITat UsE R SassRuuanasusaadey

LwaLﬂum“maumlm%wﬁwmé’a

aa o

5.3 nszuaumsidmaluladdygruseivgSeassaaineinsednsnandviacuunannasy

[ a - <) L = a (Y
EJ’«JQ‘SEJSL‘W?JLUHVIUGIGUQ’J‘I»NGI%NW'I'JVIEJ'IQEJ
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The process of using generative Al

Analyze target groups and objectives Digital Influencer

University goodwill ambassador

- - i Creates i -
o H o Digital &
ﬁ ] 7 i i chargacters o> ™
I ,_\)
-\ : {
Character elements v L
- L
) !
E.. ’ P
—
0 F A"
N | [ e s e 7 Ny o) (T RS 8
~ <
University Objectives /g;\ DR

Characteristics of digital influencers

P
%’ Cnnlc content

Influential elements

@ Imitate human behavior

® Lcadership and trustworthy personality

c ® Automatically adapt
! Vb ’/// *® - y e
B ' Y ‘ 0 ® Have many followers
Ly ‘N ,
Customize """" Measure pa}t‘lclpallon [—_— Publish
Intelligent platform
Feedback
4' v = a sou s Y v a a aa v 1
awi 5-2 nszuunsidmalulagdeyesefvgSeassAasagnsdvinanivani

wnannasudvnsezialluyndunilussunningide

aa

nszviunsidinalulad Uy useivgSassaasnansadninad Inasuunanesy
Sraeziiioduymdunilusfimiinetds wmahaueendu 4 duvdndel

dauil 1 Foyanisd

gudl 2 nszvaunmInsldmeluladiygussivg assdaismsadvinandanu
unanwesusaadoziiieiduymdundlusiunine e

dauil 3 naflifenudnuuzvosnssdninaniiacmedyaUszAugTassany
unanwosusaadoziiteiduymdundlumduminend

gauil 4 msdeundudeya

nsvvaunsidinaluladdgyauseivgSassaasnaimsdnsnan Iasuunanesy
SrasvziiieluypdunilunSumiineds Uszneuse

dayan1sud (input)

1) 29AUsENOUFMIAZAT (Character elements)

2) parUsneuvewndunilusuvnivends (University Goodwill Ambassador)

3) D4AUTENOUENTIBVENA (Influential elements)
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N95UUN1S (Process)

va o A

AadeidentdnszuiunsmisidimaluladdygiuseAvgsiassAasnansadvinasana

shuunanlesudandesiiodunedunilusduniinerds Taefnszuiunsded
nszuaumsmsidinalulaglyanuszivgassaainnsdnsnanava
1) Awswnnguidminguazingusease (Analyze target groups and objectives)
2) a519fazAsAavia (Creates characters)
3) a%apuannsalunisdeans (Create capabilities in communication)
8) a%raifomn (Create content)
5) a31aumann1w (Create personality)
nszUAUNISUNAANDINSYR382 (Process Intelligent platform)
1) wewns (Publish)
2) N33l (Measure participation)

3) whluwazU5uyge (Customize)

NaEWSTle (Output)

navilaAe Knsedninaddianledyyiuseavgsiassai daudnuauzii ol

yadunlurfivinedevesknunnaniefusaaios Tosdusznaudsil

1) mmaaLﬁ&luLLUUWﬁ]ﬁﬂiﬁmawywﬂ (Imitate human behavior)

2) ﬁmwr}gﬁﬁLLazqﬂﬁﬂmWﬁﬂ’ﬁaﬁa (Leadership and trustworthy personality)

3) Usudaonlugld (Automatically adapt)

4) msﬁlmwzﬁ%’aaﬂaa%’wfamLLazﬁ'amié’quﬁﬁ (Data analysis creates content
and automates communication)

5) {EAAAY (Have many followers)

N15MBUNAUNISNI9IY (Feedback)

£%
=

A3RBUNAUNITYINUYD95EUUNSULUT I UR B uLIN LN SEUIUNSVBITLUUIWITE T

v 5%

g UszasAnoduATz RNz UIUNIT00NLUUNTIBNSNaRTame Uy UssivgTsassa

9 <9

duunannesudasezieduyadunilusSum e ds uananini 5-2
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0% o [ 3

5.4 nMsadnagnsdnswandviadeyarussivgsassdiuunanasusaaseziaiduyn
dualum3unnInenas
J138ldademsdninaddvadiedyyiuseAvgsassai oduyaduadlund
W IneduruknanasudIases lnvasnanmueinsdnsnalagly application Adobe
firefly 1n&35n15 generate text to image wadwsiladulndnwana jog file ntuad
%’agaﬁﬁlsﬂuﬂwsUszmé’mﬂ’uﬁ‘eﬁayjaﬁumwﬁm815’81@8168’ application 191L%U CHAT gpt,
Gemini LT uu u"ﬁauﬂaﬁ’m%’uﬂﬁﬁ'amima%’wﬂﬁ‘dLﬁmimsﬂfﬁ’ application BOTNOI
1n835n13 generate text to speech Naﬁwﬁﬁlﬁﬁamaﬁamaqa mp4 Wnlanwana jpg file

Y v ¥

waglididesana mpa wnadrenisiedeullagld application D-D Tneg3delsasiagnss
dvSwaddvtare gy Uszug Sassdiilodunaduadlunuminedesinuunanyiesy
Saases Tamunsiuau 2 au ldun

1) Alisa 1 ugmsadniwandtasaet yaruseivg Ssassaii o uyedunilun’
unINeaeLINARa aselnely application Adobe firefly, prompt: 8K, RAW photo, best
quality, masterpiece, high resolution, hyper realistic, real person, detailed face, short
hair, extremely detailed, detailed skin, photo, Thai Woman age 20-22, cat eye, Half
Thai and half Japanese, dynamic pose, super sexy dress, big bust, big thighs, side angle,
looking at viewer, dream pop, cute and bright

2) Teddy \Junssdninafdiametyyiuszivgsiassdieduyaduniluns
NIINeIa oAy @s19laely application Adobe firefly, prompt: A highly detailed,
realistic 3D caricature of a 20-year-old Indonesian man with a tall and slender build.
He has an oval face shape, sharp facial features, and an intense yet calm expression.
His dark, stylishly tousled hair contrasts against his warm skin tone. He is dressed in a

futuristic outfit with a high-tech, sporty jacket, featuring geometric patterns and glowing

accents. The background is a blend of warm, golden lights and soft shadows, creating
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an atmosphere of modernity and subtle elegance. A4 N 5-3 1ABLNEULNT VDY KU

wanNesy Facebook waziUlanuasurinende

7A 53 wanenminsadnsnafdviacelyauseiviseassaiiedu

nedundlussuIneduuunanesudnsey (Teddy way Alisa)

aa o a
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duadlunsunInenagluly

5.5.1 Wwmshgnsdninandvialaygyiuszavgs SrassAnuunanesudaniosiie du
nadundluesuvineaeluly

1) diveUszarunuludinazeng 9 Werenusaudelunisidhunisdine
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6.2 8AUTENA
6.3 UDlAUDLUY

6.1 @5Unan13Ie

6

wisaassAnuLnanlasusnsvziiaduynduailuns

<9

HN3IBnSnanIaleyguse

Y

v )

1UMINGNSY wUsnU 5 AU A9l

[

6.1.1 a3UnamsduATIEiUUTIa0IveENITBnSnanIialyy1UsenugsaassAkIu

<9

wnanwesudaasuziiaduyeduoluniuvning de

a ¥ a [

Snandianledyguseivg

e
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yaduadlunsunninerde 4 5 esdUsenauvan fell 1) 03AUTENOUNNTIBNENAATA
2) aeAusenauvasly1Usefugseassd 3) erUsenauvesiiasashava 4) asrusenauues
whannasugITuE Uag 5) 03AUTENaUYRIAFUAIlIASYRWNINGIRY HAIINNITUTLTIY
aqﬁﬂizﬂaumaqﬁmsq%w%waﬁ%ﬁaﬁmﬁmﬂszﬁwﬁ%’aaisﬁtﬁaLﬁuﬂﬂmﬁumlmm%wﬁwmé’a
6.1.1.1.1 31nn1sdun1walid 98 nang1d vawgsiavue 21 viu
wusoanidu 3 ngu luduid sadumisesnuuy naluladansaume wazinalulad
doansnavu nguay 7 i nansUsziuluuiaeamsdviwaravaliyg Useivgeassd
rnuunanvlasusanieziitedunaduniluduninedy wui
1) eafUsznouvestmsidvEwa lnsnmsmilanumnzavegluszdumniign (Mean
= 4.55, S.D. = 0.37) lefnrsandunedu wud1 esdusznouduyadnnin Usenaudae

w1 U9 Bnssas NgR avane dladniswsian seedu vimne nwnie Agiluding
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2) psAUszneudyUsEAngiassd lnsamsamdanumnzanoglusyfuanndian
(Mean = 4.88, . = 0.29) iloRa1sandunetu wuiesduszneuduiilon Ussnaugae
sUa amiadeulmn Yennw uay 1des Tnanisuszidiueglussiumniign ssddszney
udane3iiu Usznause nmsBousidedn mahudeya dnansuszifiuegluszduanniian
Aun1sUsEIlukazUsuUTe dnanisussidueyluseauuin asdUsenauauesauls
Usgnausneg miheUszanana miieanud msideudeirsetie dnanisusziiuegluseiv
wnilan wazesdUsznouduroniuad aiadondeaineassd afuguninuazauialy
afialouareanis adsweundiatunasuimuendumsdananisal Snan1svsudueyly
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3) psAusznouATvianusAmes Tnenmsmdanumunzaseglussiuanniian (Mean
= 4.56,5D. = 0.44 ) i oW ersundusiedu nud1 gUSnuwainteuen Usznaudae
AmnuvINzaN@me Msliduazuasesiiazas dnansussliuegluszdumniian msldd
WATLANIYDIRIALAT dndIUvRIarAT dnansuseliuagluseauliunans asdUsenay
AUUAAN Usznaunig n1suansesual dlendnwalianiesl dnansuszdiveyluseduunn

ign Mumaadeulmansss dnan1sussliveglussavunn aseglivdadiazas Usenaume
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MinweiilAvuaaiiarAsaonAfeeiuyAdn MarasiaNaNNsaaenndesiuyAdn dHANTS
Uszifluegluseiuinniian way fMavasiiidvanendnaonndestuyadn dnanisuseidy
agluszaudiunas awnsaazuladn esdusenouveaidianiusawmes daud1Aysionis
Luudas nsedninadIvadyguszAvg SeassAduunannosusenies ey
nadundlunsumMIne1ds oy anumuizaualsny n1slduasuaueiiaas NMsuwans
915ual dlendnuwalanizsl NinveliAvyewiarATAoNARBINUYATN FIaEATIAINAINNTD
aonAdasfiuymdn finnudfuniian

4) psdUsEnoUTBIUNARNDSUSIRT L Tnenmsudinnaumnzauegluszdiuiniian
(Mean = 4.73, S.D. = 0.39) \ilefarsandusiedu nuin esduszneulnsadreiugu
§2a3uz Usznause szuumsiifuguateya szuudyguszivg edestiedmiunsiam
woundiadu fnanisusziduegluszduainiian ssdusznauunanwesudeyasaniey
Usznausne nsideNsiedoyasanioy msusvananadeades dnansusvdiuegluseiumn
fign waz ssAUsznoULNARDT LB UNAIATUS T E Ustnaudie Bumesimulduuy
aunuiinanisUssiliueglussduanniian sumeuilisaaioy Sumesilaglduuuaiun

a

Fee dnansuszidiuegluszauinn aunsaasuladn ssdusenauvesunanosusinies
fanuddgsienisuuuinassmsdvonanivalyy1useavgSassaiuunaniosudaaioy
wlerHuyndunilussuvinede

5) aeRUsenauvesyadunilunsunine1ds lngamsusinnuvangauegluseau
1niige (Mean = 4.73, SD. = 0.38) ilofiansandusiedu wuin esdusznoududeys
uAneNds Usenousne Teyalierfuiindnwiuazyaains Teyaiieriuianssy Teya
Uszrduiug davestoyausnnsdnnis dnansussiivegluseduunn asRusenaununs
doansuvninends Uszneusie meluuvnivends meusnuminetds fuanisusziduegly
sEuINTian BsAUsENRUMUYInYENSEDES ANNEINTAMUAB AT ANLARAI1ETIA
finan1suszfiusgluseiuinniian uas eauanansaliuinlainansusyiiiueglusyduunn
psAUsENOUSUYARAAIN YadnAMABUen yadnamately uaz anuesiy fnanns
Uszifuoglusyiusnniian

asUnanan s uailddinTannesdusznoude arwdeie msmsiaasuliuvle
Jnaansvean1sdnauardninafIiatygyruseivgseassAduwnannasudaaiey
diorduygedunluniuminerdeiuduiundedo uasldundstoyaiivarnvansuas

a v

MTRATUEARTIB1AAATY ANUgNABY nTtvaeUlilulainadns VeI sIBnSnandva
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dvswandvianuunasvlosudasvialuyadunilussunivendy
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WnAne1de wuansiuesnidu 4 dunanaell diufl 1 Yeyanisundi @i 2
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uwnannesudaaseziiauyaduniluns
W INe1ae WngEdevynuitnnsnegluseauinian (Mean = 4.62, S.D. = 0.50) Lil®

fiarsandusiaan wuan sunisiud (in put) Saanmedluszavunniian (Mean = 4.79,

a

S.D. = 0.24) sunsrurunsldmalulad dy1UseAug saassAas 1l nadnsnas

v

o
(Process) daan oy luseauuinfian (Mean = 4.79, S.D. = 0.24) A 1UNTLUIUNAIT

a =

wiannesudaasezinunmeglusesuiiniign (Mean = 4.71, S.D. = 0.46) ANANYALVRN
AVS98VENaAVIa (Output) ARaunegluseduunyign (Mean = 4.71, S.D. = 0.46)
6.1.3 wan1sasgnsadninandvianedyguseivgsassamaidunaduniluns

o«

LMAINYIBEHULNARNDSUD IR B

6 v

6.1.3.1 HANTTATIIANUABINITHNTIBNTNARITaM e UeyeyrUseAugseassa
ieduymduniluniuminedoruunanesudaaios Tnefinadisrrnudesnisdnuas
LaZAMNANNTOVBINNTIBNSNAR TTaM ety rUszAvg Seassai erduyadunaluss
uvAnerdesunanlesusaaies dmsuinAnviuazyanaialy $1uu 30 Au wugmey
wuuasunwaulngudn@nwy 1w 30 Au (Gevaz 66.67) IWunwAndsdiuiu 14 Au
(fovay 46.67) daulmgjeny 15-25 T d1uau 14 au (Geway 46.67) fans1ad 2 dandlng)
ABINIENTBNSHanTame U 1useivgSeassalumands 31w 20 au (Sovar 66.67)
191901y 15-25 U 9w 22 au (Feway 73.33) lunthgunsss 91w 21 au (F8az70.00)

PNFINUEU 10U 22 AU (5oaY 73.33) ANLUADUA 311U 26 (588a% 86.67) FRI913 311U 30
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(Feway 100.00) usianeegngnIn 311w 21 A (Fosaz 70.00) SnuaeAdeuyee 311U
30 (§ewaz 100.00) AINNAINNTAVBIEMTIBNTNA (Influencen) 1l arduyndundlun3
uminedeivinurnisdeas lneyalddaau Wiladne S1udu 30 au (Fovar 100.00)
deveaiilonldd S1uau 26 Au (Fevas 86.67) awnsndeaslduasniw S 22 Ay
(oway 73.33) vnihilduyadunilusSuminerdouazssnduiusdoyavesumineds
$1u7u 30 (Fewaz 100.00) Inedoansiuivledumine1ds uag Facebook $112u 30
(Fe@y 100.00)
HAN1TANTIVANWALLAZANNAINTAVDINNTIBNS AR s e Ty UseivgSeassa
Weduyeduniluniuminerderuunanriosusasozye1e1913d wui fidhsmmsdise
ddlvg Jumemdsdnuau 5 au (71.43) dalugjeny 40 Yuld Sruau 4 Au Govaz 57.14)
frudeansimsadvinandviasedyyusziveSassdioiduyaduadluniuvineds
siuunanilesudaasoziidizunsslunimas S1uau 5 eu (Sovay 71.43) nsamudu $1uy
5 au (Seway 71.43) Anuuasus 31U 6 AU (Fogay 85.71) #3317 91U 7 Ay (Feuas
100.00) UAIN1EAIBYAGNIN 71U 5 AU (Fo8ay 71.43) anvaAnIgnyyd 31U 7 Ay
($ovaz 100.00) yalddaiau 1d1lade S1uau 7 au (Fesaz 100.00) dreneniiloniléd
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(OpenAl) 1uau 4 au (3agay 80.00) JyauseAusfiassaiioldlunsaisnruanunsaly
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Influencer) vt aiduyaduadluniumine1dy drulngjuuzdilild GPT-a (OpenAl) uax
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Tnssadeiugusaaies flvsruuguateya ssuudyanussing uanniesdiodmiy
namLLeUNEIATY unanrlesuteyadanierifinnsdoudeveyauazUsrananauuy
S1a3vzua unannosunoUnAindudtaios fausodumefmedlouuuaunu Sumesie
Flsuuuaiuaudeides i elelunininauedmssdninaddva o duyadunilund

LInenaelaegetiusEansnw

5) aqﬁﬂizﬂawammé’um‘lm‘%wﬁwma‘"a (University Goodwill Ambassador)
asrdsznouvasaduniluniuvinededuveyaiivsenoudae veyauimsdnnig
voyaieafuinAnwuasyaaing veyaiefiufanssy veyaUssdusius ludunisdeas
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assaruunanresudvasviiaduynduniluns
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4 Kuneha
3 uNeha
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1.nﬁsﬂimﬁuaaﬂﬂsznaumaaQwsaaw%wa (Influencer)
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STAUAMUANIZEY
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1.1 yadnan
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1.1.2 @ladnsumasn

1.1.3 9881 119 A1WINNY ﬁ@Lﬂuﬁm

1.1.4 ausdur

U

1.1.5 faudusivessies

1.2 Yinwegnsdeans

1.2.1 walddaau wilase

1.2.2 Uanenenieniiigas

1.2.3 gngnaniiarlan

1.2.4 f915uaidu @519anuduLia

1.2.5 dnaussiiaviwlaniug laiglas

1.3 ALY NN

1.3.1 IAnuideangyanizaiy

1.3.1 fUszaunsal

1.3.3 anunsasrademiiuiaula

1.4 AnUULYeie
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- FTAUAMUMUTHY
318N13U TR NUBLN)
q 3 2
1.4.1 dAnudedng 25909
1.4.2 WinaueveyaLiia
1.4.3 Judedesidliugfaniu
1.5 @5719ANUFURUS
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1.5.3 W uiuginaiy
a L3 a (54 ¢ .
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2.2 danasiyl
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2.2.2 M3aseveya
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2.3 815ALIS

2.3.1 wiheUseunana

2.3.2 BUI8AIUTT

2.3.3 MSIBUABLASDYY

2.0 GaNAWIS

2.4.1 @5 lonB9dsnedssa

2.4.2 a%ﬁdgﬂmwuazmuﬁaﬂz

2.0.3 @519 LaLWareInNg

2.0.4 @519 UNALATULAL LN UBN
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518015U LAY
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3.1 gUdnwalnnguen

3.1.1 ANURUITANFILINU

3.1.2 dndIUVDIAIAYAS
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3.2 yman

3.2.1 nswaaulmaEuas

3.2.2 NMSHANIBNTUA]

3.2.3 Lonanwallaniye

3.3 aduivasiiagas

3.3.1 VinweiilAwaiInsATanAdasiuyAan

3.3.2 fagATANANNT0HOAASBINUYAGN

3.3.3 favasimnevangenndesiuyadn

4. msUsziliuesnlsznauvasunannasusaases (Intelligent platforms)
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«

4.1.3 W589lad s UNSHAILLBUNALATY
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4.2.1 N3\BNfDYRYABIRTLY
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4.3 unannasuLaunaLAtud sy

4.3.1 Bumesivlyglydaaies
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4.3.2 umesimygluwuuaunun

4.3.3 Bumesiygluwuuniuauibes

5. MsUszilivasausznauvamasuallunsumiIng1ds (University Goodwill

Ambassador)
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v &

5.4 MIASNAMUFURUS

v ¢ '

5.4.1 ANNAUNUSITNINUNINGIAY
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5.4.2 ANUEUNUSAUTNANYN
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5.5 YRANAN

5.5.1 YAdnnmAeuen
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5.5.3 A dugih
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In3fnn. 089-688-8862 e-mail: vipusit_p@rmutt.com
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Va v 1 a [d [

AIdBuUIN1sUsuiliueaniiu 3 neu il
feuf 1 %aagaﬂ"'ﬂﬂeua@,%wmfg
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Fnguszeasn
1. Witseonuuunszurunislomalulad Yyyruseh wy3 aasﬁﬂaswmmaawﬁwa“% i
siwul,l,wamwg%ué’ﬁ]a'%azLﬁaLﬁummﬁuaaimm§uwwiw8wﬁa
Aefluuuundae
1. LﬁamiwazL%smLﬁ"mﬁ’m’ﬁaaﬂu;uuﬂszmumﬂ%mﬂIuIaﬁﬁzgcywﬂizﬁwi%’aaﬁﬁ
aagmssdvisnaniviashuunasmesusanesiilerluyndunilusiuvinede
2, LLU‘UUisLuum'ﬁaaﬂLLUUﬂizmumﬂﬁngﬂIu‘laﬁﬁm@wﬂiz“wﬁ aaﬁﬁﬂaﬁwmmq

a aa o

aVIﬁWﬁﬂ‘\]‘VlaN’]ULLWﬁ@W@iN@‘\]ﬂ‘iﬁJuLWEJLﬂummﬁuﬂﬂu@%m%ﬁ%ﬂﬁéjﬂ

The process of using generative Al
Analyze target groups and objectives ' S 3 Digital Influencer

o e University goodwill ambassador
[ ; characters Dig lta] '
& o (. chatacters ) ™
? e \.)
-\ :r ¢
Character elements v L
= L )L
—lE Q
£ > &
\ - ~
N I ’ ¥
University goodwill Za APl N
< 9 DE em | R ¢ S >
ambassador elements : o~ £ " &I s5 2 =

Characteristics of digital influencers

°

Influencer elements
A

© Imitate human behavior

® Leadership and trustworthy personality

® Automatically adapt

ates content
mmunication

 Have many followers

Intelligent platform
Feedback

M 1 mseenuuunszuIunsiumalulad Uy useiivgSsassnasnamsdninasdva

Kusnasresugaasesiaunadumluniuniivendy
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3 YNNBEN winnzauUIunang
2 NUYHY WaNzaNtoY
1 vneds wnzaufoeign
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4
v v A

nandsil
daui 1 vayan1sun
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L%

nizmumﬂ%mﬂiuiaﬁﬂm,wuﬂﬂizawﬁ%'aaiiﬁa%'qaQ’wiqfﬁm‘éwaaﬁwamwwasmla%u
é’aa‘%ﬂmﬁ'aLﬂuumﬁum‘lum‘%wﬁwmé'ﬂ Usznaudoe
1. %aadamsﬁ%%ﬂ (input)
1.1 sspUsznauiazas (Character elements)
1.2 sndsznouvesmduniluniuviinends (University Goodwill Ambassador)
1.3 0sAUsENaURMIIBYEWa (Influential elements)
2. n9gUuUN1s (Process)
iAfodenlanssuiunnslomeluladiyaUssivgassnasainasdvinai a1
unanesusaaieniladuyadunilusiumive'ds Tnefnszuiunsded
2.1 nszvaumanislemaluladignUssiugSiassnainemsdrinanaia
241 '3Lﬂ‘iwﬁmjuL‘{’]mmaLLazifmq‘Uizaﬂf-ﬁ‘ (Analyze target groups and objectives)
2.1.2 a519fagAIAYa (Creates characters)
2.1.3 a¥upnuaunselunisdedns (Create capabilities in communication)
2.1.4 @¥aifon (Create content)
2.1.5 @19ypannn (Create personality)
2.2 nIzUIUNTUNaRNesNEaRsYE (Process Intelligent platform)
2.2.1 wekws (Publish)
2.2.2 Jansildinusiu (Measure participation)
2.2.3 unlwuazdiutss (Customize)
3. uaansiild (Output)
walliAe fvsiBvinandviasedyn ssiugSassaidadnuusiodunadunilues
uInendevesrhuunanwesusueies Tesaustnausiil
3.1 m‘mmLﬁ&luLLUUWﬁ]aﬂiimawwwé (Imitate human behavior)
3.2 ﬁmwﬂﬁmazﬁqﬂaﬂmwﬁmL%aﬁa (Leadership and trustworthy personality)
3.3 USusenluils (Automatically adapt)
3.4 mﬁl,mwﬁ‘ga;daﬂ%ﬂLﬁamuazﬁjamié}m‘[uﬁa (Data analysis creates content
and automates communication)
35 ﬁéjﬁﬂmu (Have many followers)

4. N15MBUNAUNISNNNU (Feedback)
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2.5 afeyAdnam

3. nszuaUNsunanasudaa3ez (Process Intelligent platform)
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3.2 Tan5id@iusiy

3.3 unluwagduus
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4.5 fAnAINIUINLN

DU 3 VDLAUDLUZLNULAN

¥ '
o A Y a A

AALas TWsaunanipuAniuesinuiudu ((613) ieiludsslevidlunsusuly

v Y § v

YBUAFINTUNITRBNLUUNTEUIUNITATIENTIBNTNAATam ey 1UseAvgTeassanIY

9

wwanwesudaasuziioduyedumluniuvning de

29%0 RUsuLlY

AeveveunseAanluegvE
flinnueuaneinounuulssidiusudulslosiedBalecided
fenemansnsdigin iesnisen

This is Mendeley biography
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A generative artificial intelligence digital influencer
model to be a university goodwill ambassador

1% Vipusit Piankarnka
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Abstract— This study presents a digital influencer model
created by artificial intelligence for university goodwill
ambassadors. It is a structure or plan that utilizes artificial
intelligence to create digital influencers who serve as goodwill
ambassadors for the university. The document research method
employs content analysis from both documents and research
findings. It was found that the composition of digital influencers
created by artificial intelligence to be university goodwill
ambassadors has five main elements., as follows: 1) Elements of
influencers 2) Elements of Generative artificial intelligence 3) A
digital character's elements 4) Elements of an intelligent platform
and 5) Composition of University Goodwill Ambassadors. Results
from an t of the position of digital influencers created
by artificial intelligence to become university goodwill ambassadors
by nine specialists. The result is 4.09 = 0.69. A study of the
composition of digital influencers created by artificial intelligence
to become university goodwill ambassadors can strengthen
relationships and tion with target groups, which leads
to increasing the efficiency of the corporate communications
organization.

Keywords: Generative Ai, Digital influencer, University
Goodwill Ambassadors

I. INTRODUCTION

Generative artificial intelligence is an artificial intelligence
that focuses on creating new content, such as images, text,
music, or videos. Using complex patterns and algorithms, and
unlike other forms of artificial intelligence, artificial intelligence
builds on patterns from existing data and uses this knowledge to
create relevant and realistic content. One popular method is
generative adversarial networks (gans). However, artificial
intelligence also presents ethical considerations and challenges.
It is important to use artificial intelligence created responsibly
[1], [2]. Overall, artificial intelligence creates an interesting field
that expands the possibilities of artificial intelligence. In addition
to recognition and classification tasks, it allows for new and
creative output. An influencer is someone who has a significant
following and has an impact on digital platforms such as
YouTube and podcasts. Influencers have expertise. Build
credibility and presence through social media to influence your
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audience's opinions, behaviours, and decisions [3]. Influencers
focus on interesting things such as fashion, beauty, fitness,
travel, technology, or style [3]. Influencers create customized
content for the influencer's target audience that showcases the
influencer's experience, knowledge, and recommendations in a
compelling and trustworthy manner. Influencers use their
storytelling skills to build trust and engagement by following
and sharing their views, expertise, and opinions about products,
services, trends, or experiences [4]. Given these origins and their
significance, the researcher aims to create digital influencers by
artificial intelligence. Synthesizing learning styles from related
documents and research will increase the ability to exchange
information.

II. LITERATURE REVIEW

A literature review on the application of artificial intelligence
(Al in creating digital influencers with artificial intelligence to
become university goodwill ambassadors. Data analysis,
highlighting potential benefits and challenges in real-world
applications. Contains relevant references to support research.

A. Generative AI

Generative Al refers to a type of artificial intelligence
technology that could create various works. It is based on
learning the pattern and structure of data, for example, when
creating text, images, audio, video, or even code. Generative Al
is different from general Al in that it does not just process or
analyze existing data. However, new information can be
generated [6].

B. Influencers

Influencers are individuals who influence people's online
thoughts and decisions. They often have many followers on
social media platforms such as Facebook and Instagram [7].

C. University Goodwill Ambassadors

University Goodwill Ambassadors are representatives of the
university, demonstrating the image and good standards of the
university. Their goal is to feel good and impress the visiting
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group [8]. They will help to lead the way in demonstrating the
university's standards in terms of organizing events or being part
of activities that seek to educate people about the university's
culture and local area.

III. RESEARCH QUESTION

RQL. What are the elements of the digital influencer model
created by artificial intelligence to become university goodwill
ambassadors through an intelligent platform?

RQ2 . How does artificial intelligence create a digital
influencer model for university goodwill ambassadors through
an intelligent platform?

IV.RESEARCH FRAMEWORK

Influencers J Generative Al
1{ 3

Goodwill Ambassador

Fig. 1. Research framework A generative artificial intelligence digital
influencer model to be a university goodwill ambassador

V. METHODOLOGY

The design process involves simulating artificial intelligence
digital influencers, who will become university goodwill
ambassadors. Phase 1: Study documents and research to relate
and synthesize the elements used to create digital influencers
with generative artificial intelligence. Phase 2: You're
developing an artificial intelligence model to create digital
influencers who will become university goodwill ambassadors.
The final phase involves evaluating the artificial intelligence
model to create digital influencers who will become goodwill
ambassadors for the university.

Analyse the creation of digital influencers with generative
artificial intelligence

Artificial intelligence model analysis creates digital
influencers as university goodwill ambassadors. Using
document research methods, content analysis of how artificial
intelligence works creates digital influencers who become
university goodwill ambassadors. By analysing the SCOPUS
database according to the steps consisting of 19 document
results,
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( ALL ( "Artificial Intelligence" ) AND ALL ( influencers )
AND ( LIMIT-TO (LANGUAGE , "English" ) ) AND ( LIMIT-
TO ( EXACTKEYWORD, "Social Media" ) OR LIMIT-TO

( EXACTKEYWORD , "Influencer Marketing" ) OR LIMIT-
TO ( EXACTKEYWORD , "Literature Review") OR LIMIT-
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EXACTKEYWORD , "Artificial Intelligence")) AND (LIMIT-
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Fig. 2. Generating artificial intelligence Digital Influencer Elements Created to
Become University Goodwill Ambassadors Co-occurrence Network analysis

VI. RESULTS

Elements generative artificial intelligence digital influencer
Model to be a university goodwill ambassador.

The composition of digital influencers created by artificial
intelligence to be university goodwill ambassadors has five main
elements, as follows: 1) Elements of influencers 2) Elements of
Generative Artificial Intelligence 3) A digital character's
elements 4) Elements of an intelligent platform; and 5)
Composition of University Goodwill Ambassadors, as in Table
1.

Generative artificial intelligence Digital Influencer Model to
Become University Goodwill Ambassadors through an
Intelligent Platform

Researchers create an artificial intelligence digital influencer
model to become university goodwill ambassadors. It is an idea
that has great potential to help universities reach a wider
audience. create participation and enhance the image of the
university. The model is as follows.

Description of the Generative Artificial Intelligence Digital
Influencer Model Created to Become a University Goodwill
Ambassador through an Intelligent Platform

This model describes the elements used by generative
artificial intelligence digital influencers through an intelligent
platform to become university goodwill ambassadors. There are
five elements.
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TABLE I SHOW SYNTHESIZED ELEMENTS GENERATIVE ARTIFICIAL INTELLIGENCE DIGITAL INFLUENCER MODEL TO BE A UNIVERSITY GOODWILL AMBASSADOR

Elements generative artificial [[89]]' [[11(;]]’ [[lli]f [[lli]], [[1167]]' [[18 ;"] (19] [20] | Researchers
intelligence digital influencer

model to be a university

goodwill amb d

Elements of influencers N N N N N N N
Generative artificial N N N v v N N N
intelligence elements
A digital character's elements N N N N N N
Elements of an intelligent N N N N N N N
platform
Elements of university N N N N N N N v N
goodwill ambassadors

Elements of influencers

Influencers should have a positive personality. Have
communication skills. Have professional and reliable expertise.
Influencers should have an attractive personality. They should
possess the ability to communicate effectively and establish
strong relationships with their followers. These skills enable them
to attract followers. These skills enable them to establish
credibility and foster positive relationships. Examples of people
with these skills include beauty bloggers, YouTubers, writers,
and musicians.

Elements of Generative artificial intelligence

Generative artificial intelligence digital masters will become
university goodwill ambassadors. They will create content that
aligns with the university's objectives. Algorithms, hardware,
and software serve as the tools. Generative Al generates various
types of content, including images, animations, text, and music.
Generative Al uses algorithms like GANs, VAEs, and
transformers to learn patterns and create new content. Hardware
used to train generative AI models, such as GPUs, ASIC
software, generative Al frameworks, and libraries such as
TensorFlow, Py Torch, TensorFlow GAN, and Transformers.

A digital character's elements

This research uses a generative artificial intelligence digital
character or person with a suitable and beautiful appearance.
Considering the size and proportions of the characters, including
choosing colors and setting the direction of light on the
characters, the personalities of the characters, with realistic

movements, can express emotions. and has a unique identity.
Character backgrounds that convey the character's special skills
correspond to their personalities. Have abilities that are consistent
with your personality and character and have goals that are
consistent with your personality to be a digital personality who
can be a goodwill ambassador for the university.

Elements of an intelligent platform

Intelligent infrastructure that uses the data management
system, artificial intelligence system, and tools for application
development Intelligent data platform with intelligent data
connectivity and processing Smart application platform that can
have a conversational user interface Voice-controlled user
interface to be used to effectively present digital influencers as
university goodwill ambassadors.

Elements of University Goodwill Ambassadors

The components of university goodwill ambassadors in the
field of information include the following: Information about
students and staff, as well as details about public relations
activities, are among the components of university goodwill
ambassadors. The university encompasses the realm of
communication. Communication inside and outside the
university A university goodwill ambassador should possess
strong communication skills. Have language skills. Persuasive
and creative Building connections within and between
universities Build relationships with students. Building
relationships with the community and becoming a university
goodwill ambassador requires determination and leadership.
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Evaluation results a generative artificial intelligence digital
influencer model to be a university goodwill ambassador

Evaluation results a generative artificial intelligence digital
influencer model to be a university goodwill ambassador by nine
specialists the result is 4.09+0.69 as in Table 2.

TABLE Il SHOW EVALUATION RESULTS A GENERATIVE ARTIFICIAL
INTELLIGENCE DIGITAL INFLUENCER MODEL TO BE A UNIVERSITY GOODWILL
AMBASSADOR
Factor Mean + SD

The synthesis of a character's 4.6740.50

elements

The synthesis of elements of 3.6740.87

Influencer

The synthesis of elements of

Generative Artificial Intelligence 3.4420.73

The synthesis of elements of

University Goodwill Ambassadors 4.00=0.87

The synthesw of elements of an 4.67£0.50

intelligent platform

Total 4.09+0.69

VII. DISCUSSIONS

What is interesting is the integration of artificial intelligence
and digital influencers in the context of corporate
communications. This integration leverages the influencer's
technological ~ expertise [21]. To enhance corporate
communication strategies in the digital age, organizations can
improve and engage their audience by leveraging the online
influence of digital influencers themselves. This effect is
enhanced using generative Al, which facilitates the creation of
appropriate and creative content. This increases the efficiency of
communication efforts [22]. Digital influencers with large online
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audiences It have a significant impact on the process of creating
and distributing content through social. Audience confidence and
consideration of their power have a positive impact on brand
recognition [3]. This study highlights the critical importance of
using generative AI to empower digital influencers from a
strategic perspective. It highlights the potential of this technology
to bring about a major change in the way organizations
communicate. It also offers significant insights for academic
research in a constantly evolving environment.

VIII. CONCLUSIONS

In conclusion, the combination of generative AI and digital
influencers is considered a paradigm shift in the realm of
organizational communication. By leveraging the digital impact
of influencers, this collaboration will also help to improve
communication strategies in the digital age. This study found that
there are five main elements of digital influencers created by
artificial  intelligence to become university goodwill
ambassadors. as follows: 1) elements of influencers; 2) elements
of generative artificial intelligence; 3) a digital character's
elements 4) elements of an intelligent platform, and 5)
composition of a university goodwill ambassador. Applying this
model to university organizational communications can lead to
further advancements.
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Abstract—This research was aimed at creating and
developing digital influencers with generative artificial
intelligence to strengthen a university’s image and communicate
with a target group, and comparing their use to traditional
forms of communication. We conducted the research as an
observational study. A literature review was conducted to study
the elements of the process of using digital influencers created
with generative artificial intelligence through an intelligent
platform as university goodwill ambassadors. Research data
was collected from a sample group of 150 people. We used a
questionnaire to assess the effectiveness of using digital
influencers created with generative artificial intelligence
through an intelligent platform as university goodwill
ambassadors. In the analysis, the use of digital influencers
created with generative artificial intelligence through an
intelligent platform was compared with regular communication
by using the paired t-test statistic. A total of 150 participants
were included in the study. The results showed that most of them
were female (n = 87; 58 percent), aged 15-25 years (n = 106,
70.67 percent) and students (n =99, 66 percent); 23 persons were
university personnel (15.33 percent) and 28 persons were
members of the general public (18.67 percent). From the results
of the evaluation of the quality of using digital influencers
created with artificial intelligence through an intelligent
platform as university goodwill ambassadors, it was found that
digital influencers created with artificial intelligence and used
through an intelligent platform as university goodwill
ambassadors could represent the university, and provide public
relations and support for university activities. They could
promote relationships between the university and third parties.
As a result, communication within the organization became
convenient and fast. It was even found to be more modern
compared to traditional forms of communication, with
statistical significance. Artificial intelligence is effective in
improving communication; organizations can provide accurate

information immediately and reduce the workloads of personnel.

Artificial intelligence can also analyze insights from user
conversations. This university can use this information to
improve communication to better meet the needs of the target
audience.

Keywords—digital  influencers, generative artificial
intelligence, intelligent platform, university goodwill
ambassador

I. INTRODUCTION

In a digital age where news is rapidly spreading and
boundless, universities around the world face the challenge of
communicating information and its importance to students,
individuals, and the public accurately and on time. Promoting
a proper understanding of the uniqueness and value of
institutions is a challenge amid diverse media and changing
data-consumption behaviors. To solve such problems,
Artificial Intelligence technology (AI) has thus played a key

doi: 10.18178/1jiet.2025.15.1.2223

role in creating innovation for effective communication.
Bozkurt [1] found that generative Al utilized language and
had a potential role as a conversational agent within the
educational realm. Emulating the most advanced human
technology, language, generative AI’s success relies on

understanding and generating human-like text. Villarreal et al.

[2] found that acceptable and responsible use of Al in higher
education consisted of academic integrity, continuous
monitoring and evaluation, transparency and disclosure,
informed consent and opt-out options, data privacy and
security, human oversight and intervention, and bias
awareness and mitigation. This research focuses on designing
and developing digital influencers that can respond to
questions and doubts about universities, whether that be
regarding curriculum information, doing activities, or living
in universities in a sensitive and friendly manner, through an
intelligent platform that has been designed to promote
learning and participation by students and individuals in
general [3]. This research therefore aims to create digital
influencers with artificial intelligence to become university
ambassadors through an intelligent platform and evaluate the
use of such digital influencers created with artificial
intelligence through an intelligent platform as university
ambassadors.

II. LITERATURE REVIEW

A literature review on the application of Artificial
Intelligence (AI) in creating digital influencers was
performed. The results of this data analysis, with emphasis on
the benefits and challenges that may arise from real
applications, are included, along with relevant references to
support this research.

Digital influencers: Digital influencers are people who
have a reputation for their followings on social media sites
such as Instagram, YouTube, TikTok, and Twitter. The
influence of digital influencers comes from their ability to
attract audiences through their content, opinions, and choices
made in their lives. Digital influencers are renowned for
creating online content, their expertise in specific areas, their
relationships, and their accuracy, which is different from the
common celebrity [4]. The topic of digital influencers and
generative Al is a very challenging and interesting topic in
today’s online marketing circles. The digital influencer, or
influencer in the online world, plays an important role in
inspiring and guiding followers’ decision-making, especially
in the cities or target groups we want to reach. At the same
time, generative Al, or artificial intelligence, can generate
content automatically. Generating content might not be the
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best thing to do with people’s influence, but it might possibly
the best thing to do in terms of information. However, how
can Al be used to perfectly influence an audience by creating
new, high-quality content, and how can generative content be
easily marketed? A digital influencer created with generative
Al is someone who can influence other people’s thoughts and
behaviors on social networks [5].

Influencers often have a lot of followers on social media
platforms like YouTube, Instagram, and Facebook [6].
Generative Al is a form of artificial intelligence that can
create new formats of information using machine learning
and training data, which could possibly include newly
generated information in formats such as text, audio, video,
or other formats. From the literature on digital influencers
created by generative Al it can be seen that the generative
process has been influenced by a wide range of learning
disciplines, ranging from computer science to marketing and
sociology. Digital influencers: These influencers of the online
world are the drivers of a new era in the online world. Digital
influencers are comparable to virtual power. These
individuals have large followings on various social platforms.
They attract people with their charm, reliability, and genuine
content, thus establishing themselves as influential
individuals who can effectively define target groups’
behavior, opinions and purchase decisions. The following are
the characteristics of a digital influencer [7]. Reliability: most
digital influencers establish good relationships with followers
through sincere communication. Target group access: Each
digital influencer usually has a clear target group. Brands can
choose to attract a target group of followers that matches their
products or services. Effective communication: People with
digital influence comprehend the sharing of online media
content. They attract audiences by sharing interesting content,
focusing on target groups or sharing opinions [6].

Generative Al: The generative Al literature review was a
comprehensive analysis of existing research and academic
documentation in the field [8]. The objective was to provide
a comprehensive summary of the current state of knowledge,
point out areas in need of improvement, and emphasize the
most significant advancements and developments in Al
research over the past few years. The potential for industrial
and sectoral transformations has sparked significant interest
in AI [9]. Researchers have investigated a diverse array of AI-
related subjects, such as natural language processing,
machine learning, computing, vision, robotics, and much
more. The historical development of Al from its inception
and significant events in its early phases may be discussed in
this literature review. We also delve deeper into a variety of
Al techniques, including management systems, expert
systems, and neural domains, and their implementations in a
variety of disciplines, including financial management and
health care. Critical phenomena associated with markets,
such as artificial intelligence, may emerge from the outset. In
summary, the literature review on Al offers a thorough
comprehension of the present state of research [10]. It
identifies potential areas for future research and emphasizes
the challenges and prospective challenges of Al in a variety
of domains. The literature on built-in AI encompasses a
diverse array of fields, including computer science, art, and
literature. In this literature, the thrilling potential of Al to
generate novel works and patterns is frequently discussed, as
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is the influence of AI on society. In various kinds of literature,
from literature on computer science to literature about
architectural intelligence, the following question is frequently
asked: What is generative AI? Generative Al, or artificial
intelligence, is a type of artificial intelligence technology that
automatically creates new content in a variety of formats
without human input. Examples of works created by Al
include written works such as articles, stories, poems, code,
emails, and texts, as well as other works: Images: creating
images, drawing, painting, touching up images, changing the
image of a person into a cartoon, etc. Sound: making music,
writing music, making sound, etc. Video: making videos, and
besides making video, putting effects into video, etc. [11]
Generative AI’s working principles depend on deep learning
patterns, analysis of many available data sets, and learning
and information relationships [9].

Intelligent platform: An intelligent platform refers to a
system or structure that is based on assembling and delivering
various capabilities to users or applications built on it,
including the sharing of multiple computers to work together
in a variety of ways, using automated technology and
information in processing, decision-making, and operation to
both optimize efficiency and make changes in organizational
systems, management, customer service, and other related
areas in an era of unprecedented technological advancement
[12]. The concept of "intelligent platforms" has become a sign
of change in various industries. This innovative framework
represents the convergence of modern technologies,
including artificial intelligence, data analytics, automation,
and connectivity. Intelligent platforms are transforming the
way businesses, organizations, and society work by
harnessing the power of data-driven insights, automation, and
seamless communication. Integration platform as a service
(iPaaS): This is a cloud-based platform that integrates and
connects various applications, systems, and data sources
across an organization, enabling a smooth flow of
information, automating work, and facilitating the
development of intelligent applications. Intelligent data
management platforms: These types of platforms use Al and
machine learning (ML) algorithms to efficiently manage and
analyze large amounts of data. This helps organizations with
integration of data, data cleansing, data governance, and data
security, which helps them to gain valuable insights and drive
business growth. Intelligent customer experience platforms:
Intelligent customer experience platforms leverage Al and
ML techniques to improve customer interactions and provide
personalized experiences across various channels. They
predict behaviors and provide
recommendations, which ultimately improves customer
satisfaction and loyalty [13].

Therefore, it can be concluded that an intelligent platform
refers to software or technological infrastructure that
incorporates various advanced technologies, such as artificial
intelligence. Machine learning uses data analytics and
automation to enable smarter decision-making. It serves as
the foundation for the development and deployment of
intelligent applications and services. Intelligent platforms
typically take advantage of large amounts of data, both
structured and unstructured, to extract valuable insights and
facilitate real-time or predictive analytics. They can work
with various systems and devices, allowing for seamless data

customer real-time
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exchange and collaboration. These platforms often offer
features such as natural language processing, computer vision,
recommendation tools, and automation capabilities, allowing
users to interact with the system in a more intuitive and
efficient way. Applications on intelligent platforms can be
found in various industries, including finance, healthcare,
retail, and more. They can be used for tasks such as providing
a personalized customer experience, fraud detection,
predictive maintenance, transportation, supply chain
optimization and process automation.

University goodwill ambassador: A university goodwill
ambassador is an individual who is chosen to represent the
university in its efforts to promote the institution’s reputation
and positive image on a global and domestic scale. Special
abilities, including those in sports, art, and performance, as
well as other specific abilities, are manifested [12]. A
goodwill ambassador has leadership capabilities. They are
capable of collaborating effectively with others and actively
participating in university activities for the sake of the
university’s vision. They engage in a variety of university
activities on a consistent basis and are well-known to both
students and staff. Representing the university is the primary
responsibility of a university goodwill ambassador. By
engaging in a variety of activities both within and outside the
university, the university’s reputation is disseminated both
domestically and internationally. Furthermore, they serve as
an effective example for their peers in the areas of academics,
employment, and civic engagement, as well as in the
establishment of positive relationships with external
organizations, including those in the private sector [13],
international organizations and the government. The
qualifications of a university goodwill ambassador include a
comprehensive understanding of the university and the
discipline of study in which they are pursuing their education.
They have the ability to communicate effectively in both Thai
and other languages. They demonstrate proficiency in
completing their assigned tasks, are accountable, can impress
an audience, and possess a positive disposition. Being a
university goodwill ambassador will be highly advantageous
for individuals as it will enable them to cultivate skills such
as communication, collaboration, and problem-solving skills.
They establish connections with influential figures in a
variety of industries and enhance the university’s reputation
and honor [14].

Consequently, it is possible to deduce that a goodwill
ambassador is a prominent individual, usually a well-known
figure, a respected professional, or an influential individual
who has been appointed by an international organization.
These ambassadors utilize their credibility, influence, and
reputation to engage a wide range of audiences, drive positive
change and raise awareness in areas such as humanitarian aid.
Through their participation and role in international
diplomacy, the goodwill ambassador helps their organization
to promote sustainable development, education, gender
equality, and other issues. Promoting international
collaboration and minimizing cultural disparities fosters a
more connected and compassionate community [15].

This research was divided into two phases, which were
carried out as follows.

Phase 1. Digital influencers were created with artificial
intelligence to become university ambassadors through an

intelligent platform. The procedure was as follows: First, the
process of using artificial intelligence technology to create
digital influencers through an intelligent platform to become
university ambassadors was synthesized, and the process of
using artificial intelligence technology to create digital
influencers to become university ambassadors through an
intelligent platform was evaluated by a total of nine experts
in generative Al communication and character design. Next,
the needs, characteristics, and abilities of the digital
influencers created with artificial intelligence to become
university ambassadors through an intelligent platform for
students and the general public were explored. The process of
creating the images of the influencers was performed using
the Adobe Firefly application by generating an image from
text, resulting in a JPG file.

III. METHODOLOGY
The framework of this research is shown in Fig. 1.
University

Goodwill
Ambassador

Influencers Generative Al Platform

Digital characters

Intelligent platform

Digital influencers

Generative artificial intelligence digital influencers
through an intelligent platform
to be a uni ity goodwill ambassador

Digital influencers Duties of University
Characteristic Goodwill Ambassadors

Fig. 1. The research framework of the study titled “use of digital influencers
created with generative artificial intelligence through an intelligent platform
as university goodwill ambassadors”

The process of creating the data used to publicize the
university’s information was performed using applications
such as ChatGPT, Gemini, etc., then this information for
communication was converted into an audio clip using the
Botnoi Voice application, resulting in an MP4 audio file.
Then, the JPG file and the MP4 audio file were used to create
a video clip with the D-ID application, followed by setting
automation and providing answers to basic questions that
most digital users would like answered in an audible style,
such as dissemination of easy-to-understand words and
responses in the ZWIZ.AI chatbot application by digital
influencers created with artificial intelligence to become
university ambassadors.

Phase 2. This phase involved evaluating the use of digital
influencers created with artificial intelligence through an
intelligent platform as university goodwill ambassadors. The
research model was a cross-sectional study studying the
effects of using digital influencers created with artificial
intelligence through an intelligent platform as university
goodwill ambassadors with a sample group of 150 students.
The sample participated in the research from September 2567
to October 2567. The sample group included undergraduate
students, staff of Rajamangala University of Technology
Thanyaburi, and members of the general public who met the
following inclusion criteria: undergraduate students, staff of
Rajamangala University of Technology Thanyaburi, and
members of the general public aged 18 years and older who
consented to participate in the research. The exclusion
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criterion was respondents who provided
responses to the research questionnaire.
Formula:

incomplete

(Zap2)'o?
n= T

The following values were substituted into the formula:
Zap = 196, 0 =0. 3, e = 0.05, resulting in the following
calculation: 3.84%(0.3)?/ (0.05)> = 138.24 persons

Therefore, a total sample of 150 people were included in
this study. Random sampling: This study was conducted
using non-random sampling (accidental sampling). Tools
used: A quality assessment of the use of digital influencers
created with generative artificial intelligence through an
intelligent platform as university goodwill ambassadors was
used in this research. It was divided into the following three
sections: Section 1: General information about respondents;
Section 2: Questions to evaluate the quality of the use of
digital influencers created with generative artificial
intelligence through an intelligent platform as university
goodwill ambassadors; and Section 3: Questions for
evaluating the quality of using digital influencers created with
artificial intelligence through an intelligent platform as
university goodwill ambassadors, compared to using a
conventional model of communication. Tools testing: Tools
were tested to evaluate the accuracy of the questionnaire by a
total of five experts. The IOC value was equal to 0.89. The
data collection was begun by explaining the following to the
research participants: the research structure, the purpose of
the research, and how the research would be conducted via
the media of digital influencers created with artificial
intelligence technology through an intelligent platform. It
was also explained that the collected data would be used to
evaluate the use of generative artificial intelligence digital
influencers through an intelligent platform as university
goodwill ambassadors, the data would be collected through a
Google Form, and then it would be analyzed to compare the
use of digital influencers created with generative artificial
intelligence through an intelligent platform as university
goodwill ambassadors with use of a traditional form of
communication. In the data analysis, some statistics were
used to present general information about the study
participants and the use of digital influencers through an
intelligent platform as university goodwill ambassadors,
namely, percentages, averages, and standard deviations, and
the paired t-test was used to compare the use of digital
influencers created with generative artificial intelligence
through an intelligent platform as university goodwill
ambassadors with use of traditional forms of communication.

IV. RESULTS

1) Creating digital influencers with generative artificial
intelligence to be used through an intelligent platform as
university goodwill ambassadors:

a) Disruptive artificial intelligence technology was used
to create digital influencers with generative artificial
intelligence to be used through an intelligent platform
as university goodwill ambassadors. The researchers
synthesized the process of using artificial intelligence
technology to create digital influencers with generative
artificial intelligence to be used through an intelligent
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platform as university goodwill ambassadors by
searching for data on the SCOPUS database and using
the data that came from that search in the process of
using artificial intelligence technology to create digital
influencers with generative artificial intelligence to be
used through an intelligent platform as university
goodwill ambassadors, as shown in Fig. 2. The process
of applying artificial intelligence technology to create
digital  influencers with  generative  artificial
intelligence to be used through an intelligent platform
as university goodwill ambassadors was as follows: 1)
It was decided that digital influencers created with
generative artificial intelligence should be used through
an intelligent platform as university goodwill
ambassadors. 2) Process: The researchers chose the
process of using digital influencers created with
generative artificial intelligence through an intelligent
platform as university goodwill ambassadors. The
process involved using Al technology, creating digital
influencers, analyzing target groups and objectives,
creating  characters,  creating  communication
capabilities, creating content, creating personality,
processing the intelligent platform, and publishing,
including measurement of participation, editing, and
improvement. 3) Output: digital influencers were
created with generative artificial intelligence to be used
through an intelligent platform as university goodwill
ambassadors. They had the following elements: They
could imitate human behaviors; they had leadership
capabilities and a trustworthy personality; and they
could automatically adapt. Data analysis was used to
create content and automate communication. 4)
Feedback: The system’s functional response could be
used in the first stage of the process of this research
system, which was the synthesis of the design process
of creating digital influencers through an intelligent
platform to be university goodwill ambassadors.

Explanation of the process of using disruptive artificial
intelligence to create digital influencers:

Input: Input data, which consisted of 1) character elements,
2) objective elements, and 3) influential elements, was
entered into a prompt before moving on to the process.
‘Prompt’ refers to instructions or information provided by the
user to elicit a suggestion or prediction in an Al response.

Process: The researchers chose generative artificial
intelligence technology to create digital influencers with the
following components.

Analyze target group and assess objectives: Data
collection, analysis, and processing for marketing or business
can be difficult. The process is laborious. Tableau and Power
BI can be used to analyze age, sex, education, occupation,
income, and housing. Sprout Social, Adobe Analytics,
Google Analytics, and Hootsuite can be used to analyze
social media history, interests, and purchases. They can also
be used to analyze social media posts, videos, comments, and
articles.

Create  Al-generated  characters — and  material.
Acceleration of digital character and content creation makes
characters and their substance believable. Character faces can
be modeled from photos and drawings. Unique effects
include tongue or gaze tracking. The online Art Breeder app
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can be used to model character faces from photos or paintings.
Special effects like a chapter-writing AI model are possible.
Even code can be used to create unique character traits from

photos or sketches. It can also be used to produce unique
effects like a complex-writing Al model. Using AI for
chapters, books, and code may limit artists’ creativity.

Analyze target groups and objectives

-\
Character elements

0

\
University goodwill
ambassador elements

®)

Prompt

The process of using generative AI

Digital Influencer
University goodwill ambassador

LI

Creates i
characters Digital
characters

Characteristics of digital influencers

© Imitate human behavior

© Leadership and trustworthy personality

Influencer elements
A

\ Customize

e ® Measure participation

e Automatically adapt
® Data analysis creates content
and automates communication
© Have many followers

Publish

Intelligent platform

Feedback

Fig. 2. Process of creating digital influencers to be used through an intelligent platform as university goodwill ambassadors.

Use Al to create behavior. Using creative Al for character
and bot behavior is challenging and interesting. Many tools
and platforms can be used for this process. Unity ML-Agents
Toolkit can be used to create bots and characters. It teaches
behaviors through reinforcement. Google TensorFlow can be
used to build and practice complex behaviors using machine
learning and deep learning. IBM Watson uses natural
language processing and learning to respond to humans.
Microsoft Azure AI adaptive tools can be used to change
behavior.

Use Al to create a personality. Many fields can be
combined to create personalities, such as AI character
creation combining psychology, art, and AI. Realistic,
interactive personalities are its goal. AI can be used to
customize personalities and analyze and learn from big data.
To understand personality traits and create customized
personalities, artificial intelligence can be used to analyze
human behavior and communication data from various
sources. Artificial intelligence can be used to adapt
personality and technology to different situations.

Use AI to publish content. Many platforms and tools are
used in creative content publishing to create and distribute
content. Hootsuite, Buffer, and Sprout Social are used to
schedule social media posts. Some platforms optimize post-
time analysis for engagement using AI. HubSpot or
Mailchimp are used for email content creation and
distribution. Some Al plugins optimize email delivery and
customize WordPress content. The tools enable efficient and
targeted Al content publication.

Measure AI-based participation. If Al involvement can be

measured in some way, then use of data analysis tools and
user engagement platforms can be optimized. One example is
Google Analytics: Google Analytics monitors user
engagement on each website. With Google Analytics there is
an analysis of the website’s referral link sources, when a visit
to a page can be measured as average individual stay length
and follow-up page position on page views from search traffic
as well as other such data. For example, Sprout Social, Buffer,
and Hootsuite all monitor clicks, shares, and comments.
HubSpot uses inbound marketing data to evaluate campaign
performance. Kissmetrics enhances website engagement and
behavior analysis. Content analysis can be performed through
deep engagement analysis. Standard meetings can be
combined with content analysis discussions as well as Al

Customize digital influencers with AL The Al checks these
influencers are alive. Statistical and optimization tools, for
example, Hootsuite, Sprout Social, and Google Analytics, are
used for this role by tracking and analyzing the behavior of
followers, and understanding followers’ behavior and
interests. Al chatbots like Google, IBM Watson Assistant,
and Microsoft Bot Framework allow for automatic
communication to be turned naturally into a conversation.
With these machines, digital intermediaries can be converted
and shaped, causing the sandbox size to decrease by reducing
targeted audience numbers while also improving
communication and tracking ability.

Output: The result is digital influencers with the following
characteristics.

Engage in humanlike behavior. Artificial intelligence can
engage in conversation to obtain an understanding of the new
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opportunities regarding what can be seen, not only with the
eyes but also in terms of perceiving human attitude, so it can
completely understand behaviors and other possibilities. It is
very exciting to see that happen today. Its ability to learn,
solve problems, make decisions, think, analyze, and
understand logic is what makes it intelligent. AI can then
drive rows, understand inputs, and display outputs as the
foundation for all customer service chatbots and other
human-interaction Al that come into being.

Access target groups and automatically adjust content. Al
can tailor communication and content with automation and
access target groups according to a product or service’s
audience. This skill is essential for audience targeting. Al can
analyze social media, populations, and consumer data. When
business customers are found, AI makes the communication
format and content around a product suitable for individual
audiences. Al can be used to write complex, original content.

Create personalities which convey leadership and
trustworthiness. Al can convey a sense of leadership and
trustworthiness through personalities that are trustworthy,
confident, and able to lead and decide. These personality
traits are vital for an Al that leads or decides. Such AI must
inspire, persuade, solve problems, and make good decisions.
People must believe in the AI before they will follow its
orders.

Use data analysis and create content automatically to
communicate with followers. Al can analyze users’ interests,
demands, and attitudes and generate automated content for its
followers. With this knowledge and ability, it can entertain
the target audience group without offense or flattery, which
better group interaction must have. It allows Al to save time
and save on costs or reach audiences that are more eager and
receptive.

Gain a lot of followers. Digital influencers are virtual
characters that are created and operated using digital
technology or artificial intelligence on social media platforms
like Instagram, YouTube, TikTok, and Twitter. Many digital
influencers serve as spokespersons for brands by way of
becoming brand ambassadors or joining advertising
campaigns. Personality and specificity: The different
personalities, styles, and interests of each character lead to
their unique charm and effect.

Feedback: This refers to information or opinions sent by a
recipient or user about products, services, or work processes.
This is done to provide information which can be used for
making improvements or corrections, and to bring things that
need to be fixed back into the process to improve the creation
of digital influencers to meet the goals set.

b) Evaluation results on the processes of using digital
influencers through an intelligent platform as
university goodwill ambassadors were obtained.

The researchers asked a total of nine generative Al experts
in communication and character design to evaluate the
processes of using digital influencers through an intelligent
platform as university goodwill ambassadors, as shown in
Table 1.

c) The researcher surveyed results of characteristics and
abilities of digital influencers created with artificial
intelligence  to  become  university  goodwill
ambassadors through an intelligent platform from
Undergraduate student (n = 20, 66.67 percent), Other

type of student (n =5, 16.67 percent) and general public
(n =5, 16.67 percent) with general information of
survey participants as shown in Table 2 and survey
results shown in Table 3.

Table 1. Digital influencer design process evaluation performed by
generative artificial intelligence experts

Factor Mean + SD
1) Input 3.89 +0.60
2)  Generative artificial intelligence 4.33+0.71
3)  Output 3.89+0.33
4)  Feedback 4.00 +£0.50
Total 4.03 +£0.54

Table 2. General information of students and other individuals (N=30)

General information Number of people (percentage)

Undergraduate student 20 (66.67)
Status Other type of student 5(16.67)
General public 5(16.67)
Sex Female 14 (46.67)
Male 16 (53.33)
15-25 years 25(83.33)
25-30 years 0
Age 30-35 years old 3(10.00)
35-40 years 2 (6.67)
40 years and older 0

Table 3. Survey results of characteristics and abilities of digital influencers
created with artificial intelligence to become university goodwill
ambassadors through an intelligent platform (n = 30)

Responses made by students and  Number of people (percentage)

the general public
Desired Characteristics of Digital Influencers Created with AI to
Become University Goodwill Amk dors
Sex
Female 20 (66.67)
Male 10 (33.33)

Age

15-25 years 22(73.33)

25-30 years 8(26.67)

30-35 years old 0

35-40 years 0

40 years and older 0
Face shape

Sphere 9 (30.00)

Square 0

Oval 21 (70.00)
Haircut

Short hair 22(73.33)

Long hair 8 (26.67)
Hair color

Black 4(13.33)

Blonde 26 (86.67)
Skin color

‘White 30 (100.00)

Black 0
Dress code

Dress according to university 9 (30.00)
regulations

Dress modestly 21 (70.00)
Influencer style

Human-like appearance 30(100.00)

Cartoon character 0

Abilities of Influencers Required to Become University Goodwill

Amb dors

Communication skills

Speak clearly and be perspicuous 30(100.00)
Use proper body language 12 (40.00)
Convey content well 26 (86.67)
Have a sense of humor 8(26.67)
Be entertaining 9 (30.00)
Present unique and novel content 22(73.33)
Use multilingual communication

Duties of the University Goodwill

Ambassador
Represent the university 30 (100.00)
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Responses made by students and
the general public

Number of people (percentage)

Use public relations 30(100.00)
Support university activities 4(13.33)
Promote the relationship 5(16.67)
between the university and the

community

Promote international 4(13.33)
cooperation

‘What communication channels would you like to use to engage with
Al-g ated digital infl s who serve as university goodwill
ambassadors through an intelligent platform

Communication channels

University website 30(100.00)
Facebook 30(100.00)
Instagram 27 (90.00)
Twitter 4(13.33)

TikTok 26 (86.67)

d) The results of creating digital influencers with artificial
intelligence to become university ambassadors through
an intelligent platform are as follows in Fig. 3.

Fig. 3. Digital influencers created with artificial intelligence to become
university goodwill ambassadors through an intelligent platform (A: Teddy,
and B: Alisa).

® Alisa is a digital influencer with artificial intelligence
created to be a female university goodwill ambassador.
She was created using the Adobe Firefly application with
the following prompt: 8K, RAW photo, best quality,
masterpiece, high resolution, hyper-realistic, real, detailed
face, short hair, very detailed, detailed skin, photo, Thai
woman 20-22 years old, photo, half Thai and half
Japanese, dynamic pose, sexy dress, big breasts, big
thighs, side angles, looking at the audience, dream pop,
cute, and bright.
Teddy, an Al-generated digital influencer, serves as a
male university goodwill ambassador. He was built using
the Adobe Firefly application with the following prompt:
A highly detailed, realistic 3D caricature of a 20-year-old
Indonesian man with a tall and slender build. He has an
oval face shape, sharp facial features, and an intense yet
calm expression. His dark, stylishly tousled hair contrasts
with his warm skin tone. His futuristic outfit includes a
high-tech, sporty jacket with geometric patterns and
glowing accents. The background is a blend of warm,
golden lights and soft shadows, creating an atmosphere of
modernity and subtle elegance.
Information was disseminated through the Facebook
platform and the university’s website, as shown in Fig. 4.
2) The results of using digital influencers created with
artificial intelligence through an intelligent platform as
university ambassadors are as follows.
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Fig. 4. Information dissemination through the Facebook platform and the
university’s website.

Of the 150 participants, most were female (n = 87, 58
percent) aged 15-25 years old )n = 106, 70.67 percent) and
students )n = 99, 66 percent), while 23 persons were
university personnel (15.33 percent) and 28 individuals were
members of the general public (18.67 percent), as shown in
Table 4.

Table 4. General data (N=150)
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General Information Number of people (percentage)
Sex
Female 87 (58.00)
Male 63 (42.00)
Age
15-25 years 106 (70.67)
25-30 years 44 (29.33)
Status
Student 99 (66.00)
University personnel 23(15.33)
General public 28 (18.67)
Faculty
Faculty of Engineering 8(5.33)
Faculty of Business Administration 7 (4.67)
Faculty of Agricultural Technology 5(3.33)
Faculty of Fine Arts 5(3.33)
Faculty of Agricultural Technology 3(2.00)
Faculty of Industrial Education 6 (4.00)
Faculty of Architecture 5(3.33)
Faculty of Science and Technology 3(2.00)
Faculty of Mass Communication 43 (28.67)
Technology
Faculty of Arts 5(3.33)
Faculty of Integrative Medicine 4(2.67)
Faculty of Nursing 5(3.33)
Information channel
Website 82 (54.67)
Facebook 137 (91.33)
TikTok 17 (11.33)
Instagram 12 (8.00)

From the results of the evaluation of the quality of using
digital influencers created with artificial intelligence through
an intelligent platform as university ambassadors, it was
found that the perception of the personality of the influencer
was not the same as the perception of the appearance of the
influencer. In terms of appearance, the good skin and eye-
catching countenance shape, and the dressing style was
perceived to be of the highest quality. The average quality
values were 4.68+0.52 and 4.56+0.67, respectively, as shown
in Table 5.

Regarding ease of understanding, conveying content well,
and language proficiency, the average quality values were
4.53 + 0.56, 4.56 + 0.65, and 4.57 + 0.66, respectively. In
terms of building relationships, it was found that the digital
influencer could encourage followers to have a good
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relationship with the university and encourage followers to A Criteria Mean + SD Quality level
participate in the various activities of the university with the Language proficiency 457 +0.66 The hllgthest
highest quality. The average quality values of these aspects T e e 3 R
were 4.59 + 0.56 and 4.51 + 0.71, respectively. In terms of Encour;ges followers to .
. . . . X . The highest
evaluating the intelligent platform, it was found that the have a good relationship 4.59 £0.56 quality
. . with the university
quality values of data processing and the average speed of
K R R R Encourages followers to The high
information interaction were 4.55 + 0.51 and 4.66 + 0.57, participate in various 4514071 (;UalI%tYESt
respectively, and in terms of the evaluation of the duties of university activities
the university goodwill ambassador, the results showed that Encourages followers to 4174085  Very high quality
h . iiv's inf i di inati 1d d participate in commenting
'F e university’s information dissemination could provide Tntelligent platform
information on management, information for students and Data connection 422+0.83  Very high quality
staff, and information on university activities with the highest Data processing 4.55+0.51 The highest
uality. The average quality values of these aspects were 4.53 quality
quaiity ge quality . P Speed of data interaction 4.66 +0.57 The highest
+0.50,4.56 + 0.50, and 4.57 + 0.51, respectively. In terms of quality
the communication ability of the digital influencers, the Eval of the duties of a university goodwill d
evaluation results showed that they had the ability to University i_nf"";'aﬁ"" publicity —
communicate within the university, the ability to Provision of management 55, (5 The highest
. . X . ™ information quality
communicate outside the university, and the ability to Providing information for - The highest
represent the university with the highest quality. The average students and staff _ T quality
values of these aspects were 4.54 +0.55,4.57 +0.57, and 4.59 Providing information 4574051 The highest
0.60 ivel h in Table 5 about activities on campus. quality
+ 0.60, respectively, as shown i Table 5. Providing international . R
public relations information 417£0.71 Very high quality
Table 5. Results of evaluating the quality of using digital influencers created C icati ski]l.s of infl S _
with artificial intelligence through an intelligent platform as university Able to communicate 4544055 The highest
ambassadors within the university T quality
A Criteria Mean + SD Quality level Able to communicate 4574057 The highest
Infl A outside the university o quality
Personality Able to represent the 459+ 0.60 The highest
Good skin and eye-catching ~ 4.68 + 0.52 The highest university _ quality
countenance shape quality
Style of dress 4.56+0.67 The hilgheSt From the results of the evaluation of the appropriateness of
quality . P . St .
Friendly s, gesures and 4172086 ore pigh ool using digital 3nﬂue'ncers created with artl'ﬁc1a! mtelhgen(}e
body | ery high quality through an intelligent platform as university goodwill
Leadership 4.14+0.91  Very high quality ambassadors, it was found that public dissemination of
C ication skills i information by digital influencers had a statistically higher
ss;zkiz]f(l’z:ﬂy andis 453£0.56 Thgul:l;ggm average score than such dissemination through the usual
Uses proper body | 4112092 Very high quality university ~ communication  methods, except  for
Conveys content well 456+ 0.65 The highest communication outside the university (with the community,
quality and external organizations), as shown in Table 6.
Creates fun and 4.07+£0.96 : B
informative content Very high quality
Creativity 4.31+0.77 Very high quality

Table 6. Evaluation of the appropriateness of using digital influencers created with artificial intelligence through an intelligent platform as university
goodwill ambassadors compared to the use of traditional university communication methods

Using digital influencers
created with artificial

conllll:l::ircs::tgon' intelligence through an ¢ Sig
Assessment criteria ; intelligent platform as = Mean difference
Regular format : . . (2-tailed)
university goodwill
a d S
Mean SD Mean SD
University Information Publicity
Management information (provide
information on welfare, and 3.63 0.61 4.61 0.54 —20.52 0.00 —0.98
performance evaluation)
Information for students and staff
(provide information on courses, 351 0.62 44 0.59 -17.65 0.00 ~0.98
academic calendar, and
scholarships)
Information about campus
activities (provide information on 3.57 0.64 447 0.58 -14.73 0.00 -091
university activities, and academic
services)
International information (provide
information on course information, 3.52 0.68 3.75 0.84 -3.69 0.0003 -024

academic calendar, scholarships,
and English section)

University ication
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Communication within the

university (with staff and students) 3.75 0.84 448 0.62 11.60 0.00 0.73
Communication outside the

university (with the community, 3.95 0.70 4.03 0.81 -1.27 0.205 —-0.073
and external organizations)

Access to data

Speed of access to information 4.02 0.81 4.70 0.49 —9.73 0.00 —0.67
Ease of access to information 4.07 0.91 4.64 0.49 —8.32 0.00 —0.58

V. DISCUSSIONS

According to the results, the process of using artificial
intelligence technology to create digital influencers for use
through an intelligent platform consists of four main
processes: 1) data import, 2) digital influencer creation
process using artificial intelligence technology, 3) analyzing
results, and 4) work response. The researcher has summarized
the relationship between the digital influencer process and the
generative Al component as shown in Fig. 5. In this research,
digital influencers created using artificial intelligence
technology were used through an intelligent platform to
communicate with students, university personnel and
external parties. The two influencers, Alice and Teddy, were
created using the Adobe Firefly application, ChatGPT,
Gemini, the Botnoi Voice application, D-ID, and the
ZWIZ.AI chatbot application. This creation of digital

Qualifications of digital influencers
created by generative Al 7
5. :

-an

influencers was in line with the study of Wheeler [16]. It has
been found that ChatGPT can be used as a tool to help with
communication [17-19], but the information should be
filtered accurately and ethically before using the information
for further communication [20]. The researcher used a
process to screen the accuracy of the information before
disseminating it to the public. The use of artificial intelligence
to create digital influencers who can be university goodwill
ambassadors depends on the accuracy and transparency of the
data used in artificial intelligence training. Furthermore, the
success of the use of artificial intelligence in such a context
depends on access to up-to-date and accurate information
from universities, whether that be information about teaching
and learning, research, or interesting facilities. Digital
influencers must have a deep understanding of the university.
Therefore, transparent disclosure of information is important.
Data should be properly managed and screened to reduce
misunderstandings or inaccurate information.

Human-like behavior
Reach your target
audience and adapt
automatically

Leadership and
trustworthy personality
Automatically analyze data
and create content to
communicate with your
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Fig. 5. Qualifications of digital influencers created with generative artificial intelligence.

From the results of the evaluation of the quality of using
digital influencers created with artificial intelligence through
an intelligent platform as university goodwill ambassadors, it
was found that most of the 150 participants were female (n =
87, 58 percent), aged 15-25 years old (n = 106, 70.67 percent)
and students (n = 99, 66 percent). The results of the quality

assessment of the influencers showed that the leadership
aspect had the lowest average score: 4.14 + 0.91, followed by
the aspect regarding the influencer’s encouragement to
participate in commenting (4.17 + 0.85). This aligns with the
research of Toyib and Paramita [21], who found that six key
attributes (i.e., anthropology, attractiveness, luminosity,
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quality, modernity, and phobia of love) had a significant
impact on consumer acceptance of Al influencers. In addition,
the research of Sands et al. [22] found that the use of warm
colors created a better response among consumers. However,
the brightness significantly reduces the relationship between
warm colors and good consumer feedback.

The results of the evaluation of the quality of the intelligent
platform showed that data connection had the lowest average
score: 4.22 + 0.83. From the results of the quality assessment
of the duties of a university goodwill ambassador, it was
found that providing international public relations
information had the lowest average score: 4.17 + 0.71.
Additionally, from the results of the evaluation of the
appropriateness of using digital influencers created with
artificial intelligence through an intelligent platform as
university goodwill ambassadors, it was found that using
digital influencers to disseminate university information
publicly had a statistically higher average score than the usual
method of communication of university organizations, except
for communication outside the university (with the
community, and external organizations). It shows that the use
of technology can help make the university’s communication
more effective. Digital influencers must have communication
skills that are consistent with the image of the university.
Developing and customizing digital ambassadors requires
professional communication practice so that digital
influencers can interact appropriately with a wide range of
users, whether that be new students, alumni, or outsiders. The
ability to make conversations natural is important. In addition,
access to university information through digital influencers
must be easy for users. Important information should be
provided in a format that can be accessed by users with a wide
range of needs, such as international students who need
information about applying to the university. Having a digital
agent who can answer questions in different languages or can
quickly direct users to other resources optimizes access to
information and responds to user needs.

However, there are both pros and cons of using digital
influencers, which are as follows: The advantages of digital
influencers built with AI: Control: Al-created digital
influencers have 100% control over their personality. This
ensures that it is consistent with the organization’s strategy
and image. There is no risk of the inappropriate or unexpected
behavior that often occurs with traditional communication.
Always-on: Al can work 24 hours a day without resting or
stopping work. This makes it possible to answer questions
and interact with followers at any time. Rapid adaptability:
digital influencers built with AI can modify their personalities.
Gestures or text can be instantly commanded or even adjusted
based on insights gained from data analysis. This makes
communication flexible, and digital influencers are quick to
respond to events that occur or trends. Disadvantages of
digital influencers built with AI: Lack of spontaneity and
sincerity: Some followers may feel that digital influencers are
created without these characteristics. Al tends to lack
sincerity or is unable to create in-depth relationships like
traditional human influencers. Lack of variety in interactions:
While AI is learning and adapting, interactions can
sometimes lack variety and complex emotions, which are
things that humans can convey. Follower perception risk:
Followers may perceive that they are communicating with AI,
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which can make followers feel that the interaction is lacking
in privacy, or feel that the conversation is being handled by
automation, which can result in a decrease in trust and
engagement.

The limitation of this research is that digital influencers
created with Al cannot imitate humans with 100 percent
accuracy. However, in the future, it will be even more
convenient to create a university representative from an
application alone because today’s technology is developing
rapidly, making the capabilities of Al even greater.

VI. CONCLUSION

In this research, digital influencers were developed with
artificial intelligence and used through an intelligent platform
as university goodwill ambassadors. Their purpose was to
represent the university, and provide public relations and
support for university activities. They can be used to promote
the relationship between the university and third parties. As a
result, communication inside and outside the university
becomes convenient and fast. This method is even more
modern compared to the usual form of communication.
Furthermore, digital influencers created with artificial
intelligence have the potential to foster deeper understanding
and effective communication in cross-cultural work or
international cooperation.
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